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qOFFICE APPLIANCES is a news and technical trade 
journal, serving the entire industry of office equip- 
ment. It covers the manufacture and distribution of office 
machinery, office devices, office furniture, office supplies 
and the entire range of commercial stationery. Its com- 
prehensive news reports of the industry and its valuable 
special articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele composed 
of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and 
many of the largest corporations in the United States. It 
also reaches some dealers in fifty-four other countries 
who deal in American office equipment. 


qADVERTISING RATES upon application—only arti- 
cles of office equipment or directly related products 
eligible. 


qSUBSCRIPTION RATES payable in advance, in the 
United States and its possessions and Mexico—one year, 
$2.00; two years, $3.00. Canada—one year, $2.50; two 
years, $4.00. Foreign, all countries in the Postal Union, 
the equivalent of $3.00 American gold for one year and 
$5.00 for two years. Remittances may be made by per- 
sonal checks, drafts on New York or Chicago, Postoffice 
or Express Money Orders, or in American Postage 
Stamps or Currency if sent by registered mail. 


{The ownership of OFFICE APPLIANCES is vested 
solely in the officers of the company. No person, firm or 
corporation, either directly or indirectly connected with 
the business it represents, has any share in its ownershi 
or voice in shaping its policy, which has in view at all 
times the best interests of the field it serves. It aims to 
discuss all subjects fairly, and to furnish its readers relia- 
ble information concerning the progress and development 
of the office appliance industry. It will answer any ques- 
tions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with 
inquiries and suggestions, to which it will give prompt 
and earnest consideration. 


{CHANGE OF ADDRESS. Subscribers may have 
their mailing addresses changed as often as desired. In 
ordering such changes it is necessary that both old and 
new addresses be given. 


(CONTRIBUTIONS are invited upon any topics of 
interest to this trade. All accepted manuscripts will be 
paid for at space rates. Unaccepted manuscripts will not 
be returned unless postage is enclosed by the sender.” 
Correspondents should give their names and addresses, 
which will be withheld from publication if desired. 
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nonest differences of opinion the publishers obviously cannot undertake to guarantee transactions between advertisers and customers. 
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established through the journal. 
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SITU 


ATIONS WANTED. 


HIS advertisement offers f-urteen years of salesmanship and 

managerial cxperience—laft five with largest stationers and 
printers in iarge eusterm city. Still employed. Address Z-20, 
care Office Appliances, Chicago. 





JUNG man with five years’ 


experience in commercial sta- 

tionery business wishes to connect with reputable manu- 
facturer either as salesman or exclusive representative for Pa- 
cific Coast territory. Address Z-28, care Office Appliances, 
Chicagy. 


ANUFACTU 
and north 


Kansas 
manu- 


Illinois, 
represent 


RERS’ representative 
through Minnesota 


covering 
desires to 


facturer cf oflice furniture, filing cabinets, or stationery spe- 
cialties. Address T-27, care Office Appliances, Chicago. 





ORRESPONDENCE invited by an executive thirty-eight 
years of age with fifteen years’ experience in commercial 
and manufactured stationery business, office furniture, wood 
and steel filing devices, whose ability to organize and direct can 
be shown. At present interested in and managing a well paying 
business of large volume. Will consider proposition, with 
probability of investment, where there are opportunities of big 
development. Address P 24, care Cffice Appliances, Chicago. 


with experience in the 





APABLE office furniture salesman 

leading lines of filing cabinets, desks and chairs, desires to 
make connection with manufacturer effective September Ist. 
Will cover any section of country. Can show an excellent record 
of accomplishments and give references. Address W-31, care 
Office Appliances, Chicago. 


AN now engaged in sales promotion with one of the leading 
articles in the field desires new connection. Prefers position 
as department manager for a retail establishment east of the 
Mississippi, where he could, if successful in his department, 





earn an interest in the business. In his long service with his 
present connection he has been in intimate touch with a large 
number of retail dealers; he has watched their progress and 


studied their problems and has gained a good working knowl- 
edge of retail merchandising. An office equipment dealer about 
to open a new department, such as office furniture, machinery, 


business recora keeping, etc., and prepared to make a first rate 
offer, would find him capable of rendering first rate service. 
Address GV-10, care Office er. Chicago. 
ATTENTION, MR. MERCHANT! 
MAN 27 years of age, thoroughly experienced in the retail 


with 
novelties, 
capacity 


end of the social and commercial stationery business, 
some knowledge of books, leather goods and metal 
who for more than six years has been employed in the 


of assistant buyer of the stationery department of one of the 
largest and most popular stores in New England, is now open 
for a position as buyer or assistant with a concern with a 
promising future. Would consider a road proposition. Can 


furnish best of references as to character, ability, initiative, etc. 
Address R-25, care Office Appliances, 417 South Dearborn St., 
‘Shicag«. Ill. 

HELP WANTED. 


YPEWRITER MECHANIC or 
salesman. Good opportunity. 
Muncie, Ind. 


mechanic and 
Typewriter Exchange 


combination 
Muncie 


Wilma 1 D—High-grade 
Stundard Printing Company, 


stationery and printing salesman. 
Waco, Texas. 


FFICE EQUIPMENT MAN wanted for Scandinavia. One of 
the oldest and leading firms in Scandinavia desires the ser- 
vices of a resourceful, energetic American who has had ex- 


perience in the installation of modern business systems, equip- 
ment or furniture, who can analyze business problems and 
recommend efficient modern methods. Address AX-9, care 


Office siaseckae masa Ss, seperate 





IVE typewriter man wanted. A prosperous, going, typewriter 

exchange handling both new and rebuilt machines offers a 
splendid opportunity and commensurate salary to a live man 
who can manage a steadily increasing business and furnish 
ideas for its further development. Address D 28, care Office 
Appliances, Chicago. 


office supply trade in [Illinois 
our product advertised in this 
of Kansas City, 214 Admiral 


ANTED—Salesmen calling on 

ang lowa to carry as sideline 
issue. The Clar-O-Type Company 
Blvd., Kansas City, Mo. 


ANAGER for commercial stationery business, capable of tak- 

ing entire charge of buying and selling. Must be acquainted 
with all details of the business. A splendid opportunity for the 
right man. Or will consider application for assistant manager 
to assist present owner, and in time be promoted to manager. 
Location, 200 miles from New York, in growing manufacturing 
city. Give full details regarding yourself and your experience 
in first letter. All applications will be held strictly confidential. 
Address W-19, care Office Appliances, Chicago. 


“J 


ANTED—Two experienced salesmen to handle — 
bank furniture, lithographing, printing and general su 

to cover Georgia territory. State experience and style ton- 

tract under which you would wish to work. Address “‘Georgia,”’ 


care Office Appliances, Chicago. 











IGH-CLASS salesmen wanted for all parts of the country. 
Sce DITTO ad. on Page 158. 








TW O sina salesmen wanted to sell high class poco | in Chi- 
cago territory. An opportunity for man of — to obtain 
fitting remuneration. Q-29, care Office ppliances, 
Cihicago. 


Address 





ALESMAN for 

Opportunity for 

state salary wanted. 
Chicago. 


One of Chicago's leading stationers. 
Give Phage and 
care Office Appliances, 


store. 
experienced man. 
Address Y-21, 





Salesman, experienced in blank books 

and Icose leaf devices, in a progressive southern city. Must 
be capable of taking charge of department. Answer, giving 
reference and salary expected. Address X-27, care Office 
Clete ier Chicago. 





ANTED—Young man. 





AN TED—High grade stationery and ons salesman. None 
other need apply. Standard Printing Company, Waco, Texas. 





URNITURE Department Manager Wanted. A good op 

tunity is presented to a young man, preferably marri to 
take charge of the office furniture department of an established 
midwest concern on a salary and commission basis. A thor- 
cugh knowledge of office furniture and filing BPE is re- 
quired. The department has been established for several a 
and is paying. If you feel you can develop sales address T-26, 
eare Office Appliances, Chicago. 


ANTED— Type writer and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding Mc- 
chine Mechanics’ Aid Ass’n., Inc. Employment bureau, general 
information bureau. Purpose: Nationwide organization. Ad- 
dress 8 Nevins street, Brooklyn, N. Y., at once for detailed in- 
formation. Branches in Kansas City, Mo., and in Boston, Mass. 


EXC E >:PTION AL OPPOR- 
TUNITY. 
Perhaps This Is The Big Chance of 
Your Lifetime. 
HERBE’S a splendid opening in a live-wire 
city of the Central States for an aggres- 
sive and progressive man who feels he is not 
getting ahead where he is and would like to 
get in business for himself. No capital re- 
quired, but must know the office equipment 
business thoroughly. Only keen hustlers 
considered, who are not afraid of hard work 
and hard knocks. Address in confidence, 
Hox M-28, care Office Appliances, Chicago. 


TATIONERY SALESMEN calling on the trade to handle our~™ 
Never-Lose typewriter erasers on a commission basis. Pat- 
ented product advertised in the leading trade journals. No 
compétition. State territory covered and class of trade called 
on. Address Smith & Stearns, 202 South State street, Chicago. 


ANTED—An experienced stationery salesman for city work 
in Detroit with a big progressive company. Excellent op- 
cnn Address 0-28, care Office Appliances, Chicago. 


ECHANICS AND REPAIRMEN on typewriters, adding ma- 
chines, Dictaphones, Multigraphs, Multicolor presses or 
Addressographs: In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
and home address, and state with what firm employed, to 








“AN 














name 
H. R. Langham, 2033 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances’’ and receive the best consideration. 








FOR SALE. 





M LTIGRAPHS, Dictaphones, cdiphones, Writerpresses, 
Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 440 South Dearborn street, Chicago. 


ULTIGRAPH, Writerpress, etc., ribbons re-inked blac 
or purple, $6 per dozen. Ajax Ink Company, 755 
building, Chicago, Ill. 





blue 
onon 





DDRE'SSOGRAPHS, ‘Seulement duplicators, envelope seal- 

ers. letter folders, Mailometers, supplies. Less than half 
price. Guaranteed one year. Pruitt Company, 112-H North 
LaSalle, Chicago. 








E BUY FOR CASH, rebuild and sell for about half new 
price, Multigraphs, addressing machines, duplicators, etc. 
Don't be misled by firms infringing on our name, We are the 
original Office Device Company, 154-H West Randolph, Chicago. 


AHIGH-GRADE, CONSCIENTIOUS TYPEWRITER ME- 











( EEANIC WITH INITIATIVE, CAPABLE OF HANDLING 
TRADE AND SMALL AMOUNT OFFICE ROUTINE CAN GET 
TOP SALAR Y AND INTEREST IN WELL-ESTABLISHED 


BUSINESS WITH BEST OF WORKING CONDITIONS. GIVE 
DETAILED INFORMATION. ROYAL EXPERIENCE PRE- 
FERRED. TULSA TYPEWRITER COMPANY, TULSA, OKLA. 
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of any one of these patents can be obtained by 

25 cents in stamps to E. G. Sig Bes patent lawye: 

N. U. Building, Washington, and pire 
ag hk & Appliances. 


1,240,234. Cash register. Haakon A. Martin, Dayton, 
Ohio, assignor to The National Cash Register Company, 
Dayton, Ohio. 

1,240,255. Bill-payment form. Henry F. Price, River- 
side, Conn., assignor by mesne assignments to The Budget 
Cheque Corporation, Chicago, III. 


1,240,279. Moistening device. 
ell, Mass. 


1,240,349. Concealing-screen for visible 
Henry R. Knowles, Ridley Park, Penna. 


Albert D. Wilson, Low- 


typewriters. 


1,240,356. Loose-leaf binder. Henry Charles Miller, 
Milwaukee, Wis. 

1,240,621. Accounting device. Leonard Leach Story, 
East Fairfield, Vt. 

1,240,691. Paper holder. Meno Feddern, Middle Vii- 
lage, N. Y. 

1,240,706. Pen-holder. Fred J. Gropengieser, Onida, 
South Dakota. 

1,241,851. Sectional filing cabinet. David E. Hunter, 
Muskegon, Mich. 

1,240,891. Check protector. James E. Simpson and 





No. 1,259,330—index card; patented March 12, 1918, by Ed- 


ward R. Wilson, Alameda, Calif. 


No. 1,310,905—Calendar; patented July 22, 
Cook, Haddonfield, N. J. 


1919, by Cari B. 


patented March 23, 1920, 
Kenilworth, Ill., assignor by mesne 


No. 1.334,316—Caliculating machine; 
by Arthur F. Poole, 





1920. 


N. Y., assignors by mesne 
Roches- 


Charles J. 
assignments to 
ter, N. Y 


1,240,903. Check writing machine. Libanus M. Todd 
and Charles G. Tiefel, Rochester, N. assignors by 
mesne assignments to Todd Protectograph Company, of 


Rochester, N. Y. 


Paulson, Brooklyn, 
Todd Protectograph Company, 


1,246,961. Folder envelope. Frederick W. Forgus, St. 
Louis, Mo., assignor to Stewart Scott, Jr., St. Louis, Mo. 
1,241,008. Loose-leaf binder post. Edward J. Oyston, 


Chicago, III. 


1,241,026. Line spacer. Carlos E. Sampson, Shale, Calif. 

1,241,079. Drafting pen. Per Berggren, Bridgeport, 
Connecticut. 

1,241,101. Typewriting machine. Herman V. Fengler, 
Philadelphia, Pa., assignor to Remington Typewriter Com- 
pany, Illion, N. Y. 

1,241,130. Copy holder. John Francis Leigh, Perry, Ark. 

1,241,140. Tabulating machine. Charles E. Nicholson, 
Berwyn, III. 

1,241,201. Keyboard for typewriters. Walter R. Diehl 
and Willard H. Townsend, Pittsburgh, Penna. 

1,241,220. Loose-leaf binder. William Gifford Jones, 


Evanston, Ill., assignor to Accounting Devices Company, 


Evanston, Ill. 


1,241,322. Inking pad. Edward Graham Woody, New 
York, N. ¥. 

1,241,475. Self-inking hand-stamp. Harry S. Folger 
and Torey Ross., Chicago, Ill., said Ross assignor to said 
Folger. 

1,242,914. Stenographer’s note-book stand and _ book- 
mark. William N. Blatt, Boston, Mass. 
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1,269,330. 


— 
Wilmington, Del., a 





Company, 


assignments, to the Wahi 
corporation of Delaware. 
No. 1,342,416—Lead pencil; patented June 8, 
©. Borbeck, Sioux City, lowa. 
No. 1,342,576—Attachment for penholders and pencils to assist 
in the practice of penmanship; patented June 8, 1920, by 
George T. Wride, Lethbridge, Alberta, Canada. 


1920, by Martin 
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1,242,921. Adding machine. John Albert Cheape, Char- 


lottesville, Va. 
1,242,991. Ink-well. Peter H. Sereff, Lima, Ohio. 
1,243,224. Adding and subtracting machine. Fred W. 
Rodolf, Portland, Ore., assignor to The Addachine Man- 
ufacturing Company, Portland, Ore. 
1,243,248. Penholder. Stanley E. F. 
boyne, New South Wales, Australia. 


Bosanquet, Com- 


1,243,319. Loose-leaf binder. John O. McLaughlin, 
Cadiz, Ohio. 

1,243,326. Check-holder. Bert Marsh, Twin Falls, 
Idaho. 

1,243,374. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor to 
Underwood Computing Machine Company, New York, 
N. Y. 


1,243,383. Cecil Bristow, London, 
England 
1,243,447. 


1,243,451. 


Fountain pen. 


Eraser. Weldon Roberts, Montclair, N. J. 


Typewriting machine. Geo. A. Seib, Ilion, N. 


Y., assignor to Remington Typewriter Company, Ilion, 
1. ie 2 

1,243,544. Loose-leaf book. John Murray, Edinburgh, 
Scotland 


1,243,595 Envelope moistener. Philip B. Downing, 


Everett, Mass. 
1,243,669. Combined typewriting and computing ma- 
chine. Richard M. Becker, New York, N. Y., assignor, by 
mesne assignments, to Underwood Computing Machine 
Company, New York, N. Y. 

1,241,570. 
James E. 
"., assignors to 


Attachment for check writing machines. 
Simpson and Charles J. Paulson, Brooklyn, N. 
Todd Protectograph Company, Roches- 


aa 
ter, N. Y. 


1,241,645. Envelope moistener and sealer. John Aloy- 
sius Mathews, Grenfel, Saskatchewan, Canada, assignor 


APPLIANCES 


9 


of one-third to Marcus Hibbitts Neill and Garnet Cedric 
Noff. 


1,241,692. Back frame for loose-leaf books. 
Whitelock, Los Angeles, Calif. 

1,241,694. Writing tablet. Elmer McClellan Africa, 
Huntingdon, Penna., and Bartholomew E. McSheey, Nut- 
ley, N. J., assignors to J, C. Blair Company, Hunting- 
don, Penna. 


1,241,801. Temporary binder. George P. Wigginton, 
Kalamazoo, Mich., assignor to Kalamazoo Loose Leaf 
Binder Company, Kalamazoo, Mich. 

1,241,802. Temporary binder. George P. Wigginton, 
Kalamazoo, Mich., assignor to Kalamazoo Loose Leaf 
Binder Company, Kalamazoo, Mich. 


1,241,865. Carriage control for typewriters. 
Lloyd, Butte, Mont. 


Ralph G. 


Nafew L. 


1,241,946. Addressing machine. James Harold Ford, 
Baltimore, Md. 

1,241,947. Ink bottle stopper. Job W. Fost, Peabody, 
Kansas. 


Charles E. Johnson, 


1,241,986. Drawing instrument. 
New York, N. Y 


1,242,018. 
kee, Wis. 

1,242,049. Pencil sharpener. 
Ernest Krogel, Atlanta, Ga. 

1,242,062. Fountain drafting pen. 
San Francisco, Calif. 

1,242,071. Writing machine cylinder. Herman Strong- 
son, New York, N. Y., assignor of one-half to Robt. F, 
Greacen, New York, N. Y. 

1,242,080. 
lyn, N. Y. 

1,242,101. Filing case. Ernest E. De Burger, Indian- 
apolis, Ind., assignor of one-half to Burton E. White, Cin- 
cinnati, Ohio. 


Loose leaf binder. Henry C. Miller, Milwau- 
Joseph Schlightinger and 


Lloyd B. Solemink, 


Alfred R. Tilly, Brook- 


Magazine pencil. 


The Service Bureau of Office Appliances 1s for 


the Exclusive Use of Subscribers and 


7 


Advertisers 





In the execution of its various commissions this bureau calls upon practically every member of the staff, 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 

reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 








Subscribers in every land 















My Riches 











It is not mine to wear the gilded halo that crowns those in 


the fore of the hectic scramble for place and power. | 


Never in the upholstered carriage of circumstance, alert for 
the plaudits and fearful of the sneers, shall I proudly pass 


the less fortunate who fringe the way to the grave. \\ 
And yet I earn the scorn of none, nor evoke his pity, for I have i. 
garnered the riches of him who works and sings and lives ae 


in simplicity. 






Mine is the sunset that burns to gold on a western cloud. 










Mine is the priceless vintage of pure air and the air-borne 
scents of the woods and the meadows and the nodding 






flowers. 






Mine are the waves tumbled on the sands to race, whispering, 
back to their brothers in the lake. 







Mine are the stars jeweling a velvet night. 


Mine is the song of the thrush in a darkling thicket. 










Mine is the perfume of roses climbing a neighbor’s fence. 






Mine is the memory of friendships given ungrudgingly. 





Mine is the knowledge that my world and I look each other 





in the eye, unenvied and unenvying the ones who prefer 






to grasp ceaselessly for those things which are called 
great. 







—C. S. BIERNATZKI. 
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The Law and Business Associations 
Being an Outline of a Few of the More 
Important Distinctions and Principles 
HOSE whose privilege it is to attend occasional iodical price lists which are exchanged among the 


gatherings of business men engaged in co-opera- 

tive association work can hardly fail to realize 
the fact that there is not a little misunderstanding as 
to the things which a business association may and 
may not do under the Sherman anti-trust law and the 
acts subsequent thereto. 

Perhaps to defiine a starting point it may be well to 
quote the objects of an association which is well known 
to the trade and whose charter has been most carefully 
drawn. We refer to the Chicago Stationers’ Associa- 
tion, whose objects are defined as follows: 

1. To bring the members into closer touch with 
each other. 

2. To discuss accurate and reliable information. 

3. To procure uniformity and certainty in the cus- 
toms and usages of the trade and thereby broaden the 
basis upon which the business is conducted. 

4. To act for or between its members in matters 
of controversy or adjustment ; and generally 

5. To perform any act appertaining to the trade, 
not in conflict with the laws of the United States, or 
of the State of Illinois, as the same may apply to assoc- 
iations not formed for profit. 

Broadly speaking, no association has the right to 
conspire to fix prices; and no method whereby prices 
are fixed as a result of meetings of competitors is 
legal. Of course, in all cases of criminal prosecution 
the burden is upon the government to show a violation 
of the law, but if the circumstances are such as to sup- 
ply prima facie evidence that the law has been violated, 
the burden of proof shifts to the other side and it is 
then up to the accused to show that they have not 
violated the law. 

To illustrate: Suppose that all, or practically all, or 

even any considerable number of men in a given indus- 
try should follow the practice of dining together once 
a month; suppose these men were competitors in the 
same industry; suppose that, following the monthly 
dinners the prices of the commodity showed a singu- 
larly uniform advance at all the mills, or, perhaps, 
occasionally a uniform reduction. This would consti- 
tute a prima facie case and it would be very hard to 
prove that the monthly dinners and the discussions 
there held had nothing to do with the performance 
of prices. Such a prime facie case would virtually 
compel the accused to prove that their uniform price 
advances were purely accidental—a proposition very 
difficult to demonstrate! 

In some industries it is now the custom to issue per- 


members of the industry—after they are issued, how- 
ever, and have gone into effect. It is believed that this 
custom is not inimical to the interests of business or 
to the public interest, but nevertheless its legality is by 
no means certain as yet. 

The point of the matter is that any action which 
results in destroying competition and restraining any 
man’s freedom to charge such prices as in his judg- 
ment he must charge for his goods, is illegal, whether 


the result is by coercion or by consent or connivance. 
But— 


It is not illegal to advise the members of an industry 
that they should, in their own individual interest, 
charge a certain fair price for their goods, based upon 
tables of costs carefully worked out on a percentage 
basis. In such case the members of the association 
may Or may not accept the advice given them. As a 
matter of fact, some follow such advice and some do 
not. What would happen if, for instance, all the mem- 
bers of the stationery trade should accept line for line 
the recommended resale prices issued by the Catalogue 
Commission is something which as yet has not 
come up 

In general, a man has the right to sell his goods or 
to keep them, subject to the broad considerations of 
public interest. He may not hoard necessities, nor 
injure the public health or public welfare by his meth- 
ods. But no one may say to a manufacturer that he 
must sell his goods to Smith or to Jones. He may not 
like them. Then let them buy elsewhere. But it is 
doubtful if he can sell to Jones and exact from him 
an agreement not to sell to a third person at a given 
price. The courts seem to take the view that each sale 
is a completed transaction. However, if Jones will 
sell below a price which is regarded as a proper resale 
price by the manufacturer, it is not unlikely that the 
latter may refuse further supplies, for that or any 
other reason. So the manufacturer seems to have a 
remedy. 

But this part of the proposition has nothing to do 
with the so-called conspiracies in restraint of trade 
which are the chief targets of the Sherman law. 


And the Sherman law, by the way, was productive 
of certain irregularities of application. When the war 
came on the rigors of prosecution were much abated 
until the big job was done. The Federal Trade Com- 
mission has been created, not to weaken the anti-trust 
laws, but to regulate business and by sound regulation 
to encourage proper intercourse and - co-operation 
among business men. 























Some Thoughts on Adjustment 





Some Observations on the Fact That Office Appliances are Among the 
Staple Lines Necessary to the World’s Economic Adjustment—By W. L. 
Saunders, President, American Manufacturers’ Export Association— 
To Which Is Added Some Other Matters Concering American Export 
Organizations—From The Office Appliance Exporter, Spring, 1920 





T THE annual convention of the American 
Manufacturers’ Export Association, held in 
New York last October, resolutions were 
adopted to the effect that every facility should 
be provided by our American industries and financial 
institutions for the exportation to Europe of raw 
materials, machinery and manufactured articles, 
which are essential to the revival of European indus- 
tries. As office appliances fall within the class of 
“essentials,” I welcome the opportunity of writing 
a few words of encouragement to the ‘men who are 
on the “firing line” in foreign markets, developing 
the sale of these various labor-saving devices. While 
many of the difficulties now confronting American 
exporters operate to the disadvantage of the dealer 
abroad, the fact that he is distributing an article which 
will aid in the rehabilitation of Europe should prove 
a strong selling point and a basic argument for the 
financing of such shipments. 


There is no mystery in selling goods to countries 
where the exchange does not operate as a partial em- 
bargo against American goods. The test of superior 
salesmanship, however, is in surmounting these tem- 
porary difficulties. 


In glancing over the export statistics for office ap- 
pliances, one is struck with the large amount of busi- 
ness done with those countries adjacent to our own 
boundaries—Canada, Cuba and Latin America; yet 
the great market for office appliances, as with the 
bulk of exports from the United States of America, 
is with the countries of Western Europe. 

With regard to financing this business, the present 
condition of the foreign exchange market, while the 
result of economic factors, which have been clearly 
in the view of American exporters for several months, 
point to the imperative necessity of putting into op- 
eration at once, one or more of the plans we have 
been discussing in this country for buying of Euro- 
pean securities. 

We are now beginning to witness the first effects 
on our home market of a decline in some lines of our 
European exports. If this tendency should continue 
our great export trade, a leading source of our wealth 
and prosperity since 1915, would shrink. A severe 
business reaction might set in and unemployment re- 
sult. 

And yet, our national welfare demands full steam 
ahead, with an increased production which will keep 
our plants running on full time and which will insure 
for American labor a continuation of its present 
higher standard of living. 

An output which would result from a full-time op- 
eration of our industrial resources cannot be absorbed 
even by our huge domestic market. Large scale pro- 
duction, which is the route of our industrial success, 
demands, therefore, an outlet abroad for a portion 
of our goods. 

Next to the United States, Europe is our biggest 
customer. 





t 


Because of their lack of goods to sell us, in an at- 
tempt to show their good faith and to establish their 
solvency, and then because of the well-known con- 
servative policy of the American exporter in demand- 
ing cash against documents, our European customers 
have been forced to finance their American purchases 
on their own savings. These savings are not inex- 
haustible and a large percentage has gone back into 
capital investment, not to be realized upon until Eu- 
ropean industries are again producing. 

We must co-operate with Europe in her economic 
readjustment. 

As a protection to our own interests to hold our 
best customers, we must provide them with the 
things they need to place their industries on a pro- 
ducing basis, so that they may finance their American 
purchases by an interchange of goods. 

In Europe’s interest and our own, we must not loan 
her any more money, except for food. When a friend 
in need requires financial support, it is true friend- 
ship not to loan more than is absolutely required for 
necessities, otherwise economic freedom is delayed. 
Europe will buy these things of greatest necessity to 
her economic readjustment, if she realizes that she is 
giving in payment the choicest prize of her industrial 
life—her securities. 

Office appliances may well be classified in the 
group of necessary purchases. And so, in this coun- 
try, in order to hold our export trade and to help 
finance and supply, those things Europe wants to re- 
establish her industries, we must buy European se- 
curities. Bills of exchange will be drawn against 
these securities as they are sold (similar to merchan- 
dise) and large credits in Europe’s favor will thus 
be obtained. We will increase our imports by the 
value of the securities purchased and by that amount 
will reduce this troublesome export trade balance 
which is doing America and Europe so much harm. 

We have heard many conjectures as to whether our 
investing public will absorb European securities. Per- 
sonally, I feel confident that a very considerable 
amount will be purchased by the American people 
over and above requirements for additional domestic 
capital, when we are forced to the realization that the 
motive and necessity, while of a slightly different 
nature, is as important to the future prosperity of 
the world as the war-time task of floating our liberty 
and victory bond issues. 


American Export Organizations. 

There are several strong associations in America 
devoted to the study and development of export 
trade, their labors including the distribution of infot- 
mation in this country concerning the needs of people 
in various parts of the world, also, for putting dealers 
in other countries in touch with manufacturers in this 
country. These organizations are also to some ex- 
tent credit clearing houses and are yearly becoming 
more valuable in this respect as their means of ob- 
taining information increase. 

Chief among the associations devoted to the devel- 
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opment of the foreign trade of the United States 1s 
the American Manufacturers’ Export Association, 
whose principal offices are at 160 Broadway, New 
York. The Association has an able and energetic 
staff of officers headed by W. L. Saunders of the 
Ingersoll-Rand Company, New York. The secretary 
of the Association is Robert F. Volentine, to whom 
communications should be addressed. 

The various committees of different associations 
handle matters that come into the organization, the 
chairmen of the respective committees being selected 
on account of peculiar fitness to handle the problems 
brought before them. 

Arrangements have been made by the Association 
whereby introduction cards will be placed in the hands 


of foreign buyers about to visit this country. Such 
cards, properly signed by representatives of the 


United States Government abroad, by bankers, Cham- 
bers of Commerce and the representatives of the ex- 
port associations in foreign lands serve to accredit 
visiting buyers to the New York office of the Ameri- 
can Manufacturers’ Export Association. Buyers 
who seek special kinds of merchandise are in this 
manner aided in getting in touch with American 
manufacturers producing the goods desired. This 
results in putting foreign purchasers in direct contact 
with American manufacturing houses. 

The Association issues a yearly book which con- 
tains a classified trade directory of the exclusive 
products of all the members of the organization. It 
keeps this book on file at United States consulates, 
Chambers of Commerce abroad, industrial associa- 
tions and the numerous correspondents of the or- 
ganization throughout the world. This directory may 
be had in French, Italian or Spanish, likewise, in Eng- 
lish, and is used as a book of reference in all for- 
eign countries. In addition to the foregoing the 
American Manufacturers’ Export Association issues 
to its members without extra charge a number of 
trade publications concerning information which 
members are using to great practical advantage and 
profit. This information includes foreign trade in- 
quiries received direct by the association, whose mem- 
bers are supplied upon request with addresses and all 
particulars which are available. 

Every member of the Association may ask and re- 
ceive free of charge credit reports on foreign firms 
and individuals. This service covers all points and is 
usually prompt and always reliable. The organiza- 
tion likewise maintains a translation bureau or depart- 
ment thoroughly equipped to handie efficiently the 
foreign correspondence of members in all languages 
at a moderate cost. 

Another organization which is thoroughly alive and 
up-to-date, but whose activities are not quite so exten- 
sive as that of the American Manufacturers’ Export 
Association, is the Bureau of Foreign and Domestic 
Commerce of the Cleveland Chamber of Commerce 
of Cleveland, Ohio. Several men well known abroad 
as the export managers of prominent American office 
equipment firms are members of this department of 
the Cleveland Chamber. This branch of the Cleve- 
land organization arranges conferences by the visit- 
ing trade commissioners and Cleveland manufac- 
turers, while foreign buyers coming to Cleveland are 
aided in communicating with manufacturers of the 
desired lines of goods. The bureau endeavors to co- 
operate with the Bureau of Foreign and Domestic 
Commerce of the United States government in every 
way possible acting under the supervision of a com- 
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mittee on foreign trade. A survey was recently made 
among Soo manufacturers and business firms to ascer- 
tain the kind of educational training deemed best for 
foreign trade employes. The results of this survey 
have been duly collated and definite recommendations 
for training have been forwarded to the Department 
of the Interior for action. The committee makes it 
a point to study on matters pertaining to the foreign 
trade of the United States in order to be able to sup- 
ply its members with advice and suggestions at short 
notices. 


Another organization which has been of assistance 
to exporters in the central west is the Chicago For- 
eign Trade Club of the Chicago Association of Com- 
merce. Briefly stated the purpose of this organization 
is educational. Through the selection of committees 
representing the various groups of world markets 
and the industries of this section with the purpose of 
co-operating to carry out a lecture schedule much 
practical information is disseminated among mem- 
bers. 


In this program purely academic topics have been 
separated from those requiring actual experience in 
overseas trade. This permits the handling of com- 
mercial geography and kindred subjects by university 
professors, while those relating to foreign finance, 
traffic and merchandising problems are presented b 
experienced men who are thoroughly conversant wi 
the commercial methods of the different countries and 
the business psychology of their peoples. 

As a knowledge of office equipment and appliances 
used by the business interests of foreign countries, 
is one index to their office organizational methods 
and commercial progressiveness, it is believed that 
a division of the club devoted to the study of office 
equipment matters will prove interesting and bene- 
ficial to the entire membership. 


During the last year the commercial bodies and 


banks of the Mississippi Valley have undertaken the, 


development of this region as a direct exporting cen- 
ter through the organization of trade associations 
and strong financial combinations, and the improve- 
ment of waterways. Steps have been taken already 
in the direction of foreign trade educational work 
among manufacturers. 

Experience in various parts of the country has 
indicated that practical results can be best obtained 
through the organization of foreign trade clubs and 
institution of lecture courses along clearly defined 
lines, under competent supervision. 


The Chicago Foreign Trade Club has outlined a 
schedule of lectures to be given in connection with 
each country or group of markets as an effective basis 
for the study of world markets. These lectures in- 
clude the following: 

Commercial and Political Geography, Eth- 
nology and Psychology of the Peoples, Products, 
Manufactured and Agricultural, Resources, Im- 
port Requirements, Exports, Current Political 
History, Social Customs, and Hygiene. 

Commercial Policies, Monetary Systems, 
Weight and Measurement Systems, Banking, 
Credits, Commercial Law, Commercial and 
Trade Organizations, Foreign Policies, Adver- 
tising Media, Diplomatic and Consular Practices, 
International Treaties and Their Relation to 
Commerce. 

Transportation and Communication — Rail, 
Water, Vehicular, Human, Animal; Roads and 
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Topography, Harbors and Docks, Export Pack- 
ing Required by Climatic or Transportation Con- 
ditions. 

Marine Insurance, Maritime Law. 

The foregoing lectures will be supplemented by 
motion pictures, maps and slides illustrating their es- 
sential points. The club will maintain a bulletin ser- 
vice reporting to the members the leading current 
foreign trade press articles and developments in the 
export fields. The organization furthermore will 
closely co-operate with the Advertising Council of the 
Association and with the Vigilance Committee of the 
Associated Advertising Clubs of the World in assist- 
ing in forcing the discontinuance of sharp trade prac- 
tices. 

It is felt that the future of the Mississippi Valley 
as a direct exporting center rests largely upon the 
foreign trade educational work undertaken among 
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the manufacturers and producers, whose co-operation 
is desired. 

The Chamber of Commerce at San Francisco, Cali- 
fornia, and the Chamber of Commerce at New 
Orleans, Louisiana, both maintain active departments 
for the promotion of trade between the business in- 
terests of their respective sections and the people of 
other countries. In Boston, Massachusetts, there is 
an active organization known ‘as the Boston Export 
Round Table, composed of the heads of the export 
departments of various leading manufacturing con- 
cerns of New England. 

The foregoing covers but a small part of the or- 
ganized activities for the promotion of trade between 
the United States and other countries. These ac- 
tivities will increase rather than diminish as the world 
again settles down to the business of living and re 
pairing the ravages of war. 


Business and Progress 





Encouragement of Commerce Promotes Acquaintance 
and Broadens Nationality, Making for Peace Instead 
of War—The Office Appliance Exporter, Spring, 1920. 


OW the whole world is clamoring for solution 
of its problems. Each people has its own 
pails difficulties, its peculiar characteristics, its 
mee? practices, its methods, even its habits of 
thought. No man has found the solution to all or 
any considerable part of the world’s problems, nor 
will any final solution be found that is not based upon 
the principle of good will by man toward man. Since 
practically all of the world’s great religions center 
about substantially the same principles, it is fair to 
conclude that the light has not been denied to any of 
the world’s leaders. But does it necessarily follow 
that the answer to the world’s problems is to be found 
in religion in the orthodox sense? We believe not. 


The Christian, if he confines himself to the narrow 
limits of creed or doctrine, does not hold the solution, 
neither does the Jew, the Mohammedan, the Buddhist, 
nor the Confucian. 


Men cannot think alike on matters of doctrine. It 
is not desirable, perhaps, that they should—certainly, 
it is by no means necessary. The essential elements 
of spirit which make the man of full life and charac- 
ter are not matters concerning which there can be any 
dispute. They are the same in the African jungle as 
they are on Riverside Drive. The man of great spirit 
recognizes his brother in a turbaned horseman of the 
Arabian sands; he reads kinship in the placid counte- 
nance of some sandaled man of Pekin; he claims and 
receives instant understanding from a like spirit that 
resides beneath the feathered head-dress of the Indian 
chief. His kinship is recognized because he pos- 
sesses those essentials of character which make men 
liked and respected. 


It is not conceivable that men like Theodore Roose- 
velt, Ferdinand Foch or Wu Ting Fang could find 
themselves long in any company without instinctive 
recognition on the part of those about them that here 
is a man to whom respect must be accorded. This 
instinctive recognition of eminence would arise, we 
believe, not so much from appreciation of great abil- 
ities as from the dynamic force which flows from 
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every man who is eminently right and just and fair 
in his thought. Probably everyone who may chance 
to read these lines has experienced in some degree 
the force to which we speak making its influence felt 
upon his own mind when in contact with some at- 
tractive personality. The experience is one to be 
invited and its memory something to be cherished. 
We doubt, however, if many attempt to discover the 
elements which have so profoundly engaged their ad- 
miration and compelled their esteem. [ossibly we 
may venture to suggest that part of the secret of this 
influence lies in the possession, in pre-eminent degree, 
of those qualities of character which all normal men 
by common consent agree to be admirable. 

May we advance the suggestion that our hope does 
not lie in treaties, leagues nor covenants, nor even in 
armies and battleships, necessary as these may be for 
a time? Our hope lies not in more laws, nor in 
“Thou shalt not,” nor in more policemen, neither does 
it lie in money nor in jewels nor houses nor fine 
garments. We have searched for happiness behind the 
sign of the dollar and we have not found it. It 
does not reside in money. Yet it lives in the world; 
it is current, passing from man to man. It is more 
than language and something more than tought, for 
it is that which flows from the spring of good will. 
We dined yesterday with a friend who is congenial 
a friend who thinks first of us as we think first of 
him. We finished the meal refreshed by more than 
food, for our friend had fortified our faith. We 
talked neither of the cost of living nor of the prob- 
lem of labor. We did not brag of our attainments, 
nor of our shrewdness, nor of our amourous ex- 
periences—if we had had any—nor did we speak 
lightly of man or woman. But our friend had seen a 
wonderful mountain, and from its side he brought 
us a flower. He had read a great book, from which, 
remembering us, he brought a thought. He had had 
a wonderful experience the relation of which he 
brought to us in modesty and added it to the stores 
of our memory. He knew other lands and other 
customs and, describing them, lifted us from the 
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daily groove and set our feet for a time upon a dif- 
ferent path. And we, too, perhaps, had something 
to give in return for what we received—perhaps an 
experience, a scene, a thought from some corner of 
our life. But beyond and above all was that which 
made the silence truly golden, for we sensed the 
genuineness and the reality of mutual regard. 

We live in the lives of our friends and they in 
ours. We shall live more richly in truth and sin- 
cerity and with these amulets shall we add to our 
friencs and grow in those attributes which compel 
the respect of our fellows. 

The hope of the world lies in the individual man 
and the individual woman. This movement or that 
doctrine may help but the welfare of the mass comes 
back finally to the welfare of every unit in the mass. 
The stream rises no higher than its source. 

If one man may possess “a sane mind in a sound 
body,” as the Latins put it, does it not follow that all 
men are inheritors of the same blessing by right? 
Does it not also follow that having health and sanity, 
we should seek those things which add tc our inner 
power—those qualities of character which widen the 
circle of our friends and fortify the attributes by 
which friends are made and kept ? 

Possibly these suggestions may appear to be true: 
but perhaps the reader will forgive a persistent 
optimist for an excursion which may seem to be far 
afield. Frankly, we can see no solution of the in- 
justices and wrongs of the world that is not bound up 
in a growing knowledge of peoples concerning other 
peoples. We believe it was Pope who said, with the 
power of terse expression that great minds so often 
possess: “The proper study of mankind is man.” 
Man, however, is a peculiar being, because, with will 
and power to reason, he so often permits the trivial 
and unimportant to displace the real good to be had 
by the longer vision. He permits his life to be cir- 
cumscribed by trivialities and superstitions; by errors 
and prejudices, inherited or acquired; and must be 
forced inch by inch from his tenacious hold upon 
them bv life impulse of which he himself is but dimly 
conscious. Occasionally these forces overlap and we 
seem to be thrown back a century until, by and by, 
we emerge from the confusion to find that a principle 
has been established that yesterday was a theory. 
Yesterday having half of the world accepted democ- 
racy as a sound principle of human government—to- 
morrow all of the world will accept it. We have for 
this but a little while to wait. 

Desire for democratic government has not been 
brought about bv insularity. It has not arisen by 
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spontaneous impulse all over the world, but it has 
followed trade routes and trade development as truly 
as trade in olden times followed the watercourses. 


With the increasing development of commerce 
world democracy became inevitable in spite of the 
efforts of the German junkers to save themselves by 
offering the German people the greatest bribe since 
Satan took the Saviour to the mountain top and 
offered Him the nations of the world. 


Since men emerged from that tribal condition made 
necessary as a protective measure against the great 
beasts, when the leader ruled by might of brawn, they 
have turned their faces toward the dawn of a freer 
self-expression. Progress toward unrestricted com- 
merce and political and religious freedom comes 
slowly as we measure time by our short span, for 
seldom are we given years enough of life to measure 
the opposing forces of action and reaction. it is not, 
we believe, quite true that action and reaction are 
equal, for action along a right course seems to advance 
a little over the forces opposing its progress. 


Action along a right course is light, good will, 
knowledge, understanding. Reaction is darkness, 
ignorance, suspicion. But the light must be according 
to the vision of those who use it, lest, if it be too 
strong, they become blind and plunge into a dark- 


ness more obscure than that from which they 
emerged. 
International commerce, travel and _ intercourse 


among the peoples of the world are the agencies 
which spread the light of progressive thought. Men 
say, “What others have done, I can do; the blessings 
others enjoy I may obtain.” Impatiently he some- 
times proceeds in the wrong direction, achieving 
anarchy instead of liberty, only to emerge again in 
shackles, but still determined to be free and more 
willing than before to learn the right way—the way 
of co-operation and equal privilege for all. , 


Commerce still holds the light to the path, and as it 
grows the light will be more generally distributed. 
The American harvesting machine on the Russian 
plains—the American typewriter that clicks out its 
message in Constantinople—are missionaries of prog- 
ress—forerunners of the little white schoolhouse 
which brings the real application of the co-operative 
spirit— the labor of many for the common good of 
all—the knowledge that the wealth one puts in one’s 
brain cells is something that cannot be taken away, 
and that men are strong individually only as they 
understand the underlying fact of Service—‘one for 
all and all for one.” 

















The Stenographer 





By One of Them—Being a Few Hints and 
Suggestions to Those Who Hire the Ubi- 
quitous Girl With the Note Book and Pencil 





Note.—The lady who wrote the following article is connected with one of the leading concerns in the 


stationery field. 


We believe that she probably knows almost as much in a general way about the business 


of a stationery store as she knows of the Pitmanesque—Is it that or another system?—characters from 


which she transcribes the neatly typed letters. 


Y NINE years’ experience as a stenographer 

in many different lines of business have given 

“me a good opportunity to study my sister 

workers—their strength and their weakness, their 

peculiarities, other people’s conceptions about them, 

the attitude of their employers towards them, and 

vice versa. In addition to having been an employe 

I also managed a stenographic bureau of my own, 

employing many girls, so that I can impartially dis- 
cuss both sides of the question. 

I have read many articles giving advice to sten- 
ographers, chiefly enjoining them not to wear showy 
clothes, not to powder too frequently or advising them 
to work and strive for their employers’ interests; I 
have also read fiction and seen moving pictures (more 
or less true to life) wherein these same stenogra- 
phers were the central figures. The average author’s 
conception of a stenographer is quite amusing. She 
is either a marcelled, peroxided, haughty young lady, 
with a pencil in her hair, or a meek, overworked young 
girl, who bears the real burden of the management 
of the office on her slight shoulders. But, invariably 
she chews gum. Why must stenographers and chew- 
ing gum be forever associated, like black and white, 
pepper and salt, or cheese and crackers? Some sten- 
ographers chew gum, of course, but so do bookkeep- 
ers, salesgirls and dressmakers. 

As this magazine has published articles on the 
human interest side of executives, manufacturers and 
salesmen, it would not be remiss to write about the 
real girls who make big business possible. 

Have you ever thought of the results of a general 
strike of stenographers? Its effect would be so far 
reaching that were the strike not soon adjusted, busi- 
ness would be so badly crippled and disorganized, as 
to be practically at a standstill. There would be no 
one to write letters, confirm orders, send telegrams, 
make out bills or quotations, collect money, write ad- 
vertising proof, transcribe testimony, or make out 
leases and insurance policies. And yet, as a class, 
how little are stenographers appreciated. I know of 
some men who refer to these useful members of the 
business world as their “typewriters” or their “type- 
writer girls.” Oh, how galling is to me the man 
who says, “Let the girl write that letter for you.” 
Were he referring to his male bookkeeper, would he 
say “Let the boy enter that charge in the ledger’? 
Why should stenography be classed below bookkeep- 
ing, stock-keeping, billing? A young woman who 
elects stenography as a means of making her living, 
must pay for a course in a business school, precisely 
as does a bookkeeper. Yet the stenographer is often 
expected to dust the boss’s desk, run errands to the 
bank, do shopping for her employer’s wife, pick things 
up for him, seal and stamp envelopes, in other words, 
combine her duties of letter writer with those of 
office boy. Like accounting, stenography is a spe- 
cialized occupation. If an accountant is engaged by 


a company, he is certainly not expected to run the 


Her article is interesting and full of vigor. 


multigraphing machine or help the shipping clerk. 
Why then should a stenographer pack bundles, run a 
switchboard, or help to sell in the store? 

[f a stenographer should stop her work for a little 
relaxing talk or a look out of the window, her em- 
plover is immediately at her side, asking her if she 
has nothing to do. On the other hand, his men as- 
sistants come and go as they please, smoke and talk 
together, and if they want to, simply pick up their 
hats and waik out of the office for a pack of cigar- 
ettes or a bite to eat. Imagine the consternation of 
an employer if his stenographer were to go out about 
11 o'clock for some face powder or a bar of choco- 
late. Why the difference ? 

Some employers are almost fanatical in their in- 
sistence that all their office workers should report on 
the dot of the hour set for their starting work. Their 
reasons for this are as follows: If there are twenty 
eriployes in an office, and if each one of them is five 
ininutes late each morning, that will mean one hun- 
dred and fifty hours a year, and at the rate of 45c 
an hour he pays for their time (on an average) he 
sustains a loss of money equivalent to about $225.00 
a year. If he allows one of his employes to be late. 
all the others will follow suit, and from coming in 
five minutes behind time, the time may gradually | > 
stretched to half an hour. Of course there must be 
discipline, and for proper organization, it is abso- 
lutely right that an employer should expect his as- 
sistants to report at a certain time. But he should 
not go to the other extreme of expecting that nothing 
can ever happen to make them overstep the zero hour. 
In the course of life, cars will be delayed by accidents, 


alarm clocks will fail to go off, and shoestrings will 
break. It is therefore perfectly useless to demand 


an iron clad rule in this matter. 

There is a large corporation which I have in mind 
that deducts a small fee for each minute of lateness 
and as this company has hundreds of employes, the 
sum total of fees must be considerable. What he- 
comes of the money that is deducted each week from 
all these pay envelopes? The same corporation main- 
tains an elaborate, and beautifully furnished rest 
room, dining room, dance floor and roof garden for 
the use of its employes. Visitors are shown these 
comforts end nod approvingly when they think of 
ihe paternal interest the concern must have in its 
workers. But observe! Three quarters of an hour 
are allowed for lunch. As half an hour is the aver- 
age time required to fight one’s way to the lunch room 
and a seat, and for the actual eating of the lunch, 
there remain but fifteen minutes in which to enjoy 
the delights of the dancing floor, roof garden, etc. 

One of my employers told me that I was not to 
stir from my desk from 8:30 to 5:30. It is very 
tiresome, as all will agree, to sit for eiglit hours at 
a desk without a little relaxation, a break from the 
drill. I don’t mean, of course, that a stenographer 
should idle and fritter her hours away. Her em- 





July, 1920. OFFICE 
ployer pays her for her time, and he should receive 
tull value in services therefor, but I do think that it 
is only humane to allow some physical relaxation a 
few times a day. I firmly believe that to talk and 
laugh. a little or to look out of the window at the 
passing crowd will be more than made up by the in- 
creased production and freshened energy due to this 
relief. 

In the matter of working overtime, there is a good 
deal to be said. A stenographer offers her services at 
a stated rate of pay. In other words, she contracts 
for seven or eight hours of work a day, for which 
she is paid a certain sum. Yet in many houses, the 
official closing hour and the hour at which the em- 
ployes leave are not one. The peak load of a sten- 
ographer’s work usually comes during the last part 
of the day, when she is beginning to feel tired, and 
there is so much to be done that» it is usually the rule 
rather than the exception for her to stay from one 
half hour to an hour overtime. Would anybody, in 
purchasing a yard of goods, expect the merchant to 
contribute a quarter yard or so free? Just as exactly 
as a merchant sells his goods, so should a stenogra- 
pher sell her time exactly. Occasionally, of course, 
there may be a special reason why she should stay, 
and in all loyalty to the house (or to make up for 
any lateness in the morning that she may have had) 
she should stay to do the work. What is unfair is 
to expect a stenographer to make a practice of it. 

Every-day, in every office throughout the land, there 
is a comedy enacted which will never end. It is the war 
between the fresh air fiends, and those who like no 
air. Each side advances its arguments. Miss Jones 
says that only with plenty of fresh air can she do 
her work, that stale air gives her a headache, and 
that for the welfare of all, the windows should be 
open halfway all the time. Miss Smith says she 
can not stand the draft, and that she will have neu- 
ralgia or pneumonia if the windows are not kept 
closed and the office warm. And so the war wages 
merrily on. 

Something must be said about that bone of conten- 
tion, telephone conversations during business hours, 
to which so many employers object. I agree with 
them that it is patently unfair for one girl to hold 
up a man’s important incoming and outgoing calls 
by small talk about dress, or men or personal affairs. 
The abuse of one employe may so anger an employer 
that he will forbid all phone conversations, even of 
the most urgent character, which is unfair. How 
careful girls should be of their actions, as they are 
so often the cause of the entire office force suffering 
for the sins of one. In one office where I was em- 
ployed, one of the younger girls who was very pop- 
ular, received many lengthy calls and also sent many. 
The rest of us had occasional calls which we cut 
short, as we realized that a business telephone is what 
its name implies. One day, after several ineffectual 
attempts to use the instrument, the manager became 
exasperated, due no doubt to the recurrence of the 
same thing every day, and drastically forbade the 
use of the ’phone to all of us, thus cutting off the 
entire force from the privilege that only one of our 
number had abused. A limit of one talk a day, not 
more than five minutes in length, might be the solu- 
tion of the problem. 

One employer for whom I worked refused to sup- 
ply pencils and erasers to his stenographers, because 
in some time past and gone. a little featherbrain had 
been careless in their use. She has long ago left the 
employ of that firm, but to this day, the rule stands 
and each girl has to supplv herself with these items. 
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This is another instance of the innocent suffering 
with the guilty. 

Many things are forbidden the poor stenographer. 
When it was the custom to wear small white aprons 
to the office to preserve the front of the dress, a bond- 
ing house for which | worked, forbade their use, 
stating that they did not wish their stenographers to 
look like waitresses. Another firm, whose head was 
a Quaker, and an employer of the old school—tyran- 
nical and overbearing—forbade the wearing of jew- 
elry. 1 am glad to say that present day employers are 
more liberal and broad-minded and really seem to 
concern themselves less about petty trifles like the 
above. They have come to the conclusion that if their 
work is well and quickly done, that there is no reason 
for placing trifling and annoying restrictions on the 
personal liberties of their assistants. The day of the 
cringing, underpaid employe who trembled at ever 
frown, who said “Yes, sir,’ to everything, has passed, 
and more and more do employers realize that it is for 
the good of all concerned to treat their helpers as co- 
workers rather than servile hirelings. 

Although I believe in progress and betterment, it is 
well for a stenographer to think well and deeply be- 
fore she ehanges her position. I have known girls 
to change for the sake of half an hour’s less work a 
day, for an increase of a dollar, because they did not 
like the boss, because they had disagreements with 
other girls, and for a thousand and one petty rea- 
sons. There is no perfect position. If the pay is 
good, the hours may be too long. If the employer is 
pleasant, the girls are disagreeable. If the locatior 
is convenient, the work is monotonous. The girl who 
follows a will o’ the wisp, looking for a position 
which combines all advantages will soon be known as 
a floater, rot only injuring her business reputation, 
but also her character. If opportunity exists in an- 
other opening, an opportunity which means increased 
cfficiency for herself, a broader field, a wider knowl- 
edge of business, then by all means let her change. 
Unfortunately, as conditions now exist, the position - 
of stenographer is the one which suffers the mosf 
changes in any office. 

How the status of married women in business has 
changed! Eight or nine years ago, a married woman 
working was an object of curiosity, of speculation, of 
pity, even of hostility, many girls maintaining that 
she was taking the bread from the mouth of some 
poor unmarried sister. Gradually, however, with 
the war, and its breaking up of homes, the married 
woman became more and more a wage earner; when 
her husband returned from the other side, she con- 
tinued her work, because that was frequently the 
only way that both ends could be met. Or perhaps 
she stayed because she liked the independence of her 
stated hours of work, in preference to the never-end- 
ing routine of housework. Reams have been written 
on the question of whether a married woman should 
work or not, and it is not my purpose to discuss the 
matter; I am only mentioning it as a sidelight on 
the question of stenographers. 

Where are the girls who used to bring their own 
lunches packed so daintily by their mothers, to be 
eaten at their desks? Where are the protecting aprons 
they used to wear while at work? Where are the 
inexpensive little business suits or simple dresses that 
used to be the custom? Instead of eating home 
packed luncheons, expensive cafeterias are patron- 
ized. A checker at one of these places told me the 
other day that it was nothing uncommon for girls 
to spend from 75c¢ to $1.00 for their lunches. Cafe- 
terias are great tempters of the appetite and garner 
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in a large part of the salaries of my co-workers. Even 
in the good old days, girls who did not bring their 
lunches to the office with them, slipped off to some 
quiet little restaurant or tea room, there to partake of 
a sandwich, a cup of coffee, and a piece of pie—total, 
25c. But now! Shrimp salad, 35c; roll and butter, 
5¢; coffee, 5c; ice cream, 15c; and French pastry, 
15c—total, 75c. Quite a far cry from the modest 
home lunch brought in a candy box. 

And clethes! Just a few weeks ago, a little sten- 
ographer friend of mine wore to work a charmeuse 
dress trimmed with gold brocade, with French pumps 
and an adorable hat; she was quite proud of the fact 
that she had paid “only” $40.00 for the dress. In 
the large city where I live, a stenographer without a 
fur coat or at least a long fur scarf, is the exception 
rather than the rule. And as they walk down the 
main thoroughfare of our city at lunch time, these 
maidens are ihe equals, if not the superiors, in the 
matters of dress, of their society sisters. I have 
seen very superior young women, holding themselves 
with the poise and assurance of ladies of leisure, 
clothed in a fur coat, chic hat, faultless pumps, whit 
gloves, and satin dréss—in one word, attired as if 
they were bound for some smart bridge party, disap- 
pear into a business office and calmly seat themselves 
at the typewriter. 

This is probably an outcome of present and past 
conditions. Time was when a “working girl” could 
be easily distinguished from her more fortunate sis- 
ters; her slight, very slight salary attended to that, 
and she was forced to wear cheap, serviceable clothes 
of neutral tints, envying the girls of the leisure class 
with their elegance and their perfection. Now that 
$25.00 and $30.00 salaries for girl stenographers have 
become general, the long repressed wants have at last 
found expression. They can prove to themselves 
and to the world, that with the possibility of buying 
$20.00 hats and $50.00 dresses and accessories, their 
appearance is every whit as attractive as that of those 
who toil not and spin not. They also reason that a 
stenographer looking for a position will have a far 
better chance of securing it, all other things consid- 
ered, if she be well dressed, because of the assump- 
tion that if she is a good stenographer, she receives a 
good salary, and hence has good clothes. 

Many girls, | am sorry to say, buy their clothes on 
credit if their salaries are insufficient. Having bought 
one or two Liberty Bonds, they place them as deposit 
on a fur coat, spending the rest of the winter pay- 
ing for the balance. Moreover, a fur coat calls for 
other luxuries ‘to go with it—a pretty hat, stylish 
dresses, good shoes and stockings, perhaps a beaded 
bag, and somebody has to pay; poor father maybe is 
forced to make up the necessary money required, or 
cheap underclothes allow for the deficiency. Some 
doubting Thomasses will doubtless raise one eyebrow 
and put their tongues in their cheeks and say that 


financial help comes from other sources. But | want 
to champion the stenographers in that respect. Like 
actresses and nurses, stenographers have suffered for 
the sins of « few misguided ones, and time was when 
a stenographer’s mother had anxious moments for 
her daughter’s moral safety, or meaning glances were 
exchanged when the profession was mentioned. But 
I think that by this time we have vindicated our posi- 
tion on that point. As a class, there is no better be- 
haved kind of girls. As I said in the beginning of 
this article, | have been a stenographer for nine years 
in many and varied lines of business, and | have yet 
to hear of bad conduct on the part of a stenographer, 
either told in confidence or as hearsay, and you know 
how quickly any bit of scandal would be repeated by 
a group of girls. Personally, I am not hideous to 
look upon, have even been told that I am good look- 
ing, and I am not a human icicle, and yet I have 
ever had the utmost respect and politeness from my 
employers and those associated with them, and never 
have I received any invitations to supper or lunch 
from them, nor have I had presents of value offered 
to me. 

It is sometimes quite startling to consider the dif- 
ference in pay received by different stenographers. 
As a rule, the lower paid positions require a large 
amount of hard routine work, of exacting and mo- 
notonous drill. When a stenographer has attained a 
fat pay envelope, her duties are fewer and her hours 
are less. When I was receiving only $10.00 a week, 
my back used to break from the never ending grind 
of work and my fingers ache from the incessant 
pounding of the keys. Now that I have worked my 
way upwards, my duties and hours are light and | 
enjoy an independence that I would never know were | 
on the first rung of the salary ladder. 

In reading over this article, | wonder whether some 
people will believe that I am too critical. If so, | 
mean it to be only constructive criticism, not destruc- 
tive. My object has been to give a true insight of a 
stenographer’s business life and problems. If an 
employer reads this article, he will no doubt recog- 
nize some of the conditions which exist in his office, 
and he may have a better understanding of the very 
human young girls who do their share in making his 
business a success. He may also happen to think 
of some improvement, some co-operation which will 
make for more loyalty and better efficiency. If a 
stenographer reads the above, she will perhaps smile 
and compare the experiences with her own; she may 
also think of some way in which she has misunder- 
stood the rights of her employer and of her associates. 
and resolve to do her share in making greater har- 
mony prevail. It is not my intention to cause any 
dissatisfaction, rather, by showing both sides of the 
picture, to help in causing an adjustment where such 


is necessary. 
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The Boss of the Small Shop Speaks 


Some 


Reflections on 


the Folly of 


Mere Bigness—By C. S. Biernatzki 


HE BOSS lit one of those nice smelling cigars 

which draw best after business hours when a 

boss can tilt back comfortably in the old swivel 
chair and rest his heels on the desk top—as, of course 
shouldn't do. He gazed reflectively through 
the smoke screen gradually enveloping him, at the 
fragrant inspiration of his mood. 

“It has ‘em hypnotized,” he said. 

“Interesting ; but—who and how?” | encouraged. 

“Bigness,” he remarked quizzically. 

What this man had to say would be interesting, for 
although he was not at all in the “big business man’”’ 
class, and his not overly large stationery shop was 
located six floors above the pavement, The Boss al- 
ways discounted his bills, was respected by the firms 
of his drove his car and lived in 
his own home. 

“Everybody in business wants to be successful,” 
he went on, “but most of us just get nicely started 
when along comes the idea of bigness. It is like a 
glaring headlight; it fixes the attention and blinds us 
to a lot of other things beside bigness which are to 
be striven for on the road to success. In fact the 
light frequently becomes so dazzling that we think it 
is success itself. Maybe bigness is an obsession with 
us Americans, anyway. New York’s pride is her 
six millions, Chicago’s boast is her three million. Why 
Cedar Rapids, Ia., is prouder of the fact that she has 
thirty-five thousand inhabitants than that she is a 
nice little city of parks, good homes and well paved 
streets. 

“If every fellow with a flourishing little shop would 
cast about for means of improving his service and his 
before he begins looking for a lease 
he’d be a lot happier in his busi- 


bosses 


association, own 


organization, 
on new premises, 
ness.” 

“Why ?” 

“Well because size tends to wipe out the personal 
clement and the service which goes with it. And when 

1 business becomes so large that its service to each 
ae every customer grows lax, the real satisfaction 
of doing business is lost—and for me, that satisfac- 
tion represents success. 

“People come up six floors to deal with us because 
we serve them. We actually do. We are a small 
family here and we try to get personally acquainted 
with every customer who comes in. We take a very 
real interest in his needs, tastes, personal peculiarities 
and the nature of his business. Personal interest in- 
spires confidence and that is what our business is built 
on. We'd truly rather have a customer return some- 
thing than to keep it and be dissatisfied. A chap 
comes in here and feels comfortable coming in, while 
he is here, and going out—and that last is important. 
We never hurry him and we let him walk out with 
his self respect if he doesn’t happen to want any- 
thing.” 

“But there is nothing new in that,” I protested. 
“Isn't said The “Well, maybe not. 
Certainly nothing about preaching 


there ?” Boss, 


there is novel 


service and courtesy in business. Everybody does it 
as a matter of course—read the ads. But as our 
friend Goldberg graphically puts it, ‘it doesn’t mean 
anything’ in the majority of present day instances. 
The novelty comes in making it actually mean some- 
thing to the customer. There is Smith, Blank and 
White, for example; it’s a big concern and its intended 
policy is service and courtesy—that’s what they ad- 
vertise. Borkland, the manager, is a busy man and 
he truly believes that his customers find courteous 
service in his store. Many of them do; many do 
not. It depends on the disposition and interest of 
the salesman who meets the customer. There are a 
lot of salesmen and Borkland can not watch them all. 

“Many salesmen carry with them that a-good-man- 
can-always- -get-a-job attitude and they really aren’t 
interested in going out of their way for customers 
or anybody else. It’s just the spirit of the time, that’s 





all.” 
“But your own salesmen, are they any different 
than—” 


“This is a small place—a compact organization,” 
replied The Boss, “There are only six of us. I know 
the families and the pet jokes of every member of 
the household here. Ours is a business built on. per- 
sonal service. My assistants understand that thor- 
oughly. I sincerely believe that my personal 
interest in them reflects itself in their personal 
interest in the customer. Brandon there is a White 
Sox fan, and he doesn’t have to play hookey to see 
an occasional game during the season. ‘Anderson 
commutes, and we've arranged things so that by get- 
ting down a half hour earlier and cutting his lunch 
hour in two, he can stop work in time to catch a train 
which places him in his home at a reasonable hour. 
And so it goes. 

“The point is this,” and The Boss shifted his fee@ 
from the desk top preparatory to rising, “the point 
is, I've been fairly successful, according to my lights, 
because I haven't been dazzled by bigness. We are 
small enough here to give the personal touch to our 
service—and that pays, for people come up six floors 
to find it. Furthermore we are not so numerous 
up here that I can not take a personal interest in each 
of my assistants. Each one feels that he is just as 
essential to this business as I am. They know what 
my profit is and they realize that their share is a rea- 
sonable one. I haven't been bothered with labor 
troubles.” 

“You are not troubled with growing pains either, 


evidently,” said I. ‘ 
“This is a smahk 


“Nary a pain,’ laughed The Boss. 
institution, with no room for pains. 

Sut mind you,” he concluded seriously, “I’m not 
opposed to size; it is a logical development in a suc- 
cessful business. Size doesn’t dazzle me; that’s all. 
Some day I may find a way of delivering personal 
service to my customers with twenty assistants in- 
stead of five, and in a big ground floor location rather 
than in a little one six floors up. But unless I can 
take my present customers with me and give the new 
ones the same brand of service we can deliver up 
here, I shall prefer smallness and highness to big- 
ness and carelessness.” 
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EDITORIAL 





R 


A New Field for the Typewriting Machine. 


N THE news columns of the present issue of Office 
| Appliances is a brief item to the effect that the 

United States Postoffice Department is about to 
install typewriting machines in the money order de- 
partment of the Washington postoffice for the exclu- 
sive purpose of typewriting all money orders and re- 
producing the requisite duplicates in typewritten car- 
bon impressions. Heretofore this has been done by 
means of stylographic pens and pen carbons in the 
postoffices of the country. The new method will be 
given a trial at Washington and if it works out as 
expected by the authorities there, the same system will 
thereafter be followed in all postoffices. 

It is felt that the use of the typewriter for writing 
money-orders will save time and produce uniform 
legibility both of originals and copies, and that noth- 
ing will be left for the chirographic idiosyncrasies 
of the issuing officer but his signature. 

Office Appliances is certain that the experiment will 
work out in a manner beyond the expectations of its 
inaugurators. Many business houses have for years 
been writing checks on typewriters even where they 
were afterward protected by the usual devices for that 
purpose. 

We do not recall how many thousand postoffices 
there are in the United States, but there are enough 
so that if each one must have a typewriter for the 
writing of money orders the aggregate number of 
machines demanded will amount to a tremendous 
order. And our Uncle Samuel is a good paymaster 
even if he is sometimes a close buyer. 


<> 
Sending Ten Per Cent Abroad. 


il ga American manufacturers and mer- 
chants who are not planning to sell at least 
ten per cent of their products to foreign 
countries, and to carry on advertising campaigns that 
will keep American products before the eyes of the 
world, are not doing their parts as Americans. For 
otherwise, we can not realize the fullness of Ameri- 
can prosperity.”"—Edward N. Hurley, former head 
of United States Shipping Board. 

When exhausted European nations have regained 
their industrial feet to once more manufacture the 
goods they are now importing or doing without ; when 
lower prices, more liberal terms of credit and more 
dependable deliveries have wrested from us markets 
now ours for the holding; when domestic spend-lust 
has been quieted and home demand will not absorb 
production—then shall we turn with vain longings 
and sombre regrets to our brothers across the water, 
who have formed habits of buying elsewhere. 

Mr. Hurley is right. A dependable quota of our 
products ought to go abroad, to keep American goods 
visible in the markets there. The foreign distributor 
maintaining an organization for selling American 
goods, finds himself driven almost to distraction when 
he can not depend upon delivering the wares which 
he has sold. If opportunity, in the shape of Ameri- 


can competition, presents itself with guarantees of 
merchandise in his stock rooms, he is little to be 
blamed if he drops his American representation. 


Let us keep American goods in sight of the con- 
sumer abroad. 

And let us supplement American goods, with ad- 
vertising. Even if immediate deliveries are physically 
impossible, advertising will tend to hold the way open 
for the passage of our products later on.—B. 

<> 


The General European Agency. 

XPERIENCE in the successful development of 
Ek; foreign trade is quite certain to bring home to 

the manufacturer the fact that a general agency 
for Europe of a combination of continental countries, 
even though it be bestowed tipon a house of honor- 
able standing and proved business-getting ability, is 
not, in the great majority of instances, the best man- 
ner of profitably cultivating markets abroad. This 
belief has been repeatedly voiced in various articles 
appearing from time to time in this journal in setting 
forth the view point found among distributors of 
American products in different European countries. 
But the temptation for “avoiding complications” and 
the bother of seeking out a dozen suitable representa- 
tives by “turning over all of Europe” to a Frenchman, 
a Briton or an Italian as the case may be, has given 
rise to a practice which is in many instances handi- 
capping the sale of our goods abroad, especially in 
the smaller countries. Just at present the shortage of 
deliveries at home does not tend to encourage a more 
intensive cultivation of foreign demand, but “there 
will come a time.” 

For a multitude of very good reasons, the Swiss or 
the Belgian resents the necessity of ordering Ameri- 
can goods through a Dutchman or an Englishman. 
The extra percentage demanded increases the price 
of the merchandise already high in price, and the 
local agent fancies that he is better able to plan and 
develop local markets than a general agent residing 
in a neighboring country. The arrangement wounds 
his pride and conflicts with his ingrained habits of 
business thrift; it places what he regards as an un- 
necessary insulator between the desired points of con- 
tact with himself and the American manufacturer. 
He prefers to “deal direct.””’ And he finds it difficult 
to push American goods in his country, as ener- 
getically—try as he will—as though he were the direct 
representative of the producer. The time is coming 
when he will demand direct representation or turn 
to another European competitive product. 

There are, of course, exceptions to the rule. If 
an agent for several countries is capable of actually 
giving service for the commission he demands, the 
sub-agent feels that there may be some excuse for 
his existence. If the general agent can offer his sub- 
agents of neighboring countries a well thought out 
sales campaign, advertising assistance and sales serv- 
ice; if he can through an efficient organization and a 
superior knowledge of his product extend co-opera- 
tive effort which will actually result in a greater vol- 
ume of business for his sub-agent, then and then only 
is he valuable—then and then only is he giving value 





for the commission. which he receives. In _ cases 
where such service is obviously performed there 
should be no objection to the European agent. But 


the distributor of a small foreign country does not 
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feel that a good business reputation, a knowledge of 
several different tongues and a courteous demeanor 
are in themselves qualifications which entitle the 
“agent for all Europe” to a commission on every 
order for American goods. 

The safest and best policy in the long run is one 
which insists on the selection of a native citizen as 
agent for the country in which trade is to be devel- 
oped. But where the American manufacturer does 
depend upon a general European agent or one repre- 
sentative covering several countries, he should assure 
himself that his representative expects to extend to 
his sub-agents, a genuine, co-operative service which 
will materially assist the latter in creating a perma- 
nent demand and an increase in the volume of sales 
of American made merchandise.—B. 


<> 


Cost Keeping and “Profiteering.” 


ITH ALL the hue and cry ‘about profiteering 
Wy and retailers’ percentages, it seems appropri- 
ate for the public to consider the justice of 
the margins which well-informed dealers now consider 
necessary in order that they may operate at a profit. 
Had the war ended five years previously, before the 
average American merchant had an insight into in- 
telligent cost-keeping, there might have been less 
occasion to hurl accusations of profiteering promis- 
cuously. But then, fewer merchants would have sur- 
vived. They would have served the public without 
knowing what that service them. Ultimately 
their losses in an era of high costs would have wiped 
out many retailers. Now they have a fair concep- 
tion of what it costs to do business, and mark up their 
purchasing costs accordingly. 


cost 


If memory serves right, the general appreciation 
of the cost of doing business did not come from the 
retailer. In isolated instances, certain trades, such 
as the printers, made a study of the costs of doing 
business. Knowing their costs definitely, they de- 
clined to do business unless they could earn a profit 
on their investments in machinery, materials, labor, 
superintendence, insurance, and the host of elements 
of producing cost. The printing craft as a unit now 
appreciates what overhead costs. The initiative in 
establishing selling costs in retail work came from 
an Eastern college, whose researches opened the 
eyes of retailers in many lines to the fact that work- 
ing along old and established lines and formulae, their 
profits were largely on paper. 

Understanding this situation, many retailers have 
a legitimate mark-up, which makes prices look high 
to the consumer. The latter forgets the times when 
the merchant did a great deal of work for a very 
meager profit. It all summarizes in the pet expres- 
sion of the foreman of a photogravure department 
which comes to mind. The salesmen would submit 
copy for estimate, and the foreman would set his 
price. Then the job went to the superintendent, who 
figured in the overhead. If the job was lost, and 
the foreman learned it was sacrificed on price, his 


thought was expressed, ““_D—m that underhand.”—K. 


<-> 
Try Two Fingers On Your Typewriter 
O, THIS is not an admonition to exponents of 
the “Hunt System” of‘typewriting. It refers 
to a scientific determination of the effect of 
alcohol on human efficiency. In a study of the rela- 


tion of alcohol to efficiency, the medical research com- 
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mittee of the British National Health Insurance Com- 
mission sought to determine the effect of various 
forms of alcoholic beverages. The task was type-~ 
writing. Quite a neat compliment to the mental alert- 
ness and physical dexterity required to typewrite ef- 
ficiently! The experiments were co-libational—eight 
men and five women were the subjects. The effect 
of alcohol was a moderate slowing up in speed. More 
important were the errors. These increased two to 
four fold. 

The report was quite exhaustive, and appeared to 
comprehend the contents of the back bar. Bear in 
mind that these experiments took place in England. 
\What a rush of victims would follow the announce- 
ment of such a test in the United States, A. D., now! 

Sherry taken on an empty stomach increased one 
woman’s mistakes in typewriting 156 per cent. On 
the other hand one man took a glass of port at dinner 
without increasing his mistakes in number. Alcohol 
on an empty stomach was much more harmful. One 
subject increased his adding machine errors seventy- 
four per cent after taking claret on an empty stom- 
ach. Alcohol taken at five per cent was about three- 
fourths as effective in causmg mistakes as when the 
same dose was taken as a twenty or a forty per cent 


drink. Claret was slightly more harmful than pure 
alcohol. Brandy straight caused more errors than 
claret. Brandy diluted caused fewer mistakes. The 


conclusion was that office workers drinking alcohol 
did less work and made more mistakes than persons 
who did not drink.—K. 


>< 


“Is the Private Office Best for Creative Work?” 


HE Western Lithograph Company of Los An- 

geles, California, is contemplating enlarging its 

office facilities, and its advertising manager, 
H. E. Millar, writes that they are very much inter- 
ested in the merits of the individual or private office 
for persons doing creative work as opposed to the 
arguments in favor of grouping all workers together 
in a large open office. 

Mr. Millar refers to a discussion of the subject ap- 
pearing in “Printer’s Ink” for February 26th. The 
pros and cons of the question are set forth by that 
journal in an interesting manner with especial refer- 
ence to advertising agencies where creative work is 
expected among many employees outside of the execu- 
tive class. “Printer’s Ink” points out that although 
the individual is often able to adapt himself to the 
confused hum of a large open office, creative effort 
seems best fostered in a small or private office. Some 
agencies, however, defeat the purpose of private offices 
by making them mere cubby holes, sans doors, and 
opening along a corridor into which strides, much in ° 
the manner of Simon Legree, the head copy man. 
Some concerns permit their employees to spend a part 
of their time in the large office, rubbing elbows with 
other human beings, and then give them two or three 
days in the week at their own homes where they are 
expected to produce results particularly favored by 
privacy. In such instances, the expectations of the em- 
ployers have been realized by the production of a 
large volume of better material than could have been 
turned out amid busy office surroundings. 

Office Appliances believes that the matter is largely 
to be determined by the temperament of the individual 
of whom creative work is expected. 

We shall be interested in the opinions of our friends 
on this question.—B. 











Handling Loose Leaf 


Suggesitons Gleaned from Previous 
Articles and from Other Sources and 
Put Paragraphically for Convenience 


One of the first requisites of a successful loose leaf 
department is a salesman or salesforce which knows the 
line. A great many customers for this class of goods 
have no definite idea of what they require. The salesman 
who is familiar enough with what he is selling can analyze 
the needs of the prospect and suggest the system or out- 
fit which will best adapt itself to the requirements. Ac- 
quiring the necessary familiarity should be an easy matter, 
with the co-operation any loose leaf manufacturer will 
gladly supply in the way of catalogues and specially re- 
quested data. 

+ 


Here is a loose leaf idea which is producing results in 
the Grimes-Strassforth store of Los Angeles. The counter 
or table on which various samples of loose leaf devices 
and printed forms are displayed is comfortably low and 
cmiantehiy long. It is placed near the main entrance and 
seems to invite attention. To a large extent this display 
operates itself. Salesmen pay little attention to it unless 
their services are demanded. The business man feels free 
to drop in, have a seat and look things over to his heart’s 
content. He can “look over” as a matter of idle curiosity 
or he can search for something that will suggest his 
needs. He knows that he will not be “bothered”—if he 
happens to be a certain type of business man—yet he can 
ask a convenient salesman = he wants to know. 


A St. Louis dealer has found that a system of stock 
cards is a most satisfactory means of keeping track of 
stock. As soon as a line of goods is purchased it is en- 
tered on a stock card in black ink, with the date of pur- 
chase. At irregular intervals stock is taken and entered 
on the card with the date in red ink. Other purchases are 
then entered in black ink, and it is then possible to know, 
between any two dates, just what has been sold of any line 
or item. 

* 


It is better to sell a man a loose leaf equipment which 
may be expanded with the growth of his business, rather 
than one larger than he needs, with the idea that the busi- 
ness will grow to meet the equipment. If the business 
does not expand as rapidly as expected, the customer is 
very liable to accuse the dealer of “sticking” him. 


One of the most effective customer appeals is the well 
arranged window. A liberal showing of ledgers, transfers, 
ring books and business forms will attract attention and 
bring direct results if it is arranged with care. Crowding a 
window never pays. It confuses the observer who is 
usually a passer-by. A single idea will register and bring 
the prospect inside, where a medley of ideas will often 
fail to fix the attention long enough to rouse the buying 
inclination, or even idle curiosity. A utilization of current 
events may be made in window displays of this line as 
well as any other class of merchandise; and it goes with- 
out saying that the display should be changed frequently. 
Many dealers find it profitable to price everything in the 
window calling attention to —— outfits by neat placards. 


Most dealers agree that too much dependence must not 
be placed on catalogues. The very nature of loose leaf 
items is such as to demand inspection of the actual goods. 
The customer is often confused as to his requirements 
and he can understand something tangible more readily 
than a catalogue and a picture of the thing of his contem- 
plated purchase. Where space is so limited as to prevent 
the display of an entire line, the application of which to 
various lines of business may be pointed out by the sales- 
man, a compact exhibit of - ees is the next best thing. 


The full burden of suggestion need not devolve upon the 
window, however, for inside displavs, the use of stuffers in 
packages, bills and letters are often fruitful of results. 
Remembering thet it is often the seed of inside suggestion 
which produces sales, the wideawake salesman is most 
often in position to use the verbal planter. And of course 


the arrangement of the stock with emphasis on its accessi- 
bility and prominence will frequently suggest “loose leaf” 
to customers of other departments. 


Almost every one 


of twentieth century alertness uses loose leaf in some form 
whether it be a pocket memorandum book, a ledger, a card 
record, or a minute book; therefore, nearly every adult 
who enters a stationery store is a prospect—present or 
future 

a 


A neat diary in loose leaf fascinates the school girl; a 
record of “places I have visited” attracts the traveler; a 
neat and simple “household expense book” of the loose 
leaf variety appeals to the housewife; and a current ledger 
binder with its leather trimmings, neat markings and soft 
corduroy sides is a sample to entice the executive. Placards 
may suggest the privilege of examination and once enticed 
to examine, the prospect usually finds that here in the 
realm of locse leaf are to be found many other things 
which nicely meet the requirements of the modern man or 
woman. 

+ 


A general knowledge of business conditions, and some 
familiarity with accounting systems are assets which the 
man selling loose leaf goods cannot afford to overlook. 
The system required by a grocery store where innumerable 
items are purchased would not fit the needs of a shoe 
store, small manufacturing concern, or a cloak and suit 
house. It pays the salesman to know these things, for a 
bad sale which disappoints the customer, destroys his re- 
peating proclivities as far as the place of his original pur- 
chase is concerned—and it is the repeat business which 
counts in the long run. The customer who finds his loose 
leaf requirements in a certain store and likes the treatment 
he receives there will, in the great majority of instances, 
not consider going elsewhere when a new need arises—it 
never occurs to him. 


Once sold, the customer should be followed up systemat- 
ically with a view of selling him supplies for his outfit. 
Adroit questioning on the part of the salesman may elicit 
information on the approximate length of time required 
to exhaust the stock of leaves purchased. The customer’s 
name can then be filed and he may be “followed up” at 
the proper time. 

+ 


Current events and local news items form a broad field 
of suggestion for the loose leaf department. A newly 
incorporated company; an extension of manufacturing 
facilities; the opening of new branch houses; a new adver- 
tising policy suggesting a different sales campaign—all 
these and many others may indicate that now is the psy- 
chological time for suggesting something adaptable in 
loose leaf to the concerns mentioned. 


Many large houses have found it profitable to employ a 
man of long professional experience as an auditor or 
accountant. This has been particularly successful where 
a printing plant is maintained by the selling firm. This 
man is in a positicn to offer expert advice and even devise 
special systems and forms. Incidentally he is usually in 
touch with the local public accountants and auditors, the 
good will of whom is sometimes a source of not incon- 
siderable profit. 


An excellent, though not new method of displaying 
small items such as ring binders, is to close all storage 
shelves with slanting covers, hinged at the top and to dis- 
play different sizes of samples clipped to these covers. 
The customer can easily be led to indicate the approxi- 
mate size and style desired before it is removed, imme- 
diately upon the removal a fresh sample is drawn from the 
stock directly behind the hinged door. 


The following pertinent comment on the sale of loose 
leaf appeared in these columns several years ago by R. L. 
Winans of the Tuttle Corporation: “When the customer’s 
attention is directed to the economy feature of loose leaf, 
he is usually interested and curious for data; he must be 
shown that, although a loose leaf ledger for the keeping 
of 500 accounts will cost him more than some 500-page 
bound books: he will probablv have the binding of these 

(Continued on Page 125.) 
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Paris or 


A Vigorous Discussion of the Subject of a European 
Manufacturing and Distributing Center for Amer- 
ican Office and Other Devices—The French Viewpoint 


cle urging the selection of Paris as the center for 

American manufacturing branches in Europe. This 
article, by Messrs. Mamet and Maurice of La Compagnie 
Real, was prepared for l’Exportateur Francais and for 
Office Appliances, and was published a short time ago in 
the former journal. Doubtless articles urging the claims 
of cities in other countries will appear later; in fact, one 
such article just arrived, but too late for this issue. 

At the present time the European consumption of office 
equipment—machines, furniture, etc.—relies almost en- 
tirely on American manufacture, the products of which 
expand all over the world without fully satisfying the 
demand. 

The American manufacturers of office equipment handle 
their products generally by the aid of a mixed organiza- 
tion composed of branch offices and agencies. 

At first it would appear that the manufacturers would 
prefer to cover their territories by means of branch offices. 
This method of selling offers in principle the various ad- 
vantages of permitting the parent concern—the American 
manufacturer—to exercise an efficient control over the 
entire business, to employ a unified policy of sales and 
publicity, in one word to insure a general sales discipline 
which assures the maintenance of one trade mark. 
Finally the elimination of the intermediary agent would 
allow the manufacturer to obtain directly a much larger 
profit. 

In fact, certain difficulties, more particularly the variety 
of languages, the difference between the mentality of one 
race and another have brought the manufacturer to a point 
to give up more and more the system of branch offices 
in favor of agencies in countries where the English lan- 
guage is not the language of business (in non-English 
speaking countries). 

In Europe, England was thus organized into branch 
offices and these establishments have become the general 
European headquarters of the office equipment manufac- 
turers. This special organization had at the beginning 
no other reason for existence. 

New Problem. 

But the necessity of a general reorganization created by 
the war developed enormously the need and the demand 
for office equipment in Europe; and the American manu- 
facturer finds himself today before a new problem. He is 
swamped with orders and cannot even foresee the time 
when he could confront the newly created situation in 
order to fully appreciate all its possibilities. 

In examining the situation closely, even from the point 
of view of the manufacturer, we have to recognize the 
fact that the manufacturer can produce enough parts to 
satisfy the actual demand; but he is being delayed by the 
assembling part of the work. While the manufacture of 
parts, already sufficient, can easily and rapidly be increased, 
the work of assembling which requires a large number of 
experienced hands, cannot proceed in the same degree. In 
one word, it is the machine-tools which produce the parts 
and the machine-tools can easily be multiplied; while it is 
the.men who do the work of assembling and there is no 
way to multiply the men. 

The Solution. 

li the manufacturers of office equipment do not wish 
to lose the benefits of the increased European demand, 
they must solve the question in the same way the manu- 
facturers of other articles have done, namely, to erect 
assembly plants in the centers of distribution. 

The Ford tactories, as an illustration, manufacture their 
parts in Detroit and forward them to their assembly plants 
located in their geographically divided centers of distribu- 
tion. In France, the assembly plant for the Ford auto- 
mobiles is at Bordeaux. The number of automobiles as- 
sembled in Detroit corresponds with the amount of orders 
so as to satisfy the demand within the radius served by 
this city. : 

In Europe, with her present important demand and 
which is sure to be increased by the demand for the new 
nations—Poland, Jugo-Slavia, Esthonia, Livonia, etc.—and 
f that of the territories which cannot enter into business 


F' )LLOWING is a most timely and well-presented arti- 


relaticns with America until some time after peace is 
signed, represents an important clientage. 

Various attempts are being made for the domestic pro- 
duction of office equipment in Europe. Some of these 
are of a serious nature and we wish heartily that they 
succeed. But it would require time. We may also men- 
tion that many of them do not possess the necessary cap- 
ital to carry out successfully such a difficult task; further- 
more, they are often hurried for being serious, because the 
technique of the industry requires an altogether special 
experience. In the meantime, it is certain that the govern- 
ments will consider these attempts sufficiently interesting 
to protect them by a new tariff. These new duties will 
fall heavily on the American products already handicapped 
by the rate of exchange, freight, maritime insurance, with- 
out mentioning the difficulties and delays in the delivery. 

It is necessary that the American manufacturers of office 
equipment understand the situation and decide to act 
immediately. 

It is necessary that they forward at once their manu- 
factured parts and some instructors to a European center 
in order to assemble and distribute the machines (appli- 
inces) and furniture to the entire clientage on the 
Continent. 

The American Opinion. 

We already have had an opportunity to outline this plan 
to many American manufacturers; some of them have 
approved of it. We have, nevertheless, met with some 
objections which we are about to examine here. 

One of the reasons given to explain the opposition is 
that the decentralization of the assembling would not in- 
sure any longer the standard quality of the product. It is, 
however, necessary to admit that this difficulty rests chiefly 
in the manufacturing and that the assembling could be 
effected anywhere. The repair plants of the agencies 
abroad display daily the most complicated machinery 
which they are called upon to make anew and these ap- 
paratus do not lose through this operation any of their 
original qualities. 


In reality, the American manufacturer is justly jealous — 


of his product and his opposition is rather sentimental 
than rational. But this manufacturer is, first of all, a busi- 
ness man and after the first impression has passed he will 
soon fix his mind upon the advantage to he gained which 
will prompt him to adopt the course which Ford and 
others have already realized. 

Another objection was made to us: By creating assem- 
bly centers abroad, the American manufacturers are saying, 
we are exporting our industry and contributing to make us 
a competitor. 

This argument cannot stand, because, in case the for- 
eign manufacturers would really want to manufacture office 
machinery or office furniture, they could easily finance it 
and find American engineers and workmen with experience 
in the installation of a complete factory, or the assembling 
alone is far from representing the entire manufacturer's 
process. 

\gainst this we continue to aver that by means of assem- 
bly plants, which are alone able to satisfy quickly the 
demand at reasonablep rices, will it be possible to fill, in a 
given time, the requirements of those European countries 
which feel the most the lack of modern office appliances. 
Every delay is a gain for Germany. 


London, Brussels or Paris? 


The different American manufacturers of office equip- 
ment having decided to establish a European center to 
satisfy the needs of the Continent, must be guided by cer- 
tain considerations which are the same for all, viz., to 
select the same geographical place to serve as a center. 

London could have a natural preference, owing to the 
language and the importance of business transacted in 
England and in certain dominions exploited by the 
metropolis. 

In the meantime. London is considered by the Continent 
as a land overseas, for the same reasons as America. Busi- 
ness with England entails a number of intricacies concern- 
ing packing, maritime transportation, the system of meas- 
ures, the monetary system which we must figure over into 
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our metric system to which all the Continental countries 
adhere. 

Furthermore, to satisfy the English demand, the type- 
writers must have 78 characters, same as in America, while 
the Continent requires machines with 84 characters. The 
adding machines are also totally different from what we 
are using for our metric system. 

In certain cases the American manufacturer would find 
it advantageous to erect an assembly plant in England, but 
it is none the less certain that an assembly center should 
be installed on the Continent to serve the clientage of the 
European Continent. 

Where, then, should this Continental center be situated? 

Belgium would seem interesting on account of her tariff 
policy, which favers the importation of office appliances 
and on account of the importance of Antwerp, her port of 
entry. 

Against this, the country being small, her own needs are 
restricted and the rail connections insufficient. Her loca- 
tion in Europe is far from being central; the country com- 
mands but one sea and has no convenient transit facili- 
ties except with France and Germany. (We dsiregard 
Holland, the requirements of which are very limited.) 
From a special point of view Belgium could be preferred 
by manufacturers who would consider a revival of busi- 
ness relations with Germany; we wish to say that Germany 
would always like to consider Belgium as a “neutral 
country.” 

It is France to which, without dispute, the vote of pref- 
erence of all those office equipment manufacturers ought 
to be given who decide to establish a European assembly 
and distributing center. 

France, enlarged by the disannexed Alsace-Lorraine, be- 
ing the largest Continental importer, justifies this selection. 

France is in direct connection with the United States; 
shei s admirably situated geographically for the role we 
point out. On the Channel and the North Sea, her ports 
of Dunkirk, Calais, Boulogne, Dieppe, Havre, and Cher- 
bourg command the north, northeast and the west; on the 
Atlantic, her ports of Brest, Lorient, Saint Nazaire, Nantes, 
La Rochelle, and Bordeaux command the west and the 
south; on the Mediterraneans, her ports of Cette and Mar- 
seilles command the south and the southeast. 

Her railroad systems, radiating from Paris, cannot di- 
rectly and without change with Belgium by two great lines 
—Paris-Lille, which serves western Belgium, and Paris- 
Maubeuge, which leads to Brussels and Antwerp on the 
one side and Namur and Liege on the other. Two great 
railroad lines on the east—Paris-Avricourt and Paris-Bel- 
fort—connect with the admirable railroad system of Al- 
sace-Lorraine, leading to Germany and northern Switzer- 
land. The great Paris-Lyons-Mediterranean railroad sys- 
tem enters Switzerland by two different lines—at Porpar- 
lier and at Geneva, and Italy equally by two great lines, 
one of which crosses the Alps at Modena in order to 
descend into the rich Piemont, while the other follows 
the coast and enters the peninsula at Genoa. Two great 
lines—Paris-Bayonne and Paris-Perpignan—penetrate into 
Spain at the two extreme sides of the Pyrennean moun- 
tains. Finally Marseilles, connected by a direct route with 
Paris, commands the Mediterranean and the immensely 
rich North African empire of France. 

No country in Europe has a geographical and economical 
position capable of being compared with that of France: 
and Paris is the Continental center where the detached 
parts manufactured in the United States ought to con- 
verge, where the appliances and furniture should be assem- 
bled and finished in order to be distributed all over Europe. 

From a moral point of view the manner in which France 
has managed the war gives her an incontestable superiority 
on the Continent. The economic conditions of the peace 
treatv should give her the same superiority over the Cen- 
tral Powers. 

Paris is always, for all Europe, the City of Lights; it is 
a center of attraction. where the buyers will always come 
with pleasure and business is being transacted there 
voluntarily, with a good heart and with all desirable facil- 
ities. The qualities of the French salesmen are recognized 
to be first-class: they are well qualified to deal with the 
European buyers. 

The clientage of the Continent will rapidly be acquired 
by a French-American production in France. The buyer 
will find in the Parisian center the American merchandise 
which he has appreciated for a long time, with all kinds 
of facilities and economies. He will prefer to deal with 
the establishment which will make it possible to stock 
up rapidly, easily and economically. He will prefer to do 
business with a dealer whom he could see easily without 
much loss of time and without undertaking a trip to the 
United States. 


The purchase price will be greatly reduced on account 
of a number of economies to be realized upon. 

The cost of assembling will be less, as the best French 
workmar could be recompensed with 20 to 25 francs daily, 
which is abcut $2 at the present rate of exchange. The 
cost of freight will be economical because the shipment cf 
parts will be effected in a much more compact way than 
the shipment of machines. Jt would be even possible to 
do away with the shipment of castings, because this work 
is one of the most important French specialties. 

Likewise we should not forget that France is the sec- 
ond courtry in regard to importance of her iron produc- 
tion, and as soon as her coal mines are reorganized she 
will be in a particularly favorable position as to her coal 
supply. 

The cost of insurance will be reduced owing to the fact 
that it will not cover either the value of the assembling 
nor the value of the parts cast in France. 

The duties will be less because it will not apply to cast 
iron parts, but only to unfinished parts and not to a fin- 
ished product. 

The expenses of an assembly plant in France will be 
economical on account of the rate of exchange, the installa- 
tion will cost in dollars half of what it would cost at nor- 
mal rates. 

An economy would be realized on packing, because all 
material sold in the Parisian district would not require 
any packing. 

A saving in time would also be realized; we usually 
figure from three to four months between the date of the 
order and that of the delivery of the goods; these delays, 
however, would not satisfy any more the actual exigencies. 

A saving of capital will equally be realized: the long 
delays in the delivery, during which time the merchandise 
“sleeps” on the voyage or at the dock, corresponds to an 
equivalent immobilization of capital the value of which it 
represents. This immobilization is paid by the buyer in 
case payment is made in advance, by the seller, if payment 
is made upon delivery. In both cases there is a loss for 
everyone, a loss which the consumer finally has got to 
stand. 

Losses equally occur from damages at the time of the 
numerous loadings and unloadings, etc., which the finished 
merchandise has to bear. We have received a shipment 
of eight tons of steei files which have suffered much and 
the cost price of which, including all expenses, is too ex- 
cessive. A steel desk has cost $50 for freight. It arrived 
in a damaged condition and is unsalable. The merchan- 
dise shipped knocked down suffered much less during the 
transit. 

All these taken together constitute savings which thus 
realized will be to the advantage of everyone, because they 
represent an elimination of useless expense whereby no 
one profits—loss of exchange, freight, packing, unmobilized 
capital, loss of time, damages, etc. 

Some politica! considerations which are favorable from 
our point of view will not be touched here. 

The Americans, and here we give expression to the gen- 
eral opinion, fear that they will have financial and labor 
troubles in the near future, to examine the causes of which 
would, however, transgress the scope of our modest sketch, 
but the fact is there. In France, however, the political and 
economical situation is excellent and the country will very 
rapidly recover from the losses caused by the war. It is, 
therefore, certain that an assembly plant in France would 
constitute for an American manufacturer an important 
assurance for 2 continuation of business in France in spite 
of troubles and strikes which might develop in the United 
States .* 

An American assembly plant and distribution center in 
France ought to counteract the German influence on the 
Continental market for office equipment. 

Germany before the war already had the commercial 
predominance in Russia, in Austria. in the Scandinavian 
countries, and penetrated into the other Continental coun- 
trics: the opportunity now presents itself to change this 
situation to our advantage. 

The political and military alliance is a sterile formula 
without an economic alliance. Or, the high rate of ex- 
change may bring us to an interruption of economic rela- 
tions if we do not safeguard ourselves against the actual 
situation. 

Finally, I may add that the assembly in France will 


*See Supplement to the European edition of the New 
Vork Herald dated 12/28/1919. See also the pamphlet 
“The Solvency of the Allies,” published by the Guaranty 
Trust Company. 

(Continued on Page 65.) 
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Views on Export Practices 


Some Helpful Comment by D. Wieiiniale Nairobi, 


British East Africa, on 


Methods of Exporters 


Who Fail to Solve the Problems of the Customers 


ous articles which have a tendency to exploit trade in 

the direction of export, and I would like to say a few 
words to your readers in this respect. To my mind one 
of the most important factors that is necessary in the 
consideration of export trade is a fundamental principle 
which I would like to express tersely in this manner: 

Always endeavor to consider that your customer ten 
thousand miles away is entitled to at least the same atten- 
tion that you give your neighbor, because your neighbor 
can castigate your faults verbally, whereas his confrere 
thousands of miles away can only beat you with his pen. 

If manufacturers who wish to cater for the export trade 
would realize this, we buyers at a distance might look with 
more favor upon them. 

Serve Without Favor. 

Furthermore, unless a manufacturer is in a position to 
immediately deliver to shipping agents who act for over- 
seas marks, he should not attempt to cater for export 
trade. 

I have a case in point of a respected firm of filing cab- 
inet makers in America, who accepted orders in June, 1918, 
ind wrote in December, 1919, apologizing for their inabil- 
ity to supply and making vague promises of early ship- 
ment in the forthcoming year (1920). This is not encour- 
aging, and I fail to see what benefit is derived by a firm 
which canvasses for fresh orders, knowing full well that 
their output is oversold for months, or even years, to come. 

Another point which must be considered by the ex- 
porter is the matter of credit, and unless substantial terms 
are given in this direction, it is unlikely that purchasers 
can afford to stock lines for which they have to pay 
months in advance of receipt of the goods. One of the 
best ways to supply goods overseas is to ship same and 
draw at sixty, ninety or 120 days’ sight draft with docu- 
ments attached. Of course, these terms need only be 
given to first-class marks who are rated commercially as 
sound. 

There is another point which also should be borne in 
mind, and it recalls to my mind the very well known say- 
ing: “If a thing is worth doing at all, it is worth doing 
well.” When an exporter receives an inquiry for his 
products from an interested overseas buyer, let him give 
all the data he has regarding prices and catalogues, so 
that the inquirer will not have to refer back for further 
data to enable him to make up his mind to place an order. 


Analysis of South African Trade. 

Since the foregoing was put in type, a letter from Mr. 
Newmark goes more fully into details concerning the sit- 
uation in South Africa regarding office equipment. He 
prefaces his remarks: 

“You first of all must realize that this is Darkest 
Africa, and is only within this last fifteen years that 
any effort was made to conduct business on even the most 
conservative methods, because most of the trade at that 
time was in the hands of Indian merchants who do not 
go in for up-to-date labor saving methods. 

“Therefore you may take it that such business condi- 
tions as would appeal to the American eye were non- 
existent prior to the war. 

“T think I may safely say that I am the first up-to-date 
office appliance distributor or organizer in this country, 
as although steel cabinets, cash registers, and other lines 
have been introduced into British South Africa and Ugan- 
da, no sales organization was behind these to any extent. 

“The war, of course, has caused a lack of executive offi- 
cers, and therefore it has become more essential to use 
labor saving devices to conduct business, but the intro- 
duction of such requires an enormous amount of energy.” 

Appended are Mr. Newmark’s comments on the situa- 
tion, classified according to products. 

Typewriters.—Speaking roughly, I should think there 
must be between two and three thousand machines in use 
throughout East Africa, the principal machines being the 
Underwood, the Remington, the Yost and the Corona. 
There is a demand for further supplies. 

Adding Machines.—These are an unknown quantity, and 
I do not think there are half a dozen firms in the country 


|: THE January issue of Office Appliances I notice vari- 


who would care to use them even if they could be per- 
suaded to go to the necessary outlay. 

Duplicating Machines.—The Roneo has been on the 
market. I am now placing the Gestetner, and the Multi- 
graph is unknown—in fact, I think the one I intend im- 
porting will be the first of its kind in the country. The 
demand for the small Mimeograph at a cheap price is ap- 
parent, but the larger type machine like the Gestetner, 
one ean has, and will continue to have, a very 
sma saie., 

Addressing Machines.—I have been able to sell five 
Elliott addressing machines in the course of three years, 
and am of the opinion that very few more of any kind 
can be sold. 

Loose Leaf Ledgers.—These are in demand, but owing 
to the multitude of lines offered by the various manufac- 
turers no firm will take them up largely (for sale pur- 
poses), because in an amateur country like this a customer 
generally wants a particular item that a firm does not 
stock. The best known line here is the Kalamazoo. 

Dictating Machines.—These have been purchased here, 
but I have never discovered anybody using them. I am 
afraid the time is not ripe for this class of article. 

General.—The rest of the general stationery, typewriter 
ribbons, carbon papers, together with office furniture in 
wood and steel, are in demand, but I do not think that 
any one item can be pushed through a manufacturer. 
There are in this country only three pukka stationery 
stores which import the general line of office equipment. 
At the moment, and for some years past, 1 am the only 
person who has interested himself in wood and steel fur- 
niture, and other up-to-date office appliances, but owing 
to the fact that we can get no shipments from American 
suppliers, people are falling back on substitutes made in 
the country. 

South African Market Is Restricted. 

The market for all classes of office appliances in this 
country would naturally be restricted, when you take it 
that the white population numbers about 8,000 today— 
men, women and children; and the Indian population is 
35,000, of which only three or four thousand would be 
potential customers. 

If there are in America office appliance manufacturers 
something after the style of the Polar Manufacturing 
Company, who would be prepared to export, they could 
eventually procure a remunerative turnover. This applies; 
of course, to office furniture, general stationery, etc., and 
loose leaf ledgers. With reference to machinery, suchas 
typewriters, etc., these, of course, would always come 
from the manufacturers direct. 

Exporting to South Africa. 

An inquiry had been submitted to Mr. Newmark for 
suggestions showing how office equipment manufacturers 
of the United States could be of service in developin 
more general use of and a better market for modern office 
devices. A condensation of his reply follows: 

“Your question can only be answered if it is understood 
that manufacturers require export trade. I wish to refer 
you to my remarks in my last letter. [Note the fifth 
paragraph of the introductory.] No importer in this coun- 
try has been able to get anything from American manu- 
facturers of office appliances this last few years. There- 
fore, it does not seem logical to me to point out ways 
and means in which a demand can be created if the supply 
is not apparent.” 


The Palestine Market. 


Consul Otis A. Glazebrook, Jerusalem, reports that 
while the market for manufactured products in Palestine 
is limited, there are possibilities of disposing of American 
manufactures. He lists typewriters and office furniture 
among these. The import trade of Palestine is in its in- 
fancy, so that business will not be of great magnitude at 
the start. The importers of the country have been unable to 
understand the rigid terms which have been offered in the 
past by American exporters. The development of this 
trade is further hampered by the lack of direct steamship 
connection, and the great distance between producer and 
consumer. 








Market Opportunities in British Honduras 





A Survey of Market Conditions Which 
Will Interest the American Mannfac- 
turer-—By O. C. Gould, Punta Gorda 


HOUGH British Honduras is about the size of New 

Jersey, it looks hardly that large on our maps. Were 

its population equal to New Jersey’s there would be 
no question whether it is a field worth while to American 
exporters. However, though far behind New Jersey (and 
Salvador, too) in population and business, it has some ad- 
vantages. 

It is near and the best transportation facilities are avail- 
able with the United States. It uses our language and 
enforces laws similar to our own. Its exchange relations 
are satisfactory and debts may be collected expeditiously 
and cheaply. It has our monetary standard. The cus- 
toms tariff is moderate (about 15% ad valorem) and with- 
out freakish stipulations. No preference is accorded to 
Great Britain or other nations. Its trade is small but 
growing and, with the colonial office forcing development 
as it is at present, should speedily become of no mean im- 
portance. Developed, the colony will have a po~ulation 
close to a million and exports fully a hundred times the 
two million doliars of today. 


Opportunity for U. S. Manufacturers. 


But, regardless of the future, the exports of office equip- 
ment from the United States to British Honduras might 
be several times what they are. At present the office man 
acquainted with American goods must either go without 
much that he could use profitably or order direct from the 
States. There is no dealer restricting himself to these 
lines or even featuring them. Every firm has yielded to 
the Belize desire to do a general business, with the result 
that none carry complete or wide stocks and that all have 
sunk to a low level of salesmanship. 

The city’s one-time shoe store has begun to carry inks, 
scratch pads and perfumes. The store formerly featuring 
adding machines and typewriters now has jewelry, hard- 
ware and phonograph records. The agents of a favorite 
portable typewriter are best known as wholesalers and re- 
tailers of rum and gasolene. The town is overrun with com- 
mission agents anxious to tie some firm to an exclusive sell- 
ing arrangement for its typewriter, furniture or what not, 
therefore, the wise men, knowing this condition must pass 
away before post-war competition, will avoid entangling 
alliances which later might prevent him from profiting 
from the establishment of a specialized store. 

There is a rea! opening for a concern concentrating on 
stationery, office appliances and office furniture with, per- 
haps, books and magzines on the side. It would be profit- 
able if only a fair stock were carried, energy shown and a 
fair degree of salesmanship exhibited (with emphasis on 
the last, almost unknown to Belize today). As a corol- 
lary, it is assumed that playing cards would not be re- 
tailed at $1 a pack. Of course, the office appliance line 
would demand some facilities for keeping -machines off 
the junk-heap. And in selecting lines, models and types 
due consideration would have to be given to tropical con- 
ditions, even as to such unimportant items as paper clips. 


Stationery and Supplementary Lines. 


The stationery requirements are not markedly different 
from those of the United States. Some things, like loose 
leaf accounting material, would not be immediately popv- 
lar. Other things, like fountain pens, might be. There 
is devotion to some English lines such as the bound busi- 
ness diary (for a tickler), the wet letter press for copying. 
bound carbon reproducing books from which the original 
letter is torn out, and the round bookkeeper’s ruler. All 
these can be readily supplied, but some of these favorites 
would be forgotten if other things were stocked locally. 


Typewriters. 


The most universal and elemental office appliance would 
require little missionary effort. The problem is one of 
fitting the buyer with the right machine for his use and of 
credit sales so that all needing typewriters may buy. 
Probably the largest demand for some time will be for 
portable machines, especially if models having a single 
shift are introduced. Shuttle and other machines usab'le 


for both Spanish and English should meet with favor be- 


cause many merchants and operators have considerable 
dealings with Mexico and Guatemala. 


Adding and Other Machines. 

Cash registers are not desired as much as they should 
be. This is partly because British Honduras is a land of 
“one-man” businesses. Some merchants have not yet 
started to hunt leaks. A large number have not acquired 
the desire to eliminate guess-work from their enterprises. 

The adding machine, similarly, has not arrived. The 
hank has one, I guess, and so have I. There may be 
others. But to sell adding machines will require much mis- 
sionary cffort. 

Probably check protectors would find a limited demand. 

As for letter sealers, stampers and openers—well, just 
remember that it is A. D. 1870 in B. H. in most respects 
still. Comparatively few concerns would be warranted in 
such purchases. Incidentally stamps cannot be obtained by 
the roll, unperforated or perforated, lengthwise or cross- 
wise. 

No contrivance depending on electric power can be used 
at present, even in Belize. 

None but the newspaper could employ an 
graph or Multigraph, and it wouldn't. 

There are sundry specialties in the way of desk fixtures, 
etc., which might sell. 

Furniture, Filing Cabinets, Safes. 

There is an excellent opening for office 
Freights from Europe prevent competition at 
Practically net an item is carried in stock now. In fact, 
the town carpenter makes most of ’em these days. Shan- 
non files, hung on nails in tke wall, do the rest, except as 
invoices are stored in any drawer or box that will hold 
them. American-made desks and chairs are liked, how- 
ever; also, American show cases. The vertical file would 
sell well if properly introduced. The bantam-weight Safe- 
Cabinet type would, I think, knock out the key-locking, 
heavy-weight English champion in the second or third 
round. With the universal use of wood for building (in 
which British Honduras settlements differ from the 
cement-walled, tile-roofed Latin towns) such protection is 
very desirable. At least four large mercantile establish- 
ments have been burned out in the last two years and sev- 
ral more plundered in Belize. In out-of-the-way settle 
ments both these and the regular fire and burelar-proof 
safes are needed. There is a considerable representation of 
American safes now which are very well liked. 

Of course, here as elsewhere, if the office supply dealer 
is not to miss most of the opportunities he must be an edu- 
cative influence in the business world. There is this in 
his favor in Belize now. The government (an important 
and desirable customer) is being reformed, shaken up and 
galvanized with life from top to bottom by the new gov- 
ernor. He is appointing energetic heads to the various 
departments and seeing them supplied with the best equip- 
ment. He is almost an American in his desire for up-to- 
dateness, efficiency and results. The day of the old fogy 
in the business wor!d is passing, too. The new arrivals, 
most of them veterans, know the best and are iconoclasts. 
They’ve driven the bosses pretty nearly distracted already. 
They are real leaven, though their chiefs may think them 
irreverent and upptsh. They’re the ones who'll jump B. H. 
from 1870 to 1930, and do it by 1930 of our reckoning, too. 


Addresso- 


furniture. 
present. 


Salvador Imports. 

Imports into Salvador from the United States for a 
period of years have been reported. Typewriting, ma- 
chinery (1915), $6,724; (1916), $21,156; (1917), $16,730: 
(1918), $7,655. 

Paper was imported from the United States as follows: 
(1915). $15,661: (1916), $49,699: (1917), $93,806: (1918), 
$53,829. 

Customs duties in Italy are normally payable in gold. 
For some time payments have been allowed in paper, but 
had to be paid on the basis of 150 per cent of gold. In 
April the rate was changed so that 200 per cent of paper 
is required to pay import duties figured on the gold basis. 














London, June 14, 1920. 


YPEWRITER imports into this country are now 
y jumping violently. Whatever leeway the war years 

left is now surely being rapidly made up. In May 
this year 9,016 typewriters were imported, which compares 
with 2,320 in May last year and 3,936 in May, 1913, the last 
complete peace year before the war. Here there is ob- 
viously substantial development. Still more striking, of 
course, are the five months’ figures. The number of type- 
writers imported into this country during January, Feb- 
ruary, March, April and May this year were 38,907, com- 
paring with 9,789 in the corresponding five months of 1919 
and 22,504 in the equal period of 1913. Thus both the 
month and the last five months easily beat the last corre- 
sponding peace period. Values show a still greater ad- 
vance. Imported typewriters were worth, in the first five 
months of this year, $3 055,215, against $1,131,785 in the 
first five months of 1913. Besides complete typewriters 
the Board of Trade returns give us tonnage of parts im- 
ported. For the first five months of this year 22 tons of 
parts were imported, against 13 tons in the January-to- 
May, 1919, period and 45 tons for the same months of 1913. 


<--> 
I also notice that the number of British machines ex- 
ported in the above-mentioned five months was 1,406, 
against 1,851 in 1913. Typewriter parts to the extent of 


nine tons were exported in each period. Typewriters also 
appear under a third heading in our overseas’ trade ‘nfor- 
mation tables. In January to May, 1920, we exported 2,762 
typewriters of foreign and colonial manufacture, compared 
with only 85 machines in 1919 and 4,833 machines in the 
same five months of 1913. It is clear from these varied 
figures that this country’s need for typewriters is shown 
both by the increased imports and by the decreased 
exports. 
<-> 


The British typewriter business is being well pushed 
in view of the very advantageous market opened up. There 
are rumors that a new British machine, the Drake, is to be 
manufactured at Reading, and that the ground for the 
factory at least has been selected. The Conqueror type- 
writer is still not available, although production is expected 
to begin shortly. Every effort is being made to hurry up 
matters aad some of the manufacturing machinery is 
already in positicn. The factory at Leeds will employ 
about 300 hands to start with, mostly ex-service men. 


<> 


Herbert Etheridge, claiming to be the inventor and de- 
signer of the first British standard typewriter, the new 
Bar-Lock, is evidently very pleased with the progress that 
is being made. Etheridge’s connection with typewriters 
began twenty years ago with the Bar-Lock. Later he 
removed to Edinburgh, Scotland, coming back to London 
in 1912 at the request of W. J. Richardson, J. P., govern- 
ing director of the Bar-Lock, to open an experimental 
department on a large scale. As a result, in 1916 he 
said to have produced a new and improved model of the 
duplicate keyboard Bar-Lock. Being unfit for military 
service, Mr. Etheridge in the same year visited the United 
States at the instance of his company, where he remained 
for twelve months, studying manufacturing methods, and 
visiting many large factories where accurate mechanical 
parts were being made. The culmination of many years’ 
hard work is said to have been reached last year, when 
Etheridge produced a new single keyboard Bar-Lock type- 
writer, which includes many new inventions of design and 
construction that are protected by twenty-one patents. 
Immediately after completing the model, Etheridge super- 
vised and prepared the whole of the tools, equipment and 
manufacturing methods and operations for the mass pro- 
duction of the typewriter. These tools, etc., like the ma- 
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chine itseli—now being made at the new Nottingham fac- 
tory—are all-British. 


<> 


All the American machine dealers over here tell of 
thoroughly good business, with people waking up all round 
and willing to pay the higher prices that have now got 
to be generally enforced. Despite the increase in the 
typewriter imports several houses are thousands of ma- 
chines behind to fill current orders. 


<*> 


It is reported that arrangements are being made to man- 
ufacture or at least assemble the Victor (American) ma- 
chine in this country. 

<-> 


The question was recently asked in this country as to 
who was the first front-rank author to use the typewriter. 
Samuel Butler must have been well in the running for this 
distinction... He wrote to his sister on October 28, 1885: 
“Il have at least done what I have threatened for some time 
past, and bought one of these new and cheaper Columbia 
typewriters. I cannot yet write as fast with it as with a 
pen, but even now it is a great comfort. It saves all fatigue 
of eye, and then one can see so well what one has got.” 
Typewriters of the kind that Butler used were not put on 
the American market until 1876, and no doubt it took some 
time to make them known in this country, so it seems un- 
likely that many authors can have used them before But- 
ler made his purchase. 

<-> 


Ribbons are likely to advance considerably in price in 
the near future, the cost of fabric, oil, and pigments havy- 
ing greatly increased. It is no secret that the wholesale 
cost of the fabric only in an ordinary ribbon is now about 
25 cents, irrespective of the cost of other items, and of 
machinery and labor. The 60-cent or 75-cent ribbon is 
probably a thing of the past, at any rate for some time. 
Carbon paper, too, is likely to be more expensive. In this 
case the paper itself, which forms the medium for the 
carbon coating, is the main difficulty. The manufacture 
of the best paper for the purpose is in few hands, and the 
mills are inundated with orders, while the raw materials 
are obtained only with great trouble. 


<7 > 


Typewriting paper is also likely to increase in price, 
though to a smaller extent. Everybody in the paper trade 
knows, however, that prices are more likely to rise than to 
fall, and that high-grade paper will be “difficult” at any 
price. There is practically no supply in sight of the pre- 
war hard-surfaced paper that was so -well adapted for 
typewriting. A great deal of this came from American 
mills. Today practically no high-class paper is coming 
from the States, and it seems unlikely that imports will 
be resumed for a long time, the home demand in America 
absorbing all the output of the mills. 


<--> 


The s‘ationery business in this country has been doing 
very well for the past few years. It has been able to 
market its products at higher and higher prices and all 
the time secure a great and even spreading sale for them. 
Stationery prices are now higher than at any period in 
the history of this country. In the last twelve months 
there have been a few temporary setbacks, but these have 
rapidly been recovered from and the way seems now set 
for higher levels if, of course, people will go on paying 
these figures. This remark is induced by the fact that 
there is a tendency all the way round now amongst peo- 
ple here to hold their hands from buying fresh stuff of 
every sort. If they have not sufficient they make some- 
thing else do or go without. This tendency is spreading 
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and looks like having a very serious effect upon many 
manufacturers—some in the stationery business—who 
have laid in exceptionally heavy stocks and not yet got 
rid of them. 

<-> 


Even the raising of the postage in this country from 
three half-pence to twopence per letter, against the old 
universal penny figures, is having its influence in restrict- 
ing demand. Postal cards, in fact, are being used now 
more than ever before, and from motives of economy. 

<-o-—> 


One thing that appears to be particularly likely to upset 
business in this country at the present time and to pre- 
vent a lot more men coming into commerce and industry 
(and buying office equipment, therefore) is the scandalous 
increase in office rents. This is based upon the scarcity 
of office accommodation, together with the universal ten- 
dency to “see how much you can make them pay.” There 
has been very little building of new office establishments 
during the past six years and practically none is going 
on now, in fact. Some very bad cases of rent profiteer- 
ing could be mentioned. A single room on the third floor 
of an office block in a narrow lane in the city became 
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increase should be restricted as in the case of houses. 
The suggestion is made not that rent limits should be 
fixed by statute but that fair rent courts should be set 
up to which the tenants could appeal against inconsider- 
ate treatment. A scheme on these lines would protect 
the large as well as the small tenant—the man who is 
asked to pay $750 per year for the single room he has 
hitherto rented at $150 and the large produce dealer who 
is confronted with a demand for a rent of $30,000 for 
premises he has up till now rented at $10,000. 


American Chamber at Buenos Aires. 


The first year’s activities of the Chamber of Commerce 
of the United States of America in the Argentine Repub- 
lic has been closed. The organization has accomplished 
much in the direction of studying trade mark laws, ocean 
bills of lading, steamship service, pilfering, etc. The arbi- 
tration committee has acted on 132 cases, bringing about 
the amicable settlement of a number of disputes and dis- 
agreements, eliminating much possible friction, loss of 
time, and expense. The Chamber is housed in roomy 
offices in the business district. The officers of the Cham- 
ber of Commerce of the United States of America in the 
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Comptometer Booth of H. E. Robbins Co. at Recent London Exposition—Cut by 
( 


Yourtesy 


vacant lately. It was an old building with no elevator. 
Ihe rent asked was $1,000 a year. 
<> 


: The absence of any provisions for checking profiteer- 
ing in the rents of business premises in the new rent 
restriction bill has caused widespread disappointment. 
Dr. Addison, the Minister of Health, some time ago gave 
a promise to consider this matter, and it was confidently 
assumed that it would be dealt with in the government’s 
measure. Without doubt this aspect of the rent prob- 
lem is a serious menace to the business community. In 
the City of London numerous cases, duly authenticated, 
are known of increases of from 300 to 400 per cent, and 
landlords are demanding from tenants a seven years’ lease 
at the enhanced figure. 


<8 > 


City business men have formed themselves into an 
organization called the City Tenants’ Defence Associa- 
tion to secure by legislation a redress of their grievances, 
and they have as a preliminary step arranged an inter- 
view with Lord Astor, parliamentary secretary to the 
Ministry of Health, in order that they may lay their 
case before him. I am informed that the association is 
anxious for the co-operation and assistance of business 
men in other towns who may be similarly circumstanced, 
in the belief that by joint action between the different 
cities which seem to be most gravely affected the govern- 
ment may be persuaded to adopt measures to protect 
tenants of shops and offices from unreasonable increases 
of rent. Emphasis is laid by the London association on 
the word “unreasonable.” It is conceded that the land- 
lords are, in existing circumstances, entitled to a reason- 
able addition to their rents. 


Felt & Tarrant 


Manufacturing Company. 


Argentine republic are R. C. Love, president (manager 
of the National City Bank of New York); G. C. Co- 
bean, vice-president (manager National Paper and Type 
Company); Noel F. Tribe, treasurer (manager First 
National Bank of Boston); A. H. Renard, secretary 
(manager J. I. Case Threshing Machine Company). 





Our Share in Siam’s Import Trade. 


During the fiscal year ending March 31 1918, the im- 
ports of Siam from the United States embraced a large 
variety of manufactured products. Included were paper 
and manufactures valued at $48,649 and stationery total- 
ing $11,194. Inadequate transportation facilities in the 
past have militated against salesmen from the United 
States taking an active part in the canvass for Siamese 
trade. Both rail and steamer connections are now better, 
and American trade is developing. The growth of com- 
merce between Siam and the United States is shown in 
the export record of this country. In the past ten years 
the shipments from the United States advanced from 
$424,443 in 1908 to $2,415,104 in 1919. Siamese exports 
to this country increased from $845 to $199,257 in the 
same period. Siam’s total imports of paper and manu- 
factures in 1919 were approximately $731,750. 


Permanent Exhibition at Caracas. 


A permanent exhibition of foreign manufacturers’ sam- 
ples is being arranged at Caracas, Venezuela. Practically 
a whole floor of the home building of the foreign office 
of the republic will be devoted to this purpose. The 
building is centrally located. If the plan meets with suc- 
cess, it is expected that similar exhibits will be arranged 


All that is asked is that thein the principal cities of the republic. 
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A New Typewriter. ae 
The Harry A. Smith Typewriter Company of Elkhart, 
Ind., has completed and piaced on the market a new type- 
writer which has several interesting innovations in con- 
struction. Over forty of the different parts of the ma- 
chine are covered by recent patents or applications for 
patents and all but two of these patented features are held 
for exclusive use on this typewriter. 
The following features of operation and construction 
will be of interest to typewriter men: 





HARRY A. SMITH TYPEWRITER, MODEL 10. 


'T 


[The kev jiever action of the new typewriter accelerates 
from start to finish without any intermediate stop or 
check. This imparts an evenness of touch throughout the 


movement with marked speed possibilities. The shift key ac- 
tion is of the same character with no heavier tension than 
the ordinary key lever. This is noted by the company as 
one of the striking features of this machine. The type 
bars are ball bearing and each bar is mounted on a sepa- 
rate hanger. Bars are arranged in lines radiating exactly 
from the printing point. Type bars, cones and hangers 
are hardened and drawn to temper, and both ball races are 
ground through after tempering. They are adjustable for 
wear and the adjustable part is held exactly parallel with 
the fixed part and concentric with the axis of the bearing 
by positive means. The screw simply acts to lock the 
adjustment and cannot distort the bearing. 

The escapement of the machine is so constructed that 
it cannot be made to return and stop the wheel before it 
the proper space between them. 

The escapement consists of a wheel A Plate No. 11, hav- 
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ing teeth of equal angles and plain faces at right angles 
has moved a full tooth-space. It is said to be equally 
efficient for the novice or the expert. The carriage moves 
a full letter space without drop or intermediate stop af 
the instant the type bar strikes the platen. It is, chesitees, 
impossible to make two impressions on the platen without 
to the plane of the wheel. But one dog, B, Plate No. 11, 
is required in this escapement. This dog, together with 
the pivoted lever C, Plate No. 11, on which it is mounted, 
vibrates in the plane of the wheel without any oblique or 
transverse motion. The dog B, Plate 11, while of ample 
strength, is the lightest ever used for the purpose and to- 
gether with its supporting lever C and retracting Spring 
D, weighs less than the usual holding dog alone. 

The spring D acts to return the dog B to intercepting 
position from either direction, thus permitting the carriage 
to be set back without the use of any ratchets or pawls. 
The heel of E of the dog lever C swings in between the 
teeth of the wheel, so that the wheel cannot move without 





PLATE 11—ESCAPEMENT MECHANISM. 
returning the lever and dog to their normal positions, 
making it impossible for the carriage to skip, or jump 
over more than one space except when made to do so in 
tabulating. This escapement means easy action and un- 
limited speed. 

The carriage moves on ball bearings of novel construc- 
tion. The ball races are machined from steel barsw hich 
are hardened and ground through after hardening. Two 
of these steel tracks are rigidly secured to the carriage 
and the other two to the shift frame, provision being 
made to adjust them for wear. Four groups of steel balls 
are interposed between the ball races and on these the 
carriage is inounted. The balls are % in. in diameter. It 
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is claimed that by the use of two balls of this size in each 
of the four groups and the employment of hardened and 
ground steel races, considerable reduction m weight is 
accomplished. The carriage, including all parts that move 
in letter space direction is both ample in strength and light 
in. weight. Owing to this fact and to the character of the 
escapement, the carriage driving spring needs to be only 
about 10 ounces in tension and not more than 12 ounces 
for the speediest operator, minimizing the noise of the 
escapement and enabling the carriage to be set back with 
little exertion. ' 

The platen takes paper as wide as the length of the car- 
riage, which is 10% in. The paper fingers stand up in 
front of the platen and lock forward entirely out of the 
way, so that outer sheets and carbons may be turned for- 
ward for erasing upon the inner sheet without releasing 
the paper from the feed rolls. The carriage, if raised, 
bridges at the ends to support a rule or straight edge to 
rest the paper upon when erasing. Marginal stops and a 
a scale are found under the front side of the platen, and a 
center scale and line gauge adjacent to the printing point. 
A series of pairs of feed rolls is provided mounted on a 
flexible support so that either roll may rise or fall inde- 
pendent of the other, making it possible to feed papers of 
uneven thickness with as much accuracy as single sheets. 
A fractional line space device is provided by which the 
platen may be locked at any point desired and regular line 
space movement of the platen is resumed from the point 
where it was left by the fractional line space. This in 
creases the life of the platen by distributing the wear over 
its entire surface. 

The shift for upper case characters belongs to the car- 
riage shift type of construction, the difference being that 
the whole carriage is not lifted but that simply the platen 
is tilted up and down. The shift lever has the same accel- 
erating motion as the type bar and the touch is of the 
same character. There is no rebound when the shifting 
is done quickly so that the carriage is free from vibration 
or tremulousness at both extremes of the motion of the 
shift. Shift keys are mounted on centrally pivoted levers, 
and the parts of the levers in the rear of their pivots are 
made of rocker form. A forwardly extending arm is rig- 
idly secured to each end of the lock shaft and rests on the 
rocker parts of the shift levers. An upwardly and for- 
wardly extended arm is rigidly secured to the center of 
the rock shaft and this arm is connected with the cam- 
bearing arm by links. The rear of the cam arm is 
pivotally mounted on the frame of the machine, and the 
cam on its upper end receives the roller on the shift frame. 
By depressing either shift key the rocking part of its 
lever starts slowly at that end of the rock shaft and the 
rock shaft also. The leverage changes as the rocker rolls 
along under the arm, so that an accelerating motion is 
transmitted to the rock shaft through the central arm, 
link, cam and roller to the shift frame and carriage. This 
accelerating motion in shifting the carriage is regarded as 
fully as important as the same motion of the key lever, 
since it enables the inertia of the shift to be overcome 
without shock to the fingers of the operator. 

The carriage back space key is new and 


the right time to bring the carriage to rest at the stop 
without jar or noise. 

The Harry A. Smith Typewriter Company has prepared 
for distribution a complete mechanical description of the 
foregoing machine profusely illustrated with drawings 
and photographs. 


Single-Action Eyeletter. 


The Ideai eyelet machine has been devised to afford 
quick service in fastening papers. It uses eyelet material 
sufficient for fifteen eyelets. A single stroke perforates 
up to twenty sheets of paper, and clinches the eyelet. 
The machine is made by the Ideal Specialties Manufac- 
turing Corporation, 552 Pearl street, New York, N. Y 





Recent Elbe Products. 

The Elbe File & Binder Company, 97 Reade street, New 
York, N. Y., makes its No. 1 eyelet machine with a three- 
inch neck, which enables the user to place fasteners in 
practically any position on the sheet. \ snap wallet, for 
carrying correspondence, documents and other papers in 
the pocket is rade in two sizes and six different materials. 
The papers fold to fit the pocket, and are secured by snap 


tasteners. 


A New Window Ventilator. 


A window ventilator which secures the window and pro- 
vides an adequate amount of fresh air, at the same time 
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DIAGRAMMATIC DEMONSTRATION OF OPERATION. 


excluding rain and snow, has been perfected by the 
Schueler Ventilator Company of Eureka, Ill. The diagram 
cut on the left presents a sectional view, showing the con- 





comprises a centrally pivoted lever, bearing 
a pawl, on the end next to the escapement 
whee!. By depressing the back space key 
the lever is raised to position, coming in con- 
tact with a tooth of the wheel. The wheel 
is then turned back so that the tooth which 
has just passed the escapement dog is re-en- 
gaged. The end of the back space lever be- 
low the pawl moves in between the teeth of 
the wheel as it is being turned back; making 
it impossible to throw the carriage back more 
than one space at a time, no matter how 
rapidly the back space key is depressed. 

The tabulator is so constructed that the 
carriage is brought to an easy stop without 
noise or shock of rebound, moving at the 
same time at full speed. This is accom- 
plished by the use of a cylinder filled with 
oil and a plunger connected to the top on the frame with a 
special valve in the cylinder. When the tabulator key is de- 
pressed thes top is lowered ‘until the point is brought in 
line with the tabulator stops numbered “1-2-3.” At the 
same time the carriage is released and moves at full speed 
until intercepted by the stops. As soon as the carriage is 
brought to a stop, the frame rises and with the plunger is 
brought to position for use again while the one or more 
characters are being printed. The oil passing through the 
holes in the special plunger offers sufficient resistance at 





struction of this ventilator and making plain the princi- 
ples on which it works. The half-tone illustration shows 
how the ventilator looks when it is installed 

Schueler ventilators are made in three heights and nine 
widths, with a considerable range for lateral adjustment, 
giving a size for every window from nine inches to 108 
inches in width. The ventilator is made of metal hand- 
somely finished. It requires no screws, cleats or other 
accessories, hence is easy to put in and take out. 

(Continued on Page 135.) 
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ST. LOUIS RIVER FRONT. 


JEFFERSON HOTEL, ST. LOUIS. 


St. Louis as a Convention City 


Commercial Advantages of St. Lows Insiruct- 
ively Presented and Illustrated with Striking 
Views—By Francis E. Turin of the St. Louts 


Convention, Publicity 


T. LOUIS wiil be most happy to welcome the annual 
S convention of the National Association of Stationers 
and Manufacturers next October and extends hearty 
greetings and a cordial invitation to all the members of 
the association to be present and to partake of the city’s 
hospitality on that occasion. Believing that the members 
of the association will be interested in some of the his- 
torical facts concerning the city at which their convention 
will be held and likewise its many remarkable industrial 
features, I venture to present here some of these points in 
the hepe that the members of this great stationers’ organi- 
zation will be moved to come to St. Louis and to see with 
their own eyes how greatly this industrial center has 
grown within the last generation and to get in touch with 
and into the spirit of its dynamic power. 
More than a hundred years ago August Chouteau estab- 
lished a trading post on the present site of the city and 
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Bureau 


hardwood lumber market in America; leading the nation 
in manufacturing stoves. St. Louis is the second largest 
producer of wire rope in the United States. 

The bureau claims, after diligent investigation, that the 
city is the largest producer in the world of brick and clay 
products, poultry and live stock foods and that it has the 
largest buggy factory, the largest wholesale drug house, 
the largest glass plant, wholesale hardware house, largest 
lead works, lightning rod factory, wholesale paper house, 
shoe house, steel furnace manufactory, terra cotta works 
and tobacco factory in the world. It is the largest strictly 
inland city of the United States, having nineteen miles 
of river front and covering 61.3 square miles. It possesses 
the largest bag manufacturing plants in the United States. 
It is the largest distributing market for carpets and cur- 
tains in the United States, and manufactures more cotton 
and duck garments and uniforms than any other in the 





called it St. Louis. This was in 1764. Soon the trading country, and is the largest distributor of many other 
post grew into a village, the outpost of Western civili- products in the United States, including hats, hides and 
zation. From its earli- wool, rubber, cement, 
est date. St. Louis has railway and street cars, 
been a distributing point, saddlery, harness, etc., 
but its founders did not etc. 

dream that the little vil- The percentage of 


lage would, in the space 
of slightly more than a 
into the 
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century, grow 
great city of today, and 
that it would distribute 


its manufactured goods 
to all points of the com- 
pass and act as a center 
for the distribution of 
the products of the Mis- 
Sissippi Valley. 

Here are a few points 
in which the St. Louis 
Convention, Publicity 
and Tourist Bureau 
claims that the city 
leads the world: Open 
hearth steel castings and 
hardware; the largest 
primary fur market; the 


largest horse and mule 
market in the world; 
the bureau claims that 


St. Louis is the largest ST 





LOUIS MUNICIPAL DOCKS—FREE BRIDGE IN DISTANCE. fro 


business of the United 
States done by various 
St. Louis industries of- 
fers an interesting study, 
but the figures are a lit- 
tle too long to go into 
here. It is interesting to 
note, however, that the 
year 1919 shows an in- 
crease in business done 
in St. Louis of $247,082,- 
500 over the previous 
year. 

The geographical lo- 
cation of St. Louis has 
had much to do with its 
rapid growth as a busi- 
ness and manufacturing 
center, and it is pre- 
dicted that with the 
passing of another dec- 
ade, when ocean-going 
ships shall ply to and 
from the Great 
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the trade of St. Louis with the world 
will run into billions of dollars. In fact, a start to make 
St. Louis a foreign trade center has been made. The 
wide-awake St. Louis Chamber of Commerce reports that 
the city has over 600 firms who do business in foreign 
markets to the total amount of over $100,000,000 annually. 
In view of the general plan for expansion of trade, a 
modern 900-foot dock has been built at a cost of $250,000, 
while a contract was recently let for the building of a 
river terminal, which in connection with the proposed ad- 
ditional equipment and rail connections, wil! do much to 
make St. Louis practically a seaport, insofar as shipments 
are concerned, since an efficient barge line service is now 
in successful operation. 

It the reader will visualize the above and add twenty-six 
steam and four electric railroads entering and leaving St. 
Louis with 64,071 miles of tracks radiating throughout 
the United States, he will realize what an important fac- 
tor the city is in the development of this country. 
1919 the industrial growth of the city has advanced rap- 
idly. Twenty-seven plants, representing an investment of 
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this city should be past-masters in the art of handling 
conventions. 

The headquarters of the next convention of the Na 
tional Association of Stationers and Manufacturers will be 
held at the Jefferson, one of the finest hotels in the United 
States, where it is believed accommodations will be avail 
able for practically all members who make suitable ar- 
rangements in advance with the chairman of the hotel 
committee. Reservations, however, should be arranged 
for now if possible, but in any event, no one need go with- 
ut accommodations no matter when he comes, for the 
hotels in St. Louis are ready and willing to entertain 
everybody. 


Monroe Conference at Pittsburgh. 
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20,000,000 and giving employment to more than fourteen 





A two-day conference was held by the Monroe Calcu- 
lating Machine Company at Pittsburgh, Penna., attended 
by a number of representatives of the selling, service, 

During repair, instruction and factory organizations. A complete 
program, elaborating on the various activities of the 
Pittsburgh territory. was carried out. Luncheons were 

caer 
CANYON,” ST. LOUIS, MO. 
served in the Chamber of Commerce; an elaborate dinner 
at the Fort Pitt hotel concluded the conference. A tea- 


thousand persons have been built in one district. 

Nor is St. Louis behind the procession in her money 
power. She has the largest bank in the United States 
west of the Mississippi river. The clearings of all banks 
for 1919 were $8,201,532,298. The city has established a 
reputation for financial power and stability and enjoys 
the distinction of being the only city in the United States 
ae both a Federal Reserve bank and a Federal Land 
yank. 

St. Louis is hospitable as well as big. Its motto is 
“Smile,” and in no city of the United States will one find 
a larger percentage of smiling faces and more heartiness 
in the quality of its hospitality, combining as it does the 
Western spirit with the Southern traditions. St. Louis is 
fortunate in its hotels, which are spacious and well man- 
aged. They are sufficiently numerous to handle the most 
formidable convention hosts and the hotel men of St. 
Louis take pride in the fact that they do not boost their 
rates for big conventions. The city, indeed, is the scene 
of conventions every day, and if there is anythitlg in the 
adage that “practice makes perfect.” the hotel men of 


ture of the dinner was the presentation cf a Masonic ring 
to H. D. Duff, district manager. 


Philadelphia Golf Tournament. 


The stationery trade participated in the fifth annual 
tournament of the paper, printing and publishing trades 
of Philadelphia. June 29. It was held on the grounds of 
the Aronmink Country Club. The committee was Arthur 
B. Sherrill, Hal T. Sorenson and Irwin F. Megargee. The 
morning event was a twosome; in the afternoon a four- 
some was played. The losing team paid the luncheon and 
ground expenses. 


McGovern at St. Paul for Carrib. 

S. M. McGovern, formerly assistant manager of the 
St. Paul office of the Dictaphone, is now in charge of the 
Minnesota territory of the Carrib Manufacturing Corpor- 
ation, Rochester, N. Y., ak offices in the Guardian Life 
Building, St. Paul, Minn. 
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News «’ Miscellany 






Big Corporation Formed to Make Pencils. 
Organization to Add New Industry to Chicago’s Manu- 
facturing Interests. 

According to press reports an organization has been 
formed in Chicago with a capital stock of $400,000, to 
manufacture pencils and pencil leads, crayons, chalk, and 
other clay and graphite products. 

The name of the new concern is the Graphite Chemical 
Works, Ltd., and it is said to have taken over the plant, 
good will and organization of the Windecker Manufactur- 
ing Company. It is further stated’ that Arthur A. Win- 
decker is one of the principal stockholders of the new 
concern and will continue as the active manager of the 
factory. 

It is stated that Mr. Windecker was brought up in the 
lead pencil business; that he learned the art of pencil 
fabrication from his uncle, mastering the processes both 
in Europe and the United States; and that he is widely 
known among pencil makers as a constructive expert. It 
is further stated that he commenced to manufacture about 
nine years ago, and built up a fine business, and that he is 
one of the first American manufacturers to develop native 
products suitable for the manufacture of pencils, crayons, 
eve. 

It is announced that the company is about to complete 
1 new building in addition to the present plant and that 
they are just entering the chalk field, with a full equipment 
in this as in other branches. 








Charles L. Mitchell Unloads Some Responsibilities. 

Says Charles L. Mitchell in a recent letter: “This Mid- 
West Division of the National Association of Stationers 
and Manufacturers is taking a bunch of time, but it is a 
class of work in which I am wrapped up, heart and soul.” 

The foregoing supplies the “why and wherefore” of Mr. 
Mitchell’s recent resignation of the chairmanship of the 
advertising committee of the Topeka Chamber of Com- 
merce. This committee acts as a buffer between the sun- 
dry and various solicitors of advertising in programs. 
church publications, picnic announcements, etc., etc., and 
the members of the Chamber of Commerce. To turn 
down’ the futile and unnecessary, to weed the practical 
from the inipractical, and to put a firm and final quietus 
upon the fake, was a task which required both tact and 
courage, and that it why Friend Mitchell held the job for 
six years and why his resignation was received with a 
storm of protest. 

Mitchell has about fifty-seven jobs that have been wished 
on him by admiring townsmen. In Topeka they don’t 
say, “Let George do it”—they say, “Let Mitchell do it.” 
Office Appliances believes that what the rest of the com- 
munity will lose the stationery trade will gain by his re- 
linquishment of a couple of score of chairmanships, etc.. 
that have nothing to do with the stationery trade. We 
need him ourselves now. 


Brandt Cashier Company Moves. 


The Brandt Cashier Company has removed its Chicago 
office to 1132 South Wabash avenue. Its telephone num- 
ber remains the same—Harrison 413. 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 


New Ribbon and Carbon House in Chicago. 


The Cooper Carbon Coated Paper Company, organized 
in January of this year, has established a factory at 4606- 
4602 Montrose avenue, near Mayfair, on the Northwestern 
railroad, where transportation facilities are of the best. 
Machines for the coating of carbons and the filling of rib- 
bons have been installed and the factory is now busily 
at work turning out goods to fill its orders. Space is pro- 
vided for the expansion of the factory in the rear, and it 
will also be possible, should necessity arise, to add one or 
more stories to the present plant, which occupies the 
ground floor and basement. 

The new company is well backed and is headed by ex- 
perienced, responsible men. The president is Phil. Worth, 
head of the Cosby-Wirth Company, manufacturers of 
salesbooks, Minneapolis, Minn. The vice-president and 
general manager is F. S. Cooper, who for about fifteen 
years was connected with the sales department of the 
Miller-Bryant-Pierce Company, covering the South and 
West. Dr. Charles E. Dodge is the treasurer of the new 
company. Dr. Dodge founded the Dodge Company at 
Syracuse, N. Y., manufacturing ribbons and carbons; locas 
he consolidated with the Republic Ribbon and Carbon 
Company, forming the Republic-Dodge Company of 
Brooklyn, N. Y. He is an original investigator and a 
practical manufacturer, and his name is widely known in 
connection with the industry. More recently Dr. Dodge 
has been connected with the Manifold Supplies Company 
and with the Buckeye Ribbon and Carbon Company of 
Cleveland, O. 

The secretary of the Cooper Carbon Coated Paper Com- 
pany is Fred Wirth, general manager of the Wirth Sales- 
book Company of Chicago, 

The foregoing gentlemen and P. E. Coster form the 
board of directors. 


Newark Concern in New Location. 


John Pavey, formerly at 843-845 Broad street, Newark 
N. J., has moved his business to larger quarters at 161-163 
Springfield avenue, corner Broome and Mercer streets. 
Mr. Pavey is a manufacturer of tags, envelopes, etc. His 
business of late has so grown that he was obliged to seek 
‘arger quarters. 


Woodstock Develops Wider Carriage. 

The Woodstock Typewriter Company has recently pro- 
duced an extra wide carriage for correspondence ma- 
chines. The new platen is 11% inches wide, taking a 
sheet of paper 11% inches in width. The writing line is 
914 inches. 


Extension Planned to Esterbrook Plant. 


The Esterbrook Steel Pen Manufacturing Company, 
Camden, N. J., has taken bids for a three-story concrete 


building. A new Miehle press has been installed in the 
company’s printing plant. 


Canadian War Tax on Imports Removed. 
Canada has removed the war tax of 7% per cent on im- 
ports; it is succeeded by a 1 per cent excise tax imposed 
on all import invoices. 
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News and Comment from France. 
Various Matters of Interest in the Office Equipment Field 
of the French Republic.—By M. Charles Mamet and 
M. Franklin Maurice of La Compagnie Real, Paris. 





This year marks the hundredth anniversary of an impor- 
tant event in the history of the adding machine. In 1820, 
Thomas, a Frenchman of Colmar, received the gold medal 
of the Society for the Encouragement of the National 
Industry for his invention of the first adding machine 
which was placed on the market. 

This society, which has its seat in Paris, 44 Rue de 
Rennes, was established in 1801 for the improvement of 
all branches of the national industry; it awards the prizes 
and medals for inventions or other remarkable industrial 
progress; grants subsidies for performing research work; 
intrusts commissions for studies; aids the less fortunate 
inventors; distributes help to unfortunate inventors; 
awards prizes and medals to old working men and fore- 
men; grants prizes and purses to pupils of apprenticeship 
schools or ad tatineinent instruction; arranges free lec- 
tures and expositions; publishes an official report em- 
bracing original records of industrial science. Its library 
is one of the richest in France in French and foreign tech- 
nical books and periodicals. 

Today this society arranges, upon the occasion of the 
hundredth anniversary of the machine of Thomas, a public 
exposition of earlier and modern adding machines, which 
will take place from June 5th to 13th at the exclusive 
headquarters of the society. 

The announced exposition from which the German ma- 
chines are excluded, consists of two parts: 

An exposition reviewing the earlier machines placed at 
the disposal of the society by a disciple of the arithmetical 
mechanic, Mr. Malassis of Bury (Oise), who has assem- 
bled since twenty years a unique collection of adding 
machines and apparatus. 

An exposition of modern machines presented by their 
sales representatives in France, who will demonstrate 
them to the public. Many leading machines will be seen 
on the stands which the Society of Encouragement has 
placed gratuitiously at the disposal of the exhibitors. 

Other machines will be presented by Messrs. Lambert, 
Green, etc. 

This exposition, which is only open in the afternoon, 
promises to be brilliant because the French public, which 
is not yet familiar with the adding and calculating ma- 
chines, feels the need of these machines. 

Two important lectures will be held during the exhi- 
bition. 

On Saturday, June 5, 1920, at 17 o'clock, “History of 
the Adding Machine,” by Mr. Maurice d’Ocagne, professor 
at the Polytechnical School. 

On Monday, June 7, 1920, at 17 o’clock, “The Adding 
Machines and Their Application in the Organization of 
Industry and Commerce,” by Mr. Paul Toulon, member 
of the council and secretary of the Society of Encour- 
agement.” 

In a coming issue we will give an account of the expo- 
sition and the lectures. 

France, the Continental center of office equipment in 
Europe, does everything necessary to merit this title not 
only by being the most important consumer but also by 
acting as an enlightened and active propagator. 

* * * 


Monsieur Fournier, former president of the committee 
of la Mécanographic (mechanical writing) has just com- 
pleted the first model of his adding machine, called La 
Caleculatrice Fournier, which he will soon place on the 
market. 

* * * 

The liquidation of American stocks makes regular prog- 
ress. About 1,000 typewriters, duplicators, calculating ma- 
chines, proper, are adjudged every month to the tendering 
partv who offers under sealed cover the highest price. The 
machines of the most reputable make sell thus for 1,000 
to 1,200 francs. 

* * * 

The committee of commercial organization continues its 
series of monthly conferences. The two coming confer- 
ences are thus announced: Registry and control of mails, 
by C. Mamet and F. Maurice: the insurance from the point 
of viéw of organization, by M. Catellard. The committee 
of commercial organization is highly prosperous and new 
adherents are registered at each meeting. M. Ellis, presi- 


dent of the Ellis Machine Company, attended the last 
meeting. 
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Foreigners who are not acquainted with the French 

spirit possibly imagine, in reading certain papers, that 
France is in the hands of the revolutionists. The French 


workman strives. for evolution and not for a revolution. 
The judgment of the masses is sane. In case a strike is 
justified and the claims of the workmen are legitimate, the 
courltry supports the strikers and assures their success. 
In case, on the other hand, the extremists want to arouse 
the labor corporations (unions) in favor of too profes- 
sional ventures, a very small part of the workmen follow 
the orders of the leaders and the entire country stands 
ready to stop the undertaking. 

Thus it happened that since the Ist of May some ex- 
tremists who dreamed to bring about a general strike, 
have seen their efforts destroyed and they could but 
acknowledge the failure of this ideal. 

At every place where defections of personnel have taken 
place volunteers have presented themselves and assured 
production. The schools of engineering were licensed in 
order to make it possible for the students to insure the 
traffic on the railroads in driving the locomotives. The 
owners of automobiles have driven the auto bus. Wher- 
ever good will was lacking they have presented them- 
selves immediately and in great numbers. 

On the one hand we see moderate strikes and a split 
between the leaders of the various labor corporations 
(unions).* 

On the other, a large majority of rational workmen who 
did not quit working and devoted volunteers who filled 
up the gaps left open by the strikers. 

The following article taken from the Daily Mail of May 
19th indicates the spirit with which our volunteers have 
played their parts: 

Remarkable courage and endurance were shown by Marcel 
Guarrin, the student from the Paris Central Engineering 
School, who (as reported vesterday) was killed with two others 
in an accident at the Paris-Lyons railway sidings, Rue du 
Charolais, on Monday. 

Guarrin was pinned beneath the engine and was so badly 
injurcd that he could not sneak. He was being scalded also by 
escaping steam. He made signs for a piece of paper and a 
pencil and hurriedly wrote out instructions to be followed in 
order to close the line and prevent a worse accident. 

Only when these precautions had been taken would he allow 
his comrades to take him from his position of agony. Guarrin 
died a few minutes after his release. 

Two other pupils of the Central Schooi 
selves at the depot yesterday morning to take the 
the two who were killed. 

The New York Herald of May 20th reports in 


connection: 


presented them- 
places of 


this 
HEROISM IN PEACE. 


The heroism of Marcel Guarrin, the young student engineer 
killed in an accident at a Paris railroad yard while perform- 


ing emergency duty as a volunteer, suggests that it might be 
well to honor such peace-time valor by recognition corre- 
sponding to that of the Croix de Guerre in France or the 


Victoria Cross in Britain. 

Crushea under the locomotive cab, he refused to be extri- 
cated until he could exert his fast-falling energy in scribbling 
on a note-pad instructions for the lifting of the engine and 
the taking of the string of cars back up the steep grade down 
which they had slid. He died soon after reaching the hospital. 

It is of such stuff that heroes are made. His coolness and 
his courage in tragically trying conditions should be an in- 
spiration to generations. Just to read the news story revives 
one’s faith in humanity and makes one proud to belong to the 
race, 

France of “after the war” always merits the confidence 
which the world has shown her during the war. 

She will with dignity hold her position as the vanguard 
of civilization. 

*In the federation of the railroad workmen alone more than 
100,000 resignations have been registered since the last strike 
experiment. 

Fountain Pen Originated in Paris. 

A newspaper item says that a fountain pen made in 1864 
is still in use in Paris. It was patented that same year by 
Jean Benoit Mallat, an engineer, and the firm that still 
carries on the business founded by him asserts that this 
was the first fountain pen ever made. 

Mallatt was the inventor of the gold pen with the ruby 
point, perhaps the easiest writing and most durable nib 
ever put on the market. But it was necessarily expensive. 
In 1843 Mallatt substituted tridium as a point for his pens. 
At the same time he provided a reservoir for the ink. This 
was the germ from which grew the idea of storing ink in 
the handle. 

Mallatt’s 
modern ones. 


fountain pen differs only slightly from our 
It was self-filing, but the flow of ink was 
regulated by a little turn-screw on the side. This, however, 
was soon given up, as it became clogged. It would be in- 
teresting to know what was the date of the earliest patent 
on a fountain pen in America or England.—Springfield Re- 
publican. 
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French Business Man Studying American Business 
Methods. 

Ere this will have appeared in print, it is probable that 
M. Franklin Maurice of Paris, France, will have walked 
down the gang plank for his initial glimpse of the United 
States. Word has been received that he was to have 
sailed on June 30th. M. Maurice is the friend and busi- 
ness associate of M. Charles Mamet, head of the Com- 
pagnie Real, Paris, whom many members of the trade 
will recall most pleasantly as a visitor to this country 
last fall. 

M. Maurice is an engineer of high standing in France 
and holds the distinction of being an “ancient pupil of 
Ecole Polytechnique,” a significant honor in French tech- 
nical circles. He comes to America for a two months’ 
study of American business with a view of utilizing the 
results of his observations in his work at home where his 
endeavors will include the promotion of up-to-date meth- 
ods and office equipment. 

M. Mamet returned to France so enthused with what 
he had seen of American business, that he immediately 
began the development of plans which would make it 
possible for his associate to get a first hand knowledge 
of*America. The Compagnie Real, it will be remembered, 





M. FRANKLIN MAURICE. 


is the French agency for an American typewriter and 
other leading office avpliances, and is one of the first 
houses of its kind in France. 

The adventures which developed the remarkable friend- 
ship between M. Mamet and M. Maurice, would make 
most fiction appear rather pale and uninteresting. Lack 
of space forbids their detailed recounting here; but let 
it be understood that the present “partnership” goes deep- 
er than a mere business arrangement. 

The two men were soldiers of France. They were taken 
prisoners by the Germans in 1914 and met for the first 
time as captives. During the long, long months in a 
German prison, the two soldiers found much in com- 
mon. They studied together and acquired considerably 
more than a superficial knowledge of English. Together, 
they set about to improve their mental business equip- 
ment., When they were hungry or mistreated, they 
laughed together. Is it any wonder then, that the two 
companions be loath to separate after the attainment of 
their freedom? 

At any rate, Maurice joined Mamet in Compagnie Real, 
when the armistice had released them from captivity, and 
the business arrangement proved to be an ideal one. Less 
than two years ago the new member of the organization 
was appointed “technical director” of the company. 

Office Appliances commends M. Maurice to those who 
meet him, as a gallant soldier, an intellectual business 
man and a charming gentleman. Mail intended for him 
may be directed in care of this journal. 


Canada Proposes Government Partnership. 

A new plan has been proposed in the House of Parlia- 
ment of Canada whereby the Dominion will not collect 
money as taxes, but collect the income on the money 
earned by the government as taxes. This money was to 
remain in the business in which it was earned and to be 
paid dividends or interest. 
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Chicago Stationer Cuts a Melon. 


On Monday evening, June 28th, twenty-six men and 
women connected with the house of George E. Cole & 
Company, Chicago, attended a dinner at the Morrison 
hotel at which each one received the announcement of a 
share in the profits of the company for the last fiscal year. 
This was the second meeting of the kind—the first hav- 
ing been held a year ago at the end of the fiscal year for 
1919. 

Harry H. Shaffer acted as temporary chairman and on 
calling the meeting to order, turned it over to Roy Alger, 
the toastmaster of the evening. Mr. Alger is the superin- 
tendent of the George E. Cole manufacturing plant. The 
principal speech of the evening was made by George E. 
Cole himself and consisted of a history of the company, 
commencing at the time when he bought out the firm of 
Bliss, Barnes & Glitzner at 86 Dearborn street, on March 
22nd, 1878. Mr. Cole related that he acquired the entire 
building at that time, but sublet one-half of it to a cigar 
store at an annual rental of $150.00, the most of which he 
took out in trade. 

Other speakers were Munroe Cole, Miss L. Wagner, H. 
H. Shaffer, F. S. Stewart and Miss L. N. Coffey. 

One of the features of the evening was the singing un- 
der the direction of a song committee which kept the ball 
rolling constantly. The fitst selection was a toast to 
George E. Cole and was sung to the tune of “There’s a 
Long, Long Trail Awinding.” The words were as fol- 
lows: 

There's a long, long trail awinding, 
Into the store of George E. Cole, 
Where the clerks are always busy 
And the goods are always sold. 

There were long, long days of waiting 
Until my dreams all came true, 

’Til the night of Cole’s grand banquet 
And we met with you. 

At the conclusion of the dinner, a messenger appeared 
with a telegram for each one of those present, the tele- 
gram reading as follows: 

“Your share of the profits of George E. Cole and Com- 
pany for the last fiscal year is ........ (amount varying 
for different individuals) and will be ready August First. 
Keep the ball rolling next year. 

Yours for team work, 
E " Bing 


When the business of the meeting was over, dancing 
was indulged in in the next room for the rest of the eve- 
ning. The following persons were present: 

George E. Cole, Munroe Cole, Harry Shaffer, George 
D. Kent, Roy Alger, E. E. Julius, Harry Graham, John 
Anderson, F. S. Stewart, Frank Haual, Miss L. Wagner, 
Miss M. E. Varnum, Miss B. P. Wilson, Miss E. Ander- 
son, Miss A. E: Lane, Miss L. N. Coffey, Miss M. Selisky, 
Miss L. B. Masters, Miss E. G. Rathman, Mrs. S. Shu- 
ping, Don Smith, J. P. Lamphier, R. P. White. M. M. Har- 
ris, W. W. Pederson, N. W. Guder. 


A Visitor from England. 

Office Appliances recently had the pleasure of meeting 
A. C. Wells, manager of sales of the house of William 
Lawrence & Company, Ltd., Colwick, Nottingham, Eng- 
land. Mr. Wells is a young man of fine qualities and at- 
tractive personality. He has now returned to England 
after a month spent in the United States. Lawrence & 
Company are manufacturers of household furniture, and 
have, with a single exception, the largest business of the 
kind in Europe. They also make large numbers of auto- 
mobile bodies for American manufacturers who ship the 
chasses of their cars to the English house where the bodies 
are built upon them. The cars then go into the market 
abroad. 

This was Mr. Wells’ first visit to the United States in 
sixteen years. He came for the purpose of looking over 
business conditions in the lines which his firm touches. 
He stated that he appreciated highly the courtesies which 
he received in the United States, and extends a cordial in- 
vitation to those in this country engaged in businesses sim- 
ilar to those of his company to visit England and to calf 
at the plant at Nottingham, when he and other members 
of the company will be happy to show them the operation 
of the factory and to extend such other courtesies as time 
and circumstances make possible. 

Mr. Wells attended the Rotary convention at Atlantic 
City recently, bringing to the American rotarians a little 
message from their brethren at Nottingham. 





MEETING OF ARTISTS’ AND DRAWING 
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ciation of Stationers and Manufacturers, 
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Print Company, Inc., 
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Puffalo, N. Y.; 
Blue Print Paper Company, 


Limners’ Material Division Holds Session. 


The Artists and Drawing Materials and Blue Print 
Paper Manufacturers’ Division of the National Associa- 
tion of Stationers and Manufacturers held a two days’ 
session at the Edgewater Beach hotel in Chicago on June 


21 and 22. Matters concerning trade customs, etc., were 
discussed. John W. Ogren, chairman of the Division, 
presided. A report will be prepared to be presented at 


the annual meeting of the National Association in St. 
Louis next October. 

An idea of the variety of subjects which can be dis- 
cussed by this division will be found in the following out- 
line which was presented by H. S. Schultz, chairman of 
the committee on drawing materials, at the initial meeting 
of the Division in Pittsburgh April 15 and 16: 

Detail Papers.—Most houses carry detail papers in dif- 
ferent weights and different surfaces. Why not adopt 
the weight that is most called for and the surface that is 
most used? The widths should also be considered. Every 
house carries more varieties of drawing paper than should 
be necessary in order to meet certain special calls. 

Traci: 1g Papers.—In the past, as many as twenty differ- 
ent tracing papers have been catalogued by a single house. 
Many of these papers were almost identical and cer- 
tainly this line could be reduced to not more than six 
grades of paper, and the sizes should be not more than 
four in number: 30-in., 36-in., 42-in. and 57-in. The quali- 
ties might be a natural paper, a cheap white treated paper, 
a medium grade blue-white paper, and a high-grade white 
or cream color 

Tracing Cloth—Tracing cloths should be one of the 
easiest items to standardize because the number of man- 
ufacturers is limited. Instead of odd widths, definite 
standards could be insisted upon from the manufacturers 
for American trade. 

Blue and Brown Print Papers and Cloths.—Some man- 
ufacturers carry twenty-five, forty, fifty, sixty, eighty and 

per cent. rag papers. If all coaters would limit them- 
selves to not more than three grades, it would simplify 
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PAPER MANUFACTUR- 
MANUFACTURERS, CHI- 
22.—Left to right—H. S. Robinson, vice- 
Gibbs, general manager, National Asso- 
H. Robbins, Philadelphia; C. G. Bradford, 
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PRINT 


Division. 


matters wonderfully for the manufacturer and the con- 
sumer, with a consequent large decrease in stock carried 
by the manufacturer. Some widths of blue and brown 
print cloth are seldom used; as for example, 54-in. and 
some houses have not been carrying 54-in. until recently. 
The demand for 54-in. certainly does not warrant the in- 
vestment, and it is quite likely that if there were no 54-in. 
cloth the consumer would adapt himself to the use of 
other sizes. Printing speeds should also be standardized. 

Scales—This is a commodity in which there are many 
specialties, and instead of having 100 different styles and 
sizes, flat, double, beveled, reverse beveled triangular, in 
three, six, twelve, fifteen, eighteen and twenty-four inch, 
this could be reduced to not more than twelve to eighteen 
numbers. 

Triangles.—In the past there have been solid and mor- 


tised joints in wood, hardwood lined, and hard rubber, 
as well as celluloid. The woods, consisting of cherry, 
pearwood, maple, mahogany and ash. The celluloid be- 


ing of three different degrees, forty-five degrees, thirty- 
sixty degrees, and 22%, 67% degrees, and five or six dif- 
ferent thicknesses. Some with finger notches, some with 
one inside edge beveled, some with both beveled and 
some plain. The sizes have run from 4-in. to in some 
cases 18-in. However, lately, a number of houses have 
been reducing these to the most used sizes and discon- 
tinuing the odd sizes. This might be further reduced by 
listing only every 2-in. size and in the larger triangles 
every 3-inch size, making all triangles of one thickness. 

T-Squares and Straightedges.—Here also a large va- 
riety of styles and material is prevalent. Straightedges 
are to be had in plain cherry, pearwood, maple, ashwood, 
maple lined, mahogany, ebonized wood lined, maple cellu- 
loid lined, with fixed heads, movable heads, tapered blade, 
beveled blade, and in sizes from twelve to ninety-six 


inches. The styles and sizes should be reduced, and any- 
thing over sixty inches should be a special and not 
carried in stock. One house has recently decided to re- 


duce the number of woods in the T-squares to two, turn- 
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ing out a plain maple, ashwood-maple lined, a maple 
ebonized lined, and a maple celluloid lined T-square or 
straightedge. These are woods that are procurable easily 
from local markets, while mahogany has to be imported. 
Pearwood is a specialty and there is little to be had, as 
is true also of cherry. 

Drawing Boards.—Drawing boards have been manu- 
factured in the past in endless variety. There is, how- 
ever, a demand for the board with hardwood cleats on the 
back and with end battens. Two, or at the outside three 
styles, would be sufficient; the sizes to be stocked could 
also be determined. 

Thumb Tacks.—Two, or at the outside, three styles of 
thumb tacks, one size for each style, could be used. Ordi- 
narily, there is but a very slight difference between the 
sizes of the tacks, for example, %-in., 7/16-in. and %-in. 
If the %-in. or the %-in. could be decided on it would 
enable the manufacturer to get a greater output on one 
item and enable the jobber and dealer to carry a larger 
stock of one item, but a smaller total stock than if he had to 
carry three or four different sizes. The assortments could 
be limited to brass and nickel silver round head, and a 
stamped steel tack. 

Erasers.—What is the excuse for red and green erasers? 
They are identical in composition, the only difference be- 
ing the color. Why not consider green or red? 

Sheet Papers.—Regarding sheet papers, why can we 
not adopt some standard sizes, such as 30x42, 21x30, 15x21, 
so that we can cut all our sizes from the larger sheet? 
As it stands now, we follow the Whatman custom of sizes, 
27x40, 22x30, 19x24, etc.; none of which can be cut from 
any larger size, necessitating the carrying of a stock of 
each size. 


Sundstrand District Managers Talk Shop. 


District managers of the Sundstrand Adding Machine 
Company held a sales conference at the factory, Rockford, 
Hil., June 10 and 11. It was characterized as one of the 
liveliest conventions which had been held in Rockford for 
a long time. Sales representatives of the company from 
every part of the United States attended the meeting. The 


business sessions were held at the Nelson hotel. The 


visitors devoted much time to the inspection of the new 
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Sundstrand factory, and study of the production methods 
and the mechanism of the Sundstrand machine. 

The business sessions were devoted to sales policies and 
the new sales rulings of the company. The dinner was 
held Thursday evening, June 10, at the Nelson hotel. The 
attendance included sales representatives, the board of 
directors and factory department heads. Hugo L. Olson 
officiated as toastmaster, and presented an inspiring pic- 
ture oi the future of the Sundstrand company. ‘The speak- 
ers who discussed various phases of the company’s meth- 
ods and progress were Major John E. Kirk, of the Curtis 
publications, Philadelphia, Penna.; Wm. Agnew, of Henri, 
Hurst & McDonald, advertising agency, Chicago, IIL; 
Wm. Newsom, New York, N. Y.; P. A. Peterson and 
Levin Faust. Major Kirk discussed the tendency of the 
times and the relation between supply and overdemand, 
Mr. Agnew offered an illustrated lecture on the value of 
a trade mark, and indicated what the Sundstrand name, 
and the symbolic “Figure Ten” portend for the future of 
the company’s product. Mr. Newsom devoted himself to 
the subject of confidence. Messrs. Peterson and Faust 
charmed and pleased their hearers by the simplicity of 
their remarks. Mr. Faust recited a poem, “The World 
Has an Adding Machine,” which found a generous re- 
ception. 

The diversions for the company’s guests included a 
luncheor at the motor club, and a dinner at the Elks’ club. 
A trip to the circus followed the dinner. P. J. Bailey, 
advertising manager of the Sundstrand Adding Machine 
Company, has every reason to be proud of the success of 
the convention, which was largely planned and arranged 
by him. The men returned to their territories with re- 
néwed enthusiasm, encouraged by the splendid prospects 
for new business. They had acquired a new appreciation 
ofthe efforts exerted to help them in the field, and a firm 
belief in the future of the industry. - 


House Organ Philosophy. 
Don’t get discouraged. It is often the last key on the 
bunch that opens the lock.—The National. 
x * * 
Looking on the bright side is commendable, but the 
wise man looks on both sides.—Globe-Wernicke Doings. 





OF DIRECTORS OF THE SUNDSTRAND ADDING MACHINE 


COMPANY, ROCKFORD, ILL., IN JUNE. 

Speakers’ Table—H. L. Olson, secretary-treasurer; W. A. Brolin, president; W. L. Agnew, Henri, Hurst & McDonald; 
Levin Faust, board of directors; Oscar Sundstrand; Geo. Chorpenning, New York, N. Y. % 

Left Table (rear)—H. C. Hart, Houston, Tex.; G. X. Henshaw, Kansas City, Mo.; E. T. Shepard, Atlanta, Ga.; H. J. 
Atkinson, Denver. Colo.; J. A. Darilla, Jr.. New Orleans, La.; W. J. Morgan, factory: R. J. Circle, Cincinnati, Ohio; H. A. 
Giesen, Detroit, Mich.; F. W. Wheeler, Springfield, Vt.; Wm. Newsom, New York, N. Y.; Edw. Rystrom, Omaha, Nebr.; E. D. 
Haven, Milwaukee, Wis.; Major John E. Kick; G. David Sundstrand; (end) P. A. Peterson, board of directors. Front—J. E. 
Johnston, Norfolk, Va.: E. A. Bowman. Rockford, Ill.; Geo. Brisland, Grand Rapids, Mich.: F. E. McCarthy, St. Louis, Mo.; 
Ed. Munson, factory; Gust. Eckstrom, factory; C. J. Larson, credit department; G. A. Markuson, factory; J. A. Nelson, 
factory; F. S. Spooner, Salt Lake City, Utah; S. H. Bronson service manager. 





Right Table (rear)—J. F. Boyd, Muskegon, Mich.; F. 
Hang, Cleveland, Ohio; J. W. Noell, Chicago, Ill; H 
tising manager: R. M. Parrott, Raieigh, N. C.; L. S. Frees, 
New York, N. Y. Front—H. J. Kjellstrom; E. E. Noell, Chicago, 
Mattson, Butte, Mont.; E. A. Pease, Portland; O. H. 
Henri, Hurst & McDonald, Chicago, Ill. 


Lindstrom, 
Shiffiette, Cleveland, Ohio; P. N. 
* Oklahoma City. Okla. ; 
i. o> oe 
Pierce, Toronto, Ontario; O. W. 


board of directors; (end) Art. 
Sed, Chicago, Ill.; P. Bailey, adver- 
J. W. Hayes, Minneapolis, Minn.; J. H. Kerr, 
Swords; Mr. Chambers, Toronto, Ontario; J. A. 
Scheaffer, Knoxville, Tenn.; J. H. Price, 


factory; C. J. Swenson, 
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Sieber Products Co. Buys Old S. & T. Plant. 

A recent interesting real estate transaction in St. Louis 
was the purchase by The Sieber Products Company of the 
building—4000 to 4006 Laclede avenue, St. Louis—for some 
years occupied and owned by the old corporation, Sieber 
& Trussell Manufacturing Company. Later the Sieber & 
Trussell Manufacturing Company was purchased by The 
Boorum & Pease Manufacturing Company and the Lac- 
lede avenue property operated as the company’s Western 
factory for several years. 

Charles Sieber, president of the Sieber Products Com- 
pany, must enter the old office with some sense of satis- 

.faction. It was the office he occupied when the old com- 
pany, outgrowing the Olive street factory, increased its 
capital and went to the larger quarters. 


Adding Machine Salesmen Talk Shop. 

On Saturday, June 5, eighteen of the salesmen and ex- 
ecutives of the Victor Adding Machine Company of Chi- 
cago held a convention at the La Salle hotel. Topics 
usual to such meetings were discussed, such as The Pur- 
pose of the Convention; Discussion of Selling Methods; 
Holding Customer’s Attention; Leading Up to Closing 
Point; Name on Dotted Line; Service and Responsibility; 
Selling Terms; First Payment; Exchange Values; Com- 
mission; Delivery; Collection and Accounts; Knowledge 
of Machine, etc. 

Each man was assigned a topic and limited to ten 
minutes. 
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Labor Shortage and Pencil Production. 
At the annual convention of the National Association of 


Wholesale Stationers reported last month in Office Ap- 
pliances, Mr. Van Derslice, Dixon representative in St. 
Louis, read the following letter from J. H. Schermerhorn, 
vice-president of the Joseph Dixon Crucible Company, on 
the situation in the lead pencil industry. This letter is 
of interest to the entire trade and deserves publication in 
all media. Mr. Schermerhorn said: 

“At the request of your worthy president, Mr. William 
G. Whittemore, I am endeavoring to tell you what you 
may expect from the pencil industry during the next 
twelve months. To do this requires foresight beyond my 
power and, in my opinion, beyond the ability of any 
manufacturer. 

“Speaking for the Joseph Dixon Crucible Co., their out- 
put today is practically 100 per cent greater than it was 
prior to the great war. I understand that our competitors 
have likewise increased their production. The average 
increase which we have made in wages of our employes 
since prior to the war is approximately 98 per cent. We 
are paying wages which we believe to be as high if not 
higher than any of the other large industries in Jersey 
City are paying, and we have reason to believe that we 
have a higher percentage of help than any other large in- 
dustry in the city. 


“ We have machinery for making pencils that has never 
been put in operation simply because of the lack of labor. 





THE VICTOR ADDING MACHINE Co. OF CHICAGO HELD A CONVENTION 
the Picture Are the Following: 


AT THE LA SALLE HOTEL.—In 
W. H. Davis, B. C. Smith, R. 


MONTH 
Standing: 


J. 


Stoner, H. L. Hasbrook, A. W. Rockwell, P. A. 


Darby, I. H. Squire, O. 


The company gave a luncheon at the hotel, and the 
convention adjourned at 5:30 p. m. 

The interest exhibited, the points which were brought 
out and the enthusiasm generated were such as to prove 
the convention idea a success and to make it probable that 
such events on a larger scale will be an annual feature of 
the work. 


F. Cominet Resumes Active Business. 


Not since we published news of his citation for his feats 
of war have we had occasion to mention our friend, F. 
Cominet, of Paris. Word now comes that having been 
demobilized in 1919, he is again able to take up the active 
direction of his new organization, Compagnie Parisienne 
de Machines a Ecrie, a continuation of the house of F. 
Cominet, which has existed in that field uninterruptedly 
since 1904. An enviable reputation has been maintained 
for responsibility and fair dealing. 

The Compagnie Parisienne embraces in its personnel 
Jacques Leon, expert mechanic, who has been working 
for twelve years with large typewriter firms; Frederic 
Cominet, the founder; and Miss Nelly Duflos, who, during 
M. Cominet’s presence at the front, directed the business 
with rare taetand foresight: The new company continues 
theewerking traditions*audiprobity of the old house. With- 
out question it will develop-with a rapidity and certainty 
which'wall jelass it among*the best firms, affording satis- 
fattion to all who depend upon its services. 


Casserly.—Sitting, 
A. Carlsson, O. E. Cheesman, W. H. 


LAST 
Left to Right, 
H. Alverson, S. ; 
Right: H. W. Mc- 
Buehler. 


Sisk, E. F. Maloney, C. 


Left to 
Lorton and A. C. 


We are busy all the time endeavoring to devise ways and 
means to increase our output. The only thing against 
an increased output is the shortage of labor. We under- 
stand that our competitors are in a similar position. We 
have repeatedly declined to accept many of the orders 
tendered to us for lead pencils, because we have felt that 
our old customers are entitled to first consideration. We 
are giving them the preference. We have established 
quotas. We are shipping pencils as far as possible in the 
order in which the orders are received. We are endeavor- 
ing to take care of our customers by increasing the quan- 
tity shipped to them in proportion to the increase in our 
production. 

“A subject which I feel is of particular interest to you 
gentlemen is the future prices. Those I cannot prophesy, 
but you can rest assured that we will not increase the 
selling prices of our pencils until increased costs com- 
pel us. 

“Because of my connection with other industries, 1 be- 
lieve that I am safe in saying that as a general proposi- 
tion in the stationery trade the increase in prices of pen- 
cils has not been anywhere near as high as in many other 
lines which the stationers handle. Even though the cost 
of wood that enters into a pencil is twice as high as it 
was a few vears ago—paper boxes two or three times as 
high—packing cases all the way from two to four times 
as high—alcohol, colors, glue and everything else that en- 
ters into the manufacture of a pencil, all the way from 
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two to ten times as high as in normal times, we have 
been able to keep down the costs and selling prices of 
pencils by improved methods—by the elimination of styles 
—-by standardization and by the elimination of unprofit- 
able lines. Your co-operation has been of great value 
to us, as we feel that it has to all pencil manufacturers, 
and we wish to take this opportunity of assuring you of 
our appreciation of such co-operation. 

“T regret that I cannot be present with you to enjoy 
your company—to answer any question which you might 
ask, but have taken the liberty of asking our St. Louis 
sales representative, Mr. H. A. Van Derslice, to be my 
representative, and to endeavor to answer any question 
which you might ask him, as we feel free to tell you any- 
thing which you may want to know if it is within our 
power to answer questions.” 





Sheppard Company Building New Plant. 


The C. E. Sheppard Company of New York City is 
erecting a large factory at Long Island City, New York, 





BIG NEW FACTORY OFC. E. SHEPPARD 


to house its extensive loose leaf manufacturing business. 
The new factory is constructed of brick and concrete and 
is being erected under the direction of the designer, H. 
C. Balcom, the well known architect, who specializes in 
modern factory structures. The dimensions are—290 feet 
long by 185 feet deep; height, five stories. On each floor 
there will be 50,000 square feet of floor space, giving a 
total floor area of 250,000 square feet. The cost of the 
new plant, which is now nearing completion and will be 
ready for occupancy about August 1, will be approxi- 
mately $750,000. 
Every Convenience Provided. 

The new factory provides every known convenience for 
employees, including rest rooms, recreation rooms on the 
roof, a library, shower baths, etc., etc. The new equip- 
ment which will be installed will make this factory one 
of the most efficient and modernly equipped loose leaf 
manufacturing plants in the world. 

It will be of interest to note that the C. E. Sheppard 
Company at its present plant, which is only one-third 
the size of the new plant, has been obliged for some time 
to run night and day to keep abreast of its orders and 
at the same time to accumulate a stock in anticipation of 
a brief shut-down during the removal from the old to the 
new factory. It is the aim of the company to carry the 
largest possible stock of catalogue numbers, so that no 
goods, no matter how big the order, will have to be back- 
ordered. 


Long Island City, where the new plant is located, is 
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the modern manufacturing center of the city of New 
York. It lies just beyond the Fifty-ninth street bridge 
and enjoys unusually excellent shipping facilities. It is 
really a part of New York City and is easily reached by 
several means of transportation, including two subways 
and a number of surface lines. There are several other 
big plants at Long Island City. Among them are those 
of the Loose-Wiles Biscuit Company, Bruhswick-Balke 
Collender Company, Goodrich Tire & Rubber Company, 
S. Karpen & Bros., Packard Motor Car Company, Stan- 
dard Oil Company of New York, and others. 


The C. E. Sheppard Company is to be congratulated 
upon the erection of its fine new plant and the increasing 
opportunities which its capacity will open up. The house 
has leng served the industry with efficiency and sincerity 
of purpose, and henceforth will be in a better position 
than ever to continue this service. The consideration 
given to the welfare and convenience of the workers as- 
sures their whole-hearted co-operation in serving cus- 
tomers. 





COMPANY AT LONG ISLAND CITY, N. Y. 


Mexicans Buy Through El Paso. 

In reporting on office appliance market conditions in 
Ciudad Juarez District, Mexican Consul E. A. Dow states 
that the Mexican City has a population of 60,000 consisting 
of Mexicans, with the exception of 700 Americans. Its 
proximity te the American boundary has Americanized, to 
a considerable degree, the tastes and customs of the peo- 
ple. The town is the only one of any importance in the 
district, and inasmuch as it is located near El Paso, Tex., 
most of its merchants buy from that city. . 

Consul Dow states that as few of the local firms have 
much capital they usually follow the inestimable custom 
of buying direct from El Paso firms and it is recom- 
mended that before attempting any further trade connec- 
tions in this district, office appliance manufacturers com- 
municate with firms in El Paso for information concerning 
Mexican trade in that vicinity. 


American Paper House at Mazatlan. 

An American paper firm has established a supply house 
at Mazatlan, Mexico, and plans selling office equipment as 
well, with the exception of furniture. The name and ad- 
dress may be obtained from the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., or its district 
and co-operative offices on mention of file No. 4,313. 





The best safety device known is a careful man, says the 
National Safety Council. 











TWO VIEWS OF A KANSAS STORE AND A LIKENESS 
a method of displaying miscellaneous goods on shelves and long tables.—Oval, George Hausam, President and Genera 
Kans.—Right-hand picture: 


Hutchinson Office Supply and Printing Company, Hutchinson, 
ing Stock Samples of Chairs and a Few Roll-Top Desks. 


The Kind They Have in Kansas. 


A Brief Account of One of the Largest Office Equipment 
and Printing Establishments in the Sunflower State. 


and cyclones. The Kansas “twister” is, unfortu- 

nately, better known by some than the fruits and 
the flowers and the beautiful gardens and splendid cities 
of that plain which is Kansas. The gold of Kansas is not 
mined, but it grows from the ground in the auriferous 
ears of its corn and in the other grains, vegetables and 
fruits which it produces in profusion. 

Not only is Kansas populous and wealthy, but it has 
large business houses. On this page we show a number 
of views taken in the establishment of the Hutchinson 
Office Supply & Printing Company of Hutchinson, Kans. 
We show a likeness of the energetic president of the com- 
pany, Mr. George Hausam, also some of the important 
departments in his establishment, such as a section of the 
miscellaneous goods department where the goods are dis- 
played on shelves and long tables. The reader will ob- 
serve that these goods are easy to get at, that the cus- 
tomer is by inference as well as by word, invited to come 
in and look them over on the theory perhaps that that 
which the customer can feel, see and measure by the 
familiar senses, he is more likely to buy than that which 
he cannot take into his hands. Such an examination en- 
ables him to judge whether the article is suited to his 
purposes or not. This perhaps is a bit of psychology 
which it would be well for others to study. 

The Hutchinson Office Supply & Printing Company has 
an extensive office furniture department handling office 
files, cabinets and chairs. The view of a portion of the 
sales room, stock, samples of chairs and a few roll-top 


T: MANY people, Kansas is a land of corn, hot.winds 


OF THE MAN WHO HEADS IT. 


The left-hand picture presents 
Manager 


View of Portion of Salesroom Show- 


desks presents a rather inadequate idea of the extent of 
this department. 

Not only are the company’s office equipment, commer- 
cial stationery and office furniture departments extensive 
and up-to-date, but its printing plant is one of the best 
equipped of its kind in the state of Kansas. The com- 
posing room has new and modern steel equipment, some 
of which is shown in one of the pictures presented in this 
article. However, several new steel cases and steel top 
stones have been added since the photograph was made. 
Another view shows a portion of the bindery and a third 
presents a part of the press room where a new 53-inch 
Optimus press has been installed since the view was taken. 
The fourth and final picture shows a section of the job 
press room with autematic press feeding devices 

Other new equipment has also been added since the 
views mentioned were taken, including the best large mod- 
ern ruling machine money can buy, and a big Cleveland 
Model B folder, with all its various attachments. The 
company is constantly improving and adding to its equip- 
ment with a view to keeping always abreast of the times 
and giving its customers the best possible service—a ser- 
vice, in fact, equal to the best that can be had in the 
larger centers of population. 

The company has spacious windows in which it features 
its various lines of steel and wooden furniture. A recent 
window display emphasizes safes and filing cabinets in 
steel. In its stock rooms the company maintains spacious 
storage places and bins and has recently installed a new 
44-inch Dayton automatic paper cutting machine 

The sales rooms in all lines are spacious and well ar- 
ranged and the goods are presented with a view to econ- 
omy of space and convenience to customers and salesmen 

Mr. Hausam, the president of the company, is one of 
the best informed and most up-to-date stationers in the 
state of Kansas. He is interested in association work and 
in all movements for the betterment of the industry as a 
whole. In the June issue of Office Appliances we pre- 














FOUR VIEWS IN THE STORE OF THE HUTCHINSON OFFICE 


Complete New and Modern Steel Equipment.—Second Picture: 
Room.—Fourth: One Section of the Job Press Room 


Room— 


CO.—Left: 


SUPPLY & PRINTING 
of the Bindery.—Third: 


Composing 


Portion Showing Portion of Press 


Showing Automatic Feeders. 





July, 1920 


OFFICE APPLIANCES 


41 




















STANDARDIZATION 


Is the basic principle of the largest and most successful 
Stationery and Office Equipment Houses the world over. 


To the representative dealer the name Mittag & Volger (standard for 
over thirty years) suggests to him at once—the best obtainable in car- 
bonized papers and inked ribbons, consequently he has STANDARD- 
IZED in Mittag & Volger products, because he knows in his own mind 
he can offer his trade nothing better and he feels secure in his position. 
He has STANDARDIZED in every line of merchandise he carries. 
STANDARDIZATION has been the largest factor in the successful up- 
building of his business. 


NEW TRADE CATALOGUE 


The trade will be interested in the announcement of the new Trade 
Catalog of M & V products. It is larger and more comprehensive 
than ever. Get in touch with the M & V line; catalog, net price list 
and full information on how to STANDARDIZE in your ribbons and 
carbons will be sent on request. In selling M & V goods you get the 
full co-operation of our well known policy which the most successful 
dealers have long taken advantage of. 


STANDARDIZE— Write today for Catalog and full information. 





MITTAG & VOLGER, Inc. 


Manufacturers of Carbonized Papers and Inked Ribbons 
Factory and Home Office 
PARK RIDGE, N. J., U.S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND ST. LOUIS BOSTON 
261 Breadway 205 W. Monroe St. 35 Montgomery St. 326 Erie Bldg. Merchants Laclede Bldg. 160 Congress St 


LONDON 
7 and & Dyers Bidg., Holborn, E. C. AGENCIES ALL OVER THE WORLD 
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No. B 70 
“CLIMAX” 


Wire Letter Tray 
Size 10’ x 14° =x 3” 


With Rubber Feet 


\se-aa0! } 
Weven with Twe er “Double” Wires 
No. B 69414 


Waste Paper Basket 
Solid Tin Plate Bottoms 
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full of 
Dollars 


Dollars in profit for the 
Dealer and many dol- 
lars’ worth of satisfac- 
tion for his customers. 
The “Bar Bee” buzzes 
busily in any kind of 
an office. There isn’t a 
drone in the line, 
though there is a “Bar 
Bee” made for every 
conceivable busi- 
ness use, 


Waste Baskets of all 
grades and sizes—spe- 
cial shapes — light and 
reinforced wire. 
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No. B 1693% 


Extra Large Waste 
Paper Basket 


Solid Tin Plate Bottoms 
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Correspondence trays 
of different grades ana 
capacities; all with 
rubber feet to prevent 
desk scratching. 


We want to tell you 
more about these live 
wires—may we? 


Barbee Wire & Iron 
Works 


Conway Building Chicago, Ill, 


No. B701% 
“Acme” Rail- 
road and 
Commercial 
Letter Tray 


(Patented) 
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sented an article by Mr. Havsam on “How to Display 
Office Furniture.” Unfortunately, in putting the subhead 
the article was credited to Mr. Wray of Detroit. Our apol- 
ogies have gone forward to Mr. Hausam and we wish here 
to make further acknowledgment cf his excellent article. 
On another page will be found a discussion which Mr. 
Hausam presented before the Mid-West Division of the 
National Association of Stationers and Manufacturers on 
the subject of costs and discounts. 


Newspaper Advertising in 1919. 


The Bureau of Advertising of the American Newspaper 
Publishers’ Association reports that the volume of national 
advertising in the newspapers of the United States during 
1919 reached $150,000,000. The departments of the United 
States Government spent in that time from $1,675,000 to 
$2,000,000. It will be noted that the advertising of the 
railroad administration is included in the total. That was 
probably the bulk of advertising characterized as “Gov- 
ernment.” 




















ATTRACTIVE DISPLAY OF LOOSE LEAF DEVICES 
SHOWN RECENTLY IN THE WINDOW OF THE BUNTELL- 
ROTH COMPANY, DAYTON, O.—Photo by courtesy of the 
Sam’l C. Tatum Company, Cincinnati. 








Writing Paper Advertised to Users. 


The publicity campaigns of the American Writing 
Paper Company have always been extensive, reaching the 
trade and the consumer. Consumer advertising has been 
through business papers and national publications. Re- 
cently important metropolitan newspapers have carried 
page display advertising over the signature of George 
A. Galliver, president of the company, directed to print- 
ers, lithographers and paper merchants. The advertis- 
ing commented favorably on the activities of the United 
Typothetae of America, and incidentally directed atten- 
tion to the policies and activities of the American Writ- 
ing Paper Company. Suggestions were made to the 
buyer of printing to rely on his printer in the selection 
of paper stock. 


No Grafting in Pullman Ticket Offices. 


While the Pullman Company is not averse to permit- 
ting its patrons to tip the porters on its sleeping and 
parlor cars, it has a definite policy regarding the accept- 
ance of tips by ticket sellers who may have reserved pre- 
ferred locations on cars. The Commercial Bribery and 
Tipping Review alludes to several instances in which 
grafting ticket clerks were dropped from the service upon 
being detected. The usual plan was to hold out desirable 
lower berth reservations, selling uppers only to the trav- 
elers who did not “come across.” 





‘ 


_ The gospel of the future will not be “shorter hours and 
increase of pay,” but will be “greater industry, efficiency 
and production for everybody.”—Dixon’s Graphite. 
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SATISFIED>—YES—but more than 
that, they are PLEASED. Panama 


users know that when copies look like 
originals and when the carbon paper is as 
clean to handle as a sheet of bond paper 
that they are getting the best possible 
service. [he long wear is another im- 
portant feature —profitable as well as 
pleasing. 


MANIFOLD SUPPLIES CO. 


MANUFACTURERS OF 


PANAMA 


CARBON PAPERS and 
TYPEWRITER RIBBONS 


“The Line that can’t be matched” 
BROOKLYN, NEW YORK, U.S. A. 
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In Every Light 


Conrades Chairs stand rigid inspection. 
They are favored by experienced users 
of office equipment, who appreciate 
their sterling qualities. 


Conrades Chairs 


Match all popular styles 


Appearance ;; Desks and other of- 
fice equipment; a chair for every office 
purpose. 

Correspond in_ color 


Harmony and tone. with = all 


standard finishes of office equipment. 


Comfort Practically eliminate 


fatigue in desk work— 
energy is available for productive work. 

M4 Designed to be strong 
Durability —made to withstand 
long, hard use. Mechanical strength and 
enduring finish are characteristic of Con- 
rades Chairs. 


Conrades Chairs are fully illustrated 
and described in our catalogue. May 
we have your inquiry? 

July Exhibits 
Our line of chairs will be on exhibit 
during the month at: 

Grand Rapids, Mich., 
Manufacturers’ Building, Ionia Avenue 
St. Louis, Mo., 

Monogram Bldg., 1718 Wash’n Avenue 


Conrades Manufacturing 
Company 


1942 North Second Street, St. Louis, Mo. 
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All This in Our Subscription List. 


By Russell B Williams, Circulation Manager of Office 
Appliances. 


HERE are some thousands of names in the subscrip- 
- tion list of Office Appliances. To separate them into 

various classes according to trades, businesses, and so 
forth, would require a great deal of time and be a very 
uninteresting and monotonous job. Taken as a whole, 
the subscription list is a rather prosaic addition to the 
circulation department. However, when segregated ac- 
cording to individuals, it makes an extraordinary and 
amusing corglomeration. In the attempt to prove this 
let me say that all words capitalized hereafter are to be 
considered as proper names. The names are actual names 
of persons on our subscription list; the numbers are ar- 
rived at by a process of computation whereby several hun- 
dred names are classified and the probable number in each 
division estimated for the entire list. 

It is interesting to note that there are 967 Johnsons—of 
“57 varieties’”—there being Johnsons, Johnstons, Jonsons, 
Tohnsens, etc. We also have 475 Smiths, 231 Williamses, 
362 Jonses, and 232 Howards. 

There is a good deal of local color in our subscription 
list. For instance we have 280 Browns, 148 Whites, 121 
Blacks, 68 Olives, 3 Drabs, 38 Blues, 4 Pinks, 1 Orange 
and 1 Purple. It would seem that we have a rather Plaid 
outfit. 

Presidents, ex-presidents and senators we have galore. 
Wilsons and Hardings we have by the score. We have 
3 Roosevelts, 2 Tafts, 68 Clevelands, 1 Lincoln, 2 Wash- 
ingtons, 91 Jacksons, 84 Adamses, 75 Monroes and a good 
many Grants. Penroses, Roots, Lodges, Fairbanks, Can- 
rons, Perkinses, Underwoods, Cumminses, Clarks, Lanes, 
Lansings, McCumbers, La Follettes are all here—and they 
seem to get along better in our subscription file than they 
do in Washington. 

This is a great place for game. In fact, we have 14 
Games. We have all sorts of Ducks, such as Mallards, 
Teels and Wilde Ducks. We have 97 Fishes, but believe 
me, you will have to hustle to catch one of them, for 
there are 658 Fishers and Fishermans. Among the Fishes 
are 2 Bass, 14 Pike, 1 Pickerel, 1 Croppie, 1 Eel, 18 Carpe, 
22 Perch, and a good many Crabs. Many other things 
are here to Hunt, such as 8 Buffalo, 26 Deere, 1 Rabbit, 2 
Chickens, and 14 Chicks. 

Speaking of games brings us to the other Side of Pleas- 
ure. Many are the Carde Games, for we Playe Pitt, 
Chinch, Poker, Black Jack, Draw. Ucher, and ves, even 
Rummy. Some of the Aces are Wilde, but even at that 
some of the Cheats are bound to Wynn. Of course other 
Games are Plaved, such as Checkers, Carom, Poole, Bowl- 
ing, Foote Ball, and Golffing. Over in Italy some of them 
even play Dominos. Of course all of these games are 
played according to Hoyle, and are refereed by 1 Umpire. 

To look at the names of our subscribers one would not 
Guess that our country was dry. We have 1 Winegarden, 
2 Biergardens and 1 Roofe Garden. We have 48 Glasses, 
2 Muggs, 84 Steins, 2 Quarts, 132 Barrs, 2 Faucets, 1 
Spigot and 4 Drunkards. The Barrs we suppose are oper- 
ated by the 44 Bausches, 31 Schlitzes, 2 Bapbtses, and 1 
Salonman. We have lots of Budds and a good many 
Weiser, but not a single Budweiser. However, let us not 
talk in a Deade language. 

Our subscription list is very democratic. Two Riche- 
mans and 84 Richmonds, 4 Wealthys and 18 Riches reside 
right alongside of 2 Pooremans, 31 Poores, 1 Poverty and 
28 Brokes. We have 98 Masters and 44 Bosses. Under 
them are 166 Butlers, 65 Servants, 14 Maides, 1 Lawnman, 
1 Yardman, 1 Houseman, 18 Footemans, 1 Stable man. 
We have 166 Dockters and 36 Cutters. (What's the differ- 
ence?) For only 1 Laboratory there are 71 Surgeons, 8 
Nurses and 39 Aides. That surely must be some Labor 
atory. We are pleased to say, however, that we have but 
one Sickman and one Invalid. 

Our Infants have oodles of Schools to go to and 121 
Teachers. 1 Proff and 3 Tutors to teach them. Some of 
the 14 Pupils go to the University Stores to buy their 
Penns and Bookes. However, the Coste is worrying them, 
as it is very High. Some of the Prices are Higher and 
some are Low. 

It is with regret that we relate that four of our best 
subscribers are Bughouse, that 18 of them are Crazy, 12 
of them Cranks, 1 of them Battey, 1 of them Nutz and 3 
of them Offe. Thank Heaven for our one Asylm! 

And just think—only one Human in the subscription 
list! 








July, 1920 


OFFICE APPLIANCES 




















REMINGTON TYPEWRITER CO. 
374 Broadway New York 


REMINGTON [TYPEWRITER 


Holds the 


Wor .p’s Speep REcorp 


HE highest actual speed ever recorded 
on a typewriter, for one hour’s continu- 
ous typing, was made by 


MISS HORTENSE S. STOLLNITZ 


on a Remington, in the International Pro- 
fessional Typewriting Contest held in New 
York, October 15, 1917. 


In this contest Miss Stollnitz made a gross record of 
159 words per minute for the hour, copying from un- 
familiar matter. The actual number of key strokes in the 
hour, including spaces between words, was 42,948. 


Average of 11.9 Key Strokes per Second 


This amazing record proves that in actual mechanical speed 
the Remington stands first among typewriters. 


But this actual typing speed is only the first item of Remington 
speed supremacy. 


This World’s Speed Record was made on matter 
copied from the printed page, with indents only for 
the paragraphs. When it comes to letter writing, 
the Self-Starting Remington, with its 
automatic indenting mechanism, raises 
the speed limit of every typist from 15 to 
25 per cent. 









Remember that standard letter 
writing forms the bulk of the world’s 
business writing, and it is in this field 
that the Remington speed supremacy 
is absolute. 


( INCORPORATED ) 


Branches Everywhere MISS STOLLNITZ 
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In these essential 

features that make 
for the best in 
typewriting the 


Underwood 
1S 


Supreme 


Proved by all 
international 
records since 
annual con- 
tests were 
inaugurated. | 
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Underwood Typewriter Company (Inc). 
Underwood Building 
New York City 
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Some Suggestions on Loose Leaf. 





By George B. Cormack of the Wilson-Jones Loose-Leaf 
Company, Chicago and New York. 

ANY dealers who handle loose leaf devices fail to 
M appreciate fully the possibilities for increasing this 

very profitable end of the stationery business. Some 
do not give the proper amount of space to the display of 
loose leaf devices and forms, and in many instances the 
space given is not used to the best advantage. A display 
case or a window filled with binders, ring books, outfits, 
sheet holders, etc., may be arranged very attractively, yet 
without having the power to sell the maximum amount 
of goods. 

Bookkeepers, accountants and business men have been 
educated to the fact that up-to-date loose leaf devices are 
mechanically right and should give entire satisfaction. 
Therefore, a display of covers and binders is not so im- 
portant as a good display of accounting forms showing 
the different rulings. The prospective customer is chiefly 
interested in knowing whether or not the form will meet 
his particular requirements, but he is little concerned as 
to whether the binder has black leather corners or red 
ones. So, if the dealer in arranging his loose leaf displays 
will specialize on columnar rulings, cash journal sheets, 
stock record sheets, real estate and bank forms, ledger 
rulings, etc., a great many sales will be made which would 
not materialize if only binders and covers were shown. 

Manufacturers customarily furnish dealer helps, signs, 
etc., and it is to the dealer’s advantage to use these helps in 
the display of the goods and not otherwise, and if neces- 
sary, have special signs printed presenting the advantages 
claimed for the different accounting forms. For instance, a 
card stating the advantages to be derived from the use of 
the Combined Cash and Journal form could be headed 
something like this: 

“Do You Know How Your Business Stands Every Day?” 

or 

“Can You Tell at a Glance: 

How Much Money You Have in the Bank? 

How Much Money You Have on Hand? 

What Is the Balance of Your Accounts Receivable—Ac- 
counts Payable? 

What Is the Total of Your Merchandise Sales—Merchan- 
dise Purchases?” 

Cards can be printed explaining the merits of other 
forms. The displays should be changed, of course, from 
time to time. 

It is important that the salesman selling loose leaf de- 
vices should have a fair knowledge of double entry book- 
keeping and to be able to advise customers with regard to 
the proper systems, etc. The salesman need not be an 
expert accountant, but he should be able to explain the 
different methods of keeping books of original entry, such 
as the cash journal or commercial accounting forms, and 
also how to open a set of double entry books, explaining 
how the general ledger accounts are arranged, as well as 
the proper arrangement of customers’ accounts and the 
purchase ledger. 

The dealer should carry special index tabs in stock in 
the 914 in. x 11% in. size at least, such as “Assets,” “Liabil- 
ities,” “Revenues,” “Expenses,” “General Ledger,” “Ac- 
counts Receivable,” “Accounts Payable,” “Purchases,” 
“Sales,” ctc. 

The Federal Trade Commission at Washington has pre- 
pared a booklet called “A System of Accounts for Retail 
Merchants.” This booklet gives a very simple explanation 
of double entry bookkeeping and anyone interested in sell- 
ing loose leaf, who does not understand bookkeeping, 
should procure a copy. 





Oliver President Returns from Europe. 


Laurence Williams, president of the Oliver Typewriter 
Company, returned recently from a six-weeks’ tour of 
Europe, including a stay with the company’s European 
house, Oliver Typewriter Company, Ltd., London. 


Convention Arrangements for Easterners. 


New York and other Eastern members of the National 
Association of Stationers and Manufacturers will be able 
to travel in a special train to St. Louis for the 1920 con- 
vention. A train will leave on the Pennsylvania railroad 
Saturday, October 9, in the afternoon or early evening, 
arriving at St. Louis Sunday night. Charles A. Lent has 
charge of the arrangements. Reservations may be made 
— Henry Frank, 39 East 20th street, New York, 
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Made in green, white or black for all 
machines. Characters of heavily 
inlaid rubber. 


Here’s Another Booster 


Real honest-to-goodness co-operation 
between manufacturer and dealer is one 
of the reasons for the enormous sale of 
Peerless Keys. For, in addition to 
persistent advertising, convincing sales 
literature and a steadily increasing de- 
mand for genuine rubber keys, it is 
the hearty spirit of personal co-oper- 
ation that is turning every dealer into 
a booster. For instance:— 


Peerless Key Co., Inc., 
176 Fulton Street, 
New York City. 
Gentlemen: 

We note thal you are sending us fifty 
additional sets of keys on order given your 

r. Treanor. 

We wish to advise that through Mr. 
Treanor's efforts we have closed a number 
of sales, making a profil of around $100.00. 

We feel that Peerless Keys are one of 
our best lines and, since putting on a sales- 
man in Peoria, you can look forward te 
some splendid business from this office. 

Yours very truly, 


truly, 
PEORIA TYPEWRITER COMPANY. 


Vy 


When are YOU going to stock Peerless Keys? 
If your competitor beats you to it, there'll still 
be plenty of business for both of you, but why 
not have it all your way for a while? Let's 
get together NOW! 


PEERLESS KEY COMPANY inc. 


174-6 Fulton Street New York City 
Chicago! Branch Office 1529 First National Bank Bldg. 
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Luszeres Perfect 
Pencil Quality 


A trade name is a relatively 
unimportant thing in itself, 
but when by long experience 
buyers have come to asso- 
ciate a certain exceptional 
standard of quality with a 
certain product it becomes a 
possession of exceeding value. 


Vireo has come to mean per- 
fect pencil quality in Pencils 
with a Clip. 


Its smooth writing lead, 
and easy cutting wood, to- 
gether with the assurance of 
aways being securely fas- 
tened in your pocket are 
some of the reasons for its 


popularity. 
Others are its attractive 
colors and spiral fluted finish 


which prevents slipping 
through your fingers. 


STAIN DAR DNPRIEIN Gs eane 


SOO OOOO 
——~. ee ee ee * 


WAN ANAAN 


Packed a dozen on a card 
in half gross boxes. 


Standard Pencil Co. 


1822-1826 Locust Street 
St. Louis, Mo. 
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Foreign Credit Insurance Now a Reality. 
Strong Organization Formed in Chicago for Investigation 
and Insurance of Foreign Credits in All Lines— 
Movement Approved by Manufacturers and 
Business Men Generally. 


A NNOUNCEMENT has been made of the organiza- 





tion of a mutual company for the insurance of cred- 

its in foreign countries. The new company is to be 
known as the American Manufacturers’ Foreign Credit 
Insurance Exchange. The purpose of this Mutual Ex- 
change will be to supply that element in foreign trade that 
has heretofore been lacking—adequate information on the 
financial status of foreign merchants and a_ reasonable 
safeguard in individual business transactions. Being a 
company organized on reciprocal lines the insurance will 
be written at net cost and not for profit. 

The organization of the American Manufacturers’ For- 
eign Credit Insurance Exchange is the result of several 
years’ search by various state and trade associations, for a 
ways and means to solve the problem of foreign credits. 
At the annual meeting of the Foreign Trade Council at 
Cincinnati three years ago, George R. Meyercord, first vice- 
president of the Illinois Manufacturers’ Association, and 
president of the American Manufacturers’ Foreign Credit 
Underwriters, presented a rough plan for the insurance of 
of foreign credits. Since then the foreign trade commit- 
tee of the Illinois Manufacturers’ Association, in conjunc- 
tion with associations such as the Tanners’ Council, has 
been working to whip into shape a flexible and effective 
plan to provide such a service to the American manufac- 
turer. 

The net result is that there has been formed by officials 
of the Illinois Manufacturers’ Association, and with its 
approval and endorsement, the American Manufacturers’ 
Foreign Credit Insurance Exchange. The Exchange has 
also been endorsed by the West Virginia Manufacturers’ 
Association, the Tanners’ Council, and other organizations 

This scheme of foreign credit insurance is predicted on the 
necessity of the compilation and pubiication of foreign credit 
guides for the different world zones. These credit guides will 
be on the order of similar books published by mercantile 
agencies in this country in connection with domestic busi- 
ness. They will contain the names of the responsible im- 
porting merchants in the respective zones—names which 
are insurable unless otherwise marked. 

Exporters may subscribe to one or more of these Credit 
Guides at a fixed rate per annum and then may insure their 
entire time draft or open account business withthe district 
or districts covered by the payment of a premium based on 
the volume insured. As with domestic mutual liability insur- 
ance companies, the initial payment will be determined by 
the normal average exports and will be adjusted at the end 
of the policy year by the actual transactions covered. It 
is understood that the basic rates will be low, ranging 
probably between one and two per cent. 

Only the solvency of the debtor will be insured. How- 
ever, delay in acceptance of goods or payment of bills is 
covered by another protective clause. When the Exchange 
has issued as much insurance on any one consignee as his 
strength justifies, it will refuse to insure further shipments 
to him until part of the line is cleared. 

The Exchange has had foreign credit experts working 
for some months rating the credit files of international 
banking houses, similar files of export associations, credit 
men’s associations, etc. With the sources of information 
at the disposal of this Mutual Exchange it will within a 
short time have information on the financial status of for 
eign customers that will be the most complete and authori- 
tative in existence. 

Of course a point that is of immediate interest and value 
to American manufacturers is the fact that through this 
Mutual Exchange, not only is foreign credit insurance to 
be bought at NET COST, but in the Credit Guides which 
can be procured by members of the Exchange will be pre- 
sented to the manufacturer a pre-analyzed and selected 
MARKET for his product. Albready many thousands of 
foreign business houses have been rated for publication in 
the Credit Guides. 

It is anticipated by the Exchange that it will be in a 
position to sell insurance on specific foreign shipments by 
August, and from the great interest being shown in the 
project, it should be but a short. time before a large mem- 
bership is assured. 

The personnel of the organization is made up of men 
who have had wide experience in foreign trade and whose 
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“As true as steel” 
“Shilpa 






7 1 Si £ oe y % 
N Shakespeare's day, fine steel —— a ; 
Today, fine steel means fine typewriters. 





For fifty years the building 
progressed. All that science that 
ingenuity and_ patience can ieee 4 embodied 
in the Royal Typewriter of Suite debe 
contributed to the remarkable 
durance of the “Royal” cinch te ie : 
in the manufacture 
The closely fitted bea 
mechanisms are only 
tempered and finely Aare ae 

- like touch—the roller-trip escapemet 
press work —each of these, like 
writer itself, is “crue as steel”. 
Whether in the battles of ol 

battle of business the 
have at their command ret 
the ait Damascus sword ort 
of today 



























‘Compare the Work” 
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The Typewriter That 
Keeps Good Company 





Ball bearing; Long wearing 


A man is known by the company he keeps— 
so 1s a typewriter. 


The “Silent Smith” is a companion of big, 
solid manufacturing corporations, railroads, 
banks, department stores, schools, universities, 
newspapers, retail merchants. 


In fact, wherever business is being done, the 
“Silent Smith” will be found always helpful, 
always on the job. 


Illustrated booklet free on request 


L. C. Smith & Bros. Typewriter Company 
Factory and Home Office, SYRACUSE, N. Y. 


Branches in All Principal Cities 
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business standing is well known. The officers and board 
of directors are: 

President, George R. Meyercord, president of the Meyer- 
cord Company of Chicago, Illinois; first vice-president, 
Illinois Manufacturers’ Association, and chairman of the 
Foreign Trade Committee. 

Treasurer, Samuel M. Hastings, president of the Com- 
puting Scale Company of America; ex-president of the Illi- 
nois Manufacturers’ Association. 

Secretary, John M. Glenn, secretary Illinois Manufac- 
turers’ Association; secretary, National Conference State 
Manufacturers’ Association. 

H. H. Merrick, president of the Great Lakes Trust Com- 
pany, Chicago, [linois; president of the Mississippi Val- 
ley Association; former president, Chicago Association of 
Commerce. 

The general management is in charge of J. B. Benson, 
for many years sales and advertising executive with John 
and Joseph Drysdale & Company, Buenos Aires, Argen- 
tina, the largest importing house in South America. Mr. 
Benson is building his organization with such thoroughly 
experienced export trade men as John C. Regan, an engineer 
of high standing, who for several years was the representa- 
tive of English railway interests in South America and also 
the Far East representative of the International Trading 
Company. Another member of the organization is J. H. 
Van Leeuwaarden—for five years the Dutch East Indies 
Trading Company representative in the Orient—likewise 
extending his operations to China, Japan and Australia. 

The general offices of the American Manufacturers’ For- 
eien Credit Insurance Exchange are in the Chamber of 
Commerce building, Chicago. 


Carrib Manager Visits Western Offices. 

H. C. Abbott, sales manager of the Carrib Manufac- 
turing Corporation, Rochester, N. Y., last month paid a 
visit to several of the offices of the company which have 
been established recently to take care of the company’s 
growing Mid-West business. Among the offices which Mr. 
Abbott visited were those at Detroit, St. Paul, Minneap- 
olis and Indianapolis, as well as the Chicago office which 
was established during June. It is in charge of David 
Snyder, district manager. The Chicago office is located 
at the corner of Dearborn and Randolph streets, and the 
window of the office in its red, white and blue color scheme 
makes a most attractive exhibit. 

The clientele of the Carrib Manufacturing Company in 
the recently established territory is assured of deliveries 
because the company has just completed a plant affording 
25,000 square feet of floor space used in the manufacture 
of carbon paper alone and since the first of the year has 
installed three additional coating machines. 

An office of the company is soon to be opened at Mil- 
waukee by Mr. Snyder, and will be under the jurisdiction 
of the Chicago district office. 





Royal Honors to Lemaire. 

H. J. Lemaire, manager of the Bridgeport, Conn., office 
of the Royal Typewriter Company, Inc., led the three- 
month selling contest for the first quarter of 1920, thereby 
winning a gold and diamond trophy and membership in 
the Royal “Salesmen’s All Star Club.” His connection 
with the Royal organization began in 1906, and he has 
served at the factory and in repairing and selling work. 

The contest was close, Mr. Lemaire outdistancing the 
five next highest, which included the following, in the 
order of their standing: F. G. Kennedy, Minneapolis, 
Minn.; L. S. Cramer, Cincinnati, Ohio; J. T. Wellman, 
Lovisville, Ky.; A. E. Keating, New York, N. Y. 





Platen Shop in Somerville. 

The Platen Shop has been opened in Somerville, Mass.. 
by H. E. White, a man of wide experience in platen pro- 
duction. He was formerly in charge of the platen depart- 
ment of the F. S. Webster Company until that work was 
discontinued. Mr. White then entered business for him- 
self, and now operates two machines. He contemplates 
installing another, so that he can adopt the slogan, 
“Platens returned the same day received.” Mr. White is 
painstaking in his work, uses superior materials, and prides 
himself on the accuracy of his product. 


From Unhappy Germany. 

Oscar Wachtel, Frankfort-on-the-Main, sends a re- 
cent copy of the Berliner Illustrirte Zeitung, depict- 
ing scenes in German cities during the riots. Included 
was the prospectus of a fund to provide nourishment for 
the underfed children of Germany. 
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Wherever coins are 
handled in quantity 
in banks, factories, 
theatres and stores— 
there is need for coin 
bags. 


Bemis Coin Bags sim- 
plify the problem of 
handling coins—made 
sturdy and long wear- 
ing, they are accurately 
sized to hold specific 
amounts. 


Write for prices, catalog, and 
special information for dealers 


Bemis Bro. Bag Co. 


Cupples Station 
ST. LOUIS - MISSOURI 














OFFICE APPLIANCES July, 1920. 








RONEO 


Ever a Daylight Saver 


The waning day embraces the busiest 
hours. In the hurry to finish the 
tasks, the signing and copying of mail 
must be done with dispatch. The 


Roneo No-Water Copier 


fructifies the speeding minutes with neat, 
accurate copies of all letters, orders and 


invoices. 





No water 





And if the dictator forgot to direct his 
stenographer to make extra copies, or neg- 
lected to check his voice machine slip, the 
extra copies are instantly obtained without 
disturbing routine. 





A Roneo copy is absolute—all alterations 
and insertions appear in the record. This 
affords assurance, in case of controversy, 
that your record is identical with the cor- 


respondent’s. 


Specimens of Roneo’s work, and full par- 
ticulars await you. Send for them. 


Roneo Company 


117 Leonard Street 
New York, N. Y. 








If I Were an Advertiser. 


By O. C. Gould, Punta Gorda, British Honduras. 


and some decline advertising they think would be 

ineffective in their respective fields. We may soon 
expect them to say, “Please co-operate to raise the aver- 
age of our advertising columns or get out of them.” 

Were I an advertiser in Office Appliances, I would 
avoid being numbered with those who for a decade regu- 
larly, monotonously recite the same message in the same 
trite words and the same dress, just as I would avoid 
saying, “Your favor received,” or “I beg leave” in a letter 
to Eytinge. 

I would not expect to be thought sincere in “export 
trade solicited” if I did not seek it intelligently. 

If I were the man who says he manufactures several 
things generally needed, I would not assume that all read- 
ers recognize all their needs without specific, arresting 
suggestion. I think I’d show how these things could be 
employed in consonance with modern ideas. 

Or, if I were the other man who lists nine of them and 
says “etc.” twice, I would plan a year’s series, taking one 
at a time to make emancipation from bad habits and rev- 
elation less of a matter of chance. 

My space, though bought and paid for, would be the 
readers’. Into it could intrude no talk of myself instead 
of discussion of my product. My own interest would not 
permit me to use it for infringement warnings. The razor 
maker, the camera concern and the talking manufacturer 
who use threats instead of service arguments, in the na- 
tional field, are welcome to a monopoly of this good-will- 
killer. 

When we see our bank’s officers openly playing the 
ponies, we’l! hat and rush for our deposits. Why, then, is 
it not right to distrust the gambler with his advertising 
space? We’re death on the H. C. L., so what shall we do 
to the fellow who adds to it by advertising with indiffer- 
ence to results. Business card ads don’t hold the eye and 
only the best known jewelers in America can afford never 
to change their announcement in Harper’s. 

This day needs varied, well-dressed announcements that 
will help us to spend wisely. We turn every month 
impatiently to the pages of certain manufacturers to enjoy 
the freshness and skill that invariably distinguish presen- 
tations unlike those made before. It is our right to expect 
the advertising columns to be as stimulating and informa- 
tive as the reading columns. 

Progress in British Colonial Policy. 

Speaking of progress reminds me of the wholesale 
changes in British colonial administration—changes which 
I am sure will be of great importance to the American 
exporter. The dead wood of that service is being cleared 
away, its red tape abolished. Colonial officials must now 
get away from routine and doe something beside write dry, 
doleful reports. London is tired of sob stories about stag 
nation. It has ordered results. 

The changes extend to most of the colonies. They 
may be aimed at alleviating racial antagonisms by remov- 
ing economic causes of disaffection. They may also be 
part of the campaign for more export trade for the United 
Kingdom, or seek a wider general prosperity to bear the 
taxation left by war. Whatever the aim these changes 
promise progress to the English-speaking colonies close to 
us—the same West Indian possessions which Lord Rother 
mere wanted sold. 

Steps most practical are being taken to promote agri- 
culture, the industry for which these regions are especially 
fitted. Road building, liberal land laws, better educational 
facilities and rectification of taxation are matters being 
given constructive attention. The contrast with past in- 
difference is marked. Plainly, the government is deter- 
mined to prove to Lord Rothermere that these colonies 
are not “hopeless liabilities.” 

It means better customers for us close at hand. It 
involves the removal of the conditions that have limited 
our exports thither. It demands from us, of course, co- 
operation: the provision of markets, the investment of cap- 
ital, the suggestion of more efficient ways—in short, the 
heartiest co-operation we can offer. For this it will pay 
us well. 

Good will is the biggest factor in trade. 


RR and some ¢ journals now bar proprietary cure-alls 








Imports of paper and cardboard into Ecuador for the 
periods indicated have been reported: (1917), $3,242,658 
pounds valued at $370,646; (1918), 2,390,359 pounds, valued 
at $293,045. 
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As Daniel Webster once said ~ 





“T shall enter on no encomium upon 
Massachusetts. She needs none. There 
she is!” 










Similarly, we shall enter on no enco- 
mium upon the Noiseless. It needs 
none. There it stands! 









A fifteen-minute demonstration will do 






ASK FOR ° ° 
BOOKLET AND far more than words to prove its quiet 
Uist OF USERS —its speed—the character of its work. 





™ NOISELESS 


TYPEWRITER 


The Noiseless Typewriter Company 
General Sales Offices, 253 Broadway, New York City 
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For Speed and Accuracy 


SMASHING double to right; a sacrifice; a ‘‘squeeze’’ 
play—and the home team comes across with the win- 
ning run. 


Speed and accuracy tell the story on the diamond; and in your 
morning paper. The crack of the ball on the bat has been 
echoed by the tap of Corona’s keys in the press-box. The 
report is complete to the last detail. 


Such out-of-the-ordinary uses demonstrate Corona’s extra 
efficiency. Its lightness and sturdiness, its handy size and un- 
failing readiness for work, qualify it to do even exceptional 
things and to do them well. 


But Corona finds its real use in the less spectacular field of 
every-day life. In your home, on trips by sea or land, on your 
vacation, Corona serves you faithfully and serves you well. 
Corona is everyone’s friend—the typewriter of universal service. 


CORONA TYPEWRITER COMPANY, INc. 
GROTON, NEW YORK 
Branches and Agencies all over the World 





Fold it up — Take it with you —Typewrite anywhere 
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Business and Busy-ness. 


By Harry T. Gittelson, Manager, Office Furniture Depart- 
ment, Davidson & Bros., Des Moines, Ia. 





UCH of interest has appeared in the columns of 

Office Appliances dealing with the manner of 

merchandising various products. I think, however, 
that a favorable opportunity may have been overlooked 
for saying something about the manner in which a busi- 
ness is kept busy. 

Webster defines business as “a noun. The state of being 
busy.” And as business is composed of individuals, it 
is therefore essentially human and susceptible to human 
ills and human reactions. Just as a man may be “busy” 
and yet accomplish little, so may a business find itself 
greatly occupied, but far from successful. I once knew 
a salesman who possessed such an abundance of pep that 
he began calling on his trade the moment the store doors 
were opened in the morning, and he worked hard every 
minute of the day. He was physically “a busy man,” yet 
at the end of the day his efforts had availed him little in 
the way of orders. As a busy man he was a success, but 
you could not call him a business man. His mind was 
devoid of any systematic method of operation and sadly 
lacking in “equipment”—in his case, experience. And so 
it is with Business. There are many firms apparently “on 
the jump,” yet in reality they are accomplishing little. 

A well systematized business properly conducted should 
be termed a “healthy business”; all other business is more 
or less diseased. And as a diseased individual requires the 
services of a skilled physician, so the diseased business 
requires the services of a skilled “business doctor” who 
specializes in efficiency methods and machinery. The 
office equipment dealer, if he would be successful, should 
be able to offer, as a supplement to his selling service, the 
services of a Business Doctor who is able to diagnose the 
ills of business and exterminate the microbe which causes 
the lost motion in routine work. 

Present conditions are abnormal. It seems unnecessary 
to devote thought to the betterment of one’s business 
methods, since the shortage of supply and the unusual 
demand make merchandise turnover, an easy matter. But 
this is not a healthy condition and it will require special 
attention later. I'll venture to say that a blindfolded per- 
son could, at random, place his finger on any name in the 
business directory of any city and discover that the con- 
cern selected lacks a degree of efficiency which might eas- 
ily be developed with adequate office equipment. And yet 
that concern would be likely to assert that improved meth- 
ods were unnecessary because they were “busy.” Prob- 
ably they will be found to be “busy,” but some may not 
be prosperous. Or if they are prosperous, it is because 
they have been caught on the tide of unusual prosperity 
and tossed high—oblivious of the fact that a rising tide 
is sure to ebb. 

The ready response of business men to the advertising 
of successful institutions which sell “efficiency courses” 
indicates that efficient business methods are sadly lacking 
in the industry of the country. Every business can be 
improved; the concerns selling “efficiency courses” realize 
this no better than the rest of us. Yet these concerns 
have cashed in on the knowledge. How many office equip- 
ment dealers are making capital of the publicity given the 
“need of better methods,” through the concerns selling 
efficiency courses? Here is an opportunity to call atten- 
tion to the fact that the dealer is extending, gratis, to his 
customers, the services of a skilled diagnostician and pre- 
scriber for the cure of business ills. 

Talk better business and the equipment which makes 
for better business, but be sure you know how to “prac- 
tice what you preach.” 





Paper in Tientsin. 


Paper imports into Tientsin, China, in 1919 were valued 
at $1,500,000. The bulk is print stock. England and 
Japan supply most of it; cover papers from the United 
States and England have a fair demand. British houses 
practically control the slight market for writing paper. 
Strawboard comes from Japan. 





Roneo Manufacturing Steel Files. 


Vertical steel filing cabinets have emerged from produc- 
tion in the new factories of Roneo, Ltd., at Romford, 
England. The Roneo Salesman states that these files em- 
brace ball bearing slides, and are made to sell at a mod- 
erate price. 


PLOT TOT, TE EN REL eT mI 








Ee NNR ERIE TNE FS Lp 








THE 


St. Johns Trade-mark 


Guarantees the Table! 


If only from a dollar and cents 
standpoint, it pays to buy good 
merchandise. Retailers who 
sell St. Johns Tables take ad- 
ditional satisfaction in every 
sale because they know our 
label guarantees the table. 


Every St. Johns table you sell 
will become a real advertise- 
ment for you and your store 
because of the genuine pleas- 
ure and satisfaction it will give 
the purchaser. 


St. Johns Table Co. 


Cadillac, Michigan 
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High Grade 
Carbons and Ribbons 

do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


he AULT &' 
WIBORG Compy 


CINCINNATI, OHIO, U.S.A. 
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The Guest Book. 


The following gentlemen have, since our previous issue, 
favored us with calls and have inscribed their names in 
our Guest Book: 

CHARLES H. HYATT, San Francisco, representing the 
American Clip Company and the Defiance Manufacturing 
Company, spent a few minutes with Office Appliances on 
June 9. 

L. D. STOCKING, Milwaukee, Wis., was also a visitor 
on the 9th of last month. He is well known to the office 
equipment fraternity, and his intimates used to call him 
“Sox.” Mr. Stocking is now with the house of Charles 
Gordon, Inc. 

H. C. THOMPSON of London, England, paid us a visit 
on the ninth of June. Mr. Thompson is an alert and 
progressive Briton and is visiting the United States with a 
view to acquainting himself with the newer ideas which 
have come into being here since the war. 

WILLIAM W. PHILLIPS of the W. W. Phillips Sup- 
ply Company, St. Louis, Mo., called on June 10 on his way 
to Aurora to visit the factory of the Miller-Bryant-Pierce 
Company, whom he represents in the St. Louis territory. 
Mr. Phillips is a former typewriter man—in fact, a pioneer 
typewriter salesman—and is making a marked success of 
the typewriter supply business in the southwestern me- 
tropolis. 

WALTER FISCHER of the Fischer Printing Company, 
a prominent printing and office equipment house of Sioux 
Falls, S. D., called on June 10. 

P. A. WILSON of Maplewood, N. J., and H. ARMITT 
of Newark, N. J., both with A. H. Denny of New York 
City, visited the office of this journal on June 11. 

GEORGE B. DEER of Daking House, Sydney, N.S. W.. 
Australia, called on June 11. Mr. Deer is a brother of 
Andrew Deer, with whose writings many of the readers 
of Office Appliances are familiar. 

J. A. DAVILLA, JR., who represents the Sundstrand 
adding machine interests in the New Orleans territory, 
paid a visit to the office of this publication on June 12. 

FRIEDRICH PFEIFFER and ERNST KUNZ of the 
Hermann Moos Company, Zurich, Switzerland, visited us 
on June 14. A news story concerning these gentlemen 
and the house with which they are connected appears on 
another page. 

GLADWIN BLAND of Bland Bros., printers and deal- 
ers in office furniture and equipment at Mexico City, 
Mexico, called last month. Mr. Bland was here on busi- 
ness, in the hope of obtaining some shipments of office 
furniture. Articles of office furniture are difficult to ob- 
tain in Mexico on account of the many physical obstacles 
which have confronted shippers and by reason of political 
disturbances as well. Mr. Bland says that conditions in 
Mexico are quieter than they were. The presidential elec- 
tion in the United States will have a very certain effect 
upon the situation in Mexico because it is generally felt 
that the next administration will take a somewhat differ- 
ent attitude from that of the present administration. Mr. 
Bland has had a rather varied experience. He was born 
of English parents in Ireland and came to the United 
States when he was five years old. Here he grew up and 
became a citizen and for a number of years he lived in 
Chicago where he was connected with the printing busi- 
ness. He has lived in Mexico for more than fifteen years 
and thoroughly understands conditions in that country. 

F. L. NORRIS of the Van Dorn Iron Works Company, 
Cleveland, O., inscribed his name in the Guest Book last 
month. 

S. G. EVALSON, a well known and experienced type- 
writer man, head of the Evalson Typewriter Company, 
distributors for the L. C. Smith & Bros. Typewriter Com- 
pany, Grand Rapids, Mich., favored us with a call on 
center, called during the latter part of last month. 

JAMES E. NEARY, a member of the home office staff 
of Geyer’s Stationer of New York, called a couple of 
weeks or more ago. Mr. Neary visited the trade during 
his stay in Chicago, being introduced by the efficient Geyer 
representative, Mr. Lindquist. 

D. D. HUNTING of the Metal Office Furniture Com- 
pany, Grand Rapids, Mich., favored us with a call on 
June 24. 

W. H. GAGE is another furniture man who called on 
June 24. Mr. Gage is not in the steel line, however, for 
he is widely known as one of the staff of the St. John’s 
Table Company, Cadillac, Mich. 

J. W. VOSSLER of Houston, Tex., called on June 25. 


Mr. Vossler is one of the live wires of the Lone Star 
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The G eee and 


The Only Lightweight Standard Typewriter 
For Universal Use 
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A Standard Typewriter in every feature with the added value of decreased 
size, weight and price; having many improvements and refinements new 
lacking in all lightweight machines. Weight 9} pounds. Writes 84 charac- 
ters, 42 keys, 4 banks. Bullt equal te the best typewriter. Measures up 
to every office requirement, and meets the demand for greater efficiency, 
better performance and lenger service. 


Evolution in Typewriters—Perfection in Mechanics 


Descriptive Literature Mailed to 


| 
: 
! 


GOURLAND TYPEWRITER CORPORATION 
120 Broadway New York City 
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COMPLETE KEYBOARD 
CONTROL 





HE Smith Premier is known as the typewriter of ex- 
Clusive features and one of these outstanding features is 
Complete Keyboard Control. 


Spacing for the starting point of each indented line, back- 
spacing, tabulating—all are performed from the keyboard 
of the 


Smith Premier Typewriter 


The old hand settings of the carriage which consumed so 
much time, are things of the past. The hands of the operator 
never touch the carriage except to insert the paper and 
space for a new line. 


This is the latest time saving idea in typewriting. 
And it finds its perfect development in the Model 10 Smith 
Premier—the machine that saves time by saving motions. 


SMITH PREMIER TYPEWRITER CO., Ltd. 


Smith Premier House 
6 and 7 QUEEN STREET LONDON, E.C.-4 
CHEAPSIDE ENGLAND 
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state. He was here with a view to looking over the market 
situation. 

S. A. WILSON and F, E. WALSH, both of the Thomas 
V. McGowan Company, Grand Island, Neb., visited this 
office on June 28. 

L. F. HANCOCK of the Art Metal Construction Com- 
pany, Jamestown, N. Y., inscribed his name in the Guest 
Book on the 28th. 

R. C. EMERICH, a Hoosier in good standing, called on 
the 28th. He is connected with the McFarling Sales Com- 
pany at Terre Haute. 

J. P. SHARPE—“Uncle Jimmy”—of the Safe-Cabinet 
Company, Detroit, with Mrs, Sharpe, passed through Chi- 
cago on a motor trip June 30. J. P. stopped long enough 
to write -his name in the book and to buy a handful of 
cigars for the office shark. Frank Tupper please take 
notice! 

NELSON A. MILLER of 256 Broadway, New York, 
gave us the pleasure of a visit on June 30. Mr. Miller is 
a pioneer in the office machinery end of the business and 
a visit with him recalls many interesting events. 

A. CECIL WELLS of Nottingham, England, prominent 
in the furniture manufacturing business of Britain, called 
on the 30th. Some further mention of Mr. Wells appears 
elsewhere in this issue. 

CHARLES SIEBER of the Sieber Products Company, 
St. Louis, Mo., visited Office Appliances on July 2. Mr. 
Sieber’s company has leased the factory which, years ago 
was occupied by the Sieber & Trussell Manufacturing 
Company. An item giving further details appears else- 
where. 

GEORGE B. WRAY, who is prominently connected 
with the house of George A. Drake & Co., Detroit, and 
gives particular attention to the subject of office furniture, 
called at our office early this month. An article from the 
pen of Mr. Wray appeared in the office furniture section 
of last month’s number. 

A. C. MAYON and J. DESCHAMPS of the house of 
Mayon, Limitada, Buenos Aires, called on July 7. Mr. 
Mayon has charge of the business at the main office, 
while Mr. Deschamps is manager of the company’s branch 
house at Montevideo. The company represents several 
well known manufacturers, including the Van Dorn Iron 
Works Company, the Wahl Company, American Kardex 
Company and others. 





How Not to Export. 


A phase of foreign trade development reported in The 
Werld’s Market shows that our exporters err in other 
directions besides short paid letter postage and insufficient 
packing. The information comes in a letter from an ex- 
ecutive of a large American business. 

x * * 


While I was in the Far East, last year, I blushed for 
my fellow countrymen. Time after time I was asked to 
supply details which they had failed to cover in their 
correspondence. I was amazed at the growth of the “form 
letter habit.” Letters (?) printed in typewriter type, 
poorly processed letters badly filled in, individually typed 
letters,—hopelessly commonplace because they were form 
letters intended for use with everybody from the Esquimo 
to the Chilean,—were to be seen in each city I visited. 
These letters are not business builders. They hurt. the 
United States, because they give a false impression of our 
desire for foreign trade. We not only want it, but soon 
we're going to need it. 


Stationer’s Portrait in Roto Section. 


Harry J. Coon, commandant of Stationers’ Post No. 
390, American Legion, was shown in the rotogravure sec- 
tion of the Chicago Tribune of June 13. The Tribune 
grouped portraits of a number of commandants of Chicago 
posts of the American Legion. 





New Monroe Offices in the South. 


The Monroe Calculating Machine Company recently es- 
tablished offices at Shreveport, La., and Wilmington, N. C. 
S. Y. Palmer is manager at Shreveport and A. G. Wilder 
is manager at Wilmington. 


“Eagle A” Athletic Association. 


Employees of the American Writing Paper Company at 
Holyoke, Mass., have organized the “Eagle A” Athletic 
and Social Association.” 
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Goto Goes for 


Stock Certificates 
BothR -Litho and Steel-Litho Designs 
tock-Certificate Binders 
Bordered Blanks 
Bends, Mortgate Notes 
onds Ss 
Charters Ineutarioe Policies 
Marriage Certificates and Licenses 
Bound and Loose leaf @rporation Record-Books 
Lithographed Glendar Pads 
Art prea Fs ye 
Art Advertisin i g Cards 
Art Advertising Glendar Cards 
Samples of any of these Goes Printers'Helps upon request 


Chicago 
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that you send for 

our booklet “We suggest” 

— a printers help 
extraordinary 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Third Vice-President, J. OGDEN PIERSON, New 
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St. Louis Convention Committees Prepare for Big 
Event. 





Being the Substance of a Letter Just Received from Wil- 
liam Schmiederer, Chairman of the Publicity Committee 
for the Next Annual Convention of the National Associa- 
tion of Stationers and Manufacturers. 





Amedee Peting, general chairman of all the local con- 
vention committees in St. Louis, has issued a call for a 
meeting each week from now until the date of the con- 
vention next October. These meetings are held on Wed- 
nesday noon. At the meeting of June 23 all committees 
were represented and reported the progress which had 
been made. 

The Program Committee has its program laid out com- 
plete in every detail, insuring an enjoyable and interesting 
time to every delegate and visitor. This program will be 
published later, after the Executive Committee has ar- 
ranged the business program, since the entertainment 
events will have to be arranged so as not to interfere 
with the work of the convention. Mr. Schmiederer con- 
tinues: 

The Hotel Committee reports that they now have over 
two hundred reservations, and we would urge all those 
whe desire to secure room at headquarters in the Statler 
hotel, to make their reservations at once. Those desiring 
reservation will please write R. Dotterer, care of 
Ault & Wiborg Company, 322 North Third street, who 
is acting as secretary for the Hotel Committee. and who 
will be pleased to take care of all those requesting reser- 
vations. 

St. Louis has 165 hotels, in addition to a large number 
of first-class rooming and boarding houses and apart- 
ments for transient visitors. The capacity of twenty-two 
of the leading hotels of St. Louis is 15,000 persons. St. 
Lovis is prepared to take care of any emergency in the 
hotel situation, and any other situation if necessity de- 
mands it. 

The St. Louis Convention, Publicity and Tourist Bureau 
has signed agreements made by the managers of hotels in 
regard to hotel rates. Delegates and visitors to conven- 
tions need not fear a sudden rise in hotel rates. The 
sterling records of hotel managers are assurances that 
every courtesy will be afforded to visitors and delegates 
to conventions. The leading hotels of St. Louis, with 
rates per day, are as follows: 


Hotel, Number of -——ne Person—— ——Two Persons— 


Rooms and Location. With Bath. Without. With Bath. Without. 
American, 275 rooms, 7th 

and Market streets err CREB SGRD susccvcces $4.00-$5.00 .......... 
American Anne 225 

rooms, 6th and "Market 

DR atdeln neceteens as $2.00-$3.00 ......000. $4.00-$5.00 .......... 
Jefferson, 400 rooms, 12th 

and Locust streets...... $3.00-$7.00 $2.50 $5.00-$10.00 $4.00 


New Laclede Hotel, 265 
— 6th and Chestnut 


Ma Nenthe Hotel, 


$i.00-$3.00 $5.00 2.00-$4.00 


200 rooms, 


llth and Pine streets. ..$2.50-$4.00 .......... tS eee ee 
Marion Roe, 30 rooms, 

Broadway and Pine 

MGS scieedenewioeways SRR. ccs ceeccts cp 8 eee 
Marquette, 400 reoms, 18th 

and Washington avenue .$2.00-$4.00 $2.50 $4.00-$5.00 $3.00 
Maryland, 240 rooms, 9th 

and Pine streets .......$2.! 50-$3.50 $1.75 $4.00-$5.00 $3.00 
Planters. 400 rooms, 4th 

and Pine streets ....... $2.00-$5.00 $1.50-83.50 $3.50-$7.00 $2.50-83.50 
Ilaza. 200 rooms, 3501 

i i Wakil ee bana DR: avdeesacke SD - ce cecseses 


Statler, 650 rooms, 9th 


and Washington avenues.$2.50-$7.00 .......... $4.59-810.00 .....220.. 
Terminal, 100 rooms, 

Union Station ......... 2.50 $1.50 $3.50-$4.00 $2.00-$2.50 
Warwick, 200 rooms, 15th 

and Locust streets...... DE -cceceneepe $3.50-$5.00 


The Statler hotel was selected as the headquarters hotel 
of the convention because of its excellent location in the 
heart of the downtown section. It is located at Ninth 
and Washington avenues. Each room has a private bath, 
tub and shower, electric fans, thermostat for temperature 
regulations, ice water, full length mirror, writing desk 
and stationery, telephone, etc. Statler hotel has a well 
selected library which contains over 2,000 volumes. 

During the winter months restaurant service is main- 
tained in the main dining room on the lobby floor. Club 
breakfasts are served in the main dining room and an 
attractive cafeteria is operated in the lattice room. 

Each evening from 9:30 there are supper dances with 
a variety of supper specialties. There are 650 rooms in 
the headquarters hotel and the rates range from $2.50 to 
$7.00 per day for one person, and $4.50 to $10.00 per day 
for two persons. 

The main convention hall will seat over 1,000 people 
without crowding it. Other convention halls will seat 
from 65 to 800 persons. In winter months the ball room 
is used as the main ‘convention hall. 


National Convention Committee. 


Ralph S. Bauer, president of the National Association of 
Stationers and Manufacturers, has appointed the 1920 con- 
vention committee under the new by-laws. The commit- 
tee is empowered to receive suggestions and invitations 
from cities which wish to entertain the association in 1921 
and to report their conclusions and recommendations to 
the convention at St. Louis in October. The committee 
comprises: Amadee Peting, chairman (George D. Bar- 
nard Stationery Comp&ny), Laclede and Vandeventer ave- 
nues, St. Louis, Mo.; Charles N. Bellman (Franklin Print- 
ing & Engraving Company), 321 Superior street, Toledo, 
Ohio; Harry E. Rogers (Wilber & Hastings), 82 Fulton 
street, New York, N. Y. 


National Recommended Prices on Loose Leaf. 


The National Association of Stationers and Manufac- 
turers has sent to the membership the first sheets of the 
recommended resale prices on loose leaf goods. This 
section of the price book comprises pages 75 to 110, inclu- 
sive, and covers ring books, including memos, price books, 
etc. The corresponding products of the various manufac- 
turers are listed together in groups, thus enabling the 
dealer to give intelligent information on lines not in his 
stock. Recommendations on ledgers, binders, sheet hold- 
ers, sheets, etc., are to be issued as soon as they can be 
compiled and printed. 


Regional Meeting of National on Coast. 

Representative stationers of the Pacific Coast will attend 
a regional meeting of the National Association of Sta- 
tioners and Manufacturers at San Francisco July 8-10. The 
meeting will be addressed by Fletcher B. Gibbs, general 
manager of the association, and W. H. Greenleaf, field 
secretary. Previous to the San Francisco meeting the 
National Association officials will attend meetings of the 
Stationers’ Association of the Northwest at Spokane. 


These sessions will be held July 1, 2 and 3. 
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Developed for speed! The ambi- 


tious son of a cart-horse never wins in 
the great race—only thoroughbreds 


dominate there. Through many genera- 
tions the Mimeograph has been trained 





for speed. It might print even better 


than does a fine engraver’s press, but it 
would not command the place it does in the business: 
world of today were it not for the remarkable rapidity | 
of its delivery. With it the inspiration of this hour 
becomes the business-building power of the next. 
Five thousand splendid reproductions of a letter, or 
other typewritten sheet or drawing, is its customary 
hourly output—forty and more thousands a day. A 
means of saving those two most important things—t:me and 
Send for book- 


money—for you, as for thousands of others! 
et “‘T-7”°—A. B. Dick Company, Chicago—and New York 
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Kampahire 

Typewriter 
Papers 


fHlanuscript 
Covers 


Old Hampshire Old Hampshire 
Bond Mills 


J | 
DTT TS TTT TTT 





A line of carefully selected 
“‘best sellers’ comprising in 
addition to Old Hampshire 
Bond, other grades, weights 
and finishes of relatively 
high quality. 


TTT TTT TUTTO TTT THN nn 


i Ne eel CTT 


To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper 
Company 


SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 





National Association Wants Selling Hints. 


The National Association of Stationers and Manufac- 
turers is desirous of establishing more efficient practice 
in the handling and selling of paper and envelopes in sta- 
tionery stores. Suggestions from members, whether man- 
ufacturers, wholesalers or retailers, will be welcomed by 
John M. Cooper (vice-president and sales manager of 
Foote & Davies Company, Atlanta, Ga.), chairman of the 
committee on paper of the National Association of Sta- 
tioners and Manufacturers. 





St. Louis Association Price List. 


The St. Louis Stationers’ Associatien has issued the 
third edition of its recommended resale price list. It is 
loose leaf, pocket size, and used by many Middle Western 
stationers. Stationers interested may communicate with 
Taylor B. Wyrick, chairman the St. Louis Stationers’ As- 
sociation, Central National Bank building, St. Louis, Mo. 


Changes in “Who’s Who.” 


The executive committee of the National Association 
of Stationers and Manufacturers has decided to issue 
“Who’s Who in the Stationery World” in June and No- 
vember. There will be several changes in the business 
classifications. 


New York Typewriter Man Visits Europe. 

A. Morse of the Morse Typewriter Exchange Company, 
319 Canal street, New York City, will sail July 17 on the 
steamship “New York” for Europe, where he will call on 
the customers of his company and upon other concerns 





A. MORSE, MANAGER OF THE MORSE TYPEWRITER EX- 
CHANGE, NEW YORK. 


as well. He expects to be away from three to six months, 
depending upon circumstances which may arise on the 
other side. He will visit the British Isles, Italy, France, 
Belgium and probably other covntries. 

Mr. Morse is taking a number of typewriting machines 
with him for delivery to European customers. 


Stationery at British Industries Fair. 


The exhibits of office machinery and appliances at the 
British Industries Fair in London were detailed in these 
columns recently. There were also shown stationery, 
stationers’ sundries, paper, printing, leather goods and 
bookbinding materials. 





Britons Buying in Germany. 

A shipment from Germany landed at Grimsby, England, 
as reported by Commercial Attache Lincoln Hutchinson, 
comprised about seventy-five different kinds of commodi- 
ties. Included in the manifests were books, furniture, 
paper, pasteboard and playing cards. 


Necessary Delays. 


Ad Writer—When do you want me to prepare that copy 
for the sale of antiques you have been planning? 

Boss—We'll have to hold back on those awhile. The 
worm-hole borers are on strike in Grand Rapids.—The 
National, of the National Blank Book Company. 
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There Are Only Ten Numerals 


ND they’ve been that way for ages. 
A Always in the same order. Always 
serving the same purpose. Always the 
faithful 10 numerals, figuring problems for 
the whole world. And there are only 10! 


So with the Sundstrand, which has but 
10 keys—one for each numeral. That’s 
enough! And, having but the needed 10 
keys, it gives you a faster, simpler, better, 
positive way of figuring. Because of com- 
pact arrangement of the keyboard, 
and the rapid touch system, it oper- 
ates as you would write, one hand 






doing it all. When the Sundstrand man 
calls, see him. Have him show you the 
many exclusive Sundstrand features. 
Meantime, write for illustrated booklet. 


SUNDSTRAND ADDING MACHINE Co. 
Factory and General Offices, 2510 Eleventh Street 
Rockford, Illinois, U. S. A. 

Sundstrand Service Stations are located through- 
out the United States. Each in charge of a factory- 
trained mechanical expert. For the immediate 

convenience of any Sundstrand user. 





ADDING MACHINE 


Only 10 Keys 
to Operate 


(23) 
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Another Profitable Department 
for the Stationer 


DID YOU KNOW 


THAT 


eae CO 


“AMERICA’S BEST” 








is} the’ only Filing Supply House fully equipped to manufacture your 


SPECIAL FORMS 


Why not send a! your Special 
Ruled and Printed Orders to a 
house which has had 


Reg. U.S. Pat. Off Twenty Years Experience Reg. U.S. Pat. Off. 


‘America’s Best’’ in this one particular line “America’s Best”’ 


Workmanship Guaranteed 


LET US QUOTE ON YOUR SPECIALS 
AND HELP YOU MAKE AN ADDITIONAL PROFIT 


Boston Index Card Co., Boston, 9, Mass. 
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(Paris Or—? Continued from Page 24.) 
reduce the sales price of the articles because the salaries 
and general expenses are here one-fifth of what they are 
in the United States at the present rate of exchange. In 
the meantime, while we are paying abroad but for the 
value of detached parts and a reduced freight, we will 
contribute toward ameliorating the French rate of ex- 
change to the benefit of both countries. 
Realization. 

It is therefore up to the American manufacturers of 
office equipment who decide to install a European assem- 
bly and distribution center in France to agree on a suit- 
able form in which their particular exploitation might 
be carried out 

We do not see any serious objection to having the in- 
stallation and management of the assembly plant con- 
ducted by the American company itself. 

We would, however, prefer a French company financed 
partly or entirely by French capital. 

This method would, from a practical point of view, 
accord the advantage and economy of the most favored 
treatment to the French companies over the foreign 
companies. 

These advantages are real, as one of the principal type- 
writer companies who had a branch office in Paris must 
have appreciated it, since it was changed into a French 


company. i¢! 


From a moral“point of view, this method will place the 
seal of French nationality on the company and a prestige 
vhich nobody will contest. 

The lessons of the war have taught the French capital- 
ists the necessity to employ their capital in their own 
country; this capital is now ready to co-operate in France 
with the capital and the technical resources of America 

The larger the number of manufacturers who decide to 
install an assembly and distribution center in France the 
greater will be the success each of them will achieve. 
There is no time to lose. An American firm of steel furni- 
ture manufacturers have already sent a trade envoy to 
France to enter into negotiations relative to this matter. 
The idea which we have disclosed here—the idea of a 
French-American entente with the purpose to unify the 
general and primordial interests of both nations—is begin- 
ning to take shape. We are convinced that the American 
manufacturers will study this matter and after seeing 
where their interest lies they will quickly move to its 
REALIZATION, 


Errata. 


In the June issue of Office Appliances the dates for the 
Ditto sales convention of the Duplicator Manufacturing 
Company of Chicago were given as from June 30th to 
July 3rd. The Company informs us that this statement 
was erroneous as to the dates, which will be July 26th, 
27th, 28th, 29th and 30th inclusive. The convention will 
be held in the Francis I. Room of the Congress Hotel and 
the dinner on Thursday night will be held in the Floren- 
tine Room. 

* * * 

Among the guest book items in the June issue of this 
journal a paragraph concerning the visit of’ Mr. Piero 
Castelli della Vinca of Brussels, Belgium, and Milan, 
Italy, stated that Mr. Castelli was the European agent 
of the Woodstock typewriter. This was one of those un- 
conscious errors that sometimes creep into written compo- 
sition. The writer knew perfectly well that Mr. Castelli 
represents the Rex and National typewriters as the Euro- 
pean sales agent for those machines. The Woodstock 
Typewriter Company suggests that the error might be 
slightly embarrassing to Mr. Castelli and would cause 
some surprise to their representatives in Europe. We ex- 
tend our apologies to Mr. Castelli and the companies he 
represents. 

x * x 

In the May issue of Office Appliances on page 18 is a 
picture of one of the Congressional office buildings in 
Washington, D. C. Below the picture, the statement is 
made that this is the Congressional Office Building where 
the senators and representatives have their offices. The 
statement should have been that this is one of the Con- 
gressional Office Buildings and is the Senate Office Build- 
ing where the members of the United States Senate have 
their offices. There is another building on the opposite 
side of the Capitol grounds, actually a virtual duplicate 
of the one shown in the picture, although somewhat larg- 
er. This building is used by the members of the House 
ot Representatives for their offices. 
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The Midget Binder 


is the little orderly of the desk that 
keeps your papers in line—that cuts 
out confusion. It takes up less space 
than an inkwell and it fastens your 
papers together as securely and as 
permanently as a magazine is bound, 
It can be used also for cloth, leather, 
fabrikoid, and other materials that 
require permanent fastening. 

The Midget Binder operates by a 
single downward stroke of the lever 
and has a capacity of 100 wire staples 
—it makes the best permanent fast- 
ening and it is the smallest, most 
compact machine for the purpose on 
the market. It is handsomely fin- 
ished in nickel. 

The Acme line of stapling machines 
and paper fasteners includes the 
Midget and several other binders. 
Write for full particulars of the line 
and our attractive proposition to 
dealers. 


Acme Staple Co. Ltd. 


1643-1647 HADDON AVE., CAMDEN, N. J. 


Kado Company, London Agents 


Canadian Representative: 
- Ernest J. Scott & Co., 59 St. Peter Street 
Montreal 


Agente for Scandinavia and Finland: 


Feedign Trade and E Com: 
206 Broadway, New York, N. :” 
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\ $43.50 


Completel 
ce 


A Big Money-Maker 
for Dealers 


We have ap unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our national advertising in Collier’s, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 


your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 
Agency Dept. 
Dayton, Ohio 











R. S. Bauer Foresees Food Shortage. 


R. S. Bauer, president of the National Association of 
Stationers and Manufacturers, interviewed by a Boston 
newspaper, predicts a food shortage in the United States 
this Winter. In the course of his journeys over the country 
on Association business he has noted a tremendous acre- 
age of farm land which has not been prepared for the 
crop—no seed planted. The farmers seem to have con- 
tented themselves with sufficient only for their own needs. 
Mr. Bauer interviewed one prominent farmer, who laid 
the apparent apathy of the farmers to the scarcity of help. 
In another instance a farmer presaged eggs at $2.00 to 
$3.00 a dozen by next Winter, and butter and cheese 
almost unobtainable in the big cities. 


Book Label with a Significance. 


A book label founded on a private book plate is shown 
in the illustraticn. The label identifies the products of 
the Accounting Devices Company, Chicago, IIl., and is 
based on the plate used in the books of the private library 
of W. G. Lloyd, treasurer of the company. 

A cowhide forms the background, on which is super- 
imposed a ram’s head. At the left is depicted the lassoing 
of the animals which furnish hides for book bindings. 
The woods scene at the right is symbolical of securing 

















BOOK LABEL FOUNDED ON BOOK PLATE. 


material for paper pulp. Below the ram’s head appears 
the bookkeeper with his quill pen. At the left of the 
open panel appear the traditional bound books of the 
accountant—opposite are their modern counterpart—the 
loose leaf books. The lower left shows a Bessemer stec! 
furnace, typical of the metals used in loose leaf mechan- 
isms. At the lower right appears the artisan, fashioning 
the metal. 

Location is ingeniously indicated. Tending toward the 
upper corners of the design are sprays of golden rod, the 
national flora! emblem ort the United States. Below is 
the shield of the city of Chicago, bearing the company’s 
trade name. The broad “Y” of the Chicago seal is em- 
bellished with conventionalized representations which 
show the derivation of the Lloyd family: The leek of 
Wales, the shamrock of Ireland, and the tea rose of Eng- 
land. The design, as it appears in products of the Ac- 
counting Devices Company, bears the list of patents cov- 
ering the company’s various inventions. 


Post Office Tries T ypewriting Money Orders. 


A trial of typewriting money orders will be conducted 
by the post office department in the office at Washington, 
D. C., during July. The experiment will be limited to this 
one office, and is being watched with interest by post- 
masters all over the country. The assumption is that in 
case the plan works out as anticipated, the larger offices 
throughout the country will adopt the method. It is in- 
ferred that the standard money order blanks—now writ- 
ten in duplicate with pen-carbon—will be used in the 
Washington experiment. Undoubtedly, if the method is 
adopted generally, a revision of the present form will be 
undertaken, to adapt it to best advantage for use on the 
typewriter. 
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HARRY A. SMITH MODEL No. 10 


In features of design and ‘accuracy 
of manufacture it embodies lessons 
learned from years of typewriter 
experience. 

For “performance” and?smoothness 
of operation and for longflife it sets 
new standards. 


-* 


> 
Pay | \ 
wy \\ \ 


. 


Correspondence is invited from dealers in any unoccupied territory 


Harry A. Smith Typewriter Co. 


Manufacturing a Superior Writing Machine at 


Elkhart, Indiana, U. S. A. 
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Globe- 


Counter Height Steel Filing Cabinets with Linoleum Tops ra 
e] 








THE LINOLEUM TOP 


Fits tightly over the top of the upright by merely pressing it down—no tools necessary. 
Made of the highest grade linoleum as used on battleships and known as Battleship Linoleum—very heavy and durable 
It is fastened onto a sheet of steel and securely encased in brass with heavy brass overhang at front and back to wedge 
it to top of upright without use of tools. As these counter height uprights can be used either with or without the Detach- 
able Linoleum Top, a dealer can, with only one stock of uprights and one stock of tops, supply the Cabinets either way 









A battery of Uprights 42 inches high, 
as used for a counter Over each an 


individual detachable linoleum top. 


Counter Height Filing Cabinets separate the “Space for the Customers and Solicitors” from the office or they are used 7181 V 
as “Partitions” to separate various departments in an office and at the same time serve as excellent smooth “Working 
Tops” for consulting large books, laying out plans, etc., and for filing cabinets. The “Roller Shelf” or “Map Book” Units 
are especially used in Insurance Offices, Abstract and Title Offices and in Public Buildings for big books, serving at the 
same time as counters or partitions between departments. 


—— ———~ a 


Illustrating the use of Globe- 
Wernicke 42-inch Height 
Filing Cabinets as a “Count- 
er” separating the office from 
the space for customers. 





7188 











Ask for Globe- Wernicke Catalogue 820 
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Counter Height Steel Filing Cabinets with Linoleum Tops 
Serve a | Double Purpose--As Counters and Filing Cabinets 








7181 V. L. Upright With Detachable Linoleum 7190 Upright Cupboard With Detachable 
Top Letter Size Linoleum Top 





7188 Roller Shelf Upright With Detachable 7182 V. C. Upright With Detach- 
Linoleum Top able Linoleum Top, Cap Size. 


Ihe Globe=“Wernicke Co, vm = 
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Pillsbury Flour Mills Company ? 


The Pillsbury Flour Mills Company of 
Minneapolis, Minn.,is using Dictaphones 
exclusively to handle its large volume 
of correspondence. The experience of 
this progressive concern is similar to 
that of hundreds of others that are using 
The Dictaphone; not only in the saving 


of time but also in the saving of money. 
Whether your office is large or small, 
we are ready to install The Dictaphone. 
Then you can judge for yourself on a 
basis of speed, economy, and efficiency 
why The Dictaphone is used daily by 
representative companies. 


Reg. U. S, Pat. Off. and Foreign Countries 


**The Shortest Route to the Mail-Chute’’ 


Western Union Telegraph Company, 
J. H. Wellever, Vice-President in charge of 
Commercial Department, says: ‘‘The 
Dictaphone is in extensive use in our various 
departments and is giving good satisfaction. 
After The Dictaphone was tried out experi- 
mentally in the first instance, a short experi- 
ence showed it to be a time-and-money 
saver. Our use of The Dictaphone has 
grown steadily.” 


Hartford Accident and Indemnity Co., 
Hartford, Conn., A. V. Cornell, Supervisor 
Audit Department at Chicago, says: “The 
14 Dictaphones in our Claim Audit Depart- 
ment at Chicago speed up letter production. 
They make it possible for our executives and 
their assistants to dictate every detail ef an 
important subject while it is fresh in their 
minds. For after-office-hours dictating, The 
Dictaphone is indispensable. 


Phone or write our Branch nearest you for convincing demonstration 
in your office on your work, and for Booklet, ‘‘The Man at the Desk.’’ 


THE DICTAPHONE, Woolworth Building, New York City 


Branches 


Akron, Ohio Cleveland, Ohio 
Atlanta, Ga. Dallas, Texas 
Baltimore, Md. Denver, Colorado 
Birmingham, Ala. Des Moines, Iowa 
Boston, Mass. Detroit, Mich. 
Buffalo, N. Y. Grand Rapids, Mich. 
Chicago, Ill. Hartford, Conn. 


Cincinnati, Ohio Indianapolis, Ind. 


Kansas City, Mo. 
Los Angeles, Cal. 
Minneapolis, Minn. 
New Haven, Conn. 
New Orleans, La. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Portland, Ore. 


Providence, R. I. 
Rochester, N. Y. 
Salt Lake City, Utah 
San Francisco, Cal. 
Springfield, Mass. 
St. Louis, Mo. 

St. Paul, Minn. 
Seattle. Wash. 
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Will YOU Profit by the Experience of the 


™ DIC TAPAVNE 


Spokane, Wash. 
Syracuse, N. Y. 
Toledo, Ohio 
Washington, D. C. 
Worcester, Mass. 
Montreal, Can. 
Toronto. 


Ont. 


There is but one Dictaphone, trade-marked “The Dictaphone,’’ made and merchandised by the Columbia Graphophone Company. 
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Underwood Employees Finish A. R. C. Nursing 
Course. 


On the evening of June 15, the Underwood Typewriter 
Company, represented by Vice-President Clinton L. Ros- 
siter, gave a dinner at the Machinery Club, New York 
City, to thirty young women of the company who had 
eraduated from the American Red Cross Home Nursing 
Course. The young women were all employees in the 
executive offices of the company, and members of the 
Underwood Club, which encourages such activities among 
its 150 members who have recourse to their own club, 
lunch and rest rooms. 

At the conclusion of the dinner, Mr. Rossiter, as toast- 
master, addressed the guests and introduced other speak- 
ers, among whom were Mrs. Rossiter, Miss Jane W. Barry, 
instructor of the class, and Miss Frederika Farley, head 
»f the Teaching Center, American Red Cross. Thomas 
J. McMahon, manager of the Underwood branch at 
Albany, proved to be something out of the ordinary as an 
entertainer and his songs and running comment contrib- 
uted much to the fun of the evening. As a conclusion to 
the entertainment feature, Grace V. Frame, on behalf of 
the graduates, presented Miss Barry, the instructor, with 
a traveling bag as tangible evidence of the approval of 
her pupils. 

At the guest table with the toastmaster were Mrs. Ros- 
siter; A. C. Atwood, assistant to the vice-president, with 
Mrs. Atwood; Assistant Treasurer J. J. Hinchman and 
Mrs. Hinchman; L. W. Guernsey, controller; Blaine E. 
Rawdon, head of the New York City collection depart- 
ment; W. D. M. Simmons, manager, educational depart- 
nent; Thomas J. McMahon, manager of the Albany office; 
Harry Bates, advertising manager. 

The graduates in whose honor the dinner was given 
were: Miss Agnes Connelly, Miss Pearl Devoe, Miss 
Grace V. Frame, Miss Rose Gerstein, Mrs. Anna L. 
Gwynne, Miss Gladys K. Heins, Miss Ruth Hillyer, Miss 
Emma C, Hoagland, Miss Gertrude Johnson, Miss Mabelle 
C. Johnson, Miss Alice Ketzinger, Miss Florence A. Klee- 
man, Miss Helen J. Liss, Miss Helen McDonald, Miss 
Marie L. Mackie, Miss Katherine L. Matteson, Miss Helen 
Menger, Miss Anna B. Muller, Miss Anna Helen Nesbihal, 
Miss Margaret M. Nolan, Miss Stephanie Offenthal, Miss 
Marguerite L. Pleister, Miss Gladys A. Pierce, Miss Mary 
E. Ryan, Miss Suzanne V. St. Lawrence, Miss Jeannette 
B. Schruth, Miss Eleanor M. Spencer, Miss Gertrude Tim- 
merman, Miss Madeline Voigt, Miss Priscilla Webster. 


Insurance Policies for Mitchell Employees. 


The Mitchell Publishing Company, Mitchell, S. Dak., 
which also handles office equipment, has taken out group 
life insurance for all its employees. This is said to be 
the only newspaper publisher west of the Twin Cities to 
have established this practice, and is one of few commer- 
cial companies in South Dakota, or in the West, which has 
afforded this protection to its employees. The life in- 
surance feature is additional to the workman’s compensa- 
tion law in effect in the state. 

The policy insures all employees of the Mitchell Pub- 
lishing Company who have been in the service for sixty 
days or longer, and are between sixteen and sixty-five 
years old. Employees who have served from sixty days 
to one year are insured for $500; one to two years, $750; 
more than two years, $1,000. The policies are issued to 
employees without medical examination, and entail a cost 
to the company of several thousand dollars a year. After 
a policy on an individual employee has been in force for 
two years, and that man leaves the company’s service, he 
can continue the policy by paying the premiums to the 
insurance company. No medical examination is necessary 
under this condition. 


New Officials in Commerce Bureau. 


Several changes have been effected in the Bureau of 
Foreign and Domestic Commerce, Washington, D. C., be- 
cause of recent resignations. R. S. MacElwee, formerly 
first assistant director, has been promoted to director. He 
succeeds Philip B. Kennedy, who has become first vice- 
president of the First Federal Banking Corporation. C. E. 
Herring, formerly trade commissioner at Brussels, has 
become first assistant director, vice Herman G. Brock, 
who has joined the National Bank of Commerce, New 
York, N. Y. O. P. Hopkins, formerly chief of the edito- 
rial division. has become second assistant director. He 
has been succeeded in the post of editorial chief by Grif- 
fith Evans, who had been editorial assistant. 
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WEIGHT 


ANYONE CAN 
DEMONSTRATE THEM. 


Send for information. 


SH 


MACHINE CO. 
OAKLAND * CALIF. 


237 RAILWAY EXCHANGE BLDG. 
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ACLUIX 


ARCHANT CALCULATORS 
ARE ACCURATE , DURABLE, 
FAST AND EASILY 
OPERATED. 


8~*I2 INCHES 
I3_ POUNDS 


PONY SPECIAL 


archant 


CULATING 











CHICAGO — ILL. 
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Wrought with Patient 
Craftmanship 





HAT graceful and sturdy 
Milwaukee Chair is the real- 
ization of a concept sketched on 
paper by a trained designer. The 
many steps leading to its finished 
perfection are characterized by 


an ideal. 


This ideal comprehends the selection 
of the stock, the forming; even to the 
final touch of the master finisher. 
Each workman, every department, 
shares the responsibility of attaining 


the ideal which creates 


Milwaukee Chairs 


In our plant production is secondary 
to perfection. The zest for output is 


outdistanced by the ambition to excel. 


The dealer who makes Milwaukee 
Chairs the stimulus for his sales of the 
better sort of office equipment estab- 
lishes a standard which elevates every 
item in his stock. He is “trading up.” 


Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 
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April Exports of Typewriters. 
_ United States exports of typewriters by countries, dur- 
ing April, 1920. By the Division of Statistics, Depart- 
ment of Commerce: 


Countries. Countries. 
Ce re $ 33,200 Dutch West Indies.$ 630 
Azores and Madeira French West Indies 600 

OS" “PRR SS > - Bath... aire 1,631 
OS rr 45,188 Dominican Republic 18,341 
rr 175 Argentina .. .. 99,714 
Czechoslovakia .... 613 Bolivia ... 6,800 
0 18.157 Brazil ...... .... 43,148 
_ OY See Ge ES eS ee oe 645,500 
ee ae rere 8,027 Colombia ......... J38ul 
RRS rrr 9,399 Ecuador ee 335 
Iceland and Faroe Rritish Guiana ..... 215 

ON SS Pe 840 Dutch Guiana ..... 258 
BO 2edies na dese ds 161,804 French Guiana .... 270 
Malta, Gozo and ee ese. Lee 

Cyprus Islands... 658 Uruguay .......... 15770 
Netherlands ....... 88.223 Venezuela ........ 8,831 
are £e605 AGeN ...... 80 
Poland and Danzig. 36.102 Cee ...< . 24,267 
Do ocws a ones 18.917 Kwantung ........ 5,544 
Rowumiamie .... 2.6. 1,149 British India .. . 45,646 
Pero rere 66,201 Straits Settlements. 16,046 
eS Re re 44803 Other British East 
Switzerland ....... 98.669 Indies ..... . sale 
Turkey in Europe.. 8,951 Dutch East Indies. 24,076 
ee ere rere 451,022 French East Indies 9,259 
Scotiand «..... baer 4647 Hongkong ...... 1,143 
ee a 60,134 
Bermuda .......... yo: i ree 920 
British Honduras.. 255 Turkey in Asia.... 3,299 
YO eee 112.557 Australia .......... 52,261 
Coste BIS <6... 704 New Zealand ...... 13,573 
Suatemal .......+. 3.718 Philippine Islands. 14,272 
Honduras ......... 1.645 Belgian Congo ia 50 
Nicaragua ......... 4.381 British West Africa 1.640 
PamGM™a ..c6ccicce 3,171 British South Africa 15,967 
SS ee eer 2,430 British East Africa 2,468 
ee ee 36,306 Canary Islands 650 
Newfoundland and French Africa . 6.021 

Labrador ........ 2,136 Kamerun, etc. ..... 230 
Barbados ......... 653 Italian Africa Lek 475 
NN vads'e nab 0 01s 778 Morocco .......... 10.430 
Trinidad and To- Portuguese Africa.. 1,910 

ee Ore 1,230 Spanish Africa 4 677 
Other British West Egypt ...... 19.889 

NE aru See 20d. ove 20 =a 
NS od Bea eee, de bese od 89,997 Total ..... . .$2,391,307 
Virgin Islands of 

J Oates és oa 235 
Shipments to Non-Contiguous Territory. 

Countries. Countries 
Alaska a a ee $ 1,990 Porto Rico. . $ 4.933 
OS ae ea ae 2,275 


April Exports of Cash Registers and Parts. 
United States exports of cash registers and parts, during 
April, 1920. By the Division of Statistics, Department of 
Commerce: 





Parts of 
Dollars. 


Cash Registers. 


Countries. Number, Dollars 


ee 29 12,477 199 
NNR oo is evo me ce eese nan 80 33,281 
Lo. eres wigs wlesae: ate? Cee 34,967 109 
Germany ....... 5 ide veh aislnale bas 492 
OO ee ee ere 12 4,037 

NN i ie eS, og 8 7 2,329 68 
Netherlands .......... cone Mae 18,470 TP 
ee re 64 21,183 269 
On ne a 107 51,629 
a 57 24,953 “— 
ee SO ee 416 79,025 1,479 
INES J 2 ge 1 60 
NN Oe SE eT 465 92.004 26.093 
OO ee ee 4 1,058 
ee a ede dae 2 853 a 
OS Se ere err 30 4,178 56 
Be a are eee 3 1,984 mais 
A Pe re 26 6,733 46 
Newfoundland and Labrador .... 2 2 
_ gies: 5 SS ae re 22 6,446 390 
0 SES RE 161 66,360 331 
SRO aR aire iS ee ree 1 307 sends 
RE SN ser cae a wes: psa 97 26.287 104 


Chile 8 4,166 
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Gold Seal Battleship Linoleum is giving un- 
¥ ~¢ excelled floor service in the Leader Building, 
emer » Fn ep id Cleveland, Ohio, shown at the left. 


“wt I"! Rloor Service 
_____ |} —Guaranteed 








Here is guaranteed floor service for the modern office. 


Gold Seal Battleship Linoleum is quiet underfoot, 
comfortably easy to walk on, a soft, attractive brown in 
color. It is sanitary, easy to clean, stands up sturdily 
under the hard test of service in the busiest of offices 
and—it is guaranteed. 


We’re <o certain of the sturdy worth of Gold Seal 
Battleship Linoleum that we back it with this absolute 
peace Guarantee; ‘‘Satisfaction guaranteed or your 
money back.”’ If you want the genuine material and 
unexcelled floor service—guaranteed—you must insist 
upon seeing the Gold Seal. You'll find it upon the 
face of every two yards of the material. 


GOLD SEAL 
Battleship Linoleum 


( THE FAMOUS FARR & BAILEY BRAND ) 


U.S.Navy STANDARD 
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Important 
Announcement 


The Congoleum Company, In- 
corporated, has acquired the plant, 
business and good will of the Farr 
& Bailey Mfg. Company, of Camden, 
N. J., among whos: products is the 
famous F. & B. Battleship Linoleum. 
In the future F. & B. Battleship 
Linoleum will be known as 


GOLD SEAL 
Battleship Linoleum 


It will continue to be the same 
enduring linoleum that for years has 
led the field in this type of floor cov- 
ering; built on exactly the same rigid 
U. S. Navy Specifications; made by 
the same F. & B. workmen, in the 
same factcry. 

And in addition it will bear this 
definite Gold Seal Guarantee:— 


“Satisfaction Guaranteed, 
or your money back.” 








Let our experts help you solve your office 

floor-covering problems. Samples and 

specifications for laying cheerfully sent 
on request. 


Congoleum Company 


Incorporated 
PHILADELPHIA CHICAGO 


SAN PRANCISCO NEWYORK CLEVELAND 
DALLAS 
MONTREAL 


MINNEAPOLIS BOSTON 





Be Sure to Look for the Gold Seal 
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Says 
Mr. Sayles 


‘The one pencil for every purpose is a 
Van Dyke. It writes like a streak 
and just glides over the paper. When 
I seea 






. 
ry 
«* 
38 
“a 


iM. VAN DYKE 224 


sticking out of a buddy’s vest pocket 
I know that he knows what’s good. 
Yessir.” And Mr. Sayles is right. 
Among the 16 degrees of lead there 
is a grade best suited for each class 
of work. Van Dykes make good be- 
cause they’re made good. 


Made in 16 de- 
grees of hard- | 
ness, graduating 
from 6B, softest, 
to 8H, hardest. 


onses <> ane 


EBERHARD FABER 
Oldest Pencil Factory in America 


Factories: Brooklyn, N. Y., and Newark, N. J. 
Offices: New York Chicago Boston San Francisco 
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eS rE ee ene 30 11,353 17 

ae erent Fe 9 2,836 

Uruguay .... «mie & ae 12,176 meses 

OS OSE ee 21 7,791 100 

China 08 oe oo pare eee 61 5,823 

3ritish India . ros - 8 2,944 eo 

Dutch East Indies.......... 18 5,993 240 

ee ere ee ee l 195 oes 

Australia .... 5: bie int ate See 70,647 788 

New Zealand . hice aos 38 8,058 739 

French Oceania. .......c6ses 3 841 

Philippine Islands ......... 15 1,718 

British South Africa........ 45 5,339 bea 

French Africa .. o> Rt cokal a Saban Rt 89 

aoe errr, re ° ] 184 see 
i) | «0-0 bowludip oe $268,695 $31, 611 


March edie of Metal Office Furniture. 
Following is a statement of United States exports of 
metal office furniture by countries during March, 1920, by 

the Division of Statistics, Department of Commerce 


Belwigm 6.6. .ccccec® 205 Caba ... 25,982 
ee ee 90 French West Indie s.$ 242 
France ....... abe 3,783 Haiti .... 70 
Greece ..... i 1,783 Dominican Republic 2.351 
Iceland and Faroe Argentina 3,333 
eS ere 72 Bolivia 22 
Ree an 263 Brazil 1,609 
Netherlands ....... pat aa >“ RR nena 1,165 
Norway ..... shite 312 a ON 1,775 
SE aaa ae ee 1,189 British Guiana .. 39 
Sweden ....... ' 270 |) PFT eS 2,328 
Switzerland .. R 900 Uruguay .... 23 
England ; 8.514 Venezuela ......... 3,007 
EINE © 4 oink oe cars 567. China ate aia 1,139 
Bermuda bas 5,775 British India 4,642 
Canada .... ae 7,180 Straits Settlements 60 
Costa Rica ... 21 Dutch East Indies 1,110 
Guatemala ........ 122 Hongkon@ .....6. 2,335 
Nicarague ...... 28 Japan ib pokes 3,239 
Panama : ide 3,182 Turkey in Asia.. 1,000 
Salvador ... ae i aa 2,867 
Mexico ....... i 3,492 New Ze: aland Cake ca 790 
Newfoundland and Philippine Islands 696 
Oa 158 Belgian Kongo .. 528 
Jamaica ...... e 340 British West Africa 494 
Trinidad and To British South Africa 1,334 
a ere 240 ee eee ee , 100 
Other British West Portuguese Africa 398 
i ere oe Bae. < UE 53 oaks canes 558 
Virgin Isiands of —__—__— 
United States ... 198 Total $104,926 


April Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries during April, 1920. By the Division of Statistics, 
Department of Commerce: 


Countries. Countries. 





2, ee $ 83 Dominican Republic 4,053 
POBMCE cccccces 16,989 PPROTRIBE 0 6.4.04 00.0% $ 2,230 
ciosee ... .. |. 328 ON etre bs 78 
Ne therlands 2,513 rose et 
=< hile aie as ‘ 
Norn rat at re 1.475 Colombia ...... 1,089 
POTrtueres .....ce ; 717 pete : 7 
Gaal 948 ecuador ......... 267 
~ gay ela 2 , British Guiana .. 320 
ae 292 Paconeny 329 
Turkey in Europe.. 85 ese. es cae fs 239 
England .... -» 21,981 Uruguay ciate ald 193 
Bermuda ee. hier 115 Venezuela ......... 630 
Se See . Sie ied ieee cin ng. 1.490 
Costa Rica ... + 180 = British India 5.857 
Guatemala ........ 71 Straits Settlements 397 
Honduras ...... 541 Dutch East Indies. 3.251 
Nicaragua 1,938 French East Indies 346 
mama ...... O86 Hongkong ........ 120 
Salvador CO NO ooo nc vckv ans 1,701 
Mexico tee ee eee ye a ae rer 552 
Newfoundland and Australia .... * 508 
Labrador ...... 47 New Zealand . 3,290 
Trinidad and To- Philippine Is slands. 489 
bago ... 117 British South Africa 2,239 
Other British W e st Portuguese Africa.. 1.437 
Indies ... eee Oe WOE cic cstuchaves 212 
Cuba 13.288 ' —s 
gee nara a 108 Total ....05..86.. $126,080 
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SPECIAL REQUIREMENTS are requisite 
for ledger paper used in the machine meth- 
od of booking. It needs to be unusually 
tough and firm in texture with a stiffness 
that will outlast constant handling and nu- 
merous insertions in the machine and 
binder. A successful answer to this prob- 
lem is Typocount Ledger Paper. It has the 
necessary backbone to stand upright in 
the files. 


oODr7 
YPOCOUN 


THE FIBRE of Typocount is remarkably 
strong with a stiff “body” and a finish that 
is particularly adapted to typewriting. In 
color, Typocount is a restful buff that saves 
eyestrain and at the same time does not 
easily soil. Specify Typocount Ledger 
Paper when installing or ordering replace- 
ment sheets for your machine bookkeeping. 
Any stationer or printer can get it for you. 


Send for TYPOCOUNT sample book 
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Byron Weston Company 


Weston Made Means Highest Grade 


DALTON, MASSACHUSETTS 
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Whats Coming Out 


+ Tell 4 No Siree | 








Not Yet ! 
‘ é e) 
() . [s 
Vie +4 
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of the New Plant ? 


WAS a bitter argument. Sales- 

manager McArthur thought 
the new “item” now under produc- 
tion in the new plant a secret too 
good to keep. 








































He wanted every metal furniture 
dealer in the country to know about 
this new product,—right now! 


His enthusiasm and cajolery would 
be irresistible to any BUT a cold, 
cautious, analytical production 
manager. 


“No Siree!” says that meticulous person, 
“T know how I’m going to be rushed and 
swamped when your dealers get the news 
—Nothing doing until I get in shape to 
make deliveries.”’ 


That’s the way it stands. BUT IT’S GO- 
ING TO BE ANNOUNCED NEXT 
MONTH—AUGUST—THAT’S FINAL, 
AND YOU’LL GET IMMEDIATE DE- 
LIVERIES, TOO. 








If you are not receiving the Van 
Dorn announcements, it's because 
your name isn’t on our mailing list. 
Write us and we'll put you on the 
list for this important August event. 


THE VAN DORN IRON WORKS CO. 


Master Craftsmanship - in - Steel 


CLEVELAND 


1. The new million 
dollar addition to 
the Van Dorn Plant 
which will double 
production. 


2. The Drafting 
Room. 


3.In the New 
Plant. 






STEEL 
OFFICE FURNITURE 
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UTIL TAU 


of hard work that might other- 
wise mar a fine desk top. Many 
a man working at an expensive 
desk feels “all dressed up” and 
obliged to be careful— at the 
expense of freedom and appli- 


cation. Sell hima 


Chicago Glass Desk Pad 


to relieve him of the strain of 
guarding against scratching 
or scuffing a fine desk. 


The glass rests on a green 


leatherette pad which has two 
leather corners at the back. 
This makes it easy to raise the 
glass for inserting active mem- 
oranda. A felt back protects 


the writing bed. 
Made in two sizes, 18 x 24 and 
20 x 36. 

Write for particulars 


Chicago Mirror & Art Glass Co. 
Established 1890 217 North Clinton St. 


Chicago, IIl. 
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April Exports of Carbon Paper and Ribbons. 


_United States exports of carbon paper and typewriter 
ribbons by countries during April, 1920. By the Division 
of Statistics, Department of Commerce: 


, Carbon Typewriter 
Countries. Paper. Ribbons. 
Azores and Madeira Islands........ $ 202 
ER Oe Lee ae er eee 49 
age I ea ae 1,101 $ 63 
EE cee ke, Gta oes ws RSOEK 2 738 12,707 
NIE Nh ck ee a ae ea 14 133 
Iceland and Faroe Islands......... sane 47 
CT oe ae MRE cin LS cnc » dip ble is 2,651 9.716 
I a es en a iss a a arate oe 865 
ee Sey oa cs dh AweDs 1,117 RG 
BSCS EE et ae i Te 25 1,449 
EEE Aree er ea 60 462 
NSE A SO Ore ee 2,007 1,046 
NS RE SS OR CITE 2,074 3,559 
UG G0 MONG. 566 50 vceciccovns 442 eS 
NI Beda Mage rains 3. ys ok eee ied 9 330 5,266 
| eae Se, See a en 264 ay 
Ee eo ie en. Coe ohana ls 5,684 7,971 
8 RES, a an oe oe 24 
EEE ET ee an + ae 70 5, 
RT Na rh ok cw cd male ne 7 
RS Se ip cag 36 112 
a et ] 320 
I ee or ee 135 374 
ee NS, Se a eae mt a 863 1,846 
IN eee oe es wae ca 149 36 
Trinidad and Tobago............... 106 223 
6” Bore PE OR ee 4,709 ? 163 
Virgin Islands of U. S............... 21 36 
Dnteh West Indies. ........:..<cse. 50 104 
French West Indies................ aes 6 
AR eo SL. 2 poke oe 112 70 
Dominican Republic ............... 481 404 
SN OR ig so 4 ho 6 cad aw eae 1,226 13,150 
ES. a Ses eee ais 16 134 
I the ebeh ey as acdaned 5,322 6,278 
SENT als cao bee Winaicles a osid ined oo 379 1,939 
RR ae ere ng a ee a 780 1,225 
ES Er Pree 4 2 
ga gael 599 “e 
EE AE ree are oe 350 1,233 
PE ne i ge 461 604 
NS Serhan ie a Se. dik wre k-erenaace he 755 1,663 
MI PI i cc cence wes 2,113 3,873 
straits Settlements .........6..s0c- Bats 909 
Other British Fast Indies........... 86 656 
BpeeGt Hast BMGOS. <2... i. ccccccws 350 23 
oS eee oe ae 90 ae 
OS pts ae A BE Oe a Sr a eae 18,522 5,416 
ee ee es bids oona Meee 162 302 
eee er ee 215 146 
ES SS ee re ne 2.903 2 598 
New Zealand . Ue ag? Site eT CARAT «8 763 
pmemeeme BOIGS .... «2... 62s c oes 212 a 
British South Africa........ eect 211 1,379 
OS oe 45 
i eee 275 
ES nic SEN s airs nn say ew acs babe 222 97 
Rag Te tS er $70,507 $90 .681 


April Exports of Adding-Calculating Machines. 

United States exports of adding and calculating ma- 
chines, by countries, during April, 1920. By the Division 
of Statistics, Department of Commerce and Labor: 


Countries. Number. 

NR SP Ue Ne an Sd a ecb Sle ae 97 $ 13,267 
ee ee Pe PE Cee = EE et 45 16,410 
I rg eee ra i ih oe 1 195 
ae ae a tas a 9 aii ah hep 283 42,780 
Oe eee Pe a aad aes 3 840 
EAA bP sie a 6 iS = Rh 134 30,850 
SR ESLIED Sy LE Se, os 120 17,018 
EE el hh dian eedae 44s Se ie 232 29,240 
SN LE, Se See rere be erleg 35 885 
SE SS 2 a a ean aries aS 229 40,398 
0 The 2 eee te eo & 4,817 
SN GE TOPO a on. oe sce sa oee ns 4 909 
ela at cNe doe ed op ici bene ho Oo Stalls 167 51,728 
NS os tes a Ol ns Salas ow PR ate 48 9.826 
eR are i a a ty a 181 22,25 

MEI eG in aku ss ana eee Ria 8 1,029 
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“wr The Hotchkiss 


TRADE MARK 


Automatic Paper Fasteners 
and Tag Machine 


PUTTS 


. 
‘ 









HE HOTCHKISS automatic paper fastener is a scientifically constructed office device used for the 

purpose of attaching together and safeguarding letters and documents in a simple but secure manner, 

and is a great help in maintaining and protecting filing systems in all banks, stores, factories, and 
schools. It is strongly made and cannot get out of proper working order. 


The No. 1 machine should be on every desk in the office where efficiency is required. This machine 
holds a strip of twenty-five staples and is equipped with rubber feet which prevent its marring the desk. 


The No. 2 machine is intended for heavier work, easily fastening fifty sheets of ordinary paper. This 
machine holds a strip of forty staples. 


The No. 3 machine is capable of doing practically the same work as the No. 2 machine, and holds a 
strip of forty staples. 


The No. 4 machine takes the same sized staple as the No. 1 machine, only in a longer strip, con- 
sisting of forty staples. 


The Hotchkiss Automatic Tag machine is used to securely attach tags or shipping cards on boxes, 
barrels, crates, cars, etc., securely driving our special steel staple into the hardest wood or thru tin sheets. 
This machine is also in extensive use by shade manufacturers for fastening the shade to the roller; 
screen manufacturers also use this machine to staple the screen to the frame. 


Hotchkiss Staples, as used in these machines, are of a special composition of steel and nickel, which 
will neither break nor rust. 


There are several imitation staples on the market at present, therefore insist on Hotchkiss staples 
for use in our machines, as the others have a tendency to make it clog and work poorly. 


Send for Our New Illustrated Catalog and Price List 


SS _ The Hotchkiss Sales Co. 


= 10 Hoyt Street, Norwalk, Conn. 





Sole Dealers for the 
United States and 
Foreign Countries 





. 





OFFICE 


APPLIANCES 

















Victor 


Standard 
Typewriter 





“The World’s Best Writing Machine’”’ 


Some Incontrovertible 
Reasons Why— 


Escapement—Speedy, simple, durable and easy 
of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar bearings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 
strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 

Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 

Back Space Bar Properly Placed—Operated by 
any finger of either hand, directly from key- 
board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—The lightest, most pleasing and least 
tiresome. 

Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory 
Scranton, Pa., U.S. A. 
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ON ORS 6 Pee ena ea 2 28 
Sa aaa eee re eee 2 590 
Bac a a ins eee nee 21 3,692 
De a ee ea ee l 35 
en mad was 60 10,408 
Newfoundland and Labrador.......... l 300 
NN a ee l 325 
OS ee NE eR aa eer eee 39,860 
BNO WHORE BURGIOS... .... occ ccccccccve l 180 
ee ieee eae 14 1,049 
Dominican Republic .................. Do 2,791 
pate aes Se eee ee 266 70,541 
ee Nee nes Sic krus clock deen ae 34 10,816 
Rew ee ee a. ok aad Ss aca ba 21 5,242 
I a a oe os eee 45 9,792 
CE NN ne ein dee nae eceeba 2 300 
eee Bae Se Fe an a 15 2,604 
OG SO Se: Op ee Se + 1,119 
NS RC es 30 5,686 
I ee eo 13 2,660 
I i eee 8 1,935 
eee l 337 
Te a eee 14 2,670 
OWE MOO BOMNOS, . oo. coc cc ccccccce 4 900 
7 A aoe 15 4648 
a 1] 1,403 
ne as peumaeSewe te 2 440 
oe, re renee 34 4,199 
mprmiem Sete Africa... ......cccccccee 17 5,567 

SOR Ss ds as hoe $472,563 


Shipments to Non-Contiguous Territory. 
Countries. Number. 
MN toler a BG ks > V daialx dies nexus 42 $ 4,599 
PN MRM ag has a brash cis se saa me secine 45 8,099 


The Manufacture of Chairs. 

The process of chair manufacture is described in an 
interesting little booklet issued with the compliments of 
William B. Baker, secretary of the National Association 
of Chair Manufacturers. The brochure by Mr. Baker is 
not ar advertisement for any particular make of chair, 
but rather a work calling attention to the care and expense 
unostentatiously involved in the making of chairs in any 
first-class plant. 

An unnamed factory is visited and the various steps is 
the manufacture of the finished product described. From 
the dry kilns to the packing department, the painstaking 
effort to turn out goods of quality is pointed out in a 
manner which explains why good chairs are not cheap. 

Mr. Baker’s thought in recounting the inspection trip 
through a hypothetical factory is, as he explains, to con- 
vey, if possible, to the reader that the manufacture of 
chairs is a craft which takes lumber as its raw material 
and fabricates it into the finished article by a series of 
processes little appreciated outside of the factory man- 
agement. * * * When you look at a chair today, vis 
ualize the fact that the parts you see represent about one- 
half of the material from which it was manufactured, that 
the parts have been fashioned and assembled by skilled 
workmen, whose wages are worthy of best return which 
any craft pays today, and that all the elements which com- 
plete the chair are definite complements which promote 
comfort for whoever uses the chair. 








Horder Employees’ Profit Sharing. 

In accordance with established plans all employees of 
Horder’s Stationery Stores and Associated Stationers’ 
Supply Company, of Chicago, shared in the semi-annual 
profits of the corporation during the past week. Every 
employee, from errand boy to manager, who had been 
with either company for the past six months, received a 
little more than two weeks’ additional salary. The dis- 
tribution is made June 15 and December 15 each year and 
is greatly appreciated by the employees, coming, as it 
does at the vacation and holiday seasons. 


Texas Typothetae Convention. 

The Texas Typothetae held its annual convention at 
Galveston June 14 and 15. G. L. Stevens, of Clarke & 
Courts, was chairman of the general arrangements 
committee. 


William Pitt Now General Manager. 
William Pitt, vice-president of the Irving-Pitt Manu- 
facturing Company, Kansas City, Mo., has assumed the 
duties of general manager. 
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The clerk makes a 
complete record at 
the time of the sale. 








Fill out this coupon 
and mail it today 


Dept. 27 
The National Cash 
Register Company 
Dayton, Ohio 


Please give me full partic- 
ulars about the N. C. R. 
Credit File way of handling 


credit accounts. 


Name 





Business 





Address 
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The record made at the time of 
the sale is placed in the credit 
file. No further recording or 
bookkeeping is necessary. 






One writing completes the record 
of a charge sale 


by the N. C. R. method of handling 


credit accounts 


After the clerk makes the original record at the time 
of the sale, no further recording, posting, or bookkeep- 
ing is necessary until money is paid on the account. 


And every account is always kept up to the minute— 
ready for instant settlement. 


Thousands of merchants in many lines of business are 
now using this up-to-date N. C. R. Credit File. 


They find it is the safest, quickest, and most econom- 
ical credit system they could use. It saves them time 
and money. 


The National Cash Register Company, Dayton, Ohio 
Offices in all the principal cities of the world 











OaTe 
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Your stenographer stencils the 
Elliott Address Cards on her type- 
writer. You can correct your fist 
daily without buying an expensive 
embossing machine as was necessary 
with former Addressing Machines. 


July, 1920. 


A New System 
of Mechanical 


Addressing 














~~ ERSON 





... RATING - Guec. ur. 


POWER. ..... 


ed 


wins COERO, 600. inntisldeupe 











Elliott Address Cards are also index 
cards; are 47 as heavy, 1% as bulky 
and 42 as expensive as address plates 
of former Addressing Machines. 








Soft rubber ink roll presses the ink 
through the Address Cards, giving 
equal pressure on every letter. This 
overcomes uneven addresses turned 
out by former Addressing Machines, 


-.. 
a* Pod 
ae 
c rs) 
= o* : 
Xa sd 








Work comes out of the Addresser- 
press Address Side up instead of 
Address Side down as with former 
Addressing Machines. 





ET your stenographer stencil Elliott Address 

Cards for that list of addresses that you have to 
write periodically. She can stencil the addresses into 
the Elliott Address Cards with her own typewriter by 
simply removing the ribbon. 


Then, as often as you wish, you 
can run the Address Cards 
through the Addresserpress, 
which will transfer the addresses 
on to your Circulars, State- 
ments, Lodge Notices, etc., at a 
speed of sixty impressions per 
minute. 


You keep the Address Cards in 
alphabetical order just like in- 
dex cards—always ready to be 
run through the Addresserpress. 


If you are going to write the 
same list of addresses five or 
more times, it will be cheaper 
to use Elliott Address Cards 
than to “address by hand.” 


You can’t afford to. enter the 
battle of modern competition 
without this business machine 
gun. It will address your 
every business form: as you 
want it and when you want 
it. 


Send for our Booklet, “ Mechanical Addressing” 
and tell us what addressing machine you now use 


THE ELLIOTT COMPANY 
144 Albany Street 











Cambridge, Mass. 
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Beyer Takes Important Texas Territory. 


An important event in local adding machine activities 
occurred the first of June when A. F. Beyer was appointed 
exclusive sales agent’ for the Dalton in San Antonio and 
3exar County, succeeding the Potchernick-Haak Com- 
pany, Incorporated. Associated with Mr. Beyer in the 
adding machine department of his organization are: 
Charles Chamberlain, in charge of repairs and service, and 
W. S. Grothaus, in charge of city sales. The supervision 
of the Dalton agency will be under C. A. Bloebaum, dis- 
trict sales supervisor in Southwestern Texas. Although 
Mr. Bloebaum has been with the Dalton organization 
since last November only, he has established an excep- 
tional sales record, and recently topped the entire sales 
force for a period of one month. It is safe to predict a 
good future for the Dalton locally with its present efficient 
and energetic representation. 


C. D. Massey With Sheppard Company. 


C. D. Massey has joined the C. E. Sheppard Company, 
New York, N. Y., as vice-president and general manager. 
The growth of the business of the Sheppard Company in 
its Cesco line of loose leaf products, together with the 





Cc. D. MASSEY. 


details incident to the new factory in Long Island City, 
has necessitated an extension of the executive personnel. 
Mr. Massey was widely known as an executive of the 
Equitable Life Assurance Society, and brings to his new 
work long experience and valuable business training. 


Change in Title at Cedar Rapids. 

The Morris Sanford Company succeeds the George A. 
Mullin Company, Cedar Rapids, Iowa. The change is 
one of name only, as the common stock interest has been 
held four years by Morris Sanford, F. G. Kellogg and C. 
H. Walsh. The articles of incorporation have been 
amended to permit of an increase of capital. The business 
was founded by George A. Mullin, who died several years 
ago. 


Bushnell Forty-four Years in Business. 


June 3 Alvah Bushnell celebrated the forty-fourth anni- 
versary of his connection with the stationery trade. He 
began as a retailer in the Centennial year. Later he 
entered the jobbing trade, and in 1898 began the manu- 
facture of his present line of “Paperoid’” wallets in 
Philadelphia. 


American-Polish Chamber in New York. 


The American-Polish Chamber of Commerce and Indus- 
try was formed in New York, with temporary headquar- 
ters at 40 West 49th street. 














The Monroe 
in Argentina 












‘Laps flour mills and grat 
in South America, using eight 




















IMPLICITY of construction, ease of opera- 
tion and absolute accuracy have brought 
the Monroe Calculating Machine into 

world-wide use. 


Manufacturers, shippers, merchants, bankers, 
accountants, public utilities, governments, 
railroads, growers, etc., all over the world are 
putting the burden of their figure-work on the 
Monroe. By simply turning the crank forward 
to add or multiply and backward to divide or 
subtract, the Monroe saves time, labor and 
mental drudgery. 


Take the Molinos Hasineros del Rio de la 
Plata of Buenos Aires, Argentina, for instance. 
They operate the largest flour mills and grain 
elevators in South America and handle an 
enormous amount of figure-work. Here is 
what they write: 


“We own eight Monroes, the results of their 
use having filled all our requirements. Besides 
its exactness, the Monroe has the great ad- 
vantage that an inexperienced employe can, 
after five minutes’ practice, operate the machine 
like an expert.” 


Just as the Monroe is making good in Argentina, it 
can make good in your office. Let the Monroe show 
you how. The coupon below simplifies your request 
for a copy of “Book of Facts.” Mail it now. 
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When you sell “Y and E” Filing Equipment 
and Filing System Supplies your customer 
receives, in addition to the goods delivered, 


the direct benefits of 


Cie, Filing System Service 


720. U6 PAT OFF. 








eat a ams 


This service stands back of every “Y and E” has studied, during 


sale made by its dealers whether the past 40 years, nearly every 
it is for a little card record system line of business, made hundreds 


| of thousands of filing system in- 
| or a great battery of cabinets and stallations, and has the results of 


a filing system for the handling 14;, experience available for 
of tons of correspondence. It ready reference in the files 
builds good-will for the dealer of our System Service 
and insures repeat orders. Department. 


lie ee 8 ee ee ares 














“VY and E”’ Filing System Service extends, 
through branches, travelers and dealers to 
all parts of the country. Couple the power 


of this service to your own organization and Yawman & 
expand your business. Ask about our plan. Erbe Mfg. Co. 
Rochester, N. Y. 


J Please send me a copy of 


YAWMAN-DFRBE MFG.@. J your sam Stale "Record Fil 


about “Y and E” System Service. 








Filing System Service, Equipment and Supplies 


755 St. Paul Street ROCHESTER, N. Y. 


, Name — 








Address. __ _-__ 











“A fine job of 

label imprin'- 
ing, Miss 
Lane! And 
you say we 
turned out 
4,800 impres- 
Stons per 
hour? Al one 
quarter of the 
printer's fig- 
ures? Welll 
Well!" 
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“He sat astride upon my shoulders, and held my 
throat so tight that I thought he would have 
strangled me.”—The Old Man of the Sea, Sinbad’s Fifth Voyage. 


Sounps familiar—and here’s betting you know exactly 


how it feels. High costs, high wages, low production have been 
riding you like a regular ‘‘Old Man of the Sea’”’ for so long that you’ve about 


given up hope of ever breaking that terrible strangle-hold 


of ever getting relief so that 


your business could catch its breath, and strike its real gait again. 


But there’s one place where you can 
throw off the burden as easily as Sinbad 
did. That place is your printing. 

There’s no secret, no catch about 
it—the big idea can be summed up in five 
words—PRINT it on the MULTIGRAPH. 

Say those five words and mean ’em, 
and your printing troubles are over. And 
you'll begin unloading other troubles all along 
the line—factory, office, sales force, the trade. 


It PRINTS 

The Multigraph PRINTS—and prints 
righti—not cheap looking stuff, but work you'll 
be proud of. Everything except the big jobs. 

Prints ’em from real type on a small, 
compact, rapid rotary press, in colors, with 
illustrations, to the tune of four or five thou- 
sand impressions per hour. 

You get your jobs when you want 
"em, as you want ’em, every time. 


It Prints and IMPRINTS 
Five, 500 or 5000 folders, booklets, 


checks, tickets can be imprinted (imprints 
changed as often as you please) in less time 
than any printer will do it, at half the cost. 


It Prints and SAVES 
Saves 25% to 75% in printing costs 
on every job. 
Saves bother, saves time—a delayed 
order blank, route card, letter or folder may 
hold up an entire department or campaign. 


Saves sales effort—helps salesmen to 
devote their time to real selling instead of 
educational work. 


Saves leaks—any confidential job can 
be printed in your own office by your private 
secretary. 


It Prints and EARNS 


Earns in the selling end—doing mis- 
sionary work, gingering up salesmen, follow- 
ing up prospects, working on the trade, 
developing small town, hard-to-cover pros- 
pects, building up mail-order business. 


Earns in the factory—shop forms, 
time cards, wrappers and labels, delivery 
slips, bulletins and notices—always on the 
job, no delays, production speeded up. 


Earns in the advertising department— 
folders, circulars, house organs, form letters, 
mailing cards, sales letters, imprinting—stocks 
easily kept up, new rapid-fire stuff at a mo- 
ment’s notice. 


Earns in the office—letterheads and 
envelopes, invoices and statements, office 
forms, collection letters, bank checks—all the 
business helps that keep the wheels movirg, 
all the systems, all supplies printed right, 
and right on tap. 


Earns by enabling every department 
of your business to do its work without fuss, 
without delay, without losing a trick. 


A little time spent with the Multi- 
graph representative will show clearly just 
what the Multigraph will do for your particular 
business, what it will PRINT, and SAVE and 
EARN for you. 


Or, if yours is one of the few cases 
where the Multigraph can’t be of service, the 
interview will show you that just as clearly. 
For remember— 


You can’t buy a Multigraph unless you need it 
THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 


Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Limited, 15-16 Holborn Viaduct, London, B. C. 1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., Toronto, Canada, Offices in Principal Canadian Cities 


EMU TIGRAPH SEN/OR Ts '*2 


compact equipment that turns out high quality printing and 
form typewriting at very low cost—averaging a saving of 
from 25% to 75%. It is simple and easy to operate; rapid 
and convenient, Electrically driven, with printing ink attach- 
ment, automatic paper feed, signature device, automatic 
platen release and wide printing surface. 


HEMULTIGRAPH SUNIOR™*,.s.,2 


wonderful- 
ly efficient equipment for concerns which have a limited 
amount of work. It does both form typewriting and office 
printing and produces the same high quality of work as the 
Senior Equipment, but it is hand-operated only and cannot 
be equipped with electric power, automatic feed and sig- 
nature device attachments, as can the Senior. 





MULIILRAPLT 





The Multigraph 
1830 E. 40th St., Cleveland, Ohio 


Tell me more about what the Multigraph 
will PRINT and SAVE and EARN for me 





Firm—— Our Line is 
Name-— Official Position——_ 
Street Address 


Town ms a, 
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BALL LOCK BINDER 


With Our Posting Bar Posts 


for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 

The most successful device because of its 
strong construction, ease and rapidity of op- 
eration. 


Ten Reasons Why We Recommend The 


ADCO “C” For Elliott-Fisher: 


1. Holds leaves securely and in best alignment. 

2. Not necessary to place cover over Posting Bar. 

3. Remove top cover and place on table. 

4. Posting Bar locks securely in top cover. 

5. No sharp corners or edges to mark the desk or 
wear out. 

6. Rounded surfaces and curves that make it uniform in 
appearance. 


7. Locks automatically down on the leaves. 
8. Clamping members or tubes heavily nickeled and 
polished. 
9. No binding to wear off the mech- y 
anism. 
. Practically indestructible, efficient, j 


a money saver. 


MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 
pressing the releasing buttons it unlocks in- 
stantly, and locks automatically by pressing 
cover on leaves. 


Accounting’ Devices Company 
564 West Monroe Street 
CHICAGO, U. S. A. 
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The Month in Corporate Finance. 





Listed Stock Issues of This Field During June. 





A summary of the range of prices on stock exchanges 
of industriai stocks related to the office equipment and 
stationery fields. Where no showing is made, the stocks 
were not dealt in actively for the week indicated. 

_American Writing Paper Company, Preferred. 

High for year, Jan. 3@61%; low for year, April 30@38. 

Week of June 5—Sales, 2,100; high, 4344; low, 41; close, 
431%. 

Week of June 12—Sales, 500; high, 44; low, 4334; close, 
4314. 


Week of June 19—Sales, 400; high, 40%; low, 39%; 
close, 40 
Week of June 26—Sales, 600; high, 4214; low, 40%; 


close, 4214. 
Columbia Graphophone Company, Common. 

High for year, Jan. 5@65%; low for year, May 13@27%. 

Week of June 5—Sales, 16,000; high, 3134; low, 29%; 
close, 31%. 

Week of June 12—Sales, 25,100; high, 3374; low, 30%; 
close, 33%. 

Week of June 19—Sales, 17,200; high, 3334; low, 29% 
(open market rates quoted by commercial paper brokers); 
close, 30% (open market rate quoted by commercial 
brokers). 

Week of June 26—Sales, 15,700; high, 30; low, 28%; 
close, 2934. 

Columbia Graphophone Company, Preferred. 

High for year, June 12@92%; low for year, May 3@80. 

Week of June 12—High, 9234; low, 80; last sales, 8434. 

Week of June 19—Sales, 100; high, 81; low, 81; close, 81. 

Week of June 26—Sales, 300; high, 8314; low, 83; 
close, 83 

The company reports for three months ended March 31 
last earnings from all sources, $3,515,851; interest on 
funded and floating debt, $42,677; net earnings, $5,473,174; 
depreciation reserves and other charges, $122,058; net 
profit, $3,351,116; reserve for excise, income and excess 
profits taxes, $1,564,380; net income, $1,786,736; previous 
surplus, $2,864,544; total surplus, $4,651,280. 

Dividend, $2.00 a quarter, payable August 1 to stock of 
record July 15. 

Computing-Tabulating-Recording. 

High for year, Jan. 6@56; low for year, Feb. 26@44. 

Week of June 12—Sales, 900; high, 50%; low, 49; close, 
49. 

Week of June 19—Sales, 100; high, 49; low, 49; close, 49. 

Week of June 26—Sales, 300; high, 497; low, 49; 
close, 49%. 

B. F. Goodrich Company, Common. 

High for year, Jan. 5@857%; low for year, May 7@62. 

Week of June 5--Sales, 1,600; high, 65%; low, 62%; 
close, 6314. 

Week of June 12—Sales, 2,900; high, 65%; low, 63; 
close, 65. 

Week of June 19—Sales, 2,100; high, 65; low, 62%; 
close, 64%. 

Week of June 26—Sales, 3,000; high, 63%; low, 61%; 
close, 62%. 

B. F. Goodrich Company, Preferred. 

High for year, Jan. 3@10234; low for year, June 26@87¥. 

Week of June 5—Sales, 400; high, 90%; low, 89%; 
close, 897%. 

Week of June 12—Sales, 110; high, 91; low, 91; close, 91. 

Week of June 19—Sales, 110; high, 8934; low, 8934; 
close, 8934. 

Week of June 26—Sales, 1,300; high, 88; low, 87 (open 
market rates quoted by commercial paper brokers;) close, 
8714 (open market rates quoted by commercial paper 
brokers). 

Remington Typewriter Company, Common. 

High for year, Jan. 3@94; low for year, May 20@58%. 

Week of June 5—Sales, 500; high, 65; low, 63%; 
close, 65. 

Week of June 12—Sales, 1,000; high, 643%; low, 63%; 
close, 64. 

Week of June 19—Sales, 600; high, 64%; low, 63%; 
close, 63%. 

Week of June 26—Sales, 1,100; high, 63%; low, 60%; 
close, 60%. 

Remington Typewriter Company, First Preferred. 
High for year, Feb. 2@100%; low for year, May 21@89. 
Week of June 5—High, 100%; low, 89; last sales, 89. 
Week of June 12—High, 100%; low, 89; last sales, 89. 
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Great Fire Insurance Company Gets 
“Quantity Production in Accounting” 
with Elliott-Fisher System 


One of the most complete installations of a modern accounting and recording system 
in the country. All recording and bookkeeping details of ‘THe Home INsuRANCE 
Company. New York, kept with Minimum Overhead 


REMENDOUS volume of 
work and legal exactness stand, 
so to speak, shoulder to shoulder as 
accounting problems in the offices of 
The Home Insurance Company, 56 
Cedar New York. This 


great fire insurance company’s entire 


Street, 


business, however, is kept smooth- 
running and free from accounting 
snarls through the use of seventy 


Elliott-Fisher Machines. 


Some departments have twenty 
machines, other sections only one, 


depending upon requirements. 


In the reinsurance work alone over 


sixteen hundred entries are made 
daily, involving well over a millicn 


dollars a month in premiums. 


This work is a demonstration of 
the service of Elliott-Fisher Machines 
for quantity production in accounting. 


The Home Insurance Company is 
the largest fire insurance company in 
America, doing a gross business, 
during 1919, of between forty and 
fifty million dollars. 


You can mentally survey the almost 
overwhelming detail to be handled in 
a business of this size and the para- 
mount necessity for the elimination 
of the personal equation wherever 


possible, the great value of constant 


- Elliott-Fishe 


checking and simplifying of the work, 
and the need of keeping expenses at 
minimum. 

The flat writing surface of Elliott- 


Fisher Machines makes it easy to use 











Some of the major uses of 
ELLIOTT- FISHER Machines 
according to Departments of 





THE HOME INSURANCE 
COMPANY, NEW YORK 


Bordereau Department 
Daily Premium Bordcereau, 
Reinsurance 
Monthly Cancellation Bordereau, 
Reinsurance. 


Loss Department 

Recapi.ulation Cards 

Statement of Automobile Losses and 
Expenses 

Statement of Losses and Expenses 

Book Record of Agency Losses 

Book Record Tickler-Condenser 

Notices to Reinsurance Companies 

Railroad Department — Schedule of 
Losses an@ Expenses to Reinsur- 
ance Companies. 

Marine Department Schedules 

Claim Envelopes and Cards 





Auto Department 
Premium Register 
Cancellation Register 
Monthly Account Sheet 
Transmitial Report 
Cancellation Advice 
Additional Premium and Cancellation 
Report 








i Eastern and Western Departments 
| Daily Agency Register of Reports 


Postal Department 


Monthly Statements, Register and 
Journal of Insured Registered Mail 
Shipments 


Accounting Department 
Agency journai 




















any kind of forms, large or small, 
loose-leaf, card, or even bound vol- 
umes, and with the utmost facility of 
insertion and perfect registration on 


all carbon copies. 


The value of the adding registers 
on Elliott-Fisher Machines is shown 
by their work in the Accounting 
Department, where a machine is 
equipped with sixteen registers han- 
dling amounts in five figures and over 
with the speed of adding two and 
two. 

The Elliott-Fisher System is built 
for all bookkeeping and accounting 
work from payroll to accounts re- 
ceivable for factories, stores, banks, 
public service corporations; for small 
concerns as well as big business. 


It puts work on a one-operation 
basis, allows prompt mailing of 
statements, eliminates trial-balance 
troubles. 


There is a booklet describing an 
Elliott-Fisher System for your kind 
of business. 

A letter gets it—but better have 
our nearest representative call. 


ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. 


Branches in 100 Principal Cities 





 Flat-Bed System of Accounting — Bookkeeping — Billing — Recording 
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The “Sengbusch” Appliances Sengbusch Self-Closing Inkstand 
head the list of office neces- All ““Sengbusch”’ Inkstands are 
made of high grade clear white 















— : glass and hard rubber. 
Thousands of large Business The “Sengbusch” makes for 
\ Houses, Banks, State Capitols, economy and better work. Keeps 
Government Offices, ' ink always clean and 






fresh, thus saving pens, 


etc., have adopted  =—_ gf MH 
; P ; temper, time, and money 
for your customers. 


them as standard af- fs Sengbusch Self-Closing 


ter thorough tests. 
Aw ~< i Mucilage Applier. The 









The dealer who 









gets the trade of these Woah ts handy, safe way to handle 
. ° j ili shagly { . . 

people is the one with ee iter y mucilage. Pneumatic 

a complete stock of } SENGBUSCH senda — 

“‘Sengbusch” appli- ArvieR i Mal a at 
gealways. Genuinehar 

ances. There’s a rubber, polished nickel 






cap. Simple, neat, and effective. 





generous profit in them—made 
all the better because they’re a = The Ideai Sanitary Moistener for 
sales stimulant. Everyone you ™'Stening stamps, labels, envelope 

Il sell flaps, etc. Strictly sanitary and highly 
se om s more, because they are efficient. Made of glazed white porce- 
so satisfactory. lain, with metal partsof polished nickel. 




















Get Your Share. The Sengbusch Self- 







pill 


=) 


Th . 
hey're coming to you Closing Inkstand Co. 
culars and catalog with 400 Stroh Building 


your imprint—free. 
Also attracti ve 
store and win- 
dow display 
cards, 







MILWAUKEE, 
WISCONSIN 
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Remington Typewriter Company, Second Preferred. SHUUCUNCUNUUNLAUULOENAEEECEUOUERCAaNOONE it 
‘ ‘ ; P J - os NYE IA NYENY RNY ~ 
High for year, Jan. 8@98™; low for year, May 22@88%. RY NINGNTRIINRGR GS Y, 


Week of June 5—High, 98%; low, 8834; close, 88%. 

Week of June 12—High, 9814; low, 8834; last sales, 8834. 

Week of June 19—Sales, 100; high, 93; low, 93; close, 93. 

Week of June 26—High, 98%; low, 89; close, 89. 
Safe-Cabinet Company. 

T. A. D—The Safe-Cabinet Company is issuing $1,000,- 
000 of serial first mortgage bonds. The notes have a wide 
margin of safety as to interest and are a suitable invest- 
ment for the funds of a business man.—Investors’ Guide, 
in Chicago Tribune. 

Underwood Typewriter Company, Common. 

High for year, April 15@200; low for year, Feb. 14@168. 

Week of June 5—High, 300; low, 168; last sales, 185. 

Week of June 12—Sales, 100; high, 164%; low, 164%: 
close, 164%. 

Week of June 19—Sales, 100; high, 170; low, 170: close, 
170. 

Week of June 26 Sales, 500: high, 174: low, 172: close, 
174. 

Dividend of $2.00 for quarter, payable October 1 to stock 
of record September 4. 

Underwood Typewriter Company, Preferred. 

High for year, May 8@111; low for year, 108. 

Week of June 5—High, 110; low, 108; last sales, 108. 

Week of June 12—High, 110; low, 108: last sales, 108. 

Week of June 19—Sales, 100; high, 108%; low, 108 
close, 108! 2 

Dividend of $1.75 for quarter, pavable October 1 to 
stock of record September 4. 

Wahl Company. 

High for month June 19@50; low for month, May 31 
(a46 

Week of June 
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5—Sales, 965: high, 49: low, 46; close, 471%. 

Week of June 12—Sales, 495; high, 48; low, 47; close, 48. 
Week of June 19—Sales, 1,420; high, 50; low, 48%: 
cle se, 48 
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Week of June 26—Sales, 1,350; high, 50; low, 471%; 
close, 48%. 
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Wales Adding Machine Companv. 

The board of directors of the Wales Adding Machine 
Company declared a dividend of three per cent on the 
common stock at a meeting June 10. The dividend was 
payable July 1 to stockholders of record June 26. 


Do You Know? 
that back in the court house vaults there is a 
wealth of document records so valuable you 
simply can not set a price—valuable beyond im- 
agination. All must be in tip top order for ready 
reference—all must be safe and secure and pre- 


served for time indefinite—till the end of time. 


Business in San Francisco. = 

One may visit a dozen different firms in this citv and = 

obtain a dozen conflicting answers as to the condition of = 

business, in general, and the freight situation, in particular. = 

On the whole, it appears that business is somewhat quiet, = 

but steady. The freight situation seems to possess all the = 

sporting elements of a lottery. Some firms are getting = 

their goods, with little or no difficuity, others are only = 

obtaining partial shipments, while others again are still = 

waiting hopefully for consignments of merchandise shipped = eo 

two and even three months ago. Added to the general = Bandless Document Filing Envelopes 

difficulty of obtaining goods is the fact that some factories = 

are behind in their orders, while others are experiencing = 

difficulty in obtaining cars. = 

The feeling, on the whole, regarding business, is decid- = 

edly optimistic. In nearly all lines of commerce there is = 

a desire to get the annual vacation over and return home = 

before the Democratic convention. This sentiment of 5S 

wanting to be here, when the convention is held. is largely = 

responsible for the rush to take vacations early. There = 

are large numbers of tourists in town. The Shriners’ & 

national convention this week, in Portland, Ore., has also = 

added to.the number of visitors. Most of the brethren = 

wished to see “Frisco,” either coming or going. By the = 

use of the word “Frisco,” the local resident is always able = 

to segregate the tourist, and one can hear it, just at pres- = 

ent. in any of the places where people congregate. = 

_— 

= 

= 
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are built for this purpose. For hard usage and everlasting 
wear. Of extra heavy and extra thick, high grade manila 
paper like the elephant’s hide. Strong against wear and tear 
and adaptable to all climates—damp er dry, hot or eold— 
and so simpls any child can use them. The nickel plated brass 
clips on the ends turn the trick—they grip at any expan- 
sion and hold till moved, and besides, there are « 


NO TAPES to tie or wear, 

NO RUBBERS to dry and ret, 
NO STRINGS to snarl and break 
NO BOTHER to open and close. 


2° SPU Shae SACD ie 


Remember, no obligations on your part in asking for free 
sample to any part of the world. Investigate this most mod- 
ern court document filing envelope. Costs you nothing to 
learn all about this wonderful filing container. 


Sanford-Putnam Company to Wholesale Only. 

The Sanford-Putnam Company, wholesale and retail 
stationers, 310 Main street, Worcester, Mass., has given 
up the retail business, after having conducted it sixty-five 
vears. The wholesale department is to be enlarged, hav- 
ing quarters on the third floor of the Graphic Arts 
building. 


Do You Know? 


The Smead Manufacturing Company 
Department C 
HASTINGS, MINNESOTA, U. S. A. 
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Obtaining Co-Operation from Foremen. 

The Globe-Wernicke Company’s method of securing the 
co-operation of foremen was the subject of an article in 
the May issue of 100 Per Cent. It was by George F. Kroe- 
ger, and titled, “What We Gain from Our Foremen’s 
Meetings.” TTT LLL ELLE 
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Orderly Business 
Demands 
Diemer Products 


System is the basis of office efficiency. 
Diemer Leatherette Vertical Filing 
Pockets facilitate accurate filing, 
whether numerical, subject or alpha- 
betical. All papers are securely pro- 
tected, and easily kept intact. Index 
memoranda are legibly made in ink 
on the pockets. Leatherette does not 
readily show wear or dirt, and affords 


long, satisfactory service. 


Write for the Diemer booklet, and 


Diemer discounts to dealers. 


John F. Diemer Company 


107-9 La Fayette Street 
New York, N. Y. 
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A Bit of Horder History. 

More than a column was devoted in an issue of the 
Retail Public Ledger lately to the achievements of E. Y. 
Horder, Chicago, Ill. The account goes back twenty years, 
when E. Y. Horder started his first store on West Wash- 
ington street, in the loop. He had $250 then, and was 
about forty-two years old. He had no outside help to 
finance his business, and at times practically the entire 
stock was on display in the windows. In those days he had 
hard scratching to meet the monthly rent, which was $100. 
The present rental charge for the various stores and the 
warehouse aggregates $40,000. 

The concept on which the Horder business was built 
was service to the customer. A progressive advertising 
,0licy was formulated, including both attractive newspaper 
announcements and comprehensive window displays. The 
aim is to be distinctive in every effort of the business. 

The Retail Public Ledger quoted Mr. Horder on the 
essentials of success in business: “Right from the start 
I want to state that making a spectacular success in busi- 
ness is not, as some people imagine, just luck. It takes hard 
work and being on the job day and night until you get 
going. But any young man who will start out determined 
first of all to stick to this homely but fundamental rule of 
business is bound to get on the road that leads to sure 
succe3s.” 

Mr. Horder’s early business training was in a grocery in 
England. He came to the United States in the early 
eighties, and established himself as a newspaper distrib- 
utor in one of the Chicago suburbs. Here he worked out 
his plan to combine stationery with the newspapers and 
periodicals, and finally ventured into the business district 
downtown. 





Esterbrook Pen Prices Reluctantly Raised. 

The Esterbrook Steel Pen Manufacturing Company, 
Camden, N. J., has been obliged to announce an increase 
in the price of Esterbrook pens, the first since 1918. The 
company had hoped to weather the era of high manufac- 
turing costs without an increase to the trade, but advances 
in all materials and in labor have made it impossible to 
continue previous price standards. An announcement to 
the trade, effective June 17, 1920, detailed the increases. 

All pens listed at $1.20 per gross, advanced to $1.40. 
Radio and silver plated pens listed at $1.50, advanced to 
$1.60. Gold plated pens listed at $1.50 per gross, advanced 
to $1.75. No. 343 red ink pen listed at $1.50, advanced to 
$1.60. Assortment No. 1 advanced to $16.80. Assortment 
No. 3 advanced to $4.20. Assortment No. 5 advanced to 
$44.80. Assortments No. 7, 10 and 11 advanced to $1.40. 
Assortment No. 14 advanced to $4.80. Assortment E 
advanced to $1.40. Nos. 334, 335, 336, 486, 487, 488 (text 
writers), Ne. 344 double line ruling pen, also drawing and 
lettering pens to remain the same as heretofore. The 
above prices are subject to the same terms and discounts 
as heretofore. 








Civil Service Positions in Canal Zone. 

Examinations will be held by the United States Civil 
Service Commission at various cities in the country for 
the positions named below, on the dates specified. Stenog- 
rapher and typist, Panama Canal Service—July 20 (open 
to men and women). Clerk, Panama Canal Service—July 
21 (open to men only). Particulars can be obtained from 
the secretaries of the commission’s district offices, men- 
tioning the positions as stated. 


Work Begins on New Monroe Factory Unit. 

At a recent meeting of the directors of the Monroe 
Calculating Machine Company, it was decided to start 
work at once on the new large unit of the Monroe factory 
at Orange, N. J. The plans for the new building are 
nearly complete. The new unit will be a modern factory 
of concrete construction, with curtain walls of brick sim- 
ilar to the present factory. It will be four stories high, 
with a floor space that will more than double the present 
floor space of the Monroe factory. Ground was broken 
for the new building early in July. 


Thorp & Martin Lead Boston Bowlers. 

The championship of the Boston Stationers’ Bowling 
League was won by the team from Thorp & Martin, a 
silver trophy being awarded by the Association. Ward’s 
and McAdams tied for second place. The standing of the 
remaining teams was: Moore Pen Company; Thos. 
Groom & Company; Adams, Cushing & Foster; The 
Carter’s Ink Company; J. T. Towhill & Company. The 
season was concluded with a dinner and theater party. 
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efficiency of every 
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colors and assortments. 
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The American Crayon Company 


“ESTABLISHED 1835” 
Sandusky, Ohio U. S. A. New York, N. Y. 
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The Importance of Selling 
MultiKopy Carbon Paper 


When a stenographer can’t buy the carbon paper printing the 
clearest copies at one store, she goes to another store. She is 
likely to get the habit of straying to that other store, not only 
for carbon paper, but for all office supplies. 


tIAOPY 


The Carbon Paper 
SWot-tam @ih7--mey-Latje-tesle)e 





Prevent this unaccountable loss of customers by carrying 
always a full line of MultiKopy. 


MultiKopy not only gives satisfaction, but it is the only carbon 
paper nationally advertised. Its nation-wide advertising in the 
Saturday Evening Post, Literary Digest and other magazines 
is continually sending you new users. The satisfaction it gives 
causes new users to continue to be users. 


We make it extremely easy for you’ve-got-to-show-me dealers 
to carry MultiKopy. We agree to take back after a specified 
time all unsold stock—should there be any. 


Our Definite Selling Plan gives the details. Send for 
it today. 
Star Brand Typewriter Ribbons 
Also Give Satisfaction 


They sell on their merits. They don’t fill. They are nationally 
advertised in every MultiKopy advertisement. 


F. S. Webster Co., 338 Congress Street, Boston, Mass. 
NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
PHILADELPHIA: 908 Walnut Street | PITTSBURGH, PA.: 830 Park Building 
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New York Master Printers at Holyoke. 


Two hundred and thirty-five master printers of the New 
York Employing Printers’ Association were the guests of 
the American Writing Paper Company Tuesday, June 22, 
while on the association’s annual educational trip. They 
came by train from Albany, whither they had gone from 
New York by boat, and arrived at the Holyoke station at 
noon. They were met by a large contingent of American 
Writing Paper men and taken to the Hotel Nonotuck, 
where a splendid luncheon was served. 

After their repast the visitors were conveyed in auto- 
mobiles, and by a special grouping arrangement which 
obviated any confusion, to the two mills of the company, 
the Linden and the Gill, and to the department of tech- 
nical control, which contains the finest industrial labor- 
atory in the country. The groups were subdivided into 
smaller contingents, each of which was accompanied by a 
guide who pointed out and fully explained the various 
processes of paper-making, and the special work and 
equipment of the laboratory. 


Atop Mt. Tom. 


At six o’clock, after their interesting sight-seeing excur- 
sion, they were conveyed to the general office, where four 
special trolley cars had been engaged to take the visitors 
up to Mt. Tom. These cars were well packed and the use 
of automobiles also became necessary to fully accommo- 
date the guests and the accompanying members of the 
company. An informal reception was held on the summit. 
Many expressed wonder at the beautiful view from the 
mountain top, which nearly all of the visitors enjoyed for 
the first time. An excellent menu was provided for the 
dinner. The guests were entertained by Miss L. Hazel 
Childs, operatic soprano, and Miss Isabel Arnold, in her 
unique musical imitations, by J. Rosamond Johnson and 
his “Inimitable Five” in “Syncopation,” and the Mt. Tom 
orchestra. 

Souvenirs of cigarette boxes, a handsome box of the A. 
W. P. Company’s coupon bond stationery, a souvenir book 
of Mt. Tom, the “26 Mill Unity Book,” and a splendidly 
bound volume just issued by the company on “Discovering 
New Facts About Paper,” were presented to every guest. 

Address by President Galliver. 

After the dinner George A. Galliver, president of the 
company, read an address of welcome to the visitors in 
which he showed his appreciation of the work of the 
Typothetae, nearly all of the guests being members, and 
how happy he was that such a large delegation was suf- 
ficiently interested in the paper industry to come down to 
Holyoke to inspect the company’s plant. 

Charles C. Walden, Jr., of New York City, was the 
toastmaster and introduced the speakers in a happy and 
appropriate manner. The mayor of Holyoke, John F. Cro- 
nin, in a few choice phrases, welcomed the guests to the 
city of Holyoke. He was proud that such a large number 
of New Yorkers had honored the city by their coming. 
Ever since Holyoke has been Holyoke it has been known 
as “The Paper City,” a distinction which has given it a 
reputation throughout the world. Mr. Cronin paid a spe- 
cial tribute to the American Writing Paper Company’s 
personnel as “real live fellows,” always interested in civic 
affairs and ever ready to help the town—‘“a large, pro- 
gressive organization which does not allow its own inter- 
ests to dominate.” 

Appreciation of Master Printers. 

Mr. Walden then introduced E. F. Eilert, president of 
the Master Printers’ Association. This speaker humor- 
ously expressed his appreciation of the American Writing 
Paper Company’s hospitality as such a fine sample that he 
was quite ready and willing to stay and partake of it all 
summer! He felt that every one of the visitors owed a 
debt of gratitude for the warm welcome and for the enter- 
tainment. All were gratified that they had been privileged 
to see the operations of the paper industry at first hand 
and to learn what the paper manufacturers are doing for 
the printers. As president of the “largest printing organi- 
zation in the world,” he referred to the visit as “one of 
the most memorable” in their lives. At his suggestion the 
visitors rose and gave three hearty cheers for the Amer- 
ican Writing Paper Company and for Holyoke. 

B. E. Hutchinson, treasurer of the American Writing 
Paper Company, followed. After a few humorous remarks 
relating to printers and printing, which were appreciated 
by the audience, he discussed “Business Confidence” as 
depending largely upon the ability and capacity of the 
individual business man to devote to the problems of his 
business. He congratulated the printers upon their better 
accounting and costs methods and gave special credit to 


VUL 








3144c a month 
at the very most— 


see guarantee 
on the bottom 


Put that on a card and hang it on the 
VUL-COT you are displaying in 
your store. 

Along with the handsome appear- 
ance of the VUL-COT and its self- 
evident efficiency as a waste basket, 
you will find the card will clinch 
many sales without so much as a 
single selling argument on the part 


of your clerks. 


In the busy stationery store of to- 
day, handling thousands of different 
articles—it is these “self-evident” 
products like VUL-COT Waste 
Baskets, products that sell just 
from being displayed, that save time 
and make profits for the stationer. 


There are very, very few stationers 
who do not handle VUL-COTS. If 
you are one of that few you are los- 
ing some very easy profits. 


American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
A. R. MacDougall Co, Ltd., 
266 King St., Toronto, Canada 


VUL-COT Fibre 


“COT Fibre 
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Office Chairs 


OU sellthem. They add 

to your profits. Maybe 
they add to your good will. 
Your good will is increased 
when you sell 


Nichols & Stone 
Chairs 


High quality, fine . appear- 
ance and durability make 
lasting friends in business. 
This benefits not only your 
furniture and equipment 
activities, but the stationery 
and office supply business 
as well. 


Write for Catalog O-1 
Nichols & Stone Company 


Gardner, Mass. 


Export Department: 25 Whitehall St., New York, N. Y 
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the United Typothetae of America for the splendid work it 
had instituted and promoted. 
Inspiration Afforded by Typothetae. 

This work, he said, had been an inspiration for other 
industries to follow. The paper industry has been devel- 
oping some costs and accounting methods for itself along 
similar lines. Among other things, Mr. Hutchinson 
touched upon the fact that labor now recognizes produc- 
tion is necessary for a stable industrial situation, a very 
important factor when compared with the underproduction 
and unrest which prevailed soon after the closing of the 
war. He believed that America could now look forward 
to a period of industrial prosperity. 

William Green, president of the United Typothetae of 
America, was next called upon. He was glad of the 
opportunity to thank the American Writing Paper Com- 
pany for its hospitality. He said that he had enjoyed the 
trip through the mills and had passed through a variety 
of experiences. For instance, he was given a Turkish bath 
in one mill, a hot shower in another, and even a coal 
shower elsewhere. He thanked Mr. Galliver, of the Amer- 
ican Writing Paper Company, on behalf of the printers 
not only of New York, but of the entire United States, for 
the endorsement of the policy of the United Typothetae 
of America, and for his willingness to co-operate with the 
members of that body. He congratulated the American 
Writing Paper Company on its methods of paper standard- 
izing, which he considered as excellent for both paper 
manufacturer and printer. 

Mr. Galliver was again called upon to speak and took 
as his subject, “Looking Ahead.” He advised business 
men to look upon business in its larger aspects, involving, 
as it does, both human and psychological factors. He 
believed that every business man should pay attention to 
the possibilities of the future and should forecast, in a 
measure, what are these possibilities. He did not believe, 
as has been predicted by some authorities, that the industry 
of the United States was likely to be involved in a situation 
of panic. Mr. Galliver himself has looked into the future, 
he has good grounds for believing that our industries are 
sound and that there will be a long period of prosperity. 
He advised business men to have confidence in the future 
and that the state of mind which foresaw disaster should 
be immediately corrected. 

Business Conditions Sound. 

“We can place every confidence in our Federal Reserve 
Board and its excellent system, and while a war-stricken 
world is clamoring for goods there is no real indication of 
a decline im prosperity,” he went on to say, “the govern- 
ment of the United States should adopt every means in its 
power to eliminate socialism, extravagance, and other mili- 
tating factors which, to some extent, cause the attitude of 
pessimism.” 

George Ritterband. of the visiting delegation, expressed 
his appreciation for the good time he and his friends had 
had in Holyoke, and assured every “Eagle A” man in re- 
turn a cordial welcome on visiting New York. 

Dr. R. E. Rindfusz, of the company’s department ot 
technical control, was the next speaker. He discussed the 
great advantages of industrial research and of the results 
that were attained through the combination of research 
work with the experience of the practical man in the mill. 
He outlined some of the important developments, not only 
in the paper trade, but in other trades, which had accrued 
from scientific investigation and practice. He further as- 
sured the visiting printers that if they had any paper prob- 
lems which they wished to have solved his department 
was at their disposal. 

The visitors were conducted back to their respective 
hotels by special trolley cars and automobiles. They re- 
turned to New York the next morning. 





Latest Method of Forgers. 

A new form of check swindle has been disclosed in the 
centra! West, leading to the schemer’s securing a mer- 
chant’s bank endorsement. Subsequently the forger has 
the signature of the merchant which can be simulated on 
a bogus check, and cashed. 

The con man opens an account at a local bank. He 
buys merchandise from one of the stores, giving a check 
in payment. The check comes back to the merchant 
marked “insufficient funds.” The swindler happens back 
in the store at a later date, and the dealer tells him that 
the check was returned by the bank because it was drawn 
ior a sum exceeding his balance. The stranger is very 
apologetic, pays cash for his purchase, and receives the 
dishonored check. The rest is a mere matter of detail 
for an expert penman. 
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to be proud of 






Secu Desks and ‘l'ables 


is a life-long advertisement for the men who sold them. 

Security STEEL desks and tables are a complete line—desks for everybody—from 
typists to directors, including desks for bookkeepers, sanitary roll-top desks, flat desks 
and tables for every office purpose. Each is a perfect example of the steel-worker’s art 
and skill. 

Remember that desks are the biggest item in office equipment—and make sales 
with profits worth working for. Don’t be content with selling a man a desk-file—sell 
him a desk. Consider every office a prospect for the dignity, durability and convenience 
of Security STEEx desks and tables. 
nmonwealth Ed Phoenix Insurance 


»>users: U.S. St irmour Grain. Colgate, Cor 


! Willvs-Overland 


STEEL EQUIPMENT CORPORATION 


Makers of the Full Line of Security Steel Office Equipment and Security Supplies 


AVENEL, NEW JERSEY New York Branch: 25 West 45th Street 














—is a sale to be proud of for the dealer. 
Every office well furnished with 
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Swiss Distributors Enjoy United States. 


Messrs. Pfeiffer and Kunz of Herman Moos and Company, 


Zurich, Pay Business Calls to American Cities. 





Among those who descended the gangplank of the La 
France, docking at New York May 27, were Messrs. Fred 
Pfeiffer and Ernst Kunz, managing director and store 
manager respectively, of Herman Moos & Company, 


Zurich, Switzerland. They came to America seeking a few 
new lines on an exclusive territory basis, for their country, 
ind took occasion to inspect factories and business meth- 
dds in which they were interested. New York, Washing- 
ton, Philadelphia and Pittsburgh were among the cities 
visited en route to Chicago. From Chicago they expected 
to go to Detroit, Buffalo, 





July, 1920. 


possibilities for steel furniture are a trifle better, although 


several large Swiss plants are engaged in making furniture 


of this character, and it is probable that German compe- 
tition will soon be revived. It was the belief of these 
gentlemen that the greatest future for American exports 
to Switzerland lies in the realm of office devices and office 
machines in the manufacture of which we have in most 
instances no real competitors for quality. Germany has 
not yet extensively re-entered the Swiss markets and has 
much to accomplish toward placing her house in order 
before she can hope to acquire her old commercial stand- 
ing. Nevertheless German goods are being sold and 
many Teutonic products will win large markets on the 

continent because of price. 
Chicago friends of Messrs. Pfeiffer and Kunz arranged 
an automobile trip for them 





Cleveland, Syracuse and Roch- 
ester before sailing on a Cana- 
dian-Pacific boat early in July. 
During their visit, agency ar- 
rangements were closed with 
several important American 
houses. 

Herman Moos & Company 
is one of the largest Swiss 
houses dealing in office devices 
and office furniture. It was 
founded by Herman Moos, and 
through his efforts became an 
important factor in Swiss of- 
fice appliance trade. Almost 
at its imception, Mr. Pfeiffer 
joined the firm in what he 
terms “a general capacity”; 
that is, he swept the little of- 
fice, wrapped bundles and did 
a little of everything. But he 
grew as the firm prospered, 
and some nine years ago he 
was taken into the firm. His 
interest increased and today 








which not only introduced 
them to “Illinois-sized” farms 
and a delightful countryside, 
but included a journey to Mil- 
waukee and an inspection of 
the Woodstock typewriter 
factory at Woodstock. 


Barker Transferred to 
Syracuse for E-F. 

H. L. Barker, Eastern dis- 
trict installation supervisor of 
the Elliott-Fisher Company, 
522 Bulletin building, Phila- 
delphia, Penna., has been ap- 
pointed manager of the office 
at Syracuse, N. Y. Mr. Mas- 
sey, formerly in charge at 
Syracuse, has been advanced 
to the Buffalo office. 


Strategic Value of Direct 





he is directing head of the 
business and is associated with 


BUILDING OCCUPIED BY 


Advertising. 
Robert E. Ramsay, director 
HERMANN MOOS & CO of sales promotion, the Amer- 


Jules Brundle in the director- AT ZURICH, SWITZERLAND.—Sales and Display Rooms ican Writing Paper Company, 
ship. Mr. Kunz does much of 0©n the First and Second Floors; Offices on Third; Work- contributed an illuminating ar- 


the buying and manages the 
local store in Zurich. Mr. 
Moos, who retains a financial interest in the house, 
wished to take things a trifle less strenuously, and 
he felt that he was leaving the general management in 
capable hands when Mr. Pfeiffer took the reins some five 
vears back, yet the founder of the house himself retains 
the active direction of a portable typewriter agency. 

This was Mr. Pfeiffer’s initial visit to the United States, 
although Mr. Kunz had lived here some years ago, long 
enough to acquire a Detroit accent. Both gentlemen ex- 
pressed themselves as delighted with the cordial reception 
they met with everywhere at the hands of business men 
on this side, and Mr. Pfeiffer lamented the fact that he 
had not visited us ten years ago. 

The callers ventured the opinion that wood furniture 
of American manufacture would not find a ready market 
in Switzerland, because the local product and importations 
from Germany make American prices prohibitive. But the 





FRIEDR. PFEIFFER, 
Managing Director, Hermann of the House 
Moos & Co., Zurich. 


shops and Offices on Fourth; 
and Workshops in the Topmost Story. 


ERNST KUNZ, 


Als ? ; - Storage , ; on 
Also Rooms for Storage ticle to the June issue of The 


Mailbag. “The Strategic Value 
of Direct Advertising” cites instances in which, for a va- 
riety of reasons, direct mail campaigns were used to de 
velop markets. 


Head of Commerce Bureau to Leave. 

Philip B. Kennedy, director of the Bureau of Foreign 
and Domestic Commerce, Washington, D. C., has resigned, 
effective July 1. He will become vice-president of the 
First Federal Foreign Banking Association, which has 
been organized in New York under the Edge act 


Wales “Workers Dance. 


Employees of the Wales Adding Machine Company, 
Wilkes-Barre, Penna., were entertained by the winning 


basket ball team at the Elks’ Club, dancing being the 
diversion. 





JULES BRUNDLE, 


of Hermann Partner, Hermann Moos & 
Moos & Co., Zurich. 


Co., Zurich. 
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1 jf Sectional Bookcases 


Stimulate Your Furniture Sales 


Attractive, Practical, Salable Stacks 


For Business, Professional or Home Use 








These Salient Features Characterize 


jjzs Expansible Book 
Sections 


Dust Shield over the book space in 
section excludes the dust and forms an 
independent recess into which the door 
recedes when opened. Riveted through 


the Dust Shield is the 


Door Guide or Equalizer which con- 
truls the action of the door so that it can 
travel only straight forward and back. 
This Equalizer is substantially made of 
steel. It is securely riveted so there is 
no unnecessary play to allow the door to 
rub or stick. 


Air Cushioned Doors The Dust 
Shield encloses each section. The door 
fits against the Dust Shield and project- 
ing shoulder making the book space 
dust-tight and almost air-tight. Doors 
close easily without slamming or noise. 


Standard and Mission Styles You may 
make your choice from Standard design 
cases in Plain or Quartered Oak in any 
of eight stock finishes and also Mahog- 
any and Mahogany Finish. Mission De- 
sign Cases are made in handsomely 
flaked quartered oak only. Early 
English, Fumed or Weathered finishes 
are most popular. Large variety of 
Leaded Glass, Etc., makes line still more 
adaptable and salable. 














A copy of our new catalog No. 20 will be 
sent on’ request. Attractive discounts 
to Dealers. 








The J Manufacturing Co. 
162 Union Street Monroe, Michigan ——— 
ed Stationers Sanh Co 


New York—The J& Manufacturing Co. Chicago—Associat 
A. H. DENNY, Mar. E. E. BLANKEMEYER, Gen’! Mgr. 
368 Broadway 201-215 North Franklin St. 














some figure of quartered oak. 
Sides and back are handsomely 
panelled plain oak. 


A High Grade Line 


The Dull or Velvet, Golden and 
Natural Oak and Mahogany 
finishes make these files attrac- 
tive in appearance. Examine 
the inside finish. Note the 
painstaking attention to de- 
tails which make these files 
easy to operate—lasting—ser- 
viceable. 


No. 1223 on 1221 Base 


for almost any assortment of sizes. 








No. 1222 on 1221 Base 


Do you know the present #4 Line? Let us 
send you catalog showing Filing Devices, 
Filing Desks, Filing Supplies, Stationery 
Specialties, Sectional Bookcases, Etc. 
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Sf cs 1220 Line 


Quality }Files at Reasonable Prices 


Compare these cabinet values with anyJother of the standard de- 
sign files, in Letter, Cap and Invoice sizes, and you will find these 
superior in appearance, workmanship and durability. Drawers 
roll freely on Double Roller Bearing Supports; have Self Locking 
Follow Blocks on easily removable rods. Drawer Fronts and Tops 
are five-ply Veneer. Warp-proof and split-proof. Show hand- 








No. 1220 


Capacity 20000 Letters 


This is a "leader" in many progres- 
sive office appliance stores. Unlike 
other "leaders" it yields a liberal pro- 
fit. These cabinets are extensively 
advertised—they are favorably 
known at a retail price which takes 


care of your profit. 
Do you know the whole line? Bear 
in mind that this is not merely a 


cabinet or two. The line embodies 


files for almost every standard size card or business paper. Almost any capacity 
Our Catalog No. 20 will inform you 


This is one of the Five Complete Lines of $f 2 Filing Devices 
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This is the most popular of all letter 
filing cabinets. It is well and favor- 
ably known as the most practical of 
all inexpensive files. 

Note its unique construction. All 
superfluous parts and operations in 
manufacture have been eliminated. 
All parts are amply strong. Its 30 
frame joints are triple—secured, in- 
terlocked, glued and held by 60 
screws. Drawers roll on Roller 
Bearings and are equipped with fae 
Automatic Follow Blocks. 


The f#/&* Manufacturing Co. 


Monroe, Michigan 
New York—The #2 Manufacturing Co.. A. H. DENNY, Mgr., 368 Broadway 
Chicago-— Associated Stationers Supply Co., E. E. BLANKEMEYER, Mgr., 201-215 Franklin St. 


162 Union Street “- 


fetes 421 Line 


Files Produce: Repeat Orders - Du- 
plicate Orders - Satisfied Customers 


‘The prospective customer you referred to us bought a letter file, order for 
We now want two more outfits like the first. Friends 
of our first customer have ordered these.’”’ 


‘“‘We want a file outfit like the one you sold Blank & Co., of our city.”’ 
They show, better than anything else, 


which you filled. 


Letters like these reach us continually. 
the satisfaction which these files give their users. 9/@@ Lines are easy to sell, 
and they stay sold. Workmanship, construction, capacity, service and price con- 
sidered, you give your customer better value for every dollar invested than in any 
other line. 








Extensive Advertising 


has standardized these files as a basis 
by which filing cabinet values are 
judged. Customers cheerfully pay 
the advertised price—which nets the 
dealer a liberal profit. ‘‘See your 
dealer’’ in every advertisement 
sends the prospects to your store. 


Heartiest Co-operation 


makes your saleseasy. Prospective 
customers who write us{for catalog, 
ete., are referred to the dealers in 
their town who sell #@@ files. Sales 
helps, in form of leaflets, rye 
newspaper copy etc., assist in | 
campaigns. e innumerable deal- 
ers who have benefitted by our plan 
will tell you of its result—producing 
influence. 


A Most Complete Line 
Made in Letter, Legal Cap and 
Invoice sizes, capacity 6000 papers 
per drawer. Also made with as- 
sortments of 10 kinds of drawers 
for filing index cards, blanks, 
vouchers, ete. You must see the 
line in Catalog 20 to appreciate 
its extensiveness. 


Write for YOUR Copy Today 
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Compact Filing 
Sections are the de- 
mand—filing sections 
where limited filing 
space is required or 
where floor space is re- 
stricted. These sec- 
tions are 18 inches wide. 
Like the Horizontal Fil- 
ing Sections, they are 
made in 15 inch and 24 
inch depths. Greatest 
filing capacity in small- 
est space. The ingen- 
ious interlocking device 
isinvisible. It acts auto- 
matically when sections 


are stacked together. 

There are 30 kinds of sec- 
tions—one for almost every 
known filing need. They are 
inexpensive considering their 
elegant workmanship, dur- 
able construction and hand- 
some finish. Golden, or 
Natural Oak or Mahogany 
finishes. The larger drawer 


Sic Compact ana Horizontal 


Sectional Filing Devices Meet the Demands 


of Almost Any Office 


The Line to Push for Piecemeal Purchases 
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Horizontal Fil- 
ing Sections are 
the result of demand for 
a few filing sections to 
intermember with #/& 
Receding Door Sections. 
Now made in 28 styles, 
capacities and sizes to 
meet almost every busi- 
nessor professiona! office 
requirement. ‘Thirty- 
four (34) inches over all. 
"Compact Sections" 
shown herewith align 
with these longer sec- 
tions thus utilizing al- 
most any available 
space. 
Beautiful figured Quar- 
tered Oak in eight stock 
finishes, also Mahogany 
finish. Let us tell you 
more about them. Get 
Catalog 20. 





fronts’are five-ply veneer. Align with the 34 inch length Horizontal Sections thus making lengths 
which utilize almost any available space. A handsome, attractive line of files to meet many 


modern demands. See this line in Catalog 20. 


y hie Stationery Specialties 


Make instant appeal on an efficiency and price basis. Our Catalog 20 is a veritable 
compendium of office speciaities. All goods listed are of our own manufacture. 
When you want Box Letter Files, Transfer Cases, Paper Clips, Scrap Books, Ac- 
count Files, Midget Card Outfits, Letter Trays, Desk Stands, Etc., Ete., consult 
your #2 Catalog. 

Many benefits are derived from making your purchases of such sundries from 9a 
lines. Our policy of co-operation is an established fact of material benefit to many 
dealers, It is not merely a theory or promise. Get acquainted by writing now for 
your copy of catalog and information, prices, discounts terms and selling helps. 


The Jf Manufacturing Co. 


162 Union Street -- Monroe, Mich. 


New York—The #2 Manufacturing Co., 
A. H. DENNY, Mgr., 368 Broadway. 

Chicago-— Associated Stationers Supply Co., 
E. E. BLANKEMEYER, Gen’! Mgr., 201-215 Franklin St. 


Address Mail to Factory 
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jf Sectional Bookcases 


Stimulate Your Furniture Sales 


Attractive, Practical, Salable Stacks 


For Business, Professional or Home Use 








These Salient Features Characterize 


§fis Expansible Book 
Sections 


Dust Shield over the book space in 
section excludes the dust and forms an 
independent recess into which the door 
recedes when opened. Riveted through 


the Dust Shield is the 


Door Guide or Equatizer which con- 
truls the action of the door so that it can 
travel only straight forward and back. 
This Equalizer is substantially made of 
steel. It is securely riveted so there is 
no unnecessary play to allow the door to 
rub or stick. 


Air Cushioned Doors The Dust 
Shield encloses each section. The door 
fits against the Dust Shield and project- 
ing shoulder making the book space 
dust-tight and almost air-tight. Doors 
close easily without slamming or noise. 











Standard and Mission Styles You may 
make your choice from Standard design 
cases in Plain or Quartered Oak in any 
of eight stock finishes and also Mahog- 
any and Mahogany Finish. Mission De- 
sign Cases are made in handsomely 
flaked quartered oak only. Early 
English, Fumed or Weathered finishes 
are most popular. Large variety of 
Leaded Glass, Etc., makes line still more 
adaptable and salable. 





A copy of our new catalog No. 20 will be 
sent on request. Attractive discounts 
to Dealers. 












The J Manufacturing Co. 





: : a 
162 Union Street Monroe, Michigan — 
New York—The H/2@ Manufacturing Co. Chicago—Associat tationers Supply 
A. H. DENNY, Mar. E. E. BLANKEMEYER, Gen’! Mgr. 






368 Broadway 201-215 North Franklin St. 
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are five-ply Veneer. 
some figure of quartered oak. 
Sides and back are handsomely 
panelled plain oak. 


A High Grade Line 


The Dull or Velvet, Golden and 
Natural Oak and Mahogany 
finishes make these files attrac- 
tive in appearance. Examine 
the inside finish. Note the 
painstaking attention to de- 
tails which make these files 
easy to operate—lasting—ser- 
viceable. 





No. 1222 on 1221 Base 
Do you know the present 94 Line? 


send you catalog showing Filing Devices, 
Filing Desks, Filing Supplies, Stationery 
Specialties, Sectional Bookcases, Etc. 


If es 1220 Line 


Quality /Files at Reasonable Prices 


Compare these cabinet values with anyother of the standard. de- 
sign files, in Letter, Cap and Invoice sizes, and you will find these 
superior in appearance, workmanship and durability. 
roll freely on Double Roller Bearing Supports; have Self Locking 
Follow Blocks on easily removable rods. Drawer Fronts and Tops 
Warp-proof and split-proof. 


No. 1223 on 1221 Base 


files for almost every standard size card or business paper. 


for almost any assortment of sizes. Our Catalog No. 20 will inform you. 


Drawers 


Show  hand- 


No. 1220 


Capacity 20000 Letters 


This is a "leader" in many progres- 
sive office appliance stores. Unlike 
other "leaders" it yields a liberal pro- 


fit. These cabinets are extensively 
advertised—they are favorably 
known at a retail price which takes 
care of your profit. 

Do you know the whole line? Bear 
in mind that this is not merely a 
cabinet or two. The line embodies 


Almost any capacity 


This is one of the Five Complete Lines of ff Filing Devices 


Let us 
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.eid is the 


Door Guide or Equatizer which con- 
trols the action of the door so that it can 
1 straight forward and back. 
is substantially made of 
riveted sO there i is 








This is the most popular of all letter 
filing cabinets. It is well and favor- 
ably known as the most practical of 
all inexpensive files. 

Note its unique construction. All 
superfluous parts and operations in 
manufacture have been eliminated. 
All parts are amply strong. Its 30 
frame joints are triple—secured, in- 
terlocked, glued and held by 60 
screws. Drawers roll on Roller 
Bearings and are equipped with fa 
Automatic Follow Blocks. 


The f/@* Manufacturing Co. 


Monroe, Michigan 
A. H. DENNY, Mgr., 
Chicago— Associated Stationers Supply Co., E. E. BLANKEMEYER, Mgar.., 201-215 Franklin St. 


162 Union Street ={- 


New York—The #2 Manufacturing Co., 





Sf 421 Line 


Files Produce: Repeat Orders - Du- 
plicate Orders - Satisfied Customers 


‘‘The prospective customer you referred to us bought a letter file, order for 


which you filled. We 


now want two more outfits like the first. Friends 


of our first customer have ordered these.’’ 
‘“‘We want a file outfit like the one you sold Blank & Co., of our city.”’ 


Letters like these reach us continually. 


They show, better than anything else, 


the satisfaction which these files give their users. 9 Lines are easy to sell, 


and they stay sold. 


Workmanship, construction, capacity, service and price con- 


sidered, you give your customer better value for every dollar invested than in any 


other line. 











Extensive Advertising 


has standardized these files as a basis 
by which filing cabinet values are 
judged. Customers cheerfully pay 
the advertised price—which nets the 
dealer a liberal profit. ‘‘See your 
dealer’’ in every advertisement 
sends the prospects to your store. 


Heartiest Co-operation 


makes your saleseasy. Prospective 
customers who write us{for ca 

ete., are referred to the dealers in. 
their town who sell Wee files. Sales 
helps, in form of leaflets, elec 
newspaper copy, etc., assist in | 
campaigns. e innumerable deal- 
ers who have benefitted by our plan 
will tell you of its ropelt--qaulanall 
influence. 


| 


A Most Complete Line 
Made in Letter, Legal Cap and 
Invoice sizes, capacity 6000 papers 
per drawer. Also made with as- ~ 
sortments of 10 kinds of drawers 
for filing index cards, blanks, 
vouchers, ete. You must see the 
line in Catalog 20 to appreciate 
its extensiveness. 


Write for YOUR-Copy Today 
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Compact Filing 
Sections are the de- 
mand—filing sections 
where limited filing 
space is required or 
where floor space is re- 
stricted. These sec- 
tions are 18 inches wide. 
Like the Horizontal Fil- 
ing Sections, they are 
made in 15 inch and 24 
inch depths. Greatest 
filing capacity in small- 
est space. The ingen- 
ious interlocking device 
isinvisible. It acts auto- 
matically when sections 


are stacked together. 

There are 30 kinds of sec- 
tions—one for almost every 
known filing need. They are 
inexpensive considering their 
elegant workmanship, dur- 
able construction and hand- 
some finish. Golden, or 
Natural Oak or Mahogany 
finishes. The larger drawer 


fronts"are five-ply veneer. 
which utilize almost any available space. 
modern demands. See this line in Catalog 20. 


Sf cle Compact ana Horizontal 


Sectional Filing Devices Meet the Demands 


of Almost Any Office 


The Line to Push for Piecemeal Purchases 
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Horizontal Fil- 
ing Sections are 
the result of demand for 
a few filing sections to 
intermember with #2 
Receding Door Sections. 
Now made in 28 styles, 
capacities and sizes to 
meet almost every busi- 
nessor professional! office 
requirement. ‘Thirty 
four (34) inches over all. 
"Compact Sections" 
shown herewith align 
with these longer sec- 
tions thus utilizing al- 
most any available 
space. 

Beautiful figured Quar- 
tered Oak in eight stock 
finishes, also Mahogany 
finish. Let us tell you 
more about them. Get 
Catalog 20. 


Align with the 34 inch length Horizontal Sections thus making lengths 
A handsome, attractive line of files to meet many 








Ife Stationery Specialties 


Make instant appeal on an efficiency and price basis. Our Catalog 20 is a veritable 
compendium of office speciaities. All goods listed are of our own manufacture. 
When you want Box Letter Files, Transfer Cases, Paper Clips, Scrap Books, Ac- 
count Files, Midget Card Outfits, Letter Trays, Desk Stands, Etc., Etce., consult 
your H2# Catalog. 

Many benefits are derived from making your purchases of such sundries from 9/3 
lines. Our policy of co-operation is an established fact of material benefit to many 
dealers. It is not merely a theory or promise. Get acquainted by writing now for 
your copy of catalog and information, prices, discounts terms and selling helps. 


The Js Manufacturing Co. 


162 Union Street -- Monroe, Mich. 


New York—The 9/2 Manufacturing Co., 
A. H. DENNY, Mgr., 368 Broadway. 


Chicago-— Associated Stationers Supply Co., 
E. E. BLANKEMEYER, Gen’! Mgr., 201-215 Franklin St. 


Address Mail to Factory 
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Ravenswood 
Glass Desk Pads 
Widen Your Sales Field 


IMPRESSIONS 


A Magazine for Progressive People 





“T HERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high, grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


TWO DOLLARS A YEAR 


Send a two dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 





Revenswood Glass Desk Pad 


Highly-polished plate giass mounted on a base of 
beavy, well-seasoned board. The glass is retained in 
piace by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it 

to ineert or remove memos under the glass. Fw 

with felt backs as an extra 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 
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Ravenswood Office Specialties Co. 
Originatere of Glace Desk Pade 


1800-2 Newport Avenue CHICAGO 
We alee Manufacture Roeco Glaes Desk Pads - 


IMPRESSIONS PUBLISHING CO., LTD. 
36 King St., Covent Garden, London, W. C. 2., England 
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FROM WHITE TO BLACK 


In twenty-four colors and hues, unrivalled for 
accuracy of color, smoothness, durability and 
blendability. 

In highest favor with students in Technical 
Schools, Colleges and High Schools. 

Packed in bulk, one-quarter of a color to the 
box, and in 7 and 12-color assortments. 

JOSEPH DIXON CRUCIBLE CO. 


PENCIL DEPT. 98-XJ, JERSEY CITY, N. J. 





July, 


1920. 
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Meetings and Dinners 





Mid-Western Stationers’ Meeting at Wichita. 


A meeting of the Mid-Western stationers was held at 
Wichita, Kans., June 16, to discuss trade relations. The 
call was issued by Herman H. Cast (secretary of the 
Western Litho & Office Supply Company, Wichita), vice- 
president of the Mid-West Division of the National Asso- 
ciation of Stationers and Manufacturers for the state of 
Kansas. Those included in the invitations were: 

Clark Field, president, the Field Stationery Company, 
Tulsa, Okla., and vice-president of the Mid-West Division 
of the National Association of Stationers and Manufac- 
turers for the state of Oklahoma; Gerry A. Manning, sales 
manager of the Joplin Printing Company, Joplin, Mo., 
and vice-president of the Mid-West Division of the Na- 
tional Association of Stationers and Manufacturers for the 
state of Missouri; Kellogg Smith, secretary of the 
Schooley Stationery & Printing Company, Kansas City, 
Mo., and secretary of the Mid-West Division of the Na- 
tional Association of Stationers and Manufacturers; 
Charles L. Mitchell, sécretary and sales manager of Crane 
& Company, Topeka, Kans., and president of the Mid- 
West Division of the National Association of Stationers 
and Manufacturers; D. W. Collins, president of the West- 
ern Bank Supply Company, of Oklahoma City and Tulsa, 
Okla.; Geo. Hausam, president, the Hutchinson Office 
Supply & Printing Company, Hutchinson, Kans., and J. D. 
Thomas, manager office furniture department of the 
Hutchinson Office Supply & Printing Company, Hutch- 
inson, Kans. 

The meeting was called for 10 a. m. Wednesday, June 
16, and the entire morning was devoted to the discussion 
of problems affecting the stationers of that section of 
the country, and the advantages to be obtained by being a 
member of the National Association of Stationers and 
Manufacturers. At noon a luncheon was served in the 
grill room of the Hotel Lassen. Immediately thereafter 
the meeting was taken up again, and the whole afternoon 
devoted to the discussion of constructive ideas. At five 
o’clock all those present visited the five leading stationery 
and office supply stores in Wichita, and at 6:30 all the 
members present were entertained at a banquet at the 
Hotel Lassen by the stationers of Wichita. Those enter- 
taining being: 

The Hosts. 

W. A. Vincent, president, the Western Lithographing & 
Office Supply Company; also Herman Cast, Geo. Barnes, 
F. E. Lynch and Bertram Tizard of the same company. 
The Goldsmith Book & Stationery Company was repre- 
sented at the meetings and the banquet by Ike Goldsmith. 
president, and also Arthur Horsman, Bert Thompson and 
Karl Zeininger. The Johnson Press was represented by 
R. H. Johnson, president, also C. A. Correll, manager of 
the stationery and office supply department. The Wichita 
Store & Office Equipment Company was represented by 
L. D. Graham and Earl Jackson, proprietors. The Allen 
Book & Office Supply Company was represented by A. S. 
Allen, the president of the company. The Tanner Book 
& Stationery Company was represented by C. A. Tanner, 
president. The Orr Book & Stationery Company was 
represented by F. G. Orr, president. 

There were also in attendance at this meeting F. W. 
3ard, representing the Art Metal Company, and Frank L. 
Severance, of the United Stationers, Inc. 

At the conclusion of the evening banquet, the Wichita 
stationers extended a vote of thanks to the visiting sta- 
tioners and signified their intention to become members of 
the National Association of Stationers and Manufacturers. 
It was one of the most constructive meetings ever held in 
this middle Western country, and propositions of co-oper- 
ative buying, the helping of one another to dispose of 
over-stocks and slow moving stock. and other constructive 
ideas were discussed at length. The visitors felt that at 
the end of the day’s work they had been as much benefited 
from the meeting as the hosts. 

Another Meeting in Prospect. 

An effort will be made in the very near future to have 
a meeting of all the stationers and office supply dealers 
of the state of Kansas. at which time some one of the 
national officers of the National Association of Stationers 
and Manufacturers will be invited to be present, to present 
the advantages of membership in the association. 


APPLIANCES 











SOU TH W ORTH 
Typewriter PAPERS 


The Oldest Typewriter Papers in the World 


AN ELASTIC LINE 


Easy to Buy—Easy to Sell 


Meeting Every Business and Pro- 
fessional Demand 
Meeting Every Personal Preference 
Meeting Every Price Requirement 


Parchment Deed 


A paper of Superlative Quality 
and Strength for all Legal Doc- 
uments. 


Permanent Record 


A handsome, enduring paper 
for general commercial pur- 
poses. 


Credential Record 


A quality paper for all around 
uses at a very moderate price. 


The Paper that comes in 
THE HANDY NOTCHED BOXES 


Keeping it Clean, Orderly and 
Accessible as long as it lasts 


SOUTHWORTH CO 


Established 1659 


Mittineague, Massachusetts, U.S.A. 
San Francisco Office, 444 Market Street 


The Oldest Manufacturers of Typewriter Papers in the World 
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American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 








TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 
available. 


CASH REGISTER CAPACITY: 


One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 


One Cent to One Million Dollars, and 
produces beautiful machine’ made 
monthly statements. 


For Europe, address all correspond- 
ence to our European Director of 
Sales: M. Piero Castelli della Vinca, 
Avenue de Villas 46 Bruxelles, 
Belgium. 
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American Can Company 
Typewriter and Adding Machine Division 


1230 Monroe Bldg. Chicago, III. 
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Charles L. Mitchell, president of the Mid-West Division 
of the National Association of Stationers and Manufac- 
turers, presided at the meetings and acted as toastmaster 
at the evening dinner. The “boys” voted it was “some 
banquet,” the special feature being “Kansas milk-fed chick- 
ens” of the proper age and development. 


Stamp Manufacturers Meet at Philadelphia. 

The International Stamp Manufacturers’ Association 
met at Hotel Wa!ton, Philadelphia, Penna., early in June. 
After the preliminary organization Mortimer W. Byers, 
secretary of the National Association of Stationers and 
Manufacturers, addressed the meeting. There were pres- 
ent over 300 delegates from thirty-one states and seven 
Canadian provinces, representing a membership of more 
than 800 concerns. 

The following officers were elected: William J. Taylor, 
president (The Taylor Brothers Company, Cleveland, 
Ohio); Thomas Wright, vice-president (Gregg, Wright & 
Sons, Cincinnati, Ohio); Barney Cairns, vice-president 
(Toronto); E. T. Partridge, third vice-president (The 
Partridge-Scotford Company, Kansas City, Mo.); Q. E. 
Cannon, fourth vice-president (Salt Lake Stamp Works, 
Salt Lake City, Utah); R. E. Curtis, treasurer (Dickey 
Grabler Works, Cleveland, Ohio); George A. Campsey, 
secretary (Pittsburgh, Penna.). District officers were ap- 
pointed: District No. 1—George H. Bracht, governor, 
Cleveland, Ohio; O. E. Hatfield, secretary, Detroit, Mich. 
District No. 2—R. F. Schoder, governor; A. J. Schmidt, 
secretary, New York: District No. 3—E. T. Partridge, 
governor, Kansas City, Mo.; D. Messing, secretary, St. 
Paul, Minn. District No. 4—Louis Melind, governor; H. 
W. Foglesong, secretary, Chicago. District No. 5—Henry 
A. Evers, governor; F. E. Frost, secretary, Worcester, 
Massachusetts. 

Boston Stationers’ Outing. 

June 19 more than 500 members and guests of the Bos- 
ton Stationers’ Association enjoyed the annual outing at 
Pemberton Inn, South Beach. A steamer carried the pic- 
nickers to the beach, where entertainment was lavish. The 
ball game between the North side and the South side 
stationers was won by the North siders, 3 to 2. Ralph S. 
Bauer, president of the National Association of Stationers 
and Manufacturers, umpired the ball game. Other diver- 
sions were a peanut hunt; photograph contest, wheelbar- 
row race; swimming race for girls; novelty water event 
for men; tub race. After dinner, the outers danced until 
the boat left at eleven o'clock. 

The committee arranging the outing comprised: Hor- 
ace B. Van Dorn, Jr.. chairman; Don. C. Alexander, Forest 
Barker, Harry R. Bennett, Charles Carpenter, Harry E. 
Copeland; William Coughlan, Leon B. Damon, Clarence 
P. Davis, William Driscoll, W. M. Fisher, Samuel Groom, 
Guy W. Hart, Alexander Hepburn, Samuel Hurwitz. 
Edwin Machin, Leon Makepeace, Norman Miller, Samuel 
Narcus, Gustave E. Nelson, Jr.. W. H. Rice, Arthur M. 
Shepard, Fletcher W. Taft, James T. Towhill, Richard 
True, Jr. 

Prizes were liberally contributed by American Business 
Supplies Company, Cambridge, Mass.; American Lead 
Pencil Company, New York, N. Y.; American Vulcanized 
Fiber Company, Wilmington, Del.; American Writing 
Paper Company, Holyoke, Mass.; Automatic Pencil Sharp- 
ener Company, Chicago, IIl.; Boorum & Pease Company, 
New York, N. Y.; Boston Index Card Company, Boston, 
Mass.; Boston Specialty Company, New York, N. Y.; The 
Carter’s Ink Company, Boston, Mass.; Conklin Pen Man- 
ufacturing Company, Boston, Mass.; Cooke & Cobb Com- 
pany, New York, N. Y.; Thaddeus Davids Ink Company, 
Inc., Boston, Mass.; Joseph Dixon Crucible Company, Jer- 
sey City, N. J.; Eaton, Crane & Pike Company, Pittsfield, 
Mass.; The Esterbrook Steel Pen Manufacturing Com- 
pany, Camden, N. J.; Gibson Art Company, Boston, Mass.; 
C. R. Gibson & Company, New York, N. Y.; H. A. Ink 
Eradicator Company, New York, N. Y.; Irving-Pitt Man- 
ufacturing Company, Kansas City, Mo.; Merriam Manu- 
facturing Company, Durham, Conn.; McMillan Book Com- 
pany, Syracuse, N. Y.: Moore Pen Company, Boston, 
Mass.; Sengebusch Self-Closing Inkstand Company, Mil- 
waukee, Wis.; Wm. A. Scheafer Pen Company, Fort Mad- 
ison, Iowa; S. S. Stafford, Inc., New York, N. Y.; Samuel 
C. Tatum Company, Cincinnati, Ohio; The Wahl Com- 
pany, Chicago, Ill.; L. E. Waterman Company, Boston, 
Mass.: F. S. Webster Company, Boston, Mass.; Frank A. 
Weeks Manufacturing Company, New York, N. Y.; Weis 
Manufacturing Company, Monroe, Mich.; White & Wykoff 
Manufacturing Company, Holyoke, Mass.; Wilson-Jones 
Loose-Leaf Company, New York, N. Y. 
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Tabs Control Addressing 
by Ratings, Sex, Products, Etc. 


EPARATE lists with duplicated names 
unnecessary with Automatic Select- 
yr Addressograph. 


Simply insert removable tabs in address 
plates. Plates quickly made by your 
clerk or Addressograph Service Station. 


Tabs designate kinds of goods, territory, ex- 
piration or follow-up dates and so forth. You 
can speedily address entire list of names or 
only certain classifications as desired. 


“Addressograph-ed” impressions printed thru 
ribbon—from exact typewriter style type— 
15 TIMES FASTER THAN SPEEDIEST 
PENMAN OR TYPIST — ERRORS IMPOS- 
SIBLE. 


Let out representative demonstrate the 1920 
Hand Addressograph at your desk. 


AilddressoG 


TRACE MARK 


903 W. Van Buren St. 
CHICAGO 
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A. COEDS CABLE aeORESS. ateineaw™ 
E OUST OTE (HE BOOMT 1G GOMREC! STE RDERare< ERROSS = Owe! 4! ORS OF SIME MOTTER. 


E.C.ATKINS & COMPANY 


INCORPORATED 


Sheffield Sew Works 
SILVER STEEL SAWS 
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INDIANAPOLIS, INDUS.A, 


3. 
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. ADVERTISING DEPARTMENT 


Addressograph Company, 
901-911 %. Van Buren St., 
Chicago, Illinois. 


Gentlemen: 


We sell all kinds of saws. A specific appeal 
to each kind of buyer has produced the greatest results. 


Suppose we went to circularize Hack Saw buyers. 
Cur address plates carry movable tabs indicating the kinds 
of saws used by our respective prospects. 


Our Automatic Selector Addressograph addresses 
circulars or fills in form letters only to these perticu- 
lar kinds of customers--does it at high speed-exactly 
like typewriting--with positive acouracy--and skips the 
printing of address plates not desired--all without dis- 
turbing the reguler geographical arrangement of our big 
general file. 

The more we use the Addressograph the more we 
appreciate the truth of your slogan "it is more than a 
mere addressing machine” 

Yours very truly, 

E. C. ATKINS & COMPANY, THC. . 
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744 Broadway, 
New York 
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UHL 





The LINE with a Future 


® STEEL 








No. 631 
Mercantile Table 


No, 641 
Magazine and Catalog Stand 





No, 671TS 


“Little Dandy” Typewriter Stand 





No. 651 
Typewriter Cabinet 


ORE than two thousand dealers sell Uhl 
M Steel. A large percentage of these don't 

see the real opportunity that the line 
affords and merely supply it on call. 


The future will bring a change. Within a few 
years, twenty-five per cent of those same dealers 
will be selling Uhl Steel aggressively, doing a vol- 
ume of business ten times as big as their present 
sales on Uhl Steel. And, incidentally, that group 
of dealers will be taking ninety per cent of our 
output. 


Check up your sales on the line and compare them 
with the opportunities. If unable to do so satis- 
factorily, we will give you the figures and tell you 
what your territory should yield. 


If you are not selling the line, get your ear to the 
ground. 


The Toledo Metal Furniture Co. 


Toledo, Ohio 


1228 Hastings Street 





No. 411 Chair No. 621C No. 7100 Line 
The chair with the High Desk Stool One of the most rigid tables buil 


new seat raising and top 14” thick of quartered oak 
lowering device. green or maroon enameled. 


t 


Steel 


Veneer 
jase, 


I 
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New York Wholesalers Win Ball Game. 

The Wholesalers beat the Retailers 15 to 2 in the ball 
game held at Gedney Farms during the outing of the 
New York Stationers’ Association June 15. There were 
five entrants in the fat men’s race; Fred Tilton came in 
first, followed by Myron Stein. The peanut pickup was 
captured by Mrs. Neary, who gathered 197; second, Mrs. 
Conklin, with 152 peanuts; third, Mrs. Hasbrouck, who 
gathered 138 goobers. Harry Shipman led the men, gar- 
nering 200 nuts; second came G. R. Morris, with 186 mon- 
key pleasers. The finish in the 100-yard dash: First, 
H. B. Hosmer; second, B. Lietz; third, J. J. McCaulley. 
Results in the 50-yard dash: First, F. T. McQuilken; 
second, H. B. Hosmer; third, C. Fink. 

Mrs. Hasbrouck won the ring toss; Mrs. Neary, second; 
Mrs. Tindale, third. The potato race didn’t eventuate, 
because of the scarcity of spuds. The event was changed 
to a peanut race, with the following results: First, Mrs. 
Neary; second, Mrs. Donnelly; third, Mrs. Shipman. 

Scores made in the bowling match (each contestant 
rolled five balls). First in women’s contest, Mrs. Brun- 
dage, 29 pins; second, Mrs. Blake, 24 pins; third, Mrs. 
Leonard, 23 pins. The men: First, Jerome Tompkins, 46 
pins; second, Mr. Fink, 44 pins; third, Charles H. Everly, 
42 pins. Card playing engaged a number. In the 500 
game Mrs. Van Alst won first; Mrs. Abrams, second; 
Mrs. Williams, third. The first prize for euchre went to 
Mrs. Lynn. Mrs. Hein was first in bridge; Mrs. Brun- 
dage, second. 

Following the dinner prizes were awarded, after which 
danciny was enjoyed. 

The New York Stationers’ Golf Association held a tour- 
nament during the afternoon. T. Grimler won Class A 
on 76 net; R. M. Griffin won Class B at 76 net. Each 
received four points in the Faber season cup. The guest 
prize went to Mr. Miner, on 83 net. 

Much credit is due Edward Gash for the vim which 
characterized the affair. As a foil for his play in the ball 
game, he had “Abraham Lincoln, who is known as Mort 
O’Connell, of the Waterman Pen Company. In the golf 
game the publishing interests were represented by Albert 
Abrams, of the Modern Stationer and Bookseller, with six 
balls. He was generous with the balls, too, and by the 
time he reached the ninth hole he was obliged to stop, 
because he had exhausted his ammunition, and the service 
of supplies was inadequate to bring up reinforcements. 
The community song leader was William Eisenhauer, who 
ran true to form, just as has been his custom at the 
dinners of the Association. 


Cincinnati Furniture Men’s Outing. 


There is usually nothing left to be desired when those 
in charge of arrangements have completed plans for the 
annual outing of the local furniture men, when the dealers 
are the guests of the manufacturers. But with full power 
to act as it saw proper, it did seem that the committee had 
outdone its previous efforts in preparing the big event this 
vear for June 19th. The occasion has come to be looked 
upon as something more than a “little picnic,” for it is an 
annual institution of twenty-two years’ standing. 

With Louis Wicker as the presiding genius, those re- 
sponsible for arrangements selected a site for the outing 
at Camp Dennison, Ohio, on the grounds oi the Superior 
Fishing Club, through which the lovely little Miami River 
winds its way. Luncheon, a big chicken dinner and fre- 
freshments of the near-beer variety were provided and an 
orchestra furnished music which was supplemented by 
vocal indulgence on the part of the membership. Outdoor 
games, the feature of which was the baseball contest be- 
tween the manufacturers and the dealers resulting in a tie 
score of seven to seven, added to the fun of a get-together 
occasion wherein the swapping of yarns is a natural se- 
quence. 

Judge Alexander of the municipal court, who, of late 
years has never missed an outing, was there, as was Her- 
bert Wells of the Glidden Varnish Company, Cleveland. 
Manufacturers and dealers of Cincinnati were either pres- 
ent in person or represented. We all missed our old 
friend John Dornette, Jr., although he was represented by 
his son Clifford, treasurer of the Exchange, the father be- 
ing at home to welcome his wife on her arrival from a 
local hospital where she had successfully undergone a 
severe operation. 

* * * 

The regular June meeting of the Exchange was held al- 
though much of the routine business was dispensed with. 
[It was announced by President Albert Schirmer that there 


























MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost” 


The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 
handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Burlington, N. J., U. S. A. 
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GUARANTEED 


- Typewriter Ribbons 
ae He 
Dealer Exclusively 



























Immediate Delivery 
Quality— Uniformit y— Service 
Reasonable Prices 










We make: 


Record—Copying—-Rapid Roller 
and Hectograph Ribbons— 
One, Two or Three color, 


For all 


Typewriters, 

Multigraph, 
Addressograph, 

Adding Machines, 

Time Clocks, 

Dater Stamps. 

Any size for any purpose. 




















Every Ribbon Guaranteed or Your 
Money Refunded. 










If your present source of sup- 
ply is not everything you want 
in Quality—Delivery—Service 
or Price, it will pay you to 
write us. 












The E. F. GUERTIN CO. 


230 West Superior Street, Chicago, IIl. 









would be no further meetings until the second Tuesday in 
September, when it is hoped that Thomas P. Egan, who 
represented the local organization at the silver jubilee of 
the National Association of Manufacturers in New York, 
will be present to report. 


Picnic of Connecticut Valley Stationers. 


June 9 the Connecticut Valley Stationers’ Association 
held its annual picnic at Double Beach, Conn. There were 
seventy-six members present, many of them accompanied 
by their wives and friends. Guests were transported from 
New Haven by motor. A lunch of clam chowder and 
sandwiches was served at 11:30 a. m. The athletic events 
included a potato race, fifty-yard sprint, ball throwing, and 
three-legged race for the women. The peanut hunt was a 
mixed event. The men held a shoe race, preliminary to 
the ball game The retailers defeated the manufacturers 
7 to 6 in the ball game. A shore dinner was served, trim- 
mings for the ladies being boxes of candy offered by 
Bradley & Scoville, Inc., and the John R. Rembert Com- 
pany, both of New Haven. Singing and music under the 
direction of G. E. Nelson, of the Esterbrook Pen Manu- 
facturing Company added variety to the dinner. 

Secretary Herman Bill read letters of regret from prom- 
inent members of the trade who were unable to be present. 
These unfortunates included Ralph S. Bauer, president, 
and Mortimer W. Byers, secretary, of the National Asso- 
ciation of Stationers and Manufacturers; Henry Frank, 
president of the New York Stationers’ Association. The 
arrangements were in charge of D. D. Macdonald, general 
chairman, assisted by the following committees: Dinner 
—J. B. Tower, chairman, R. F. Leighton; sports—E. Gran- 
field, chairman, Rodney Kilborn and E. A. Kramer; trans- 
portation—P. W. Warner chairman, John R. Demarest 
and R. F. Leighton; invitations—Herman Bill, chairman, 
J. B. Tower. 


Philadelphia Stationers End Season. 


The final dinner of the Spring season was given by the 
Philadelphia Stationers’ Association at the Bellevue- 
Stratford hotel June 17. Well-known speakers had been 
announced, and the attendance was large. A nominating 
committee, to report at the September meeting, was ap- 
pointed by Chairman Harry A. Prizer. It consists of 
William H. Brooks, A. Pomerantz and Roland Altemus. 
The committee on transportation to the St. Louis con- 
vention was named, including William H. Brooks, Frank 
R. Welsh and Francis B. Irwin. An unusual feature was 
the presentation of an engrossed volume of congratu- 
lations by employees of the Murphy Company to Messrs. 
Read and Brooks, the executives of that company. 

Charles J. Cohen offered some interesting reminiscences 
of early days in the stationery business, going back to the 
Civil War. Sidney J. Burgoyne spoke of the Europe of 
today, and indicated the ravages caused by the war. 
George W. Ward discussed the relations between the 
stationery and paper trades. Mortimer W. Byers, secre- 
tary of the National Association of Stationers and Man- 
ufacturers also addressed the meeting. 


New York Golfers at Riverton. 
Thirty-nine contestants played the course of the River- 
ton Country Club, Riverton, N. J., June 8 in the tourna- 
ment of the New York Stationers’ Golf Club. They were 
guests of the Esterbrook Steel Pen Manufacturing Com- 
pany. T. R. Grimler, Sr., won five points on the Faber 
season cup. He won class A, with a score of 92 under a 
handicap of 16. G. H. Souther won class B with a score 
of 109; handicap, 30. Three were tied for second place: 
Arthur Staverly, Stanley Horn and Fred Huber. They 

were allowed 1% points each on the Faber cup. 


Credit Men Ask Tax Reforms. 


The National Association of Credit Men met at Atlantic 
City June 1 to 5, and gave full consideration to the subject 
of revising the provisions of the income tax law. Recom- 
mendations were made that the excess tax law be repealed: 
substituting therefor a tax on undistributed corporation 
earnings: eliminating the corporation income tax; dividends 
to be subject to the normal tax in the hands of the indi- 
vidual; adjust rates of taxation on personal incomes, both 
normal and surtax, to meet the needs of the national 
budget. 





Central Paper Trade Association Election. 
The Central States Paper Trade Association held its 
annual meeting May 25 at the Morrison Hotel, Chicago, 
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Weighs | 12 lbs. 
C) Universal Keyboard 

Ruling Device 

Tabulator 


Back Spacer 

No Paper Fingers 
es 90 Characters 

Ball Bearing Shift- 


4 Carriage BASE 


Possesses every essential feature of larger, 
heavier, more costly typewriters. Three 
unit machine: base, carriage and action. 
Many troublesome parts eliminated. 


- 











The machine for both office and home. 
Does the work of any typewriter, re- 
gardless of cost. 





Excels All Others in 
Efficiency, Simplicity 
and Price 





CARRIAGE 


For Foreign Languages 


Esperialy equip oped with from one to five dead 
keys —does not interfere with 
standard keyboard. 


Some excellent territory still open. 
Write for complete information. 





Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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BERLOY 


“I3O0” LINE STEEL FILING CASES 





This is a reproduction of 
the Ball Bearing Roller, 

eight of which are used in 
the suspension of each filing 
drawer in ‘‘1300”’ Line cases. 


BERLOY 


Metal 
Products 


Metal Lumber 
Ribplex and Metal Lath 
Floor Cores 
Channels and Corner Beads 
Filing Cases and Lockers 
Bins and Shelving 
Steel Factory Equipment 
Eaves Trough 
Conductor Pipe 
Roofing and Siding 
Ceilings and Shingles 
Other Metal Products 











Why the “1300” Line has 
BALL BEARING ROLLER SUSPENSION 


In automobiles, motor cycles, cranes, or in fact, in any 
machine where excessive friction exists, ball bearing roll- 
ers are used. They minimize friction and in so doing, 
prolong the life of the machine. 


Even in a filing case there is excessive friction—in the 
suspension of the filing drawers. As the life of any filing 
case depends upon this suspension, the friction there 
should be reduced to a minimum. 


That is why “1300” Line Cases have Ball Bearing Roller 


suspensions. This feature means longer service. Be- 
sides, it means easy operation. The heavier the load, the 


more easily the drawers slide in and out. 


In addition to this special feature, the BERLOY “1300” 
Line contains all others of importance, making an all 
around high grade file. 


The Berger Manufacturing Co., Canton, Ohio 


BRANCHES: Boston New York Philadelphia Chicago 
St. Louis Kansas City Minneapolis San Francisco 


Export Dept.: Berger Bldg., New York City, U. 8. A. 
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lll. Officers were elected as follows: A. M. Miller, pres- 
ident (Central Ohio Paper Company, Columbus, Ohio); 
A. E. Stevens, vice-president (Chope-Stevens Paper Com- 
pany, Detroit, Mich); P. H. Clifford, treasurer (C. P. Lesh 
Paper Company, Indianapolis, Ind.); C. K. Higgins, secre- 
tary, Chicago. 


Speaking of Reminiscences. 


Our friend, John D. Welch of Seattle, Wash., who car- 
ries the typewriter gospel according to Woodstock to the 
natives and near-natives of the Great Northwest, took his 
trusty writing machine in hand a couple of weeks ago and 
produced the following memories of other days: 

In the December, 1904, issue of “The Bulletin,” the house 
organ of the Oliver Typewriter Company, with which I 
was for fifteen years a salesman and branch manager, I 
had an article entitled “Some Sunday Thunks.” It was 
written in what was then old Indian Territory, now Okla- 
homa state, and at Muskogee, then a ragged, scraggly 
town of shacks, but now a city of 50,000 people. It is in- 
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JOHN D. WELCH, SEATTLE, WASH., THE EXPERIENCED 
AND EFFICIENT REPRESENTATIVE OF THE WOOD- 
STOCK INTERESTS IN THAT TERRITORY—His Car Car- 
ries the Woodstock Name on the Radiator. 


teresting to refer back to these old files and to note the 
changes that have taken place, not only in the marketing 
of typewriters and the changes in the machines them- 
selves, but the prophecies made in the article at that time 
which have came to pass. 

In those days the typewriter salesman had as his pros- 
pects the banks of the town, the big lawyer, the real estate 
man and: the big stores only. Typewriters were not used 
in the schools, except in isolated cases and were unknown 
in the homes. Newspaper men prepared their copy by 
long hand and those of a literary turn were not required 
to submit their manuscripts in typewriting as now and a 
pen was always depended upon for the transcription of 
thought, it being said that a person could not “think” so 
well on a typewriter. In these days the reverse is the 
case and O what ingenious conceptions have. been lost 
to the world because the authors’ pen lagged behind his 
imagination! The typewriter has only been in use about 
a generation, but have we ever had such literature before? 

In the article above referred to I made several notable 
prophecies. One was that no man could hope to be re- 
ceived into the ranks of the erstwhile brothers of the 
pen in the future who was not a typewriter operator and 
that the typewriter was the best friend the literary man 
had vouchsafed to him, whether he recognized it or not 
and that in the course of time our grandchildren would 
go to schoo! with neat little typewriters in their straps! 
And hasn’t it came to pass and doesn’t my dear little 
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‘*stencils?”’ 


For clean type before making stencils— 


For cleaning out wax sediment from the type 
after making stencils— — 


For cleaning ribbon sediment from type— 


cLAR-O-TYPE 


THE WONDER TYPE CLEANER 
Cleans Typewriter Type INSTANTLY 


Just 


Apply 





and 





So simple—clean—and quick—it meets 
with ready sale wherever introduced. 


MORE SATISFIED USERS 


Eagle Pencil Co. - - - - - New York 
Indian Refining Co. - - - - New York 
P.& F. Corbin - - - New Britain, Conn. 


Pacific Mutual Life Ins. Co., Los Angeles, Cal. 


Details on request to responsible dealers 


THE CLAROTYPE COMPANY 
200-202-204 Franklin St. New York 
Laboratories: Charleston, S. C. 
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There’s Nothing Like Steel 


Says the file clerk, with an eye to her con- 
venience, and an appreciation of the im- 


portance of the paper in her charge. 


Perhaps she has experienced the difficulty 


of cleaning up cor- 





respondence kept in 


insecure files that 
have gone through 
a fire. 


AURORA 
FILES 


Give the protection 
of steel. 


They operate easily, 
and afford maximum 
drawer capacity. We 


make but three types 





of files; make them 
well, in quantity, and list them at prices which 


net you a superior profit. 


Send Today for Particulars and Prices 


Aurora Metal Cabinet Works 


AURORA, ILLINOIS, U. S. A. 
New York Sales Rooms: 368 Broadway 


Foreign Trade Representatives: Zellers-Stevens, Inc. 
52 Broadway, New York 
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W ood- 
Very soon a pen will be used only to disguise sig 
natures, as Vorley Wright does! 

These days the typewriter man has as his prospect the 
village blacksmith and the foreman of the railway section 


granddaughter prepare all her school papers on a 
steck? 


gang. He looks with favor as much on the prospect of 
sale to the village butcher as he does to the First National 
Bank of the town, and, as a matter of fact, every man who 
has a typewriter is a prospect; and so is every person who 
does not have a typewriter—and there you are! 

These days druggists use them for writing bottle labels 
and the physician writes his prescriptions with the med- 
ical symbols. The section foreman renders his reports in 
typewriting and his superiors require that he so submit 
them. No person can hope to be considered as abreast in 
the march of progress who does not use a typewriter in 
business and even social life. 

sut how the times have changed! It seems only yester- 
day when typewriter manufacturers, decrying visible writ- 
ing as a fad, accepted and utilized other improvements 
which promised additional advantages to the types of ma- 
chines then produced. 

The tests of time and use, and possibly the personal 
equation, too, have combined to send many once well- 
known machines to the typewriter graveyard. Those 
which remain and are accounted commercially successful 
have stocd the tests and have been accorded the guerdon 
of the world’s approval. I am proud that I represent one 
of the companies whose product has been tried and found 
equal to every demand and emergency. 


Watson Succeeds Watson in Texas. 


J. L. Watson, until June 1 San Antonio, Tex., sales agent 
for the Addressograph, has been succeeded in that ca 
pacity by R. M. Watson. It is interesting to note in con- 
nection with this change that R. M. Watson is in no way 
related to his predecessor, J. L. Watson. It is only a co- 
incidence that a man with a similar name succeeds an- 
other in the same line. R. M. Watson until recently was 
identified with a prominent automobile firm, selling a 
high grade car. He should be successful in the office ap 
pliance field because he brings to it more than average 
intelligence and an engaging personality. He is twenty- 
six years old, and, like many other lads of his years, did 
his wee bit in the army. He regrets not getting into 
the real scrap across the pond, but is consoled with the 
thought of adorning himself with sales performance med- 
als instead of the war decorations he might have had 


“Bob” Sykora Expands. 


“Bob” Sykora, who opened a “hole in the wall” sta- 
tionery shop at 523 South Dearborn street, Chicago, a few 
months ago, has opened a new store and printing plant at 
733 South Dearborn street. The original store will be 
continued, as each location has an active buying territory 
to serve. The new store wiil have a rush printery in con- 
junction, a press and other equipment having been ordered 
for early delivery. The print shop will cater to urgent 
work, an eight-hour.schedule for jobs being planned 
“Bob” is much pleased with the reception given his enter- 
prise, and has proved to the skeptics—who said “it couldn’t 
be done’’—that his section of Dearborn street was ready 
for a stationery store carrying a varied and comprehen- 
sive stock. 

The Harris press, which is to complete the new plant, 
takes a sheet 24x36. 


Stationery Exhibits at Graphic Arts Show. 


Among the specimens shown at the exhibition of the 
American Institute of Graphic Arts in New York in May 
were displays of stationery. Awards were made as fol 
lows: Gold medal, O. W. Jaquish, New York; silver 
medal, Taylor & Taylor; bronze medal, Japan Paper Com- 
pany. It is planned to have the exhibits on view in Chi- 
cago, Boston and Philadelphia, as well as other cities 
where responsible organizations have applied for the priv- 
ilege. 


Manco Club Outing. 


The Manco Club, comprising male employees of the 
Wm. Mann Company, Philadelphia, Penna., held its annual 
outing June 19 at Grenlock, N. J. . Various forms of diver- 
sion were provided; dinner was served by a Philadelphia 
caterer. Officers were elected for the ensuing year, as 
follows: Charles H. Meyer, governor; Harry J. Fraley, 
vice-governor; Reuben Fitzkie, secretary; James F. Walsh, 
treasurer. 
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ATTENTION! 
OFFICE FURNITURE DEALER’S 


A Reproduction showing one of our Newspaper Ads 


The New Gunn Desk 


With Perfection Writing Bed 


(PATENT PENDING) 
With or Without Typewriter Pedestal 

















___THE LAST WORD IN DESKS 

























































‘‘Epidemic Necessity 
in Sales’’ : 
IMPORTANT ~ 
Remark of a HALF OF expensive 
; rise A DESK plate glass 
| after placing ° 
| Game Ye: WRITING BED entirely 
Office No. 460 S. L. eliminated 
Building Length 60 in. Depth 34in. Height 31 in. 


Made in Quartered Oak and Mahogany 
with 60 inch Table to match 


The “Perfection” is the ordinary built-up wood top in- 
laid with our specially prepared Olive Green Linoleum, 
making it a resilient and ideal writing surface. 






Impervious to ink stains or wear. 
No Glare—restful to the eye. 
Handsome in appearance. 

Flush wood border with appropriate 
rounded edges. 


THE CHARACTER DESK 


MARKS DISTINCTION—SPELLS SUCCESS 
Reference: The Man at the Desk 






FOR SALE AT 


All Leading Dealers in Office Furniture 


in San Francisco and Los Angeles 


Our National Campaign to popularize the ‘‘New Gunn” Desks and 
Tables is worthy of your consideration. OPEN MARKET. 


WRITE FOR PARTICULARS 


The Gunn Furniture Company 
GRAND RAPIDS, MICHIGAN 
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A 


Convincing 
Demonstration 


of the 


Barrett’s 
Portability 





dozens of times a day? Even the slightest of women will pick up a baby 


A BABY! Who gives any thought to its weight as it is swung into loving arms, 
without effort and carry it around with ease. 


Yet the Barrett Portable, with its marvellous calculating mechanism, with its add- 
ing and totaling capacityfof only one less than ten billion, weighs no more than the 
tiny child pictured (24 pounds). This portability is one of the reasons why the 
Barrett is so universally used by large concerns and small. Of highest grade con- 
struction, built like a watch. It can be carried anywhere and set upon the desk. 


The Barrett is the only real calculating machine that lists its work and furnishes, 
automatically, a printed proof of every calculation. No need for back checking. 


Write us for full particulars. 






CALCULATING 
DEVICE 







BARRETT ADDING MACHINE CO. 


Philadelphia, U. S. A. 






= PORTABLE 


(WEIGHS ONLY 24LBS.) 


Calculating Machine 
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The Abolishing of “Slidertown.” 
How a Man with a Big Idea Broke Up a Dangerous Gang, 
Rescued Children and Made Parks and Gardens Out 
of Foul Alleys and Weedy Yards. 





ANY years ago the National Cash Register Com- 
M pany’s factory was located in “Slidertown.” This 

section was one of the worst parts of Dayton. “Slid- 
ertown” boys and girls gave the company a great deal of 
trouble. They broke windows, destroyed shrubbery, and 
did other damage to the plant. Many people said they 
were bad children. However, John H. Patterson, presi- 
dent of the company, could not believe this. Instead of 
having them arrested, they were given something to do 
to keep them out of mischief. 

The first effective work was accomplished with the little 
children. A public kindergarten was opened for the boys 
and girls. A small cottage was secured by the company 
and used as a center for all the neighborhood activities, 
which were supervised by a trained woman. Classes for 
the older boys and girls were soon started. The girls 
were taught sewing, embroidering, and cooking. The boys 
were given lessons in wood carving and clay modeling. 

Every boy was given a garden of his own. The com- 
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THE WHITE BUILDING IN THE FOREGROUND IS THE 
NATIONAL CASH REGISTER COMPANY’S SCHOOLHOUSE 
AT DAYTON, OHIO—It Has an Auditorium Seating 1,200 
People, and Is Equipped with Motion Picture and Stereopticon 
Machines. A Children’s Meeting Is Held Here Every Satur- 
day Morning. 


pany furnished land, tools, seeds and a competent instruc- 
tor to teach the lads how to raise vegetables. The ring- 
leaders of the boys were put in charge, and the problem 
of the boys of “Slidertown” was solved. The good done 
here soon spread to the homes. 

Gut of this experiment developed the Boys’ Garden 
Company. This organization is chartered under the laws 
of Ohio. Officers and directors are elected, and cash divi- 
dends are declared. The boy gardeners learn how to 
work, how to be precise, to co-operate, to overcome diffi- 
culties, and the value of a dollar. These great lessons are 
very valuable to them later in life, and make them better 
citizens. 

Soon “Slidertown” vanished, never to return. It was 
replaced by South Park, the most beautiful section of Day- 
ton. The boys’ gardens were so popular that, several 
years later, gardens for girls were provided. These were 
likewise successful from their start. 

Educating boys and girls to be good citizens is now one 
of the features of the welfare work of The National 
Cash Register Company. Every Saturday morning about 
twelve hundred children are guests of the company at a 
two-hour entertainment. These entertainments are held 
at the factory auditorium (the Grecian building in the 
accompanying picture), and at the N. C. R. City Club, in 
the heart of the city. 

The meetings are open to every youngster in the com- 
munity. Their purpose is to teach the children good 
health, good habits and good citizenship. Boys and girls 
come from all parts of Dayton. Their ages range from 
four to fourteen years. 

The programs are always interesting, but never fail to 
educate as well as to entertain. The right kind of knowl- 
edge is attractively presented by the use of illustrated lec- 
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PERSOUNALE 

To Typewriter DBAULERS 
Cet's for Better Business - 
What used to be and what IS 
are different propositions. 
Many used to know the old "Hammond" type— 
writer but do not know the MODERN one - 
the "Multiplex". There has been a world 
of progress made.’ 

Let's talk a bit-man to man: 
Are you perfectly familiar with the pos- 
sibilities of the "Multiplex"? Coyld you 
answer anybody's question about it? 

Are you aware that there is a vast amount 
of writing that canbe done ONLY on the 
"Mult i plex"? 


Get the FACTS from us and you may wish to 
sell your clients what they need. - 


tp, Hia2mmoné 


MULTIPL 





Latest Models 
to meet 
every demand 


of the 
Dealer 


Regular Multiplex: For the special require- 
ments of executives, authors, clergymen, physi- 
cians, druggists, professors and students. 
Mathematical: Writes all the characters re- 
quired for Mathematics. All other type shuttles 
usable on this model. 


Reversible: For writing Oriental as well as 
Occidental languages; from right to left, or 
from left to right. 


Variable Type Spacings: The only typewriter 
made having variable type spacing. Condenses 
typewriting from % to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 
Portable— Condensed—Aluminum: 
For the traveler and home, weigh- 
ing but 11 pounds. Carrying case 
included. Has full capacity of 
regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 


Let us send you free our interesting 
booklet, fully describin the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 


REPRESENTATIVES FOR THE BRITISH ISLES 
The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 
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Fatete> @muelttm ccleleyns ts 
the way 
YOU want them 


CUT YOUR OWN 
INDEX TABS 


—the new kind, all 
gummed ready for use. 


RAND 


340) 20)’ 


INDEX TABS 





Suitable for any kindof Index— 
Books, Cards, Catalogs or Ledgers 
—anywhere an Index is needed. 
Can be cut to any length desired. 
Supplied in six colors and four widths. 
Your Index can be 


Any Length—Any 
Width—Any Color 
—with pen or pencil written, typed 

or printed labels. 
RAND MAKUROWN INDEX TABS 


cut indexing cost in half. They cost 
little; are quickly and easily made 
and attached, and render permanent 
service. 


So simple anyone can use them; so 
efficient no office should be without 
them. 

Sold by Stationers everywhere in 6 


inch lengths and 3/16", 1/4", 3/8” and 
1/2” widths, in a variety of six colors, 


Ideal for every kind of indexing. _ 
Send for A PROPOSITION TO DEALERS, 
which outlines a way in which progressive 
dealers can clear an excellent profit with little 
effort. Write Dept. G-8. 


The Rand Company 


Originators of the 
Visible Index 


North Tonawanda, N. Y. 





Branches and Sales Agencies in Twenty Principal Cities 

















APPLIANCES July, 1920. 


tures and motion pictures. Capable speakers give short, 
helpful talks. The children are impressed with the fact 
that they should grow up to be useful citizens. They are 
shown that the big thing in life is to do all the good pos- 
sible, to all people. 

Saturday morning entertainments were started about 
three years ago. However, The National Cash Register 
Company has been doing educational work among the chil- 
dren for more than a quarter of a century. These Satur- 
day morning entertainments are an advanced step in the 
educational work carried on among the bods and girls. 
They enable the company to do more good for the chil- 
dren than ever before. The programs usually consist of 
educational and comic motion pictures, illustrated lec- 
tures, musical numbers and refreshments. LKverything is 
free and all youngsters in Dayton are invitied to come. 

Moving pictures help the children to understand and 
enjoy the things that benefit them mentally, morally, phy- 
sically, financially, and_ socially. At times, nationally 
prominent speakers and local men address the meetings 
on subjects that will interest and inspire the children. 

One of the most important subjects dealt with at these 
meetings is good health and right living. At each meeting 
a short illustrated lecture on some phase of good health 
is given by a capable speaker. This subject is presented 
in such a way that the children will understand and appre- 
ciate it. Stereopticon views drive home forceful points. 
Often physical drills are given, with ali the children taking 
part. ; 

The relationship between good teeth and good health is 
also explained. The N. C. R. dental department prepares 
and gives illustrated lectures on the care of the teeth. 
Tooth brush drills are held. Free examinations of the 
children’s teeth are made. Charts, showing the condition 
of the mouth and suggested corrective treatments are pre- 
pared. The children are instructed to deliver these charts 
to their parents. 

This educational work has helped the children, the com- 
munity and the company. The boys and girls have exerted 
a strong influence in bettering conditions in Dayton. The 
result has been happier homes, better working and living 
conditions and good government. 

This unusual application of the Golden Rule has bene- 
fited the company in many ways. N. C. R. employees are 
proud to be members of an organization that is doing 
such splendid work. They know they are helping make 
Dayton a better city. Then, too, many of the workers of 
today first learned N. C. R. principles through the educa- 
tional work carried on when they were children. 

However, the greatest reward has come to the man 
responsible for it. Mr. Patterson has earned the love and 
respect of his employees, fellow citizens, and the little 
children. He has found the secret of real happiness—that 
which comes from doing good to others. 


Ribbon Man Turns Author. 


R. S. Moore, manager of the carbon and ribbon depart- 
ment of The Ault & Wiborg Company, Cincinnati, Ohio, 
is the author of an interestirg article in Advertising and 
Selling of June 19. “An Orphan Who Sold Himself Into 
the Family” is a narrative of how the ribbon and carbon 
department grew and secured recognition of its import- 
ance within the organization, as well as in the trade. The 
technical features of the advertising campaign which 
brought about the result indicated are completely de- 
scribed. To the advertising world, which knew The Ault 
& Wiborg Company particular!y as a-manufacturer of 
printing inks, the account is a striking story of how busi- 
ness expands under resolute direction. 


Royal Get-Acquainted Picnic in Chicago. 

A get-acquainted picnic was held by employees of the 
Chicago branch of the Royal Typewriter Company, Inc., 
at Forest Glen, in the Cook County Forest Preserve, 
Tune 26. An exciting ball game was featured, the contest- 
ants being the office and sales forces against the service 
department. Score, 11 to 10; the office and sales forces were 
victors. There were various races and games during the 
afternoon. A sumptuous fried chicken dinner enhanced 
the “close of a perfect day.” The picnic was so success- 
ful that a repetition is in prospect. About fifty attended, 
reaching Forest Glen by automobile. 





Leath Company Moves. 
Word has been received that the James B. Leath Com- 
pany, Richmond, Va., is now in its new location at 11-13 
North Seventh street, of that city. 
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UR Light Weight Filing Safes are made right 

and are right, and we have all the Standard 
Horizontal, Wide and Half Section Units to build 
up the interior for them. The Canton Line is 
indeed complete and we are closing Exclusive 
Agency Contracts very rapidly. How about repre- 
senting us in your territory? We will be glad to 
tell you about it. 


THE CANTON ART METAL CO. 
CANTON, OHIO. 


=~, 
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It Pays to Push 
a Balanced Line 


ody user of one Stafford product is more than 
half sold on all the rest. 


The man who likes Stafford’s Commercial —‘**The Ink that 
Absorbs Moisture from the Air’’—is ready to like other Stafford 
Inks—and Adhesives—and Carbons—and Ribbons. 


Stafford's 


Inks— Adhesives— Ribbons—Carbons 


can be more profitable for you than they ever have been before. 
It’s a fair guess that many of your ink customers, for instance, 
don’t think of you in connection with Phasta and other things 
they can use. 


Stock the whole line. Display it. Call attention to it. You'll 
make bigger average sales and add customers, besides. 


Write for details of the Balanced Assortments which we suggest as a result 
of experience with many dealers. And, by the way, don’t let the Stafford 
salesman get away without showing you the new Stafford book from cover to 
cover. It’s full of interesting matter. 





% S. S. STAFFORD, Inc., 603-609 Washington St., New York 
nn Established 1858 
\ Chicago: 62 W. Kinzie St. Canadian Factory: 9 Davenport Road, Toronto 
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Standardization of Invoices. 


The program of the National Association of Purchasing 
Agents, looking toward a _ standardization of invoice 
forms, is crystallizing, and definite recommendations 
are expected in the near future. A conference in Philadel- 
phia, September, 1919, considered thousands of invoices 
submitted for inspection. The committee then pointed 
out how the lack of standardization was costing the busi- 
ness world thousands of dollars every day. 

The committee considered the standard check size, 
314x8% in., which had had the approval of the Federal 
Reserve Board some years before and had already been 
adopted by over 100,000 business houses. 

It was further pointed out that most of these business 
concerns use a voucher check just double the size of the 
standard check, or 8%x7 in. It was also shown that a 
great many concerns file the original invoice with a copy 
of the voucher. This fact led to the selection of 8%x7 in. 
as the master size for the standardized invoice. It ap- 
peared also that this size was in use by hundreds of busi- 
ness houses. 

Sizes to Conform to Filing Equipment. 

On account of the filing devices it was decided neces- 
sary or advisable to make any other sizes selected in such 
shape that they could readily be folded to 8%x7 in. for 
filing purposes; consequently, a tentative decision was 
reached adopting 8'%4x7 in, 8Y%xl11 in., and 84x14 in. as the 
three sizes offered for criticism. It was decided to allow 
the printing to run either way of the sheet to suit the sales 
organization. 

Some urged that the weight of paper in invoices be 
restricted to either sixteen or thirteen pound stock, and 
that original invoices, and originals only, be printed on 
white paper, so that the payment in error of duplicate 
invoices might be eliminated. 

The standardization committee made its report to the 
National Association of Purchasing Agents and has pub- 
lished the tentative standards, including the form which 
was evolved at the conference. Since this original report 
and issue of the form a large number of suggestions have 
been received by the committee, as a result of which 
second and third tentative forms have been published, 
each time embodying the suggestions received up to time 
of publication. 

One idea embraced in the invoice form is the idea of 
having the quantity of each article appear not on the 
left of the sheet, but on the right, next to the price each. 
This idea was suggested by the standardization committee 
of the Railway Accounting Officers’ Association and will 
prove a big convenience to those who have to check invoices, 
and in the sales organizations where carbons of invoices 
are filed in binders the quantity will be in the body of 
the invoice, whereas now it is quite generally close to the 
binding edge, where it is difficult to read. 

The standardization committee of the National Associa- 
tion of Purchasing Agents consists of W. L. Chandler, 
general chairman, Dodge Sales & Engineering Company, 
Mishawaka, Ind. Regional Chairmen—F. H. Bucklin. 
Todd Protectograph Company, Rochester, N. Y.; W. V. 
C. Bulkeley, Liberty Export & Import Corporation, 44th 
floor Woolworth building, New York, N. Y.; G. ; 
Money, Federal Rubber Company, Cudahy, Wis.; Dr. 
F. W. Russe, Mallinckrodt Chemical Company, St. 
Louis, Mo. 

Suggestions and constructive criticism are sought by the 
committee, and should be mailed to the general chairman. 
A meeting is to be held shortly after July 31 to consider 
the suggestions received up to that time. 


Daylight Saving Boosts Business. 

When daylight saving went into effect in New York 
City, the drug store in the Grand Central Station noted 
that business increased materially. This was due to the 
fact that railroad passengers taking through trains over- 
looked the fact that the city time was an hour earlier than 
that on which through trains operated. So. having an 
hour on their hands, the passengers had time to buy 
things to take home. The stationery department was 
among those which received 2 substantial increase of 
business. 


Graff General Offices Removed to Factory. 
The general offices of the George B. Graff Company 
have been removed to the new factory building, 18 Bea- 
con street, Somerville, Boston 42, Mass. In the enlarged 
plant, with its increased space and improved facilities, the 
company is able to handle business with greater prompt- 
ness and efficiency. 
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Style R Desk Type 
Capacity 1400 Names 





Probably no business man would in- 
sert an advertisement like the above. 
Yet nearly every one expects his 
switchboard operator to have every 
number he may need always at the tip 
of her tongue. If she hasn’t she must 
refer to a directory—a time-consum- 
ing process. 


The stationery dealer can do the 
busy executive and the switchboard 
operator a good turn, by selling a 
switchboard type Meilicke Active 
Telephone List. The operator then 
may keep every important call at her 
finger tips. 


The Meilicke live-self-closing index 
with easily fingered tabs is mounted on 
a stout, rubber-footed metal case. The 
switchboard type shown above is made 
in three sizes, with capacities of from 
440 names to 1400 names. Each is 
equipped with Meilicke Linen-Lined 
flexible hinge cards for long wear. All 
Meilicke phone lists are finished in 
telephone black—a real necessity at 
every switchboard. Both types are 
great sellers. 


The Meilicke proposition to dealers 
will interest you. Write for it. 


Me ilicke. Calculator Company 


350 North Clark Street, Chicago, IIlinois 
‘‘The Meilicke Way Saves Work and Delay’’ 
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The ACCO Fastener 


p———with the Prong Shield Compressor =} 


indispensable for binding 
wad number, any size, and 
any kind of papers securely 
permanently or temporarily. 

It fits flat and is a perfect, in- 


expensive loose leaf transfer and 
takes up no room in files. 





Made in sizes to fit all 
standard gauges of punching 


The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 

The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 

The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 


CANADIAN CLIP COMPANY 
79 Spadina Avenue Toronto 


American Clip Company 


Beebe Ave. & William St. NEW YORK, N. Y. 
LLC. U. S.A. 
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A Valuable House Organ. 


In the latest issue of Remington Notes (Vol. 5, No. 1) 
there are many interesting articles. One especially, “Ma- 
chines of Destiny,” an article of historical value, should 
appeal to all who are interested in typewriters. The first 
model which Christopher Latham Sholes, the inventor of 
the typewriter, brought to Ilion, N. Y., and persuaded 
Philo Remington of E. Remington & Sons to manufac- 
ture, is fully described and illustrated. This event was 
the actual birth of the typewriter industry. 

This model is a crude and cumbersome looking contrap- 
tion. Still, despite its crudity, it embodied the same basic 
principles which are in the present-day typewriters. Next 
we are shown the first practical typewriter ever manufac- 
tured and sold, Modei 1 Remington, Shop No. 1. The 
curious features of this model are the sewing machine 
stand and the foot treadle carriage return. This machine 
looks like a finished product when compared with the in- 
ventor’s model, and so thought the manufacturers at that 
time. 

Finally, the Centennial model is pictured. This machine 
the article explains, was made especially for the Centennial 
Exposition at Philadelphia in 1876. It is a very ornate 
affair, inlaid with mother of pearl, and hand painted roses 
literally covering the case. The historic interest of this 
machine lies in the fact that it was the first writing ma- 
cine ever exhibited at a public exposition. All of these 
“Machines of Destiny” are on exhibition in the “museum” 
at the Remington typewriter home office building, 374 
Broadway, New York. 

Another notable feature in this issue of Remington 
Notes is the fac-simile reproduction of one of the large 
current magazine advertisements of the Remington Type- 
writer Company. This advertisement is a new departure 
in typewriter advertising; it calls for more women to en 
ter business, and points to successful careers of women 
who entered business through the door opened by the 
typewriter. This new advertising campaign is in keeping 
with the policy of the company to serve business in every 
way possible. 

There are several inspirational features in this edition 
of Remington Notes. “The Decision that Spelled Suc- 
cess” illustrates the importance of initiative and self-re- 
liance on the part of the typist. 

There are also articles concerning Miss Hortense S. 
Stollnitz, who holds the world’s gross record for actual 
speed in typewriting, and Miss Rose A. Gadbois, the blind 
girl of Providence, R. E., to whom the Remington gold 
medal of proficiency was recently presented ty Governor 
Beeckman, of Rhode Island. 

A contribution from the American Red Cross, “When 
Shorthand Plays the Part of Fate,” tells how an Armenian 
girl was rescued by a Red Cross worker. 

The question which has confused many, “What is the 
difference between the ‘Standard’ and ‘Universal’ key- 
board,” is answered in this issue of Remington Notes. 
“Practical Points for Typists” contain their usual amount 
of valuable and helpful information. 


P. O. Dislikes Mailing Time on Envelopes. 


Greater New York refers to an order issued by the post 
office department forbidding corporations to place on the 
backs of their envelopes the date and hour of mailing, 
and the initials of the individuals responsible. This ap- 
plies to first class mail. The department holds that this 
practice does not in any way expedite dispatch or delivery 
The Merchants’ Association of New York “went to the 
frent” for a member in an effort to secure citation of the 
law upon which the ruling was based. The post office 
department cited regulations covering second, third and 
fourth class matter, but left the situation go begging as it 
concerns first class mail. The practice is followed by the 
corporation in question to determine the responsibility in 
its own organization for the dispatch of mail 


Power on Leave. 


Boston University has granted a three months’ leave 
of absence to Ralph L. Power, its business administration 
librarian and member of the faculty for six years. Prof 
Power goes to the Washington (D. C.) School for Secre- 
taries as head of the research department and in charge of 
courses in office management. He has had a good deal 
of business and research experience, is a frequent con- 
tributor to Office Appliances, and his published survey on 
information sources in Boston is in general use as a refer- 
ence work in libraries. 
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The ACCO Folder 


For Efficient Filing and Safe Keeping of All Records 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





The Acco Folder is positive 
insurance against loss or 


ch all : Trem or misplacement of corres- 
sina SPA See pondence because papers 

fst! Card 3 a mae ; cannot be wrongly re- 

Mt Cy tt mp el _§& placed after being once 


filed in an Acco Folder. 
Every paper is chronologi- 
cally bound in its original 
place. Valuable filing 
space is saved by the pa- 
pers being held compactly. 





“=. 








Papers always tightly bound and ready for reference, like leaves in 
a book—a perfect binding at little cost. 


The Acco Folder is inex- 
pensive because it can be 
used over and over; it is 
the only folder in which 
papers are bound in book- 
form, and from which con- 
tents can be removed in- 
tact securely held together 
with the Acco Fastener. 
Acco filed letters are not 
held by the prongs of the 
fastener, but are bound in 
place by the washer of the 
Acco Fastener, described 


on opposite page. Completed or inactive papers 


removed intact and securely 
bound. 


ee 


Acco Folders are made of heavy red pressboard in stock sizes to fit all standard filing cabinets; also fur- 
nished with any cut of tab without extra charge. Each Acco Folder is complete with one Acco Fastener. 


CIRCULAR UPON REQUEST 





Rede he nf Witiae SE.LIC NEW YORK.NY. 
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Notice how the dogging 
device operates. In case 
an attempt is made to 
drive the tumblers A 
through, trigger B in- 
stantly moves into posi- 
tion and automatically 
locks the safe. 







Vaults 
Cabinets 
Deposit 


Boxes 


CARY SAFES "The Safe Investment’”’ 








——" A mechanical dog, positive in action, protects the 


Ni 
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The Dog 
that guards 





lock mechanism from tampering fingers. 


This is the latest CARY improvement — a unique 
device to add to that security which has always made 
the CARY famous. Just another refinement that 
marks a new step in safe-building. 


Behind the drill-proof plate is a trigger device of 
special design. Forcing the lock is of no avail—the 
dog locks the lock—and holds it rigid. 


A sledge-hammer blow on the combination spindle 
will only move the trigger into place, and the dog will 
hold stubbornly. The action is automatic. 


Consider all these points of security ina safe. Consider 
the fireproof hazard. The CARY SAFE is absolutely 
fireproof. Heavy construction gives the CARY perfect 
insulation. The doors are extra thick to permit heavy 
insulation even around the lock and bolt mechanism. 


No ordinary safe shows this feature. There is usually 
a weakness in the doors. Not so with the CARY. 
It bears out the watchword of its makers—“Uniform 


Strength Throughout.” 


Further proof of Cary superiority will be found in the 
folder “Buying Protection,’’ which we want you to 
read. Write for it. 


CARY SAFE COMPANY, Buffalo, N. Y. 


1920. 
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(Handling Loose Leaf—Continued from Page 22.) 


pages to purchase but once; that he buys leaves or pages 
suited to the average size of account he handles, with the 
opportunity of adding other pages to any individual ac- 
count at will; that where, in some instances, books are 
closed at certain periods, and at quite an expense in bind- 
ing and unused writing space, if in blank book form, this 
waste is eliminated in loose leaf by simply transferring the 
closed accounts to a very cheaply yet durably made device 
called a storage binder; that in using bound books he 
must take the manufacturer’s idea of distribution of dif- 
ferent forms of rulings through any particular book (or 
pay a fancy price for special made goods), while in loose 
ieaf he assorts or changes his forms as desired.” 


a 


The man who handles the loose leaf end of the business 
—and it ought to be one of the star profit producers of 
the stationery store—is a salesman, not when he wraps 
an article demanded and collects its price of the customer, 
but when he is capable of taking an intelligent interest 
in the business problems of the customer. And such an 
interest need not be the result of expert training, but the 
dictation of common sense and good business judgment. 


7 


Much depends on the ease and convenience with which 
the stock may be handled. The customer expects the 
salesman to know his stock and the delay involved in 
searching for goods not easily available often produces 
annoyance which extends itself to a lost sale. Neatness 
and dispatch are suggested in the business application of 
loose leaf; how inconsistent, then for the stock arrange- 
ment to suggest disorded and inconvenience. 


+ 


And speaking of public accountants—and accountants 
for private business interests for that matter—the loose 
leaf salesman may plant the seed for future business and 
incidentally improve his own knowledge by cultivating 
the friendship of these men. When a new device or a 
special system has just been received, the public account- 
ant will be interested, of course. Call him up. Show him 
the new arrivals. Indicate that inasmuch as you have 
mutual interest you ought to see much of each other. 
The accountant’s suggestions to you, the salesman, will 
add to your practical familiarity with the line; his sug- 
gestions to his patrons or his firm will add to your sales 
record. 

a 


A man is usually timid about exposing his own weak- 
nesses. To point out these weaknesses and suggest im- 
provement is a matter requiring tact. Particularly is a 
man sensitive to criticism which touches his business. He 
puts his best effort into his business and he resents criti- 
cism of his methods as a reflection on his ability. Yet 
many capable men, particularly those identified with the 
business of small caliber, have in developing other de- 
partments, neglected that of accounting. Such a chap 
finally realizes that he needs something more up-to-date 
and less cumbersome than the system he has been using, so 
he starts “scouting around.” He is very likely to approach 
the loose leaf department salesman in something after 
this fashion: “Just want to look around. Maybe I can 
find something I need,” or “I wish I could get something 
—some sort of bookkeeping system—to help me keep better 
track of things.” Right here a tactful salesman will start 
laying the foundations for a sale. If he ridicules the old 
methods responsible for the search for newer and better 
things, the customer is affronted and breaks off diplomatic 
relations. If an intelligent interest in the customer’s prob- 
lems manifests itself—in a genuine manner—a little further 
adroit maneuvering will draw forth just the information 
needed for the exhibition of a system which fits the pros- 
pect’s needs. A sale usually results and the customer 
usually returns for his future needs to his salesman friend 
“who knows what I want.” 


It has been pretty effectively demonstrated that unless 
one can install the very best equipment and employ the 
highest grade of experienced workmen—and thus encoun- 
ter a very considerable demand in the way of expenditure 
—the local dealers operating in a small way cannot enter 
the manufacturing field and hope to compete with the 
established manufacturer. The leading makers of loose 
leaf have built their success upon the quality of their 
work—the punches in their sheets are perfectly shaped, 
the alignment of the léaves on the post is absolutely even 
and the lining sheets are smooth. This is not always true. 
however, of the goods made by the local stationer, and if 
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Needless to say our quality is 
right and our prices low. 


Hano-Weinkrantz Co., Inc. 
133 Mulberry St. New York City 
Manufacturers of Stationery Specialties 
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The House 
of Cushions 






No. 1000. 





“*U-Need-Me’”’ Cushion 


Expresses itself in saleable merchandise, designed 
for comfort, and made to give satisfaction even 
after long use. Fox workmanship results in de- 
pendable cushions. Our high standard protects you 
by its assurance that the user will have none but 


words of praise. 


“U-Need-Me” Felt Base Cushions 


No. 999—Made of black imitation leather on one side and 
brown felt on the other. The felt prevents the clothes shine, 
which is caused by the friction of clothing with wood or 
cane. 


“U-Need-Me” De Luxe Genuine Leather Cushions 


No. 1000—A deep cushion padded with kapok, resilient and 
restful. Covered with real Spanish leather, finished with 
%-inch box, welted all around. Luxury for an executive. 


“U-Need-Me” All Felt Cushions 


No. 2000—Filled with kapok. You can assure customers that 
this cushion will not pack. The top and bottom are covered 
with extra fine brown billiard felt, with a l-inch welt of 
the same material. Sells at sight. 


“U-Need-Me” Ventilated Cushion 


No. 997—An idea that produces an ideal cushion for fleshy 
persons. Doubly essential in hot weather. The covering is 
heavy black Keratol, with felt bottom. The filling is 
Kapok, which will not mat down under a heavy load. Eye- 
lets %-inch. in diameter, which permit air circulation, hold 
the deep tufting. The bodily movement of the user forces 
air through the cushion and robs hot weather of its draw- 
backs. 


Judge “U-Need-Me” Specialties by our booklet. 
They are good sellers, and make friends for your 
business. Send today for the booklet. 


Geo. E. Fox & Co. 


33 West Kinzie St. Chicago, U. S. A. 
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there is a difference the bookkeeper and the accountant 
soon learn just how that difference affects their work and 
they are not slow in expressing their preference for the 
more uniformly perfect “tools” of their work. 


+ 


It does not pay to disguise the name of the manufacturer 
or “go easy” on the fact that you, yourself, do not man 
ufacture the loose leaf supplies you sell. This form of 
camouflage is usually indulged in on the theory that the 
customer, under the belief that you made the supplies, 
will naturally depend upon you for future supplies. As a 
matter of fact, the customer is not slow to discover that 
he can duplicate the goods he desires in almost any well- 
equipped stationery store. If your line is a good line, let 
the name of the manufacturer help you push it—and make 
the service to be found in your store, the unique thing 
which customers will seek out. If you have any boxes on 
your shelves, it will be well to see that they are arranged 
symmetrically and with neatness, and that the labels ap 
pear fresh and attractive. 


A prominent dealer of California is quoted as follows 
concerning stock arrangement: “A good system is to 
place the binders in show cases on the main aisle of the 
store, binders to be filled with sheets and indexes sys- 
tematically and neatly arranged on the shelves behind 
the counters. For the convenience of handling, keep all 
sheets together, arranging according to number. All in 
dexes should be arranged in the same manner in separate 
space and all binders together in another space, it being 
better not to mix sheets, indexes and binders of the same 
number or in the same space. A great deal can be accom 
plished by having in this department a table or low coun- 
ter where a customer desiring to study a system may be 
seated and may spread out before him the system to be 
considered.” 

+ 


Most successful dealers are of the opinion that it is the 
best policy to sell stock forms and outfits. They are easier 
to handle, and more quickly moved from stock than spe 
cials, vet there are times when it is necessary to have 
something special to meet the requirements of a business. 
And in such instances it pays to satisfy the customer 
rather than to attempt the sale of something “just as 
good.” There are times when the customer is familiar 
enough with loose leaf to know that he requires some- 
thing special—times when the salesman must in honesty 
agree with him. At such times the salesman can best 
follow the policy of the honest vender of “ready to wear” 
clothing when an individual enters who is so peculiarly 
constructed that clothing built for beings moulded along 
ordinary lines can obviously not be made to fit; he passes 
the customer on to a tailor. 





Helping the Good Customer to Move. 

Office furniture dealers are some times called on by 
customers to assist them in moving their office equipment. 
While this accommodation may at times prove an onerous 
burden, it evidently pays. Customers are especially ap 
preciative if they have to move around May 1, when all 
the moving vans are engaged in transferring household 
effects. Then the dealer’s truck brings much needed re- 
lief to the business concern which cannot wait to secure 
transportation through the ordinary channels. 


Elliott-Fisher Conference in Chicago. 


\ sales centerence of representatives from Wisconsin, 
Indiana and Illinois was held by the Elliott-Fisher Com 
pany June 5. Luncheon was served at the Palmer house. 
M. S. Eylar, sales manager, was in attendance. 


Protectograph Premier Club Convention. 


The second annual Premier Club convention of the 
Todd Protectograph Company will be held at Rochester, 
N. Y., August 3-6. There will be thirty-five or more 
members of the Premier Club in attendance, as well as 
Protectograph salesmen of lesser rank. 


How Would You Like to Work in China? 


A news item from Shanghai. claims that city is the 
stenocraphic Utonia. Typists are said to be receiving 
$7.00 an hour—in gold. Add high cost of doing business— 
office rents are from $300 to $500 in gold, and desk room 
costs $100 a month. 
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“Extra Beads of Honest Sweat” 


The surest formula for 
success ever written 


> VER since the world began, it has been the 

“extra beads of honest sweat” which it takes 

to do things a little better than anyone else ever 

did them—that has brought fame both to men and 
to things wrought by men. 


Admittedly, it has required years and years of untiring 
energy to mould the personality of the Art Metal Con- 
struction Company—to build into Art Metal office equip- 
ment, character a little higher thay required —to plan in 
desk, safe or filing cabinet for more and better service 
than seems actually mecessary. 


Always striving to justify the faith and confidence of 
every agent, Art Metal has left nothing undone that it 
may be ali that steel office equipment possibly can be. 


As the leader of the industry, Art Metal passes to its 
agents everywhere, the prestige it enjoys. 


Art 


JAMESTOWN, N.Y. 











The name of one company-not of an industry 
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Increasing Demand 


For Better Business Methods and Equipment 





Manufacturers exhibiting at the 
National Business Show are ren- 
dering valuable service to the 
office appliance industry, as well 
as to the public. 


They are using the best possible means 
of creating and- stimulating interest in 
what the industry produces—by having 
their trained specialists explain person- 
ally the advantages of better business 
methods and equipment. 


More than ninety manufacturers have 
arranged for representation in the 17th 
Annual National Business Show at 
Grand Central Palace, New York, the 
week of October 25th. 


There is still good exhibit space avail- 
able for manufacturers desiring to join 
in this cooperative movement to show 
the business public the up-to-date ways 
and means of minimizing administrative 
expense. 


NATIONAL BUSINESS SHOW 





The Exposition of Modern Administrative Methods and Equipment 





Frank E. Tupper, Pres. 


50 Church St., New York 
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Bush Terminal 





| 





TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"DHE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-fap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 


Telephone SUNSET 6000 


ae 





Brooklyn, New York 
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Metal Waste Basket 


Good Will 
Measured In Money 


One of the big things the sale of Victor Metal Waste 
Baskets accomplishes for the retailer selling them is to 
create good will. That they succeed in this, is proved by 
the fact that they are a popular seller with the highest 
type of stores in America. 


No effort is spared in construction to make the Victor 
dominate the waste basket field. Quality is never sacrificed 
for price—yet the Victor is the cheapest in the end. 


The Victor Metal Waste Basket is a waste basket of special 
features. The sides and bottom are welded together by 
electric spot welding process. Rubber cushions to match 
are vulcanized right into the corners to prevent scratching 
other furniture—a special, patented feature exclusive with 
the Victor. 


Victor Metal Waste Baskets are well worth while pushing 
for the margin of profit they represent—100% and the 
quick turn-over of a small investment. 


For full particulars write 


The Metal Office Furniture Company 
Grand Rapids, Michigan 
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Crayon as a Civilizing Factor in Missionary Work. 


How the “Magic Stick” Wrought a Great Ambition in the 
Heart of a Black Man. a 





ying heart of a great city. 

Adventure leads men forth to the haunts of big game 
and the nome of the savage, but only a miracle could 
bring the savage of his own volition across wild wastes 
of land and sea on a pilgrimage of love to the white 
man’s door. 

Yet the miracle has been wrought. And in all the 
strange emotions that worked the transformation one 
incident, like a finger marking the first parting of the 
ways, was largely responsible for a great desire that led 
the black man of the jungle to follow the trail of the 
white man to its beginning. 

This trail ended at the Eastern office of the American 
Crayon Company, when Mr. George E. Parmenter’s sec- 
retary announced a visitor by the name of Kalu Kuloka 
Mr. Parmenter greeted an unusual caller. Beneath a black 
broad-brimmed hat beamed a most radiant and friendly 
smite. The man was colored and dressed in a clerical 
garb. “Is this where Waltham crayons are made?” he 
began slowly and with deference. “For forty years I 
have looked forward to this moment.” 

Mr. Parmenter, after seating his visitor, settled back 
in his chair and awaited his story. 

This old man was born in the heart of Africa and was 
a member of one of the most uncivilized tribes of the 
jungle region where hatred for the white man was intense. 
Indeed, in his youth, few travelers had ventured so far as 
the haunts of his people. 

One day in company with five boys of his tribe he went 
foraging. They came to the camp of white men. From 
their hiding place hour after hour they watched these 
men. The leader was such as they had never seen. He 
carried 10 weapons and directed his men without fear. 
The native curiosity of the boys was strong. Secretly 
they liked this strange white leader. 

The boys became bolder and it was not long before 
they were friends with this strange white man. He be- 
came their hero and through him they were later induced 
to attend a mission school. They were shown the clothes 
the white men wear, the houses they live in, books which 
told them things of which they had not dreamed, instru- 
ments that found the trails through the wild jungles. 
Then the good man prepared to teach them to write. 
They were eager. The teacher approached a blackboard. 
In his hand he held a round white stick and by moving it 
across the black surface it left a clear white mark. The 
boys were horrified. It seemed to them the man must 
be possessed of a demon. They fled from the school and 
only after great persuasion could they be induced to re- 
turn and examine the white stick that had made the won- 
derful mark; then they called it the “Magic Stick.” 

As Kalu Kuloka warmed to his story at the recollection 
of these early days he fairly beamed with delight as he 
told how this wonderful impression had given birth to a 
resolve to some day visit the place from which the “Magic 
Stick” had come. He had noted the home and address of 
the makers and at last it had been his privilege to visit 
the company’s home and satisfy that craving that had 
been born in his early years. Then with a voice filled 
with emotion he said: “I determined to visit the land 
where wonderful opportunities are open to all—the town 
where the ‘Magic Stick’ was made, maybe—maybe grasp 
the hands of the men who made such things possible.” 

Kalu Kuloka is now the head of that little school where 
as a boy he learned the white man’s ways. “I am going 
back to my people happy and satisfied,” he said: “to them 
I carry a message of friendship and good will from your 
wonderful country.” 

The full details of this unique visit, together with a 
photograph of Kalu Kuloka are kept in the files of the 
American Crayon Company at their headquarters at San- 
dusky, Ohio, as evidence of the fruits of the labors of the 
early missionaries, who, wherever schools were estab- 
lished, included Waltham crayons as a part of their regu- 
lar outfit. 

Today Waltham crayons are no longer shipped in mis- 
sion outfits carried by tall-masted schooners over treach- 
erous seas—they go in mighty ocean carriers from the 
company’s warehouse at Bush Terminal and are trans- 
ferred to mule pack, “desert ship” or caravan—or follow 
the channels of trade in the great markets of the world. 

The company’s foreign salesmen today cover practically 
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Let Our PrdeBe Y ours 


Karpen prestige is an asset to the 
office equipment dealer who bases 
his quality sales on Karpen Chairs. 


Our pr duct is known wherever ma: ter 
craftsmanship outshines the dollars. And 
it is uncommon that an investment in 
office furniture cannot be turned into 
quality channels by a demonstration of 


Karpen Chairs 





Sell them on the basis cf Satisfaction per 
Dollar, rather than Dollars per Dozen. 
The long life of those good Karpen Chairs 
justifies their purchase years after they 
are installed. 

Your conception of chair possibilities is not 


complete until you have seen the Karpen cata- 
log. Write for it today. 


Karpen 


Guaranteed 


Furniture 





S. KARPEN & BROS. 


Chicago - Michigan City - New York 
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Sales are automatic when 
the complete assortment of 
AUTO-SHARP Pencils is 
sold from special 


AUTOMATIC PROFITS 


from the new and improved 


On 








AUTOMATICALLY SHARP 


1 


Display Case. 


And our liberal dis- 
counts give you a larg- 
er profit on this finest 
“Thin - Lead” 


of J 
Magazine Pencils. 
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Points 
of 
Superiority 


Appearance 
work- 
manship. 


Inset Ball Pocket 


2 clip, insuring safety 


of Pencil and Cloth- 
ing. 


Correctly balanced 
tor easy, quick writ- 
ing. 


(No top-heavy Or- 
nament.) — 


Doubled lead capac- 
ity—requiring _refill- 
ing only one-half as 
often as other pen- 
cils. 


Simplified Refill — it 
is done in a “‘jiffy.”’ 


Guarantee of com- 
plete satisfaction. 


Always sharp — al. 
ways pointed — al- 
ways ready. 


Retail Prices 


$1.50 to $25 each 


The Auto-Sharp Pencil has proven so popu- 
lar that we are unable to supply the full 
demand. But a small number of additional 
orders may still be filled in order of receipt. 


New Diamond Point 


Pen Company 


Manufacturers of “Diamond Point” Pens and 


“Auto-Sharp” Pencils 


135 Lafayette St. 
New York City 


all the markets of the civilized world. But orders still 
come from foreign mission schools far from the beaten 
paths of commerce and perhaps in the heart of heathen 
lands, boys like Kalu Kuloka are still held by the wonder 
of the “Magic Stick” which with them, too, may mark an 
epoch in the transformation of a savage life. 


Federal Commission Hearings in This Field. 


The Federal Trade Commission reports its findings in 
the case of the Commission vs. Berk Bros., New York, 
N. Y., heard May 13 at its office, Washington, D. C. 

Joseph L. Berk and Leon L. Berk, trading as Berk 
Brothers, were alleged to have sold fountain pens in inter- 
state commerce labeled “The Standard Self-Filling Foun- 
tain Pen—$1.50,” which were never sold for more than 
twenty-five cents, and not intended to be sold for more. 
The commission held that the practice was intended to 
lead the trade and general public to believe that the retail 
price of the pen is $1.50, which is not the case. This was 
designated as a form of “an unfair method of competi- 
tion,” and a violation of the law. The commission ordered 
that the practice be discontinued and further required that 
Berk Brothers file within sixty days a report showing in 
detail how they have complied with the order. In their 
answer to the commission’s complaint Berk Brothers 
admitted the truth of all the allegations. 

The Federal Trade Commission will hold a hearing at 
Washington, D. C., July 13, in the case of the Checkwriter 
Manufacturers, Inc., regarding certain practices in the sale 
of Todd Protectographs. 








The Inkwell in Advertising. 


The old fashioned inkwell holds its own, in spite of 
fountain pens, typewriters and duplicating machines. A 
late issue of the Saturday Evening Post showed the ink- 
well as an adjunct to demonstrating paper products in 
advertisements. System bond used an inkwell filled with 
water to emphasize the character of the paper—the anti- 
thesis being that water on the pen makes no mark. Scott 
tissue demonstrated its porosity by showing a _ towel 
dipped into an inkwell, the towel absorbing the ink. 


How Push Pins Are Blocked. 


The Philadelphia Ledger gives a page of illustrations 
each day showing activities in and about Philadelphia. 
One part of this page is devoted to the city’s workers and 
what they do. In a recent issue of the Ledger an inter- 
esting picture is shown of Miss Jeanette McCullough of 
Germantown operating a machine at the plant of the 
Moore Push Pin Company, by which the completed pins 
are pressed into the soft wood block on which they are 
marketed. 


Throttling Bolshevism. 


Detroit members of the Typothetae-Franklin Associa- 
ation display a sign in their offices which might well be 
repeated in every print shop in the country. It would 
effectually diminish the dissemination of radical propa- 
ganda, limiting the forces of unrest to their own facilities. 
The sign reads: “We are Americans. We will do no 
work for I. W. W.’s, Bolsheviki or Anarchists.” 


Through Foreign Bills of Lading Plan. 


The Interstate Commerce Commission has started pro- 
ceedings with a view to arranging the necessary ma- 
chinery which will impose upon the railroads the duty of 
issuing a bill of lading through to foreign destination. 
This action is in compliance with Paragraph 4, Section 5 
of the Transportation Act. 


Crop Value Contrasts. 


The Bureau of Crop Estimates, Department of Agri- 
culture, has published figures showing the appreciation of 
prices paid producers in the period from March 1, 1914, to 
March 1, 1920: Cotton, 200 per cent; wheat, 173 per cent; 
corn, 116 per cent; potatoes, 244 per cent; wool, 231 per 
cent. 


Boston Stationers’ Dinners Resume in Fall. 
The Tuesday dinners of the Boston Stationers’ Associa- 
tion, held at the City Club, have been discontinued dur- 
ing the Summer. They will be resumed in September. An 
education program is planned when sessions recom- 
mence. ' 
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A glance — aflip of th 


T’S just as easy and quick as that 
| to get data from recorded facts 

and figures in Kardex. The name 
or title on each and every card is 
always in plain sight. There’s no 
fumbling over a dozen or more cards 
to find one as you do with cards filed 
in drawers or boxes. Kardex elimi- 
nates all that lost motion and enables 
anyone to refer to cards, make entry 
on either front or back without re- 
moving the cards in from 50% to 75% 
less time. 


By eliminating the necessity of re- 
moving cards, Kardex absolutely pre- 
vents mis-filed or lost cards. 


The uses of Kardex are practically 
without limit; all classes of records are 
accommodated. The very cards you 
are now hiding away in drawers and 








whether they number five 
hundred or a million, can be put in 
Kardex and made instantly accessible. 


boxes, 


* 


Kardex enforces accuracy; encour- 
ages the use of important recorded 
facts and figures in deciding and 
planning; changes oversight to insight. 
It gives the executive absolute control 
over the activities of one department 
or of an entire organization. It en- 
ables the detail clerk in charge of 
office or shop records to do more and 
better work. 


Kardex is the recognized successor 
of the card drawer or box. It is the 
standard of record-keeping efficiency 
in modern business. It will pay you 
to give immediate consideration to its 
many distinct advantages. 


Write for interesting details today. 


AMERICAN KARDEX COMPANY 


Main Offices and Factory: 


Branch Offices: 


ATLANTA DALLAS 
BALTIMORE DENVER 
BOSTON DETROIT 
BUFFALO HOUSTON 
CHICAGO KANSAS CITY 


CLEVELAND LOS ANGELES 


Tonawanda, N. Y. 


MINNEAPOLIS SEATTLE 

NEW YORK ST. LOUIS 
PHILADELPHIA SYRACUSE 
PITTSBURGH WASHINGTON, D. C. 
SALT LAKE CITY TORONTO, CAN. 
SAN FRANCISCO LONDON, ENG. 
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N over 2000 

cities in this 
country alone 
more than 3000 
Macey dealers are 
successfully build- 
ing for the future. 


The Macey line today is nothing 
less than business insurance. It 
is a line long since established. 
It is nationally advertised, favor- 
ably known and easy to sell. The 
tremendous consumer demand 
is only a natural accumulative 
growth of a quarter century of 
world-wide distribution. The 
merchant with keen vision real- 
izes that the Macey line is a 
distinct asset. We invite corres- 
pondence from responsible deal- 
ers in office equipment. 


The Macey line consists of Filing Cabinets in wood and 
steel, Filing Supplies, Steel Safes an ctional Bookcases. 
Separate catalogs of all lines will be mailed to you on request. 


©Ohe MACEY COMPANY 


Grand Rapids, Michigan 
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Manufactured in Canada by Distributed in Great Britain and Europe by 
The Canada Furniture Manufacturers, Ltd. The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 
Woodstock, Ontario London, England 
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(New Machines and Devices—Continued from page 30.) 


“Duro” and “Grapho” Carbon Papers. 


The Crown Ribbon and Carbon Manufacturing Com- 
pany, 782-790 St. Paul street, Rochester, N. Y., has devel- 
oped two special brands of carbon papers under the trade 
names given in the caption. 

The “Duro” brand is a harder carbon, giving depth 
and brilliancy of impression. It is non-smutting. This 
brand is packed in red boxes, holding 100 sheets each. 
Boxes are hinged at the sides. 

“Grapho” brand accommodates itself to those makes of 
typewriters whose types do not strike a sharp, decisive 
blow upon ihe platen; nevertheless this carbon is a free 
manifolder, giving an intense impression, which is durable. 
It is nacked in yellow boxes similar in design to those 
holding the “Duro” brand. 


New Typewriter Shock Absorber. 

[The accompanying illustration shows the Nott Type- 
writer noise corrector which has just been-placed on the 
market by Nott & Co., 35 South Dearborn street, Chicago, 
Ill. The present model is an improvement on a previous 
device placed on the market by J. A. Nott several years 
ago 

The typewriter is not in connection with the desk ex- 
cept through the sound-deadening cushions which rest in 
tracks and are made of a piece of soft rubber to which 
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. MACHINE STOF DESK 
hese two Stops MUST Nv 
Be in Contact During Operat. 


NOTT TYPEWRITER NOISE CORRECTOR 


wool felt is vulcanized, with an underlying piece of felt 
wide enough to project above the walls of the tracks and 
prevent the rubber feet of the typewriter from clinging 
when the desk is being closed. In operation the stop, 
which is fastened to the machine, is pulled away from the 
desk stop, which in addition to being screwed into the bed 
of the desk is held down by the tracks, which are also 
fastened with screws. The sound-deadening felt and rub- 
ber pieces slide within the tracks so that the typewriter 
may be moved back and forth for the purpose of placing 
it conveniently for writing. Another feature claimed for 
this method of fastening the typewriter is that it may be 
lifted at any time so that the operator may clean under 
the machine or get at its lower parts. 


Goes Stock Certificates. 

Four new designs of steel lithographed stock certificates 
have been completed by the Goes Lithographing Com- 
pany, 42-48 West Sixty-first street, Chicago, Ill., made 
with special reference to use in printing stock certificates 
for associations organized under the common law Sta- 
tioners have probably noted an increased demand for 
blanks of this type. Nos. 320 and 321 are exceptionally 
large, permitting space for a long list of preferences or 
other special copy. The printer finds on them room for 
1.250 words in nonpareil. Both are 1074x16% inches. No. 
320 is for common stock, brown and black on the face: 
brown on the back. No. 321 is for preferred stock cer- 
tificates, and has the word “Preferred” across the face 
in a tint. It is lithographed green and black on the face, 
and green on the back. The stub is lithographed. 

Nos. 83 and 83% are bordered bonds, 9%4x16 inches. 
No. 83 is green and black on the face only, back blank. 
No. 83% 1s orange and black on the face only, back 
blank. The stub is blank. In each of the blanks described 
the design includes a finely engraved eagle. 

The Goes Lithographing Company also has issued a 
of art blotters in a number of attractive designs. 


lin 


Hotchkiss Paper Fasteners. 

\ tag machine for securely attaching shipping tags or 
cards to boxes, barrels, crates and other shipping packages 
has been marketed by the Hotchkiss Sales Company, 10 
Hoyt street, Norwalk, Conn. One model only is made. 
The company also makes a line of four automatic paper 
fasteners employing staples in gangs. 
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Cable Address: 
Western Union “‘PENEX” 


Jersey City, N. J. 
A. 


U. S. 
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SHEAFFER PROFIT TIPS psy 


A Page of Ideas for Enterprising Fountain Pen Dealers Prepared by the W. A. Sheaffer Pen Company 





Quick Turnovers 


FORT MADISON, IOWA, July, 1920 


Best Sellers 








Coles Phillips Paints Another Charm- 


ing Subject for 
Sheaffer Ads 


The Coles Phillips 
painting of the 
Sheaffer girl which 
recently attracted 
so much attention 
in the magazines 
and window dis- 
plays of Sheaffer 
dealers is soon to 
be followed by Mr. 
Phillips’ second 
Sheaffer subject, 
which is shown in 
the magazine page 
reproduced at the 
right. 


We regret that 
we cannot show 
here the stunning 
effect of beautiful 
colors that Mr. 
Phillips has used 
with his character- 
istic cleverness. 
But even in black 


and white the il- 

lustration is most : 

telling, and the desk. She 
It takes a 


subject most time- 
ly, for it will ap- 
pear in the August 
and September 


His Diary 

— Arrived right side up. 
te ain tomorrow and my 
Suearrer Fountain Pen is fi 


CHICAGO 


ease Some 


SH BIN asits PEN ) 


PENCII 


ND 


led with 


NEW YORK 





KANSAS CITY 


tastes agree. 





Fashionable Ebony Finished Pen, illustrate J below, with plain solid gold band and ¢lip—No. 29C—$8.00 


W. A. Suearrenr Pen Company, 204 SuHearrer Buitpinc, Fort Mapison, lowa 
SAN FRANCISCO 


This Appealing Advertisement will Appear 


Soon in Many 
Magazines 


This beautiful 
advertisement on 
Sheaffer Pens and 
Pencils will be pub- 
lished in the space 
of an entire page 
in twenty maga- 
zines with a com- 
bined readership 
of 23,732,240 per- 
sons. The maga- 
zines are: 

Adventure 

All Story 

Argosy 

Short Stories 

Top Notch 

Smith’s 

Detective Stories 

Popular 

Peoples 

Ainslees 

National Geographic 

Rock Island 

Metropolitan 

Santa Fe 

Motion Picture 

Everybody’s 

Review of Reviews 
. World’s Work 
. Popular Mechanics 
o Red Book 

Sheaffer dealers 
who prominently 
display these goods 
in their stores and 
windows during 
the last two weeks 
of August and the 
first two weeks of 
September will es- 
tablish a_ direct 
contact with many 
of these magazine 
readers whose in- 
terest and admira- 


Her Diary 


Sept. 12—Arrived safe. School 
opens tomorrow and my lovely 
new SHEAFFER quite prepares me to 
take down copious notes. Some- 
body very interesting came and 
sat opposite me today, and I noticed 
he uses a Suearrer too. So far our 








magazines when 
America’s student 
body is preparing 


tion have been 
aroused by his se- 
ries of appealing 
advertisements. 





to return to our 
colleges, schools and universities. 


Influenced by this irresistible 
suggestion to include a fountain 
pen and a pencil in their school 
equipment, college chaps and co- 
eds will naturally prefer the 
Sheaffer, because, as this adver- 
tisement will suggest to their | 
minds, the Sheaffer is the choice | 
ofthe elect. 


NEW CATALOG READY 


A new edition of Sheaffer's Pen and | 
Pencil Catalog has just been published. 
Copies will be mailed free to dealers 
who request them. If you have never 
handled Sheaffer lines this is a good op- 
portunity to see our attractive new pat- | 
terns and prices. 








The Favorite Pen of 
— Student Body 


a Sheaffer to — son oF os 
versity thes tall, 


it is called on 
but the most besutiful of pens. Come here and 
select one of the new patterns 


“92 t0 $50_ 


Thus Store 11 Headquarters 


YOUR NAME AND ADDRESS 





Send fer These Newspaper Cuts FREE to Pen Dealers 





- ep ag 2 

SHEAFFER'S 
PEN - 

‘The True =e 


$250 to $50 


R NAME 
AND ADDRESS 








No. 36A 
8 Inches Double Col. 


No. 37A 
6 Inches Double Col. 


Order Newspaper Cuts by Number 


Connect Up Your Store 


Newspaper advertising is even 
more important at that time in or- 
der to deliver to everyone in your 
territory the message that 


You Store Is Headquarters for 
Sheaffer Pens and Pencils 
Send at once for the cuts of the 


“Companion” ads to our magazine 
ad—and reproduce Mr. Phillips’ 


| Sheaffer illustrations in your local 


| newspaper 


over your own name. 
Order the cuts by number—we fur- 
nish them to Sheaffer dealers at 
our own expense. Send now. 








Address communications to W. A. SHEAFFER PEN CO., 255 Sheaffer Bldg.. Ft. Madison, Iowa 
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SHEAFFER PROFIT TIPS pac 


A Page of Ideas for Enterprising Pencil Dealers Prepared by the W. A. Sheaffer Pen Company 





Teamwork Pays 


FORT MADISON, IOWA, July 1920 


Ideas Welcomed 








This_ Pencil Window Brought | Window Cut Outs of Phillips 


Record Breaking Sales 


“The Sheaifer 
Pencils had a phe- 
nomenal sale dur- 
ing this display,” 
says L. H. Enda- 
cott, who arranged 
this window (re- 
produced at the 
left) for Brewers 


BookStore at Man- 
hattan, Kans. 
“My idea in ar- 
ranging the display 
in this fashion was 
to bring the pencils 
up on a level with 
the eye of the 
shoppers, and the 
bright, beautiful 
pencils produced 
such a sharp con- 
trast against the 
dark velvet that it 
compelled atten- 
tion. 
simple and can 
any window of 
size. The only materials used 
were four lengths of dark green dec- 
orator’s velvet and a slab of wallboard 
I think crepe paper could be used in 
place of the velvet and produce practi- 
cally the same result. 


“The wallboard 
high and six inches 
width of the window. 
a crescent shape and held thus by 
stretching two fine wires from end to 
end. (One wire is visible at the top of 
the picture) By doing this the whole 
display exactly fits into the window, the 
ends resting against the glass and no 
part of it was more than a foot from 
the glass. The velvet was held in 
place by pins and thumb tacks. Ths 
pencils were held by putting a pin 
through the pencil clip into the velvet 


“Hand 


used. 


“The 
easily be 
ordinary 


display is very 
arranged in 


used was four feet 
longer than the 
It was bent into 


lettered display cards were 


“Those in the center read as follows: 


“The 
leads and 


“ “They 
always ready 


Sharp-Point contains 12 extra 


an eraser. 


not 
for 


do sharpening 


require 
use.’ 


“*The Sheaffer Sharp-Point is simpl« 


mechanicaliy 


in construction, yet per- 
fect.’ 

‘You will eventually buy a Sheaffer 
—come in now and try one.’ 

“‘*The Sheaffer uses leads of differ 
ent hardness to suit your particular 
needs.’ 

“The small signs state tne different 
prices and read thus: 

‘ ‘Sterling Silver (Plain) Price $3.00.’ 

“A strong light was suspended so 
that it hung about twelve inches above 
the display and the effect at night was 
particularly attractive. As the pencil 
display occupied only twelve inches of 
space at the front of the window a 
separate display of World Almanacs 
was built at the back and was visibl 
from the side 

“This display is not submitted as 
model but simply for this one fact It 
sold pencils We intend to use the idea 
several times.” 





Place Christmas 


Orders Now 


Remember the difficulty of getting 
a sufficient number of Sheaffer Pens 
and Pencils last year for Christmas 
selling. 

This year all shipping is congested 
—and Sheaffer goods are even better 
advertised and in greater demand. 

Hundreds of dealers have already 
anticipated their Christmas require- 
ments to avoid delays and disappoint- 
ment. Be one of the lucky ones by 
sending your order this week. Be 
sure to have plenty of Sheaffer goods 
on hand when the Holiday crowds 
pour in. 


Send for these Newspaper Cuts—FREE (o Pencil Dealers 


les 
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4 Z Vall 
Take One To School : a 
ae oa a mand SHEAFFER'S 
ving point) avoids PENCIL 
oe ead, he Sh afer *]to®5O 
se oto 
YOUR NAME AND ADDRESS 
No. 37B 


No. 36B 
8 Inches by 2 Cols 6 Inches by 1 Col. 
Order Cuts by Number 


Paintings will Come with Goods 


Attractive window 
cutouts reproducing 
Mr. Coles Phillips’ 
beautiful paintings in 
full color will be 
shipped to Sheaffer 


Pern and Pencil deal- 
ers with goods. 


Experts pronounce 
these the most attract- 
ive window display 
material ever created 
in connection with 
pens and penclis. 


Mr. Phillips’ paint- 
ings have charm and 
smartness, yet a re- 
finement that makes 
them fitted for the 
finest store. 


Moreover, his work 
is so popular with the 
American public, that 
it never fails to arrest 
attention and gain 
admiration for the 
goods which it adver- 
tises, 


Watch Sheaffer ship- 
ments for these val- 


ua ble displays—sup- 
plied to our dealers at our expense, 


Send Us Your Success 
Stories 


if you run an ad that pays big re- 
turns— 

If you put in a window that sells 
above the average— 


If you write a letter that brings in 
extra business 


—Tell it to us. 


Pass on your winning ideas to 
Sheaffer dealers in other towns. Like 
bread that is cast upon the waters, 


your gifts will return increased many- 
fold. 


Sheaffer Opens New 
Service Station 


The opening in July of another 
Sheaffer Service Station is of interest 
to all dealers insofar as it reflects the 
rapid expansion of the Sheaffer organi- 
business. 


zation and 


latest station is located in the 
Court Bldg., Denver, Colo., 
large and varied assortment 
Pens and Penci!s will al- 
kept in stock and on display 


This 
Temple 
where a 
of Sheaffer 


ways be 


for convenience to Sheaffer dealers in 
Denver and vicinity. 
It will include an up-to-date repair 


department to enable the trade to give 
exceptionally prompt 


their customers 


service, 


This station will be operated in keep- 


ing with the Sheaffer policy of protec- 

tion to dealers. All profits on indi- 
idual mail orders or retail sales of 

pens will be turned dover to the dealers 
ititled to them. 








Address communications to W. A. SHEAFFER PEN CO., 255 Sheaffer Bldg., Ft. Madison, lowa 
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ANNOUNCEMENT 


In order to assist our custom- 
ers in selling Davids’ Quality 
Products—Standard of 
America, we are eliminat- 
ing a number of unimpor- 
tant sizes of our packages. 


This will benefit not only 
the manufacturing but also 
the selling of our merchan- 
dise. 


Standardization and con- 
servation of energy are 
guiding us. 


Thaddeus Davids Ink Company, Inc. 


Manufacturers of 
Inks Typewriter Ribbons 
Adhesives Carbon Papers 


Chicago New York Boston 
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Universal Motors on Cash Registers. 

National Cash Registers furnished with electric motors 
now have an electrical machine which can be operated on 
either direct or alternating current. The new type of 
motor has fewer parts, is more nearly noiseless, and is 
easier to change and repair than the former types. The 
new model will be of advantage where the local central 
station changes from direct current to alternating cur- 
rent supply, as sometimes happens. Heretofore this has 
necessitated a new motor. 


Clip Case for Business Cards. 

The Galantiere Clip Case Company, 518 South Dear- 
born street, Chicago, Ill, has perfected a new clip card 
case. Cards are inserted loose, and securely held, whether 
singly or as many as twenty-five. Soft, flexible leather is 
used for the covers, with a button fastener. The clips are 
nickled. The same principle is applied in memorandum 
books, order books, check books, sales books, etc. 


To Clean Rubber Stamps. 


Rubber stamps are used in nearly all offices and stores. 
They have a habit of becoming badly “gummed up” with 
dried ink and dirt after a few weeks’ service. 

A fastidious young person, who doesn’t like to soil his 
lily white fingers, has discovered something that will clean 
the foreign matter off stamps in a jiffy. It will probably 
surprise the inventor of the fluid to learn this, as such a 
use for it was far from his thoughts when he worked out 
the formula. It is nothing more nor less than the tar 
remover used by motorists to clean up their gas wagons 
after a run over a newly tarred road. A small can of it 
will last the average office many months 


Deep Sea Diver at Paper Mill. 

Last spring one of the water wheels at the Albion mill 
of the American Writing Paper Company broke, neces- 
sitating shutting down a part of the mill. Continued high 
water made it impossible to drain the wheel pit and ef- 
fect repairs. In the emergency a deep sea diver was sent 
for. He was made acquainted with the arrangement of 
the wheel pit, and undertook to make repairs under water. 
The job presented difficulties not met with even in ship- 
wrecks, but the repairs were finally effected, and the wheel 
put into operation. 


Coining Pin Money on Adding Machine. 

\ Chicago newspaper has a daily feature, “How I Earn 
My Pin Money.” One contributor earned a dollar for the 
following idea, printed in a recent issue: 

I work in an office where I have access to an adding 
machine. During my lunch hour and after my regular 
working hours I earn quite a little by adding the account 
books of butchers and grocers. 

Adding these books is quite a task for the merchant, so 
it is easy to get him to pay five cents each. 

3esides the time saved, he is also spared the worry of 
mistakes. 


I average about fifty cents an hour spare time. —H. A 





Thaddeus Davids Company Eliminates Odd Sizes. 

The Thaddeus Davids Ink Co., Inc., of New York City, 
have just made a material change in the number of the 
packages which they list. They have issued a new price 
list which includes all the numbers of which they intend 
to continue the sale. Numbers not mentioned in the new 
list are discontinued entirely except, of course, that orders 
on hand for the discontinued numbers will be filled, but 
no new orders will be taken for the odd sizes. The com- 
pany believes that in eliminating from the old list the odd 
sizes, they are doing a service to the trade. The sizes and 
different styles of containers which have been removed 
from the list were practically all valueless in themselves 
so that their removal has simplified the line, tending to- 
ward easier handling and greater economy for the dealer, 
since less stock room is taken up and less labor is re- 
quired to list the different items and to mark them in 
stock. Then, too, the discontinuance of unnecessary num- 
bers tends to eliminate labor at the factory and makes fora 
simplification of the work there and for quicker deliveries. 

The new list which the company has just sent to the 
trade gives the information in detail A comparison of 
the old with the new list discloses the fact that odd sizes 
such as 3 ounce, 1% ounce and 4 ounce bottles have been 
practically eliminated from the line. 
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The Autopoint 


Pencil Company 


announces the elec- 
tion to its Board of 
Directors of 


CHARLES A. STEVENS 


President, Stevens-Maloney & Com- 
pany, Chicago. 


A. POMERANTZ 


A. Pomerantz & Co., Philadelphia. 


J. B. IRVING 


President, Irving - Pitt Mfg. Com- 
pany, Kansas City. 


The Board of Directors is 
composed of the following 
officers besides the men 
named above: 

W. E. Gerry, President, formerly General Szles 


and Advertising Manager for Eversharp. 


H. S. Hasselquist Vice-President, in charge of 
Mechanical Operations. 


C. R. Keeran, Inventor of both Eversharp and 
Autopoint. 


W. S. Smith, formerly with Eversharp and L. E. 
Waterman Co. 


E. L. Campbell, Secretary. 
John T. Booz, Treasurer. 


Production has started, 
shipments are being made, which 


will be increased daily.. The re- 
gard in which this concern is held may 


be measured by the fact that orders in 
excess of $500,000.00 have been placed with us. 


OFFICE AND FACTORY 
306 E. Grand Avenue, Chicago, III. 
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THE 100% SALESMAN 


A New Device for Increasing Sales 
Without Extra Sales Effort 


LWAYS Attentive—Always in the store— 
Always courteous and Always satisfied 
with the job. 


Twenty-six inches high; enameled in French grey 
with labels in three colors and gold; exhibits 8 boxes 
of Eaton’s Highland Linen. Advertising matter. can be 
inserted in slots at top and sides. Revolves under air- 
currents from an electric fan. Usable for counter or 
window display. Price $2.50. This is less than cost to us. 


Sent with shipment of other goods or express collecf. 
If you have not put in your order for one of these 
labor savers, write to 


DEALER SERVICE DEPARTMENT 


EATON, CRANE & PIKE COMPANY 


New York Pittsfield. Mass. 


NEW YORK CHICAGO 
225 Fifth Avenue 100 So. Michigan Avenue 
PHILADELPHIA — 10°4 Filbert Street 
BOSTON SAN FRANCISCO 
8 Winter Street 770 Mission Street 
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Merry Quips About the Typewriter. 


Inspired by the advertising of an unnamed manufac- 
turer of typewriters, a humorist writing in the Evening 
Post Magazine, New York, N. Y., suggested new altitudes 
in “Infant Efficiency.” The advertising of the typewriter 
is said to claim that it is more difficult for a child to 
master the muscular control necessary for the formation 
of script letters than it is to learn the simple movements 
required for the operation of a typewriter. Logically, 
spelling and reading can be taught to very young children 
with the aid of the typewriter. Says this merry-maker: 

“Think of what this will mean to the child! Hencefor- 
ward, instead of wasting precious time on the tedious 
process of learning to write, he will simply transfer his 
budding thoughts to paper by mechanical means. He will 
not only learn to read and spell at a much earlier age; 
he will accomplish this at a greatly diminished expenditure 
of effort and with a proportionate economy of time. In 
these days of high-velocity living it is the first duty of 
parents so to simplify and accelerate those laborious edu- 
cational processes which cannot be entirely dispensed with 
that the child may command the maximum amount of 





Hue 


SIMPLIFYING HIS MUSCULAR CONTROL. 
Copyright by the Evening Pcst Mazazine. 


spare time for the cultivation of the higher things of life, 
without which life is not worth living. Who would will- 
ingly see the little dears squandering their precious energy, 
cramping their muscles and smearing themselves—not to 
mention the library carpet—with ink in an effort to master 
the obsolescent art of chirography, when they might to so 
much better purpose be attending the movies or the 
dancing academy?” 
No Need of a “John Henry.” 

The possibilities of a handicap in the child’s lack of 
chirographic expression in the event of the necessity of 
signing important documents in after life is disposed of 
by permitting him to make his mark, or affix his finger 
print. Quaintly enough, the writer discerns another ad- 
vantage, which is expressed without regard to the feelings 
of some fountain pen manufacturers: 

“This would have the additional advantage of rendering 
unnecessary the carrying of a fountain pen, which is so 
apt to leak, and is always empty just when it is most 
needed.” 

Reverting again to the advertisement, the humorist says: 
“From kindergarten to college (I quote once more the 
maker of typewriters) the typewriter will speed and sim- 
plify the education of the child. Compositions, 
essays and themes are neater and more acceptable to 
teachers if typed. Here is a point of the utmost import- 
ance. The child who types his lessons will not only receive 
better marks from his grateful teacher than the one who 
submits pages of illegible and nerve-racking longhand, but 
he will also contribute to the general efficiency of the 
school by lightening the task of his teacher, who will then 
be enabled to write more letters to the papers on the 
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NEW HOME OF DE LUXE LINE LOOSE LEAF PRODUCTS 


ROM the beginning of our business more than twenty 
years ago the Wilson-Jones Loose Leaf Company has 


| given to its customers a quality of products and of service far ahead of 
‘the spirit and performance of the time. 


For twice ten years we have labored in factory, office and experimental department 
to advance the sum of knowledge in the field of locse leaf devices, and that we 
have been a factor in the growth of this industry is due to the unitedly loyal 
efforts of many minds focused upon every problem. 


From the beginning we strove to deserve good will as well as to ask it; for, if good 
deserving comes foremost and is maintained, good will and growing business join to 
follow where merit leads. 


From the outset we strove to build into our products a quality and finish throughout that can 
result only from the co-ordination of the heads, hearts and hands of peopie who work in suitable 
surroundings—whose humanity is not submerged in an industrial machine, but remains individual, 
vital and alive throughout the plant, showing forth as the product of free and happy minds. 


For two decades our products have given you this quality of healthy individuality, for in each 
of our successive factories we have given more than good measure of light and air and comfort 
to operators, with a wage in keeping with the reasonable requirements of self-respecting people. 
The work of the depressed and unhappy mind is never the best. To poison the workman with 
foul air, or to blind him with scant or poorly placed light, or to starve his body and break his 
spirit with the little wage has never been and never will be our policy. 


And so—in the new, wonderful and spacious factory into which we are soon to move—a factory 
built by ourselves after our own specifications—we shall continue this time-tested policy. Never 
before have we been so near to our ideal of the best working conditions; and we look forward 
with keenest enthusiasm and highest hopes to the appreaching day, when, in the best surround- 
ings our present knowledge has enabled us to create, we shall be giving to you—dealers in and 
users of loose leaf devices—a quality of merchandise and a character of service you have never 
enjoyed before from any source whatsoever. 


CHICAGO 


Wilson-Jones Loose Leaf Company ; NEW YORE 
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“Buil Like a Skyscraper” 
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“T’m the 
Built-Like-a-Skyscraper 
File Man” 


says this dealer. And he gets orders. He has 
learned how to capitalize on the Shaw-\Walker 
prestige and publicity, that sells filing equip- 
ment. 

He has “Built Like a Skyscraper” on his 
business cards, and says it never fails to get 
him entrance to the hardest-shelled buyer. 
Often, he gets extra little courtesies—gets in 
to see the big buyer before his competitors. He 
calls himself the Skyscraper File Man, and 
finds customers use this title in addressing him. 





That is the type of dealer we want to repre- 
sent us—progressive, alert, and alive to “op- 
portunity.”” And he’s not necessarily the larg- 
est dealer in his community now. 
appreciate Shaw-Walker quality, completeness 
of line, and continuous publicity, know that 
these three things make possible a profitable, 
growing, good-will business. 


Dealers who 


If you fit this description, we should like to 
make permanent, long-time arrangements for 
you to become the Shaw- Walker agent. 





Complete Lines of Filing Equipment in Steel and Wood, 


New York 
St. Louis 
Pittsburgh 


and Indexes for all Files. 


Chicago Philadelphia 
Detroit Washington 
Minneapolis New Orleans 


Home Office and Factory, Muskegon, Michigan 
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subject of the H. C. of L. in relation to the income of the 
intelligentsia.” 
Other Office Machines in the Nursery. 

Efficiency in the nursery is urged at greater lengths than 
suggested by the typewriter manufacturer. It is proposed 
to use the voice machine, which “renders both writing 
and reading superfluous.” Another step forward is the 
introduction of the adding machine, so that mathematics 
may be eliminated from the infant curriculum. 

“Infant Efficiency” suggests further advances. An im- 
proved high-speed nursing bottle attains the magnitude of 
a crying need. Improved teething rings are also called 
for, as the writer so aptly states, “When one considers the 
appalling waste of time involved in teething one marvels 
that the human race has ever attained the modicum of 
efficiency it now exhibits.” 


The Neglected Corkscrew. 

The following verses were written by George X. Wend- 
ling, formerly vice-president of the Dalton Adding Ma- 
chine Company of Cincinnati, and now president and 
general manager of the Pacific Wire Bound Box Com- 
pany of San Francisco, Calif. A few days ago B. L. T. 
in the “Line-o-Type or Two” column of the Chicago Trib- 
une, quoting Vox Pop, suggested that the dry ban be 
lifted long enough for Tribune contributors to drink 
themselves to death. We don’t want anything like that 
to happen to the contributors to Office Appliances, and 
we hereby serve notice that the ban will not be lifted for 
that purpose with our consent. The tender little ditty 
which follows brings up mellow recollections. 

He had a little corkscrew, 
He used it now and then; 
When he’d pour a smile for you, 
He’d ask you to say “when.” 


\nd when he’d pour a little while 
And you'd forget the “when,” 

He’d pour out just a little more, 
And watch you smile—and then 


He’d pour, and still he’d pour, 
Again ask you to say “when.” 

That sort of chap is now no more, 
For things have changed since then. 


The short-haired women had their say, 
So have the long-haired men, 

The world’s broad smile has passed 
Since no one now says “when.” 


away, 


That corkscrew now is rusty, 

It’s been on the shelf since then. 
The nation has grown dusty, 
We ask vou to say “when.” 


can t 


Maybe You Know 
Who Gets It. 


[ asked a merchant the price of chairs 

And he scratched his few remaining hairs, 

He says, says he, to tell the facts 

These prices by rights should get the axe. 
But I don’t make enough 
Just figuring it rough 

To even cover my income tax, 

The trouble lies with the factory- 

They’re getting wealthy on you and me; 

So now, no doubt, you really 
I don’t get it. 





see 


So I put it up to the factory guy— 
You’re raising your prices, just tell me why 
You must be rolling in wealth—but he 
Just shook his head sadly and said to me, 
1 can’t even save 
The price of a shave; 
My profits are really too tiny to see. 
The material man is the one to blame; 
The prices he gets are a sin and a shame. 
So you plainly can see in this office chair game 
I don’t get it. 


So I went to the owner of forests of trees, 
To make him come through with the reason for these 
Exorbitant prices. * * * He heaved a deep sigh, 
And he said my dear boy, I am just getting by 

I couldn’t buy seed 
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The Adams 
Office and School Specialties 


The Adams 
Ideal Book 


and 
Key Ring. 
—The Ring 
with 
Unlimited 
Uses. 






The stmplest, quick- 
est operated and 
Feb. 4, 1902, most satisfactory 
and patents penuing ring ever invented 
for perforated sheets 
and binders of all sorts. Allows the sheets or binder to lie 
perfectly flat when open at any point. 

When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose Leaf sheets 
exert a strain. The Adams Ring has stood this test for 
twenty years. At present this ring is a popular Key Ring, 
which is the best test that can be made upon any ring, and 
we honestly believe that there is no other Loose Leaf Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a purpose. 
These rings when inserted in a perforated binder, when the 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you will 
note that a ring without the enlarged joint is a handicap. 
This ring is used by practically every school and college in 
America. there are more Adams rings sold 
than all others put together. 

The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put on or take off a key in a 
jiffy and this is a feature which has been overlooked in all 
other key rings. BEWARE OF IMITATIONS. Will be 
pleased to furnish cuts for your catalogue on request. 


Some of the useful ways in which the Adams Rings can 
be used: 


Perforated Sheets and Binders of all sorts. 
ly reports of all sorts. 
Key rings for everybody. 
Janitor’s key rings. 
Tool room checks, tackle boxes and curtain rings. 


These rings are made in six sizes. Inside Measurements: 
No. 00 Diameter inch. No. 2 Diameter 1 inch. 
No. © Diameter inch. No. 4 Diameter 2 inch. 
No. 1 Diameter 1% inch. No. 6 Diameter 3 inch. 

Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 
and 6 come packed 10 in an envelope. 





THE ADAMS ECONOMICAL PERFORATED AND 
. FLEXIBLE COVERS 


These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets. 

These covers can be used for Loose Sheets of any sort. 
It is used very extensively now for Students’ and School 
Children’s Note Books and are very practical where you wish 
to increase the number of sheets from time to time. 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
cost of a filler for the more expensive binder or covers. Each 
_ “ covers come equipped with a pair of the Adams Ideal 

ings. 

Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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For a Cuckoo Clock’s need, 

I can’t save a cent, tho I try and I try; 

For with mules at 400, and labor at double, 

And rents going up, wealth is only a bubble. 

So now you can figure just where is the trouble— 
I know I don’t get it. 


So 1 think I found out who gets it, by heck! 
It’s the poor old consumer, and right in the neck. 


—W. H. King, Los Angeles Desk Co. 


Efficiency Tests Peeve Philly Typists. 


Efficiency experts stirred up a hornets’ nest in Philadel- 
phia when they sent a questionnaire to about 1,000 stenog- 
raphers employed by the city. Some of the “impertinent 
questions” which enraged the key-pounders were: 

“How many times a day do you powder your nose? 

“How i spend 
combing your hair? 

“Do you nibble at chocolates while working?” 





The Proofreader’s “If.” 


If you can mark, and keep it up unweary, 
The same old errors till you’re black and blue; 
If you can cogitate a brilliant query, 
Then watch a pinhead yawn, and scratch it through; 


If you can stand the elevator’s moblet, 
The super’s rich, cigar enperfumed breath; 
If tickets “rush!” escort each measly joblet, 
And still you smile, nor pray for sudden death; 


If you can speed, and not make speed your master, 
See grammar torn to shreds, and then not use 

Expressions which, condemned by Church and Pastor, 
Would counteract the rent you've paid for pews; 


If you can read in any language going 
In Jap and Yap, in Polsk and Portuguee 
And swift rewrite into a stanza, glowing 
Each manuscriptal infelicitee; 


If you can hear the copyholder’s voicing 
Above the trio Mallet, Press and Planer 
And answer foolish questions with rejoicing 
The while you grow in grace, grow sweeter, saner; 


If you can translate, quick and as it should be, 
A Magian message to a dreaming Druid, 

And eke Etrusc enigmas, though they would be 
Enscribbled faint in faded writing fluid; 


If you can scribe the time sheet’s mystic mazes 
Till it looks like a work of art for fair; 

If you can do all these, you'll be, by Blazes! 
Baptized a Proofreadette, or Proofreadaire. 


L’Envoi. 
Now, being safe delivered of this wheeze, 
The faint suggestion comes upon me stealing: 
That, if these verses Rudyard Kipling sees, 
He'll up in air, and Bang! he’ll bing the ceiling. 
—Jacob Backes, in The American Printer. 


Newsy Newgate Notes. 


Newgate Notes is a bright house organ circulated by 
the typewriter and office appliance industries of H. C. 
Thompson, 9 Newgate street, London, E. C. A recent 
issue devoted space to the Woodstock and Sun typewrit- 
ers, Amalgamated Rebuilts, Peerless ribbons and carbons, 
and some personal notes and miscellany. The popular 
paragraph, “Loyalty,” by Elbert Hubbard, is given a 
prominent position. 


Associated Press Uses Same Make of Typewriter 
at Both Conventions. 


There are a few points in common nowadays between 
the democrats and the republicans. One of these is the 
use by both conventions of the Remington accounting 
machine (Wahl mechanism). These machines were used 


exclusively by the Associated Press at the republican con- 
vention for compiling the records of the votes cast for 
each candidate and similar arrangements have been made 
for their use by the democratic convention in San Fran- 
cisco. 














July, 1920, OFFICE APPLIANCES 145 












Cobalt 


Underwood's “si 


“FAMOUS FOR QUALITY” 








E have no quarrel with Old 
Father Time. 


He is one of the best friends we 
ever had. 


We have been traveling together for 
many years and it is thru our long as- 
sociation with him that we are able to 
prove the “Everlasting” Permanency of 


Underwood’s 5. Ink 


“Years may come and years may go, 
but we go on forever.” 


Documents written with Underwood's 
Ink 50 or 60 years ago are as plainly 
legible today as they were at the time 
they were written—and this will be 
true, in all human probability, 50 or 
even 100 years hence—providing the 
paper has not crumbled away. 


Permanency, of course, is the first 
essential of a real writing ink. 





“We have the goods.” 
Use UNDERWOOD’S! 





For sale ty all the Leading Stationers. 
Send for Samples 


JOHN UNDERWOOD & COMPANY 


NEW YORK 


Boston Toronto Paris 
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Successful business men 
realize thal a disorderly 
office is not conducive to 
progressive business, 
while the efficient office 
with its atmosphere of 
success inspires its 
workers and lends a feel- 
ing of confidence to all 
who enter. 
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Quality Filing Equipment 
and Card Index Supplies 








V1 


Render a service so convenient, so satisfactory and so 
consistent that Browne-Morse Dealers have developed 
what is known to the trade as “B-M” Confidence. 
This confidence, like other things worth while, was 
not developed in a day. It was accomplished onl) 
after years of faithfully serving bigger business in a 
manner that has been gratifying and profitable to both 
“B-M” dealers and to their customers. 

Changing market conditions require more thought 
than heretofore and this is the time for the dealer to 
lower sales resistance and supply the product that 
gives unquestionable satisfaction. 

“B-M” filing equipment with finishes and styles to 
harmonize with all office furnishings; “B-M” Card 
Index Supplies that make filing and reference more of 
a pleasure, are backed by a cooperative policy which, 
once adopted, becomes a habit year after year. 
Catalog showing complete line is waiting for your 
request. 


Browne-Morse Company 
Builders of Quality Filing Equipment 


16 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 
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Antidote for Employee Indifference. 


Being Some Reflections Induced on Reading a Recent 
Address by Tim Thrift, Advertising Manager, 
American Multigraph Sales Company. 


*MPLOYEE indifference is a corrosive acid by-prod- 
uct of modern industrialism. It eats the delicate 
mechanism on which is pivoted the functioning parts 

of organization. Its action is silent, subtle, but ruinous. 
It works under cover, creeping into the oil cups to gnaw 
persistently at the steel until something snaps. But just 
as a chemical, in itself deadly, may be transformed by 
the skillful blending of the chemist, into a potent agency 
for healing, so the acid of employee indifference must be 
neutralized and transformed into a force for good. And 
this is the problem to be faced by conference groups 
around the great table in the front office. 

The “restlessness of the age,” greed and selfishness, an 
ubnormal demand with a shortage of merchandise which 
“sells itself” through a period of reckless spending—all 
these have helped to brew the acid, it is true; but a large 
percentage of the acidiferous concoction manifesting itself 
in manufactories, is the waste from that highly developed 
division-of-labor system which has made possible our large 
industrial organizations. 

An executive is stimulated by his imagination. From 
his position of vantage he witnesses the manner in which 
the work of individuals is dove-tailed with the work of 
other individuals. The machine as a whole—the co- 
ordination of the units—is clear to him. He works with 
vision. He sees opportunity ahead. He realizes the im- 
portance of good work delivered honestly. His imagina- 
tion whispers encouragement to him 

Why not pay more attention to the imagination of the 
employee? 

The employee gets to regarding his own effort as a 
piece of work complete in itself; not as his contribution 
to the serviceability of the finished product. It is prob- 
able that he has always regarded his duty as the creation 
of a screw, or a metal bar skillfully bent at a certain 
angle. It is likely that he has never stopped to think that 
what he is really paid for is the serviceability which he 
puts into the device in the mailing room or the corre- 
spondence department of the ultimate purchaser. Perhaps 
it has never occurred to him that customer-demand is for 
the service of the device, not for the device itself. How 
the screw of his fashioning functions to cut merciless rou- 
tine, elevate labor, save money and increase the volume 
of business—and the pay roll—for the department store 
which purchases adding machines, ought to interest the 
mechanic as he turns out screws from his lathe. How the 
various units of the machine, for which he, as a specialist 
produces a single part, are assembled to operate in har- 
mony for service, should appeal to his imagination How 
the efforts of the advertising department and the sales 
force fail to make good with the purchasing public, unless 
he, as a maker of screws, turns out serviceable screws in 
dependable quotas, may have a tendency to turn indiffer- 
ence to interest 

What a romance it forms, this transition of pieces of 
wood and metal, into service performed for the ultimate 
buyer! What a deal there is of it to interest any worker 
who plays a roley humble though it may be, in the drama 
»f production Pointed out to him, how often may it not 
awaken slumbering ambition and better craftsmanship as 
a stepping stone to promotion within an organization now 
glimpsed intelligently for the first time. 

Selling the workers, on advertising, is the gospel 
preached by Tim Thrift of the American Multigraph Sales 
Company at the recent convention of the Associated Ad- 
vertising Clubs of the World: 

“The worker in the plan has little or no conception of 
why his company advertises or what that advertising 


accomplishes,” said Tim. “And yet advertising has a 
great deal to do with his particular job if he only realized 
it.” Then, by a hypothetical instance, it was pointed out 
how even an apprentice in the factory might make or 
break a sale which advertising had created. The business 


man read the advertisement and sent in the coupon; the 
proper records were made; the salesman convinced the 
prospect that he needed -the article advertised. Then came 
the actual demonstration and the loss of the order because 
the machine failed to operate satisfactourily—a workman 
back in the factory had skimped his part in the service 
performance and concealed his defective workmanship 
from the inspector. The defect had revealed itself in time 
to waste the expense of advertising and selling. Tim 











NATIONAL 


New Model 5 


A little machine with a big capacity 











Price $57.00 


Complete with traveling case and lock 


The new Model No. 5 is fitted with a 
very rigid and light-running ball- 
bearing carriage —double system of 
paper-feed rolls ——new paper release 
lever—new marginal and tabular 
stops —new line-spacer—new central 
guide—new line-lock—new bichrome 
and stencil cutting mechanism — 
wonderfully quick escapement and 
light touch. 


The National new Model 5 is 
the first portable typewriter 
really practical, not only for 
traveling, but also for ordinary 
office work. 


NATIONAL TYPEWRITER 
COMPANY 


Fond du Lac, Wisconsin, (U. S.A.) 


For European territory, address our Export 
Director— 


PIERO CASTELLI DELLA VINCA 


46, Avenue des Villas, 
BRUXELLES, Belgium 


Telegrams and Cables—Castelli, Bruxelles 
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Keep Local Trade 


at Home 


If a buyer cannot find Bushnell 
Filing Containers in his neighbor- 
hood, he will seek the dealer who 
does carry them. 


Bushnell Filing Containers 


are staple in every field. They last 
long under the hardest conditions. 

They sell well, because they serve 
well. 

They are made of Bushnell’s 
Paperoid,” a reddish-brown 
leather-like paper, made from rope- 
fibre, which grows to perfection in 
only one place in the world—the 
island of Mindanao, in the Philipp- 
ines. Imitated in color and finish, 
but never equaled. 


New Price List, March Ist, 1920, 
Superseding Price List of Sept. 
Ist, 1918. 


Alvah Bushnell Company 


925-27 Filbert Street 
Philadelphia, Penna. 
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Thrift believes in encouraging the workers to view their 
individual products assembled and functioning as a har- 
monious whole. He believes it stimulates ambition and 
inculcates ambition. So does William H. Rankin, who 
spoke at the same convention: 

“The advertising should make the producers, the men 
who work in the factory, proud of their product, and their 
part in the making. It should make them feel that not 
only are they a vital part in creating prosperity for their 
institution and themselves, but for the whole country.” 

This, then—a new kind of “employee-interest propa- 
ganda,” if you will—may be an antidote for the acid of 
— and a stimulus for better craftsmanship. 
—C. S. B. 
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BUILDING SOON TO BE OCCUPIED BY THE CHICAGO 
BRANCH OF THE GLOBE-WERNICKE COMPANY, CIN- 
CINNATI, OHIO—It Is Located at 170 West Monroe Street. 
Many Alterations and Improvements Are Being Made and 
the Building Will Be Ready About August 1. It Is Six Stories 
High, 60 Feet Wide and 196 Feet Deep. 








Japan in Argentina. 

The Bulletin of the American Chamber of Commerce 
reports that the export trade of Japan to Argentine in- 
creased from $1,000,000 in pre-war days to $10,000,000 in 
1918. While a considerable part of this increase is in 
typical Oriental products, much of it is merchandise which 
will compete with the products of American and European 
manufacturers. Included in the list of commodities 
enumerated are lead pencils and fountain pens. 


Brazilian Consular Invoice Regulations. 


New consular invoice regulations have been promul- 
gated by the Brazilian government, effective January 29, 
1920. A translation covers six pages in Consular Reports 
of April 15. The original is on file in the Bureau of For- 
eign and Domestic Commerce, Washington, D. C. 

















July, 1920. 


OFFICE APPLIANCES 


149 








1824-1826 Woolworth Bldg. 


The “Ramer” Plan 


Guarantees These Definite 
Advantages to the Dealer. 


HE “Ramer Plan” is a Co-operative Organization of type- 
g 3 writer dealers conceived and operated for the benefit of the 

dealer members. Membership guarantees these definite ad- 
vantages: 


This Co-operative Organization, composed of the best, most pro- 
gressive and most far-sighted typewriter dealers in this country, 
co-operating together for the greater success of each other, and 
acting together thru this co-operative organization, will assure 
the advancement of the typewriter business in general, the greater 
success of their individual businesses and the more profitable sale 
of typewriters and allied products. 


A co-operative buying, remanufacturing and selling organization thru which 
4 £ 


&? 
the individual may merge his buying and selling capacity with that of every 
other dealer, thus benefiting and profiting by the combined buying and selling 
power of the entire organization. 


Each dealer will act as a buyer for the organization, having an allowance 
sheet covering all makes of typewriters, and can trade out machines accord- 
ingly, when he so desires, at their full allowance values. 


“Ramer Plan” dealers will receive preference in deliveries and prices of re- 
manufactured machines. As the combined buying capacity of the entire 
organization will be greater than that of any individual, the benefits secured 
and given to “Ramer Plan” dealers will be equally great. 


Profitable Specialties, Supplies, Devices and Attachments are being secured 
on a selling basis that will enable “Ramer Plan” dealers to participate in their 
sale on an above-the-average profit. The Hillard Improvements, the sale 
of which are controlled by this organization, is an example of this co-op- 
eration. 


There is still unallotted and desirable territory open 
for the right kind of dealers. A request will bring 
more complete information promptly. 


TYPEWRITER FACTORY SALES CORP. 


W. W. Ramer, President 


New York City 
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B&P 1042 LINE 


B&P 1052 LINE 
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Many dealers are realizing a 
gratifying increase in their sales of 


B&PScrap Books 


by calling to the attention of housewives, 
lawyers, newspaper publishers, banking 
institutions, manufacturers, real estate 
dealers and others the manifold uses to 
which these books can be put. 

Every possible requirement can be met 
with the B & P line of scrap books, 
regardless of what those requirements 
may be, for prices range all the way from 


30 cents each to $3.75. 


Order a supply no» and go afier the big business t/iat is to 1: had 


BOORUM & PEASE COMPANY 
NEW YORK 


B&P 1062 LINE 


B \ 
sap Books‘ S 


B&P 1035 LINE 


B&P i072 LINE 
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Books Received QU 
Report of John Crerar Library. 


The twenty-fifth annual report of the John Crerar Li- 
brary, Chicago, covering the calendar year 1919, has been 
distributed. The Crerar library is a technical reference 
institution, which has been housed in a downtown office 
building for many years. It will soon move into a build- 
ing of its own. The report includes in its list of donors a 
number of pamphlets added to the collection of trade cat- 
alogues by manufacturers in the office appliance field. The 
list is not thoroughly representative, and it might be well 
for manufacturers in this field to place the library on their 
mailing lists. Many of the large libraries of the country 
have established files of commercial literature, such as cat- 
alogues, bulletins, booklets and instruction books. Busi- 
ness men have come to rely on the libraries when in need 
of products not included in their own catalogue files. In 
addition, this practice may prove helpful in enabling a 
manuiacturer to establish the dates when new devices have 
been placed on the market, or when a new trade mark 
has been entered into interstate commerce. 


July, 1920. 





Publications on the Argentine. 

The Bureau of Foreign and Domestic Commerce re- 
ports that the following publications have been stocked 
by the Superintendent of Public Documents, as well as 
the district and co-operative offices of the Bureau: 

Advertising Methods in Argentina, Uruguay and Brazil. 
—Special Agents Series 190, covers general description 
of accounts involved, advertising and merchandising con- 
ditions, newspapers and other publications, advertising 
agencies, motion pictures, street-car and subway adver- 
tising, etc. Price thirty cents. 

The Economic Position of Argentina During the War. 
—Miscellaneous Series 88, Bureau of Foreign and Do- 
mestic Commerce, includes note trade statistics on agri- 
cultural products, animals and animal products, forest 
products, manufacturing industries, transportation, for- 
eign trade and finance. Price fifteen cents. 


American Foreign Trade Definitions. 

A booklet has been issued by the National Foreign 
Trade Council, India House, Hanover Square, New York, 
N. Y., summarizing the conclusions of a conference held 
at India House December 16, 1919, to clarify practice in 
the use of terms and conditions of sale for export. The 
conference was participated in by representative organi- 
zations, comprising the National Foreign Trade Council, 
Chamber of Commerce of the United States, National 
Association of Manufacturers, American Manufacturers’ 
Export Association, Philadelphia Commercial Museum, 
American Exporters’ and Importers’ Association, Cham- 
ber of Commerce of the State of New York, New York 
Produce Exchange and the New York Merchants’ Asso- 
ciation 


Commercial Handbook of China. 


The Bureau of Foreign and Domestic Commerce, 
Washington, D. C., has issued “Commercial Handbook of 
China,” by Julian Arnold. It covers the commercial situ- 
ation in China, including digest of Chinese history, outline 
of Chinese system of government, commercial treaty be- 
tween China and the United States, judicial procedure in 
China, American consulate, railways, currency, exchange, 
banking, taxation, animal industries. manufacturers, train- 
ing Americans to know Asia and China labor conditions. 
Miscellaneous Series No. 84, Part Two, can be obtained 
from the Superintendent of Documents, Government 
Printing Office, Washington, D. C., for forty cents. 





“Some Principles of Bankers’ Acceptance Credits,” a 
new pamphlet, has been issued by the American Accept- 
ance Council, 111 Broadway, New York, N. Y. It is free. 
The work is the first of a series of studies on the subject 
of bankers’ acceptances as authorized under the Federal 
Reserve Act, and in the regulations of the Federal Re- 
serve Bank. 


The American Chamber of Commerce Year Book for 
1920 (London) is a 128-page volume, detailing the activ- 
ities and functions of the chamber, and listing the active 
and associate members. This list includes a brief classi- 
fication and detailed address. Thirty pages of advertising 
appear. The price to non-members is two shillings a copy. 
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The Stamp of the 
‘*Big’’ Man 








The Bankers’ 


Sanitary Moistener 


can be seen on the desks of 
many Leaders of finance and 
enterprise. 


The striking features are a 3- 
inch revolving roll; handsome 
nickel surface; unbreakable, all 
metal construction and rust- 
proof. 


[ts durable construction makes 
it equally desirable in busy 
shipping and mailing depart- 
ments. 


Stamps, envelopes, labels, etc., 
are never flooded, but suffi- 
ciently moistened to make the 
adhesion permanent. 


Price - - $1.25 


J. F. Ryan & Company 


375 Lexington Ave. 
New York 








For users of 
gummed 








tape 


Ryco Gummed 
Tape Moistener 
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Let Your Window Reflect 


“Economy” 


of energy and apparel to the consciousness 
of the desk workers. “Economy” Cushions 
and Seat Pads save clothing, husband mental 
energy and dress the office. 





“Economy” All-Wool Felt Seat Pad 


“‘Economy’’ Cushions and Seat Pads 


are among the office equipment dealer’s best 
sellers. There is a steady demand—they 
yield a good margin. For particulars and 
prices see our booklet. It should be in your 
files. If not, ask for one. 


Economy Seat Company 


3132 South Canal Street Chicago, Illinois 

eae Coast_Representative New York Representative 
Davis, Em ~~ Building A. H. Denny, 368 Broadway 
Seattle, Wash. New York, N. Y. 


Southern Representative Ce 
E. V. Bogart, 1318 4th National Bank Building 
Atlanta, Ga. 























Office Equipment in Poland. 


From a Letter by Ludwik Aksman, Importer of and 
Dealer in Typewriters, Office Machines, Office Fit- 
tings, Etc., at Krakow, Poland. 


HAVE been interested and active in the handling of 
| office equipment for many years, before the war de- 

veloping and introducing office machines into Poland 
by means of advertisements in newspapers, circulars and 
personal demonstrations. I therefore feel that I have 
contributed my part in creating a demand for office equip- 
ment articles in this country and am proud to say that 
that demand is today 70% greater than it was before the 
war. 

Typewriters.—The number of typewriters sold in a year 
in all of Poland amounts at the present time to about 
4,000. However, fully 10,000 machines might easily be 
sold if rates of money exchange and transportation con- 
ditions in this country were not so dislocated. 

Adding Machines.—There is some demand for adding 
machines, but these articles are very difficult to find at 
the present time. American manufacturers themselves 
make the importation of adding machines difficult. They 
forward inquiries to their European managers in Den- 
mark, who do not always take great pains to reply to 
them. 

Duplicating Machines are in great request, but there 
are no American manufacturers on this market—only 
German-made goods—and for such there is but a small 
demand. 

Addressing Machines are as yet not known in this coun- 
try, except by a few large institutions, but there are 
many houses, such as newspaper offices, etc., which would 
purchase them were they shown. It would be the task 
of the factory in America to introduce these machines 
into Poland, which will be found to be an important mar- 
ket 

Loose Leaf Devices—These goods are hardly in use 
in Poland. In order to introduce the loose leaf system of 
accounting it would be necessary to establish a special 
business and to have a talented bookkeeper who under- 
stands this system to explain and demonstrate all the lines. 
In my opinion the best plan would be for the factory to 
get in touch with a firm which is ready to introduce the 
system and to send someone from America to perfect 
the organization. The typewriter dealers are not in a 
position to undertake this task. A special business is in- 
dispensable. 

Dictation Machines.—Before the war some dictation 
machines were sold of German make, but these found a 
market only to a small extent. No firm has undertaken 
to push these machines. 1 should think, however, that 
considering the very intense labor which now prevails in 
many offices such machines might find a considerable de- 
mand, especially as office managers are overworked. 

Typewriter Ribbons and Carbon Papers.—For such ar- 
ticles there is a large market in Poland, but because of 
the depreciation cf our currency the dealers are import- 
ing them from Germany, whose money is more on a 
parity with the Polish currency. 

Office Furniture——There is a demand for office furni- 
ture, but also because of the depreciation of money, the 
price of American articles is too high. The same thing 
holds good with regard to general stationery goods. 

American office equipment has, as I have already had 
the pleasure of pointing out to you on a former occasion, 
# very considerable domain for activity in this country. 
American office equipment devices enjoy here greater 
confidence than those of German manufacture. As to the 
way in which the greatest degree of sticcess could be 
brought about, I can only recall to you my_remarks in 
your magazine for June, 1919. The method I there sug- 
gested and still recommend is to establish a permanent 
exhibition of American products in this country in order 
that customers may become acquainted with them and 
with the service they are able to render. I would suggest 
that the arrangement of this matter could be left to a 
mercantile firm in Poland which could by means of per- 
sonal demonstration and the giving of information, edu- 
cate prospective customers in the uses of these articles. 
I am sure that this is the best way to bring customers to 
an appreciation of the high quality of American manu- 
factures. Once having convinced the Polish people of 
the utility of these devices, not even the high prices of 
the articles would hinder them from buying. The goods 
destined for this exhibition could be committed to the 
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lexible Filing Units for the 


Frogressi veMan 


HE more successful a man is, whether in business or a 
profession, the more valuable are his papers. No insur- 
ance money can replace them. 
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Files were made of wood, because it never occurred to any- 
one to build them of steel. For anything which must stand 
friction or hard usage, steel is the logical material. 


The progressive man has come to realize that if records are 
worth keeping, they are worth keeping safely. And they are 
worth keeping together in such shape that they can be found 
instantly when wanted. 





These two qualities of protection and utmost convenience 
are the reason why. Allstee/ filing cabinets are found in the 
offices of so many successful men. 4//stee! equipment is the 
hallmark of success. 
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Allsteel equipment is equally suitable for big business and 
for the business that is not yet large. Here are a few of the 
prominent users of Allsteel office furniture: International Har- 
vester Co:, Mayo Clinic, Bethlehem Steel Co., Ford Motor Co., 
U. S. Government, J. P. Morgan & Co., Statler Hotels, Inc., 
Washburn-Crosby Milling Co., Pullman Co., Burroughs 


Adding Machine Co. ti ae 
, any business. Ths stack is made up oer We - 


Filing Sections, Wydesteel Base, Ti 
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LTHOUGH Alisteel files, of electrically 4 y just what you want for your 
= sed more capacity, 
be t me 









SOA tt Ne Ml AN NAR ON ae 





Are You Cashing In 
On This Advertising? 


The advertisement repro- the steadily increasing de- 
duced as the background mand for Allsteel Office 
of this page willsoon appear Furniture—the furniture 
in the Saturday Evening that belongs with success. 
Post and Business. Wyde- Some good territories are 
steels and Unettes will be stil] open for progressive 
featured in this advertise- dealers. If you believe this 
ment of Allsteel Office is the age of steel — if you 
Furniture. wish to build up a profitable 

Allsteel dealers are get- and permanent business on 
ting the direct benefit of our -Al/stee/ Office Furniture— 
national advertising. These write at once for complete 
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An arrangement show- ] h 
ing the adaptability of 
Allsteel Al ing units. New Yerk 























merchants are cashing inon dealer information. 


The General Fireproofing Company 


Youngstown , Ohio 





This advertisement will 
appear in the Saturday 
Evening Post, Sept. 18, 
Business, Sept. 









New York Chicago Boston Washington 
Atlanta Seattle 
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YOU NEED 
THIS BOOK OF BETTER BOOKKEEPING 


; \HIS new booklet just issued contains valuable information for manu- 


facturer, wholesaler, retailer, jobber and every bookkeeper. In it are 


explained the simplest, easiest and most satisfactory Loose Leaf forms for 
keeping every sort of record. 
Accounting Systems 
for Every Business Purpose 


No matter what your business, this book describes a better, simpler, labor 
and money-saving system that you can use. It shows forms and systems for 
every requirement—tells how to use them. Sent free on request. 


TO DEALERS 


The booklet described above is concrete evidence of the character of dealer co-opera- 
tion extended to Cesco Dealers. Each dealer receives a quantity of these valuable 
booklets imprinted for distribution to their trade. If you are interested in becoming 
a Cesco Dealer, sena for Catalog and dealer proposition. 


THE C. E. SHEPPARD CO. 


Loose Leaf Systems 
303-311 Hudson St. New York City 


EVAN 


AIAN o 
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firm arranging it on a commission basis against a bank 
guarantee. | would suggest, in order to facilitate our 
commercial relations, that Polish houses of good standing 
be permitted to ask a credit to the amount of 50% which, 
of course, is only to be given to firms which deserve it. 
Such a system would undoubtedly produce satisfactory 
results for American manufacturers. It is quite impos- 
sible for the dealer here to order a small quantity of 
merchandise owing to the disproportionate expense of 
small shipments and delays in delivery, while on the other 
hand not every dealer is in a position to order a large 
quantity if he must pay spot cash. Factories are arising 
in Poland from day to day, but they do not manufacture 
office equipment, hence such new factories come in the 
customer class. 


Annual Meeting of British Association. 

The Stationers’ Association of the United Kingdom held 
its fifteenth annual meeting at Stationers’ Hall, London, 
May 20. Percy Barringer, Esq., the president of the asso- 
ciation, was in charge of the proceedings. A new council 
was elected. Prominent members of the industry ad- 
dressed the meeting. At its close the council invited all 
present to tea and light refreshment. A program of vocal 
and instrumental music was included in the entertainment. 

The association has established a permanent office, with 
a working staff, at 36-38 Whitefriars street, London, E. C. 
4, England. The annual report, which is lengthy, shows 
that the British stationers are meeting and solving ques- 
tions similar to their associates in the United States. New 
members added during the past year total 167. The asso- 
ciation has an advisory committee. Cordial relations have 
been established with the government. One angle has not 
proved satisfactory. The sale of stamped envelopes by 
the post office department is a moot question which has 
absorbed the trade. The department holds that these are 
sold to cover the cost of storage and distribution, afford- 
ing a reasonable profit. The association is not satisfied 
with this attitude, and will continue its efforts to secure 
“fair trading.” A series of trade conferences has been 
inaugurated, and promises well. The financial affairs of 
the association are satisfactory, a surplus showing in the 
report. The activities of the association have enabled its 
members to deduct their membership charges as a trade 
expense, thus absolving subscriptions and donations to the 
association from income tax on surplus income. The “Pro- 
tected List” has been resurrected, affording members a 
service similar to the resale list of the National Associa 
tion of Stationers and Manufacturers. A _ standardized 
price list for die stamping has been established. The pos- 
sible competition of army and navy surplus stationery 
stores being disposed of through a governmental retailing 
organization was “nipped in the bud.” With the exception 
of one or two arbitrary decisions, no case of profiteering 
in the stationery trade has been proved. Two members of 
the stationery trade have been allotted positions on the 
exhibition committee to act in an advisory capacity to the 
1921 British Industries Fair. 


American Consuls at Home. 


American consuls and consular officers on leave of 
absence in the United States are prepared to confer with 
business men and commercial organizations regarding 
conditions in their respective jurisdictions. Consuls and 
consular officers who are available for conference in the 
immediate future are listed below. A number of consular 
officers are visiting in the United States from time to 
time, but their period of leave cannot always be an- 
nounced sufficiently in advance to make their publication 
here timely. An inquiry addressed to the Consular Bu- 
reau, Department of State, Washington, D. C., indicating 
the country regarding which information is desired will 
bring a reply regarding the possibility of conference 
with a representative from that vicinity. 

Shanghai China.—Charles E. Kline, consular officer. At 
Tower City, Penna., until July 20. 

Viadivostok, Siberia—David B. MacGowan, consular 
officer. At Burns City, Ind., until July 16. 





Carnegie Library to Paraguayan Institute. 
The Carnegie Endowment for International Peace has 
presented to the Paraguavan Institute at Asuncion with 
1,900 volumes of historv and literature by United States 
authors. To the School of Law and Sociology were pre- 
sented 300 volumes on jurisprudence and related subiects 
by eminent authorities of the Northern republic. 
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WASTE BASKETS 
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DAN-DEE Waste Baskets have 
forged their way to leadership sole- 
ly through sheer force of merit. The 
monumental tribute paid them by 
public endorsement stands today un- 
equalled by any other basket made. 


The DAN-DEE Square Waste Bas- 
ket sets a new standard in waste 
basket construction. Pleasingly or- 
namental in design and finish; fire- 
proof, durable and sanitary; rigid 
beyond all fault; and leg bottoms 
finished with smooth riding surface 
to prevent injury to floor or cover- 
ings, it offers a basket both distinc- 
tive and individual. 


Made in three styles, and a choice 
of finishes to harmonize with any 
surroundings. 


Several thousand dealers say 
we have a sales proposition 
on DAN-DEE Round and 
Square Waste Baskets of 
more than usual _iterest. 
You can get it for the ask- 
ing. Better write today. 
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Erie Art Metal Company 


ERIE, PA. 











MUM LOU TLRS TULL LL) 























156 OFFICE APPLIANCES 








A Court of First Resort 


di When 
| your customer requires 
. special 
i mailing or filing containers 
; i write 


| SECURITY FIRST 


‘Al Some dealers make us 
A Court of Last Resort 
> when an envelope 

)) is too unusual -for others 
Mm to make 


il BUT YOU 


|  willsave time and money 
by writing us first 


MINNEAPOLIS, U.S. A. 


it BRANCH OFFICES: 

Ny New York, 141 Broadway 
Cleveland, 436-8 Schofield Bldg. 

ll! Detroit, 407 Congress Building 

Mi Chicago, 445 ist National Bank Building 

Wii San Francisco, 204 ist National Bank Building 
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Office Equipment in Siam and Straits Settlements. 





An Interesting Discussion of Conditions in These Parts of 
the Far East. 





Glasgow, Scotland, is written from a twelve-year 

commercial experience with trade conditions in the 
Straits Settlements and Siam. Unfortunately, it reached 
us too late tor appearance in our June furniture number. 

Wood Furniture—I do not believe there is a market in 
the Straits Settlements and Siam for wood furniture be- 
cause the local product of teak is more suitable than oak 
or mahogany for this country and the Chinese workmen 
produce a very good quality of furniture at about half the 
price of American goods. 

Steel Furniture—The advantages possessed by steel over 
wood are appreciated and this trade is gradually develop- 
ing. Its future looks promising and I believe that a little 
push will accomplish a great deal. What is needed is a 
central depot in the East carrying fair-sized stocks from 
which to supply branches and agents at the various ports. 
Such depots would enable the agents to quickly turn over 
their stocks, make reasonable deliveries and avoid the 
necessity of carrying large stocks themselves. The pres- 
ent delivery period of six or eight months could probably 
be reduced to two or three weeks by the depot arrange- 
ment. 

Loose Leaf—Although loose leaf is fairly well known 
here, there is much to be done in developing possibilities. 

Multiple Invoicing Systems—These are practically un- 
known and it is probable that the field is not very prom- 
ising, as local labor is so very cheap and extra work does 
not involve the expense with which we are familiar in 
home countries. At the same time there are a number of 
progressive firms who would probably adopt labor saving 
systems of this kind. 

Typewriters—Typewriters are generally well known, al- 
though there are some firms who persist in the old-fash- 
ioned method of writing by hand. This condition, how- 
ever, provides a field for new business. 

Calculating Machines—The Chinese methods are so 
quick and reliable that calculating machines would prob- 
ably not be greatly appreciated. 

In General—European firms in the Straits Settlements 
and Siam are fairly up-to-date and the Chinese clerks em- 
ployed are good and may be relied upon for results. 

Possibilities—I believe that if several non-competitive 
firms would jointly establish a depot in some central port 
such as Singapore and give their agents necessary sales 
co-operation, the possibilities for trade development in 
this territory are very good. Such a central depot should, 
in my opinion, carry the following lines: chairs, dating 
stamps and numbering machines, duplicators, envelope 
sealers, fountain pens, glass desk pads, inks, etc., loose 
leaf books and commercial printers, paper and stationery, 
pens, pencils and sharpeners, ribbons and carbons, steel 
furniture, safes and supplies, typewriters, waste baskets 
and letter trays. 

The port should be central and should have a fixed ex- 
change with no import duties. The agent in charge ought 
to be thoroughly familiar with the Far East and its possi- 
bilities. He should be experienced in general office routine 
and possess a knowledge of Eastern methods based on 
practical experience. As much would depend on his ability 
to gauge the demands of the future, for at least six months 
ahead he should be an experienced stock keeper. 

The agency expenses should be divided in proportion to 
the sales. The advantages of such a depot arrangement 
are obviously very great. The firms entering into the 
agreement would have only one correspondent and cus- 
tomer as a medium for handling their entire Far Eastern 
trade. Agents appointed in the various surrounding ports 
would be able to quote for early delivery and thus greatly 
increase their volume of business and the entire matter of 
increasing the volume of business would involve trivial 
individual cost. 

This briefly represents my opinion after twelve years’ 
commercial experience in the Far East. 


Ta following interesting article by A. M. Coppin of 


Mexican Centennary Exposition. 

In commemoration of the first centenary of Mexican 
independence, a commercial and industrial exposition will 
be held in Mexico City in September, 1921. The exhibits 
will be confined to Mexican raw materials and manufac- 
tured products. Invitations to attend will be sent to the 
various foreign governments and to the Chamber of Com- 
merce of the principal cities of the world. 
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Our New catalog graphically 
depicts how THE MASTER’S 
LINE has been extended and 
materially strengthened — se- 


curely establishing its place HS} 


among the finest office chair 
lines in the world. If this new 
catalog has not as yet reached 
you—write us immediately. 


The “Taylor 
Chair Company 


Bedford, Ohio 


EXPORT DEPARTMENT 
Chipman, Ltd., 10 Bridge St., N. Y. City 
Cable Address: Chipmunk 


BRANCHES: Sydney, Melbourne and Perth, Australia; 
Wellington, New Zealand; London, England; Havana, 
Cuba; Buenos Aires, Argentina; Santiago, Chile. 
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of Office 
Cheurs 


A showing more compre- 
hensive than ever before 
in the history of this or- 
ganization. 


Office chairs for every 
possible requirement; 
public buildings and in- 
stitutions, large corpora- 
tions, manufacturing 
establishments or the 
smaller individual users. 
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The Type of Men 
With Whom Suc- 
ecssful Applicants 
Will Associate 





Cc. E. SMITH 
Manager, Philadelphia Office 


MEN WANTED! 


Ditto Has Exceptional Openings for Good Men 


DITTO needs several more salesmen of the better type 
for immediate openings in its rapidly expanding sales 
organization. 


To the right kind of men—men of education, experience, 
ambition, vision—men of proven ability as salesmen with 
worth while records behind them—DITTO can offer a 
truly exceptional opportunity. 





DITTO, the duplicating machine, is an established factor 
in business. It holds a sales record second to none among 
major office appliances. 


DITTO provides the speediest, most economical and most 
convenient method of making from five up to a hundred 
clear, accurate copies of anything that can be handwrit- 
ten, typewritten or drawn. 


Its uses in business seem limitless. 


Because of this DITTO’S sales have been increasing by 
leaps and bounds. To properly handle this big demand 
more men are needed at once. 





DITTO’S selling methods are up-to-the-minute—every 
salesman secures intensive co-operation from the home 
office and his efforts are backed up by extensive national 
and direct advertising. 


If you’re the man we want don’t delay—communicate with 
us at once. 


DUPLICATOR MANUFACTURING CoO. 


530 South Dearborn Street, Chicago 


No. 4 
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Axel Flodin Represents the House of Wibel in 
America. 

In an article concerning the visit of Emil Flodin of the 
house of Axel Wibel, Stockholm, to this country last 
month it was intimated that Mr. Flodin returned to 
Sweden with his brother, Axel W. Flodin. This inference 
was in error since Axel Flodin remains in this country 
and will represent the firm of Wibel here. He has changed 
his address to 1214 54th street, Brooklyn, N. Y. He will 
be glad to answer all communications concerning the 
house of Wibel at the above address. His brother, Emil 
Fledin, will return to this country in the course of a 
couple of months on a business trip. 


Specialty Exporter Takes Larger Quarters. 
Mark Siegel, exporter of specialties, has removed from 
Dayton, O., to 2 Rector street, New York, where he has 
fitted up quarters better suited to the conduct of his grow- 


ing business. Mr. Siegel has had thorough training in 
office equipment specialties. For ten years he was con- 


nected with the foreign end of the National Cash Register 
Company’s business both in this country and abroad. He 
resigned the position of export manager last January to 
go into the export business on his own account and he is 
now operating as a manufacturer's agent handling princi- 
pally adding machines and the combination adding ma- 





MARK SIEGEL 


chine and cash register made by the American Can Com- 
pany. 


It is Mr. Siegel’s policy to limit himself to a very few 


good lines, giving each account his careful, personal at- 


tention. 


Japan Host to Distinguished Americans. 


Through the thoughtfulness of Mr. Fujio Mamiya of T. 
Kurosawa Company, Ginza, Tokio, Japan, Office Appli- 
ances is in receipt of a Tokio newspaper's account of the 
recent visit of Frank A. Vanderlip and his party to that 
city. The splendid hospitality accorded the Americans 
was proof to them that the thinking Japanese ardently 
desire cordial relations with the United States and that 
those whose aspirations have included military conquest 
as a means of national expansion are not in accord with 
the best thought of the Japanese nation. 

At a brilliant reception in honor of the Vanderlip party, 
Mr. Vanderlip expressed faith in the common sense and 
the idealism of the Japanese and he promised, on behalf 
of his associates, to do his utmost to point out to his 
countrymen at home the real Japan as he had found it. 
In acknowledging appreciation of the hospitality which 
had so deeply moved the Americans, the speaker stated 
that one of the most impressive and pleasing phases of 
the visit had been the meetings with “men of spiritual 
mind and high aspirations.” He felt that if the future 
should lie along the line of the aspirations of these men, 
headed by Baron Shibusawa, the East was safe in the 
hands of Japan, and Japan was safe in the hands of its 
rulers. 

The friendliness and good will of the Japanese may be 
appreciated when it is understood that the Vanderlip 
party did not have an official status, and that these “plain 
American citizens” were honored by an imperial luncheon 
at the Hama Detached palace by direction of His Imperial 
Majesty, the Emperor, and attended in person by Prince 
Fushimi, who represented the ruler. 
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Where price 
and quality reign 
—supreme 


PRICE $135.00 





100% QUALITY 


Many persons still hold the belief that a high- 
grade, standard adding machine with a capacity 
large enough to handle their business would cost 
them three or four hundred dollars. Before the 
advent of the VICTOR this would have been true, 
but today the VICTOR ADDING MACHINE 
offers every up-to-the-minute feature known to 
modern adding machine efficiency <t a price within 
the reach of all. 


The VICTOR is light, strong and durable, 
weighs only 243 lbs., has an eight bank flexible 
keyboard. Prints totals and sub-totals in red, 
with only one pull of the operating handle. The. 
printing is at all times visible, and is very neat 
and attractive. The design of the VICTOR is a 
work of art, and has been pronounced by experts 
the most beautiful adding machine ever produced. 
It has abcut one-third the werkirg farts ordi- 
narily used in adding machine construction. 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 
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Let her make the day shorter 
for every business man 


This is the pad with the patented an- 
chor, the only pad that is made scien- 
tifically so as to prevent the shine and 
save the wear—‘Moves as you move, 
but never leaves the chair.” 


Use our Selling Helps—Silent Salesman, 
large Display cards and beautiful two- 
color circulars, exclusively furnished 
with the “Miss Comfort Widney” line. 


Snappy electrotypes furnished for news- 
paper advertising. Write today. 





Copyright 1918 by the Widney Co 


The Widney Company 
310J So. Jefferson St., Chicago 
We are the world’s largest manufacturers of felt seatpads 
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A. E. Eggert. 

After many years of service in the office furniture and 
commercial stationery fields, Archibald E. Eggert passed 
away in Detroit on June 13, leaving his wife and son and 
hundreds of friends to mourn his going and to cherish 
his memory. 

For a number of years Mr. Eggert was manager of the 
Chicago branch office of the Yawman & Erbe Manufactur- 
ing Company. During this period he was active not only 
in the business, in which he was successful, but in the af- 
fairs of the Chicago Stationers’ Association, in which he 
took a keen interest. In the spring of 1915 he relinquished 
his position as manager of the Chicago office of Y. and E. 








THE LATE ARCHIBALD E. EGGERT. 


and organized, with Mr. Funke, the firm of Funke & 
Eggert, moving to Detroit and opening a store for the 
sale of office furniture and commercial stationery. Funke 
& Eggert had the Detroit agency for the Y. and E. prod- 
ucts, which the house still retains. 

Mr. Eggert was a man of upright character, absolute 
sincerity and of a winning disposition. His passing causes 
sorrow in many hearts. As we now recall it, Mr. and Mrs. 
Eggert had but two children, both sons, one of whom died 


some years ago. 
’ & & 


U. L. Truitt. 


U. L. Truitt passed away at the Illinois Central Hos- 
pital, Chicago, June 5, following an operation. He was 
one of the leading salesmen of the Dalton Adding Ma- 
chine Company’s Chicago office. Mr. Truitt entered the 
hospital March 27 to undergo what his physician said was 
a minor operation, from which he would recover in a 
week. During the operation it was discovered that his 
condition was serious, and that there was little hope for 
his recovery. He lingered ten weeks before relief came. 

Mr. Truitt was born in Milan, Ind., fifty-two years ago. 
A son survives. He had been connected with the Dalton 
Adding Machine Company for two years. Previous to 
that time he had been for fifteen years general Eastern 
agent of the Baltimore & Ohio Railroad, at New York. 
V. L. Truitt is characterized as a man of sterling quali- 
ties, and a splendid salesman. 

kt - § 
Charles W. Reynolds. 


Charles W. Reynolds, branch manager for Eaton, Crane 
& Pike Company, died in Boston June 14, after an illness 








July 

















July, I920 








OFFICE APPLIANCES 


yagi PETdIDIDIVIGD 
11} 
| 


Pyy350039013114193) 
PUTT EPETILIIIVLLI 


161 








PUFEFIVAUVIIIE RID, 
PEFIFIVVIIIIVRIREIV)) 


7 


POFTITT VIVID IDI 


Adaptability 


NCREASING consideration is being given to the value of business 


records. What were once considered to be records of secondary 


importance are now recognized as demanding the best protection 


available. 


When the United States Rubber Company installed THE SAFE- 
CABINET for the protection of its list of stockholders, it provided 


not only adequate protection for them, but efficient filing as wel) 


It is the adaptability of THE SAFE-CABINET to all kinds of 
records that appeals to the business judgment ‘of those who purchase 


“The World's Safest Safe.” 





THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE-CABINET saris7 Sire’ 


306 Greene Street, Marietta, Ohio 





THE SAFE-CABINET COMPANY OF CANADA, Limited 
32 Front St. West, Toronto 
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—bookkeeping 
—billing 
—correspondence 


ALL the work of practically every business office 
can be handled with greatest efficiency, 
and interchangeably, by these two machines. 


Both the Federal Visible Adding Machine and the Federal 
Visible Typewriter are built on the most advanced prin- 
ciples of sectionalized interchangeable construction. They 
embody many pronounced improvements which, we be- 
lieve, make them superior to all other machines of this type. 


FEDERAL ADDING ACHE ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U.S. A. 
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of many months. Mr. Reynolds was previously asso 
ciated with the Whiting Paper Company and with the 
P. F. Volland Company, of Chicago. He had also had an 
unusually active military career having been in the regu- 
lar army during the Spanish-American War, serving sev 
eral years in the Philippines. He re-enlisted when the 
United States entered the world war, received the rank 
of captain, and trained troops at Camp Grant. Just be- 
fore the armistice he was transferred to the tank corps 
because of his desire to go abroad. 

When discharged, he joined the Eaton, Crane & Pike 
Company, and did excellent work in their Boston terri- 
tory. Though active less than a year he made many 
friends among the trade and earned the confidence and 
high esteem of all the members of this organization. 

+t - -& 
Oliver Langdon Perin. 


Oliver Langdon Perin, a member of the stationery house 
of Gibson & Perin Company, succumbed to heart disease 
at Cincinnati in his eightieth year. Five daughters and 
two sons survive. He was one of the oldest members of 
the Cincinnati Chamber of Commerce, and prominent in 
Masonic circles. He had been high priest of Kilwinning 
Lodge, a past commander of Hanselmann Lodge, and a 
member of the Scottish Rite and the Mystic Shrine. 

+ - + 
William C. Schoenemann. 

William C. Schoenemann entered rest early in June 
at his home, 2537 North Park avenue, Philadelphia. Penna 
He was seventy-one years old. Mr. Schoenemann’s health 
had been failing since March, upon his return from a 
Winter in Europs He had conducted a stationery and 
toy store at 8 Strawberry street over thirty years. Wil 
liam Schoenemann, his son, is continuing the business. A 
daughter also survives, Mrs. Howard S. Leroy, Wash 


ington, D. C. 
' & & 
Norris R. Shaffer. 

The friends of Harry H. Shaffer, of George E. Cole & 
Co., Chicago, will extend profound sympathy over the 
death of his father, Norris R. Shaffer, who passed away 
at the Lakeside Hospital on July 6 at the age of seventy- 
six years. The funeral services were held at the chapel. 
4141 Cottage Grove avenue, on Thursday, July 8. Inter- 
ment was at Lafayette, Ind. 

Mr. Shaffer was a member of George H. Thomas Post 


No. 5, G. A. R 
+’ - + 
George H. Cummings. 


George H. Cummings, who died at Detroit June 7, was 
the founder of the present Detroit Rack Company. He 
laid the foundations for the business twenty-four years 
ago. 

' &- + 
George Evans. 


George Evans, for forty-five years a stationer and book- 


seller at Pottstown, Penna., died June 2. He was seventy 
years old. The business was established seventy-two 
years ago by his father, Abner Evans. 

' - + 


J. A. McCauley. 


J. A. McCauley. for years a traveler for the London 
house of The Carter’s Ink Company, passed away in June. 
The Chicago office of The Carter’s Ink Company had re- 
ceived a postal card from him at Port Said, Egvopt. the 
day before the cable announcing his death was received. 


An Omission. 

If the reader will refer to his copy of the June issue of 
Orrice APPLIANCES, turning to page 29, he will observe that 
in the last paragraph under the cut, we failed to name 
the two gentlemen sitting at the right of Mr. Whittemore 
in the group of golf players. These gentlemen are G. R. 
Lathrop of the St. Louis News Company and Chas. 
Kimpton of Kimpton & Haupt, New York. Mr. Griffin is 
seated at the right hand end and Mr. VanDerslice who is 
not in golf regalia, is between Mr. Whittemore and Mr. 
Griffin 


T. Clifton Nutting, of the Boston Index Card Com- 
pany, spent time recently in New Orleans, La., Birming- 
ham, Ala.. and Atlanta, Ga., installing the Russell sys- 
tem of filing in the record departments of large con- 
cerns. 








Ohe 


Half the PRICE 
Half the SIZE 
Half the WEIGHT 





Price 


in the U.S. A. 
$60.00, with Neat Metal Carrying-case 





Special Keyboards for Special Purposes 
and many Foreign Languages 


Visible Writer of 84 characters. 
Takes paper and envelopes 9} inches wide. 
Writes a.line 8 inches long. 
Equipped with all essential devices—Back- 
spacer, Margin Release, Automatic Ribbon 
Reverse, etc. 

Weighs only 173 lbs. 
Light enough to be moved about with ease. 


Heavy enough to remain stationary while 
operated. 


Latest Development in 
Typewriter Construction 


Small 
Compact 


=. Durable*- ~~ --— 
Practical Personal 








American Writing Machine Co. 


449-455 Central Avenue, Newark, New Jersey 
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“Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


BP est shore supplies with your business card printed upon them. 
cut abo 


means any size order, large or small; it also means either 
oun or folders. 


That’s the way we help build up_ 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufacturer’s trademark instead of 
your own business— 


No coumaettnes can take your business from you should you = 


some other source. You save the thousands of dol 
ent 6 Rando gg to build this business up— 


aT y writing us for further information as to how we 
B.; help to ty in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 
All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFAOCTUBE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 


Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Sectional 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 


prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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The Cost of Doing Business. 


Some Suggestions Presented at the Initial Meeting of the 
Mid-West Division of the National Association at Kan- 
sas City a Few Weeks Ago by George Hausam, Presi- 
dent of the Hutchinson Office Supply & Printing Com- 
pany, Hutchinson, Kansas. 





The following suggestions were received by the sta- 
tioners present at the meeting with keen interest and 
wre listened to with close attention: 

Mr. Hausam has prepared a small, but comprehensive 
card on the subject of figuring real profits. This card 
gives rules and suggestions and a table of percentages to 
be added to costs to give a desired profit, and also a 
carefully worked out table for finding the selling price of 
any article, with rule and example. Anyone who desires 
to have some of these cards may receive them gratis by 
applying by letter or otherwise to Mr. Hausam. 

One of the vital elements in successful office furni- 
ture dealing is a clear and accurate knowledge of how 
to figure the cost of doing business and how to figure 
percentages and profits. Some suggestions on this very 
vital and important matter may not, therefore, be amiss. 

Figuring the cost of doing business and figuring per- 
centages and profits, or as they are more commonly called 
“mark-ups,” are two separate and distinct phases which 
are at the same time so closely correlated that they 
become inseparable. One cannot figure costs without 
accurate and intelligent information of profits and vice 
versa. Yet the two elements have no relation to each 
other except that one is the basis upon which the other 
is founded. 

The cost of doing business comes first in importance 
and this at the outset is more or less a guess, but may 
be guessed quite accurately on past records and an 
estimate as to how the year to come will compare with 
the year which has gone. No one knows today what 
it is going to cost him to do business in 1920 and from 
the present outlook the cost will quite materially increase 
over that of any previous year. Those who are starting 
a business must rely upon statistics or past experiences 
for the first year or until they make a final closing of 
their books to ascertain the proportion of overhead ex- 
pense to their sales. To find the cost of doing business 
is comparatively easy, but most of us do not admit our 
true costs in many ways. 

The two more common items omitted are interest on 
our investment and depreciation or shrinkage on our 
equipment and merchandise stocks. By dividing the net 
sales for the year or any given period of normal sales 
and normal expenses into one’s expense—al! money paid 
out for the conduct of the business except for resale stock 

and equipment including the interest and depreciation 
items—gives one the actual cost of the goods sold or the 
cost of doing business. 


This percentage will vary from 25 per cent to 40 per 
cent, but the average will run somewhere between 30 per 
cent and 33 per cent. Now, having ascertained that it 
cost 30 per cent to do business the last year, the investi- 
gator discovers that this is only the beginning, for now 
we come to the more difficult subject of profit or 
mark-up.” 

When we say it costs 30 per cent to do business, we 
do not mean on the cost of the goods but on sales, and to 
get back one’s money for the article one is selling plus 
10 per cent profit, he must add 62 2/3 per cent to his cost. 
If one adds 66 2/3 per cent to an article that cost a dollar 
and then takes from this amount 40 per cent, he will find 
that it equals the same amount, or 66 2/3 cents. 

One of the chief faults of the merchant is in miscal- 
culating his actual costs and this is the reason why many 
merchants fail to make as much money as they had 
figured upon making.—Geo. Hausam. 


The Murphy Chair Company has transferred all its 
manufacturing operations to Owensboro, Ky., and the old 
Detroit plant has been turned over to the purchasers. The 
general offices will continue at Detroit as heretofore. 


A newspaper item states that the smallest circular saw 
in practical use is a tiny disk less than the size of a silver 
quarter which is employed for cutting the slits in gold 
pens. These saws are scarcely thicker than ordinary paper 
and revolve some 4,000 times per minute. The high 
velocity keeps them rigid notwithstanding their thinness. 
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DORNETTE DESKS| 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


. 


‘ 


Made as fine as 
the best kiln 
dried hardwoods 
and skilled worke 
manship can make 
them. 


Write for 
Catalog 





THE J. DORNETTE & BRO. CO. Cincinnati, Ohio 
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Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” and one which has 
met with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
It is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 
Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


BRANCHES No. 4230-5. Code word—Adder 
Chicago New York Minneapo s Oakland 
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Jasper Manufacturing Company 
“Every Inch Sanitary’’ Office Desks 











AS60 





Built for a discriminating trade that gives manufacture desks equal in quality and dura- 
exceptional values to customers. Jasper bility to higher-priced lines, at smaller cost to "2 
consumer. 


Manufacturing Company Desks are properly 
designed, thoreughly constructed and assure 
satisfactory service. 

We finish in both Oak and Mahogany, and 


JASPER MANUFACTURING COMPANY 


The ee Manufacturing Company builds Roll Top, 
Flat Top, Typewriter and Pedestal Typewriter Desks, 
as well as Tables for the office. 





JASPER, INDIANA 




















ee AA cy 


= 
— | 






Here’s another bother the 
NUWAY will prevent 


N°? NEED permitting crumpled, torn, disorderly letters 
to fill your filing cabinets. Nuway Filing Interiors 
keep every letter neat, easily accessible, in perfect condi- 
tion when you want it. 


MUU 
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Nuway Filing Interiors hold letter folders in five places, 
instead of one. Partitions are movable and adjustable at 
top and braced at the bottom—therefore it is impossible 
for folders to sag or buckle. Easily in-talled in any office; 
once used, other methods are discarded. 







Your customers will be interested in Nuway Filing 
Interiors. Send for copy of ‘Filing and Finding”’ 
—it tells an interesting story of modern office 
efficiency. 








We have some desirable territory still 
open for dealers. Better inquire. 


Nuuway Devices, Inc. 302 Ellicott 54, Buffalo,NY 
nA 
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Correspondence Costs. 

The cost of correspondence was analyzed in the adver- 
tisement of a high grade writing paper. The figures are 
interesting, although the conditions and authority are not 
stated. Postage, $.02; cost of dictating, $.2080; cost of 
printing and envelope making, $.0048; cost of stenogra- 
pher’s wages, $.058; cost of office overhead, supplies, etc., 
$.058; cost of paper, $.0067. 

The office manager of the Willys-Overland Company, 
Toledo, Ohio, contributed an article in “100%,” which 
showed a detailed analysis of the cost of letter writing. 

The office manager of the Willys-Overland Company, 
Toledo, lists costs for letter writing under the following 
items and figures the following costs for each: (1) Mail 
room, $.002; (2) dictation, $.09; (3) phonograph cylinders, 
(4) letter heads, (5) envelopes, (6) carbon paper, (7) copy 
sheet, $.0073; (8) typewriter, interest, depreciation and re- 
pairs, $.0005; (9) phonograph, interest, depreciation and 
repairs, $.0015; (10) transcribing, $.045; (11) supervision, 
$.005; (12) space, heat, light, power, $.016; (13) filing, 
$.002; (14) postage, $.02; total, $.1893. 

As to stenographic costs, items 1, 2, 4, 5, 6, 7, 8, 11, 13 
and 14 are common items—3 and 9 should be eliminated. 
Item 10 should be doubled at least to cover taking dicta- 
tion and for the same volume of correspondence Item 12 
should be doubled. These changes will make stenographic 
costs about $.2484 per letter, as compared with $.1893 for 
phonographic costs. In arriving at the various costs an 
office sending out an average of 5,000 letters a day, em- 
ploying from sixty to eighty men and girls as correspond- 
ents (either whole or part time), and maintaining a tran- 
scribing force of twenty-five girls for those letters dic- 
tated to the phonograph was taken. Mail room costs are 
based on handling incoming and outgoing mail, including 
delivery to post office. Dictation costs, which necessarily 
vary, are based on an average salary of $150 a month for 
correspondents. In figuring transcribing costs an average 
half page letter was taken as standard. Allowing fifteen 
square inches to the whole letter and envelope, at the 
average operator’s efficiency and salary, costs were figured 
at thirty cents per 100 square inches. In supervision was 
included clerical work, shaving records, and distribution 
and collection of letters and cylinders. Space, heat, light, 
power, etc., were estimated at an approximate cost of forty 
cents per square foot annually and space estimated at 
24.000 square feet for phonograph dictation, transcription, 
filing and mailing. Filing is based on a production of 
1,000 pieces by each clerk daily. 


Convention Time Chicago Visitors. 


The week of the Republican national convention in Chi- 
cago brought a number of distributors of the Woodstock 
typewriter to Chicago. They were unfortunate in reaching 
the city at that time, on account of the crowded condition 
of the hotels. This fact shortened the stays of several. 
Among the callers at the office of Arthur Williams, export 
manager of the Woodstock Typewriter Company, were: 
A. C. Thomnipson, managing director, Woodstock, Ltd., 
London, Ergland. on his first visit to the United States; 
L. Zecha, Soerabayva, Java, who returned via Paris and 
other old world points; Luis Rocha, Havana, Cuba; George 
P. Deer, Sydney, Australia; H. E. Watkins, of H. E. Wat- 
kins & Company, Buenos Aires, Argentina. Mr. Watkins 
remains in the United States for some time, spending part 
of the Summer in California. 


Pencil Technique in Illustrating. 

Stationers who receive Graphite will recall the type of 
illustration to which the Printing Art referred in its June 
issue, as the legend of an engraving showing Indepen- 
dence Hall, Philadelphia. 

“The Novelty of Technique—The artistry of the archi- 
tect’s technique, blended with soft-pencil effects and 
finally etched by the high-light process is much in evi- 
dence just now. Once upon a time sharp, crude, almost 
brutal pen-and-ink renderings were employed for such sub- 
jects. This style, used in the advertising of the Joseph 
Dixon Crucible Company, carries with it all the delicate 
charm of an artist’s first spontaneous sketch.” 





Army Sales Teach French Our Trade Marks. 

The French people have been made familiar with many 
American trade marks through the sale of United States 
Army surplus materials in France. Fountain pens in- 
tended for the A. E. F., but not issued, are included in 
the American trade marked items which are being made 
familiar to the French. 
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Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY FIFTY ONE DOLLARS S!X CENTS 


w # & 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 


—Registered like Bank Notes 
—Forgery-Proof. 


TODD PROTECTOGRAPH CO. 


(Established 1899) 


World’s Largest Makers of Check-Protecting Devices and 


Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 











An Absolutely Permanent 
Economy Record Ink 








HE ink you have wished for time 
and time again. An ink of re- 
markable clearness—firmness—and 
of EVERLASTING DURABILITY! 
No more blurred pages, no more 
ruined documents, no more untidy 
books. Writing is absolutely 


—Acid Proof 
—Water Proof 
—Erasure Proof 


RY Economy Inks for your own 

satisfaction. Users are loud in 
praise of them—would not use any 
other after giving Economy Inks a 
trial. Put up in convenient size 
containers, in any variety or color; 
in powdered, fluid or tablet form; 
will not corrode on the pen or deposit 
sediment in the ink well. 


Liberal Sample_on Request. 




















The Economy Ink Co. 


Manufacturers of 
“An Ink for Every Purpose” 


Cincinnati . ° 


Ohio 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street | CICERO, ILL. 




















Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 
our formula. 


Old Town Carbon Paper 
is made in tweive brands 
for typewriter, peti and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 


Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 





Measafacturers of Carbon Paper and Typewriter Ribbons} 
Old Town and “Crowfoot brands. 


Old Town Ribbon & Carbon QeraeD> 
Co., 2 


Inc. 
245-47-49 Centre Street = 
NEW YORK CITY .°.". U.S.A. 
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Not Guilty! 


Consul General W. Stanley Hollis, London, England, 
cites an interesting incident which came to his attention. 

At the opening of the Business Exhibition in Islington, 
London, on May 4, a number of the speakers, by referring 
to the exhibits of office appliances, filing systems, calcu- 
lating machines, and other aids to efficiency in business, 
inspired one of the invited guests, who happened to be in 
fact the head of one of the Government departments here, 
to relate a rather amusing experience in connection with 
his subscription to a certain magazine published in the 
United States and devoted to the promotion of efficiency 
in business. 

When writing to the proprietors of this publication, 
inclosing his check for a year’s subscription, he had his 
letter written on his official paper, which was headed, 
“Whitehall, S. W.,” the abbreviation indicating that 
Whitehall is in the southwestern postal district. Not only 
the letter which he received in acknowledgment from the 
publishers of this “efficiency” magazine, but also the vari- 
ous copies of the publication itself, arrived at his desk 
bearing the following address: 

Mr. X Y . 
Whitehall, London, South Wales. 


He stated that he was obliged to write’a considerable 
number of letters to the publishers before he could make 
them understand that London is not in South Wales and 
that the “S. W.” on his stationery indicated only his 
official postal district. 

The American consulate general in London is located 
in the Western No. 1 postal district, the abbreviation for 
which, as printed on the official letterheads, is “W. 1.” 
Not long ago, however, a letter posted in the United 
States and addressed to the “American Consul General, 
London, West Indies,” was delivered to his office. On 
examination it proved to be a reply to a letter which had 
been written by the consulate. 





Importance of Export Documentation. 


“One of the greatest causes for delay in shipments of 
foreign orders,” says a representative of the Chicago office 
of the Bureau of Foreign and Domestic Commerce, “has 
been the very human failure of the American exporter to 
fully appreciate the necessity for correctness in the details 
of export shipments and to thoroughly understand 
document technique.” 

In a publication on “Paper Work in Export Trade,” 
issued by the Bureau of Foreign and Domestic Commerce, 
the conviction is expressed by commercial experts that if 
the United States is to retain the position gained as a 
result of the world war, greater attention must be given 
to this phase of export shipment. Failure to acquire mas- 
tery, it is intimated, will seriously interfere with the devel- 
opment of American sales abroad and result in regrettable 
friction and loss. 

In its one hundred and fifty-two pages the book covers 
concisely the basic factors in the handling of orders from 
abroad. It discusses the original inquiries, the quotations, 
the shipping procedure, the financial papers, and other rel- 
evant problems. Under each of these headings practical 
directions are given on all pertinent matters, and sample 
documents are reproduced illustrating the correct way of 
preparing the necessary papers. Complete sets of docu- 
ments covering the various transactions discussed are sup- 
plied with the book. 

“Paper Work in Export Trade” is one of a series of 
publications issued by the Bureau of Foreign and Domestic 
Commerce dealing with foreign trade. Copies of this pub- 
lication may be obtained from the Chicago office of the 
bureau at 1424 First National Bank Building. Readers 
in cities adjacent to district offices of the Bureau of For- 
eign and Domestic Commerce can secure a copy of “Paper 
Work in Export Trade” from the office nearest them. 





Boston School Has Branch in Cuba. 


A branch of the College of Business Administration of 
the Boston University has been established at Havana, 
Cuba. The courses parallel those given in Boston, and 
lead to the degree of bachelor of business administration. 
Scholarships are interchangeable, permitting the Cuban 
student to spend a year at Boston, to familiarize himself 
with American customs. The same facility is allowed the 
student at Boston, and he can get an insight into Spanish- 
American customs through a year spent at Havana. 
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Badger Albums will bring you Big Profits! 


Prepare for the increased demand for Badger 
Albums! Thousands returning from their vaca- 
tions will need suitable protection for their photo- 
graphs that recall the many happy days of recrea- 
tion. 

National Advertising to users, in publications 
that are distributed throughout the country, is 
increasing the popularity of the Badgerette Al- 
bum—shown above—remarkably. Covers excel- 
lently made of the best binding materials—silk, 














celluloid-tipped cords—fifty strong, chemically 
pure leaves that will not discolor even the most 
delicate prints—these superior features give it a 
decided advantage over all others. 


This is the best time of the year to push the 
sale of albums. Order your supply today. Fea- 
ture them in your windows—and get your share of 
the easy profits derived from the sale of them. 


Write for the new Badger Album Catalog O. 
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Orpin Desk Company 


121 MEDFORD STREET, CHARLESTOWN, MASS. 
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Bentley & Gerwig Desks 


—staple in numerous office equipment establishments 
—standard furniture in countless offices. The reason 
is plain. Bentley & Gerwig Desks are made to endure; 
to afford comfort and to retain their original beauty ot 


finish. 


Your offer of Bentley & Gerwig Desks is assured a quick 
acceptance by discerning purchasers. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 































Eat Cat lab tateaste 
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garners the profits that you may have over- 
looked in your past selling of office desks, 
chairs and tables. You have not exhausted 
the possibilities of sales when you content 
yourself with the chief furniture items. Add 
to your stocks 














THE - 
FURNAS } 
LINE 








Accounting Machine Desks Wardrobes Stationery Cabinets 
Telephone Tables Costumers Wast2 Baskets 
Umbrella Stands. 






You are the logical source of supply for these 
office necessities. Show them—they sell. 






Furnas Office Furniture Company 
Indianapolis, Indiana 
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Boston, Mass.—The Manifold Supplies Company, Pan- 
ama typewriter ribbons and carbon papers, has moved to 


161 High street, Fort Hill square. The old telephone num- 
ber has been retained—Fort Hill 2686. 

Chicago, Ill—Reuben V. Arvey, of the Crown Ribbon 
& Carbon Manufacturing Company took his vacation in 
late June and early July. 

x * x 

Chicago, Ill—L. B. Owen, manager of the Columbia 
Ribbon & Carbon Company, plans a July fishing expedi- 
tion into Northern Michigan. 

* * ok 

Chicago, Ill—The ribbon and carbon department of 
The Carter’s Ink Company reports that shipments are 
now coming through better than was the case recently. 
The department is now able to accumulate a little stock. 

* * x 

Chicago, Ill—The Chicago Type & Ribbon Company 
has been established at 2502 West Madison street by J. H. 
Rogers, C. M. Parker and G. E. Barrett. Typewriter rib- 
bons are now being manufactured, but the company plans 
also to take in the production of carbon paper in the future. 
The individuals behind the project were formerly in the 
military service, and hail from Indianapolis, 

Cincinnati, Ohio.—The growth of the ribbon and carbon 
department of The Ault & Wiborg Company is the subject 
of an article in Advertising and Selling, New York, in the 
issue of June 19. It was written by R. S. Moore, manager 
of the carbon and ribbon department of The Ault & 
Wiborg Company. 

Denver, Colo.—Walter R. Eha, at present handling a 
high grade line of typewriter ribbons and carbons, contem- 
plates taking on allied lines. 

Philadelphia, Penn.—Herbert M. Oram, 1214-20 Filbert 
street, is Eastern Pennsylvania representative of the Car- 
rib Manufacturing Company 

San Francisco, Calif—R. A. Stone, of the Stone Type- 
writer & Ribbon Company, is at his summer home at 
Monte Rio and is not expected back until the end of June. 
R. L. Stone states that the ribbon and carbon situation 
remains about the same, business being very satisfactory. 


Carbon Paper Exports in 1919. 

During the calendar year the United States exported 
$964,288 worth of carbon paper to eighty-seven countries. 
Che leaders in volume of purchases were France, $101,975; 
England, $75,453; Japan, $75,177; Canada, $65,898; Argen- 
tina, $58,112: Brazil, $55,436. At the bottom of the list 
was Germany, which absorbed $5.00 worth of American 
carbon paper. 


Stevens-Maloney $100 Slogan. 

Julius Biel, of Stevens, Maloney & Company, Chicago, 
had some extra duties loaded on his shoulders in connec- 
tion with the slogan contest in June, to secure a watch- 
word that fits the business. A display ad in the Sunday 
Chicago Tribune, and in Chicago Commerce, brought hun- 
dreds of slogans from all over the Central West. Most 
contributors submitted more than one effort. The slogan 
selected was, “Our Creed: To Supply What You Need.” 
It was submitted by James E. Sanford, 6000 South Park 
avenue, Chicago, an advertising man. 

The Stevens-Maloney slogan was secured specifically 
to complete a painted display advertising the store, lo- 
cated on Michigan avenue at Roosevelt road. When the 
display was painted the space allotted the slogan was 
filled with interrogation marks. Now the slogan has been 
lettered in. It will be used, of course, in all the printed 
advertising of the house as well. 





Civil Service Opportunities. 

The United States Civil Service Commission announces 
forthcoming examinations for skilled positions. July 27 
examinations will be held at various points for a psycho- 
logical investigator in employment tests, for assignment to 
the United States Bureau of Efficiency. Remuneration, 
$3,000 to $3,800 a year. July 14 and August 18 examina- 
tions will be held for accounting and statistical clerk for 
assignment to the Interstate Commerce Commission. 
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MCM RING_Boarpbs 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 2? inches 
Centre to Centre, to fit Arch File Punching. 








Each 

Note, $1.15 

Letter, 1.25 

Cap, 1.35 

Special sizes 
to order 

Discount to 
the trade 
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McMillan Book Co. 


$09-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 











SHIEL OW 


UMFY 
UFF 





A Standard Stationery Line 
with Brand New Features 


R. DEALER, here are items of profit for you—stand- 

ard articles filling a regular demand and possessing 
features of convenience and protection never beiore 
offered, which recommend them to office men and women, 
not formerly users. 


The KumfyKuff—Saves stationery, attractive, neat, convenient. 
The ShadyShade—On and off in a wink, protects from crosslights, 
no strings or straps to leave red marks on your face. 
rhe ShadowShield—New style temple supports at the ears, light as 

a shadow, adjustable. 
The SightSaver—Lies flat on the desk, small, effective, 
Write for particulars to Associated Stationers’ Supply 
Company, Sole Selling Agents, 201 N. Franklin St., Chicago 


HAMMOND SPECIALTY COMPANY - Hammond, Ind. 


» 
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Ask Us About This 
New Index Tab 


One of the Greatest Office Filing Conveniences 
An Ever-Ready Special Marker for Special Subdivisions 
A Safeguard Against Many Mis-Filings 


Detachable— interchangeable — clamps fast 
to the index and cannot pull off. Made of 
all metal with culluloid label cover, in va- 
rious lengths, diameters, and sizes. 

An exclusive, patent feature is the curved 
face label holder which makes reading easy 
and reference quick. It is a new develop- 
ment in rapid finding. 


25e each, $2.50 per dozen, list 
Get full particulars—write today 


Unyversal Utylyty Unyts Co. 


1066 Glenlake Ave., Chicago 


ir: 


UU 








ENGLEWOOD DESKS 


DESK 


Englewood Desk Company 
5816-20 Lowe Avenue 
Chicago, IIl. 




















CATALOGUES 


The Dalton Adding Machine Company, Cincinnati, Ohio, 
has issued a folder devoted to its adding and calculating 
machine. 





OK * x 

Lancaster bond is the subject of a new folder distrib- 
uted by the Gilbert Paper Company, Menasha, Wis. It 
includes samples of the stock. 

* * * 

A catalogue devoted to records and systems for pur- 
chasing departments has been issued by the Library Bu- 
reau, Boston, Mass. There are thirty-two pages. 

ok aK * 

“A Simple Way of Taking Inventory” is a folder issued 
by the C. E. Sheppard Company, New York, N. Y. It is 
devoted to the Cesco inventory blank, and is an appro- 
priate loose leaf binding device. 

* a tk 

The Samuel Ward Manufacturing Company, Boston, 
Mass., has issued a 26-page catalogue of fine stationery, 
embracing papeteries, pound and ream goods, writing tab- 
lets and other seasonable merchandise. 

x * * 

The Globe-Wernicke Company has issued a new filing 
cabinet catalogue, No. 820. This includes the established 
line, as well as new items which have been added. Many 
items listed heretofore, but not illustrated, are shown in 
pictures in the new book. 

. * «© 

The Coinometer Company, 60 Lafayette boulevard, 
Detroit, Mich., has issued a distinctive folder describing 
the Coinometer—a device for counting coins of various 
denominations. The device counts coins continuously, or 
can be adjusted to tell them off in lots of forty or of fifty. 

* * K 

“It’s Portable,” says a folder issued by the Hammond 
Typewriter Company, describing the portable-condensed 
aluminum multiplex typewriter. The special features of 
this model are indicated, and some of the many inter- 
changeable type faces available are shown in fascimile. 
Space is also devoted to the other models. The cover is 
attractively done in colors. 

x * x 

The friends and patrons of the Moser Printing Com- 
pany, Chicago, are in receipt of a splendidly printed and 
illustrated “Souvenir 1920,” which will be filed with that 
class of advertising literature ranking as too attractive 
for consignment to the waste basket. “Our Sonvenir” is 
the title of an introductory poem, eulogizing the producing 
concern; opposite appears a splendid half-tone of Geo. W. 
Moser, founder of the Moser company, who died February 
26, 1919. There is not too much text and just enough 
illustrating to tell the story of the firm’s growth and com- 
mercial importance. 


Proposed New Mail Route to South America. 

Trade development bodies of San Francisco are seeking 
a revision of the mail routes to Central American points. 
At present the only method of securing the speediest 
route is to specify the name of the ship on which the 
letter is desired to travel. If this is not indicated the mail 
goes through to New Orleans, and may go as far as 
Panama, and return back to Nicaragua. It is possible to 
secure a more direct routing. An instance is cited of a 
San Francisco business man who was obliged to ship a 
package from Montevideo, Uruguay, to Panama via 
France, instead of directly up the West coast of South 
America via Valparaiso. This was required because of an 
old postal agreement. The package was delivered a year 
after its dispatch, because French steamship lines to Pan- 
ama had been withdrawn during the war. 


Detroit Forms Export Club. 


The Exporters’ and Importers’ Club of Detroit has been 
organized, which is to function independently, yet without 
conflict, of the foreign trade bureau of the Detroit Board 
of Commerce. The club will probably be expanded to take 
in the exporting and importing interests of the entire state 
of Michigan. The president of the new body is Warren L. 
Hoagland, manager foreign department of the Burroughs 
Adding Machine Company. 
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ABOVE AND 


OVERALL 


ECONOMY, EFFICIENCY 
AND UTILITY IN THE 
OFFICE: 


“FULTON FAULTLESS” 


Sign and Price Markers § Stamp Pads 

Rubber Type Rubber Stamp Inks 
School Chart Markers Daters and Numberers 
Linen Marking Outfits Business Printing Outfits 


FULTON SPECIALTY CO. 
ELIZABETH, N. J. 
E. R. UNDERWOOD, President 














HUAI TTL 


Price $35.00 Each 


No office complete without 
it. Fully guaranteed for 
one year. 


id Write for particulars. 
; SMM | 


Graywood 


All Purpose Envelope Sealer 








ii 


SUPINE 


The fastest and sim- 
plest machine for 
sealing envelopes. For 
speed of operation and 
simplicity of construc- 
tion it cannot be ap- 
proached. The Gray- 
wood Envelope Sealer is 
positive in action; no 
belts or springs to stretch or break; noth- 
ing to wear or get out of order; nothing to gun: up; cleanly in operation. 


Graywood Mfg. Co., Lynn, Mass., U. S. A. 


Write for particulars regarding agency arrangements. 
Some very desirable territory is open. 
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DIAMOND FOUNTAIN PEN INK 


We do Not Sell at Retail or Direct to Consumers ' 


The Most Satisfactory Fountain Pen Inks 
Does Not Gum Nor Clog Up Pens 


MADE IN ALL COLORS 










pI AMOND 
hs h 
futogr ee 
wees NUN TAIN PEN INE 


DAManoinn CO.M) pwau ee v>" 


‘DIAMOND 


| BORE 


| FOUNTAIN’ PEN {I 
SS | 


Automatic 
PEN FILLER 


ee 





No. 91 No. 2363 No. 5163 No. 235 No. 241 


DIAMOND INK CO., Milwaukee, Wis. 


New York Office and Warehcuse, 265 W. Broadway 








THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
Patented. other Patents Pend 
NAME PLATE DATER <an also be fur- on The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metai 
type and figures, giving neat, clear-cut impree- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat aené 
of exceptional appearance. The Climax ma- 
chines do identically the same work and io 
just as satisfactory a manner as the higbest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 
Sharpener. 


CLIMAX LINE DATER 


CLIMAX pees MACHINE Patented, other Patents Pending 


Patented. other Patents Pending 





























Six Wheels Our proposition for 
I to 999,999 dealers and agents in 
be all countries of the 
ovements: 
world is an attractive 
Co tive, 
Pea m ANSWERED one. Write for our 
Duplicate. JUL 1 5 20 illustrated catalog. 
Facsimile of Imprint 
ee 99 


LIMAX 





THE TRAUT & HINE M’F’G. CO. 
1 UNION SQUARE, NEW YORK CITY, U.S.A. 


123456 FACTORY, NEW BRITAN, CONN., U.S. A. JUL 15°20 


Facsimile of Imprint Expert Department for Europe and the British Empire, 9 and 10 Cheapside, Londen, E. C Pantaleo Sngetat 
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ADDING MACHINES 











Aberdeen, S. Dak.—R. E. Huffman, agency manager of 
the Wales Adding Machine Company, hit ten figures on 
the keyboard of joy when a baby boy joined his family 

Billings, Mont.—The Dalton Adding Machine Company 
has opened an office in the Securities building, distributing 
Dalton adding machines in Eastern Montana. E. A. 
Dunnue is in charge. 

Boston, Mass.—L. J. Smith has taken a city territory 
for the Wales Adding Machine Company. He was pro- 
moted from junior—Maynard Peterson has been advanced 
from shipping clerk to junior under Mr. Jenks.—R. B. 
Clark, a city salesman for eight years, has gone into the 
automobile accessory line. 

Chicago, ill—The Comptometer class of the Felt & 
Tarrant Manufacturing Company was one of a number of 
school groups which participated in educational tours of 
the Fort Dearborn National Bank in June. The plan, as 
explained by W. Frank McClure, publicity director of the 
bank, is to familiarize students and office workers of 
the business district with the details of the banking busi- 
ness. Parties range from twenty-five to forty students 
each, and a tour of the six floors on which the bank is 
located takes nearly an hour. 


* * ok 


Chicago, Ill.—Several changes have been made lately in 
the personnel of the Wales Adding Machine Company’s 
local office. E. M. Wymore, who had been with the com- 
pany ten years, resigned to become sales manager of 
an electrical supply company catering to the barber 
trade. A. C. Klee, who. had recently returnd from mili- 
tary service, succeeds him. Mr. Klee was a Wales man 
before he entered the military service. E. L. Hughes, 
with a rcord of ten years with the Wales Adding Ma- 
chine Company, resigned to become connected with the 
Retail Systems Corporation, a systematizing organization. 
C. A. Colmasoil succeeds Mr. Hughes. 

El Paso, Tex.—A. E. Rowlands, manager of a local 
adding machine agency, leaves late this month on a trip 
to England and Wales. 

Hartford, Conn.—Fred Jay Hartman is a newcomer in 
the home of Henry K. Hartman, sales representative of 
the Wales Adding Machine Company. 

Manila, P. I.—S. F. Feldstein, vice-president of Erlanger 
& Gallinger, is visiting in the United States. 

Milwaukee, Wis.—The Dreher Safe Company of this city 
has been appointed agent of the International Money 
Machine Company of Reading, Penna., for the Milwaukee 
territory. 

Minneapolis, Minn.—A baby girl has heightened the 
family happiness of Charles T. Rowell, of the Minneapolis 
office of the Wales Adding Machine Company. 

New York, N. Y.—R. B. Hays, New York metropolitan 
manager of the Monroe Calculating Machine Company, 
who had a serious attack of throat trouble during June, is 
back at his desk, feeling better than ever, he says.—E. 
Britten, vice-president of the Monroe company, in charge 
of manufacturing, returned to his desk the latter part of 
June, quite recovered from an attack of acute rheumatism, 
which put him out of the running for several weeks.— 
The Monroe military band and Monroe orchestra assisted 
the West Orange Post of the American Legion in a 
musical entertainment and vaudeville performance at the 
United States Base Hospital at Fox Hill, Staten Island, 
on Sunday, June 27.—The company had an attractive and 
impressive exhibit at the second annual convention of the 
Master Mechanics and Master Car Builders’ convention 
of the American Railroad Association, which was held on 
Young’s Million Dollar Pier at Atlantic City, June 9 to 16, 
inclusive-—The booth was in charge of J. R. Ramsay of 
Philadelphia. G. W. Laine, director of the Monroe Svs- 
tems Service department, O. G. Clarkson of the home 
office, L. C. Nixon of Trenton and B. W. Matthews of the 
Joseph Richards Company, advertising agents for the 
Monroe, were also in attendance. 

Philadelphia, Penna.—Carl Fagell has been assigned to 
the service station of the Sundstrand Adding Machine 
Company here. He had previously been transferred from 
the Chicago office to New York. 
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The Portable Plus 


Height, 
4 Inches 





“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running type bar machine 
ever built. ‘‘Compact as a watch.” 


Retail Price, $40.00 
Exclusive Agencies Now Being Allotted 


Garbell Typewriter Co., Inc. 
1812-14 Ellen Street Chicago, U. S. A. 
All inquiries for European and British Colonial Agencies, 


address to our Sales Agency, GARBELL TYPEWRITER SALES 
CO., 26 Pall Mall, Manchester, England. 

















ANOTHER SPECIAL! 


One Quarter Regular Price 


Every small firm needs a CHEAP 
Listing Adding Machine 


ALL REBUILT 


<—rZOoOoo-= 
whe lcote oe Ie) 





Cc. H. KORB 


Rebuilt Adding Machines and Typewriters 
31 Walker St., New York City, U. S.A. 
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PRICE IS NO OBJECT 


Your customers are entitled to 
100% value for their money—To 
Give Them This, Suggest 


—— The “APSCO” Line — 


-—~ OF PENCIL SHARPENERS ~ ] 


comprising eleven different models, 
suitable for every purpose, be it 
School, Office or Home. 


The Chicago and Giant are dependable 
machines, adapted to ordinary uses. The 
Dexter is the ultimate in pencil sharp- 
eners. All our models, except the lowest 
priced—Chicago and Giant—have an au- 
tomatic point adjuster, which affords a 
blunt, medium or fine point as desired. 
This eliminates pencil waste. All models, 
except the Chicago, will accommodate all 
sizes of pencils and crayons. 


Ask for our catalogue, fully descriptive of the 
APSCO Line of Pencil Sharpeners, and other 
meritorious stationery specialties. 


Automatic Pencil Sharpener Co. 
Dept. A, 58 E. Washington St., Chicago, IIl. 



































NOESTING 
IDEAL 
PAPER 
CLAMPS 


Essential toevery 
desk. Stocks 
ready for imme- 
diate shipment. Made by the world’s 
largest manufacturers of Paper Clips (Gem, 
Simplex Ring and Ideal) Pin Tickets and 
Thumb Tacks. 





No. |—Packed 12 to a box; 


12 boxes to a container. 


No. 2—Packed 50 to a box; 


10 boxes to a container. 


Noesting 
Pin Ticket Co., Inc. 
Mount Vernon, N.Y., U.S.A. 




















Philadelphia, Penna.—Employees of the home office of 
the Barrett Adding Machine Company picnicked at Croy- 
den, Penna., on Memorial Day. 

Reading, Penna.—John F. Burdine, assistant general 
sales manager of the International Money Machine Com- 
pany, recently left on a tour of the West to appoint dealer 
agencies at various places.—Marshall L. Fawcett, general 
sales manager of the company, recently returned from a 
visit to the principal points in the central part of the 
United States. He found business prosperous and con- 
ditions satisfactory. 

San Antonio, Tex.—Joseph A. Maurer has been ap- 
pointed agency manager for the Wales Adding Machine 
Company in this city. Mr. Maurer has taken hold of his 
duties in an energetic manner, and is making friends for 
himself and the Wales. 

San Francisco, Calif—Mr. W. R. Brown, Pacific States 
division manager of the Monroe Calculating Machine 
Company, started June 12 for an extended swing up 
through the northern districts of his territory, including 
Portland, Seattle, Vancouver and other offices in that ter- 
ritory. The trip covered a period of about three weeks, 
during which Mr. Brown made a personal inspection of 
each office and a general survey of conditions in each terri- 
tory under his jurisdiction. 

Washington, D. C.—Assistant Sales Manager L. H. 
Watrous visited the Washington office of the Barrett 
Adding Machine Company in June. 

Wilkes-Barre, Penna.—Employees of the Wales Adding 
Machine Company are planning the establishment of a 
relief association. 

OK oK ok 


Wilkes-Barre, Penna.—Employees of the Wales Adding 
Machine Company have organized the Wales Athletic 
Association. It is planned to make all sports and athletics 
participated in by Wales employees self-sustaining. The 
officers are Warren J. Ide, president; A. L. Jones, secre- 
tary; R. H. MacLean, treasurer. 


Adding Machine Exports in 1919. 


During 1919 the United States exported 28,747 adding 
and calculating machines to the various countries of the 


world, valued at $3,863,217. 


Federal Tax Revision. 


Concerted action to promote a revision of federal tax 
laws has been undertaken by the Committee of Manu- 
facturers and Merchants on Federal Taxation, Incorpo- 
rated, 1346 Altgeld street, Chicago, Ill. It is proposed 
to reduce the burden of federal taxation now borne by 
business and industry by a tax of one per cent on the 
privilege of holding land and natural resources. An edu- 
cational campaign through printed publicity and speakers 
will be undertaken from Chicago. Later, when the dis- 
cussion reaches the floor of Congress, the headquarters 
will be moved to Washington. 

The committee claims more than 617,000 business houses 
with capital aggregating $1,300,000,000 have endorsed the 
plan. The power of the organization will be exerted in 
behalf of the Ralston-Nolan Federal Revenue bill (H. R. 
12.397), which seeks to relieve business enterprises of 
$1,000.000,000 tax. 








The Rolling Dollars. 


United States Treasury figures as of April 1, 1920, com- 
pared with the same date in 1919 show that the general 
stock of money in the country increased about $174,000,000. 
The present circulation of money per capita has increased 
$1.28, being $55.84, as compared with $54.56 in 1919. The 
circulation per capita in 1918, $49.70. The total money 
now in circulation is $5,969,320,472. 


New N. C. R. Hundred Pointers. 

Four more salesmen of The National Cash Register 
Company have already attained their year’s quota, and are 
eligible to membership in the Hundred Point Club. They 
are R. E. Winger, Fort Worth, Tex.; R. C. Cope, Tulsa, 
Okla.; O. M. Vetter, Portsmouth, Ohio; T. R. Bittner, 
Wheeling, W. Va. 

During 1919 the exports of typewriters from the United 
States were valued at $17,391,118. 
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TYPEWRITERS 


Ours is one of the few houses in the 

Wholesale United States specializing in rough 
typewriters. We can also supply you 
with rebuilt machines as we carry a 
large stock on hand of both. 


Why not purchase the rough ma- 
chines and save money? Foreign 
dealers should write today for our 
latest export-price list No. 58. 


Domestic prices on request. 


Export 


We will also buy your surplus stock. 


MORSE TYPEWRITER EXCHANGE 


Cable: COMPANY 319 Canal Street 
“‘MORSETYPCO” N. Y. NEW YORK CITY 


























Paper Fasteners and Punches 


The AJAX EYELET FASTENER is recognized Phe Samson No. 3 Bench Punch 


now by leading concerns as remarkably efficient 
in binding correspondence, contracts, legal docu- Mr. Stationer, Printer or Bookbinder:— 
ments, reports, etc., etc. 

The AJAX works with one stroke of the lever— You need this for your own 
does the whole job perfectly the first time. The use and to demonstrate to 
hole is punched, and the eyelet inserted and Customers. 


clinched in ONE QUICK OPERATION. Handles interchangeabie 
There are three sizes of eyelet (rustproof) which punches and dies of follow- 
may be used in the AJAX—long, medium, and ing sizes: 4, 3/16, %, 


short. This is a real fastening advantage, as 5/16’, %’. 
different sizes may be used without adjustment 
of the machine. 


MR. DEALER: 


“The Ajax Eyelet 
Fastener” assures/}j 


Special sizes up to % 
on request. 





you of Repeat Or- | Will Punch 
ders for Ajax Eye- \ Thru a Solid 
_ 1-2 inch of 
Leng Medium Short Pans 

BB B2t Cardboard 


“1 ) “| or Leather. 
WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 


THE MACHINE APPLIANCE CORP., 351-353 Jay Street, BROOKLYN, N.Y. 


Canadian Agents: Jeffay Bros. Co., 71 St. James St., Montreal 
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MILLER FLEXIPOST BINDERS 


are in a class by themselves. THE FEATURE OF IMPORTANCE in a 
binder of this type is 


( THE LINK POST ) 











to which sections may be added. } { This patented feature will 


be found in no other binder. 


Do Away Handle a 

With Ugly Line Your 

Protruding Customers 
Posts Demand 





MAKE NO MISTAKE—There are so called “chain In the MILLER FLEXIPOST LINE the link post is 
post”’ binders on the market, in which the sheets used for working space and compression on!y, the 
must ride on the rough, notched chain. sheets being carried on the added sectional posts. 


DEALERS INTERESTED SHOULD WRITE FOR CATALOG ‘“‘U”’ 


STATIONERS LOOSE LEAF COMPANY 


174 Wooster’ St. 342-346 Br oadway, MILWAUKEE, U. S. A. 25 So. Market St. 

















VELVET===aii 
Dil Sand VELVET PENCILS 














“Old Reliable” is what a host of pencil users call VELVET. 


Rubber-Tipped It is the finest medium-priced pencil made; and is a trade 
builder you cannot very well do without. As its name indicates : 
Hexagon Round : y y pee é ia: 5 
$56. Soft sae, tlh It writes “smooth as velvet!” By the identifying blue band on 
5$7. Medium 559-2. Soft medium its tip will you know it! 
: e a _ VELVET pays good dividends! Samples and information on request. 
also made without ti : 2 
ee om American Lead Pencil Co. 
and Hexagon. 220 Fifth Avenue, New York 
and London, England 
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OTHER MACHINES 





Asheville, N. C—Pound & Moore Company, of Char- 
lotte, have opened a store here, in charge of A. W. Lawing, 


wha had been with the Charlotte establishment for seven 


or eight years. The new store carries a complete line of 
office equipment, including the Dictaphone, the Mimeo- 
graph, Royal typewriters, Skyscraper filing equipment, ete. 

Chicago, Ill—Beam & Morris, 542 South Dearborn 
street, contemplate adding small office machines and de- 
vices to their present lines of office machines, loose leaf 
and supplies. 

New York, N. Y.—A convention of Edison dealers is 
to be held here July 8 and 9. 


* x 


New York, N. Y.—George C. Dawson has been made 
advertising manager of Hooven Service, Inc. He was 
formerly with Frank Seaman, Inc., an advertising agency 
of New York. 

* * * 

New York, N. Y.—The Hooven Letter Service plans 
a seventeen-story building at 121-25 West 46th street, 
between Sixth avenue and Broadway. The building will 
cost about $750,000, and wili be of the modern Rennai- 
sance commercial type of architecture. The structure is 
to be ready for occupancy early in the Fali of 1921. 

Omaha, Nebr.—D. A. Holbrook, Todd Protectograph 
salesman in this territory, calls a newcomer in his family 
Edythe Elaiyne Holbrook. 

San Francisco, Calif—“The Dictaphone is extending its 
branches,” stated Albert B. Church, sales manager. “Our 
sales are greatly in excess of last year. We are looking 
forward to closing the year with the largest business the 
company has ever enjoyed.” 

x * x 


San Francisco, Calif—The Schwabacher-Frey Stationery 
Company have been made Coast agents for the Hooven 
automatic typewriter. Two machines have recently been 
shipped for demonstration purposes. Others are soon to 
follow. The typewriter department will be in the new 
annex. It was partly to accommodate this new department 
that the company leased the four-story building next door. 

x * * 


San Francisco, Calif—L. V. Hitchcock, manager of the 
H. S. Crocker’s company’s mimeograph department, states 
that orders have been excellent during the past two 
months, but owing to freight tie-ups the goods were not 
on hand to keep pace with the orders. “The demand is 
so great that we have not got to go out and sell,” stated 
Mr. Hitchcock; “the purchasers come to us. It is only 
the goods that have been lacking, to some extent.” 


Forging Plows Into Sabers. 


The peaceful and efficient dictating machine came into 
the limelight in a Chicago office late in May as an imple- 
ment of belligerency. Two young women, employed in 
the office of the Calumet Baking Powder Company, had a 
quarrel. One girl was struck with a packet of dictaphone 
cylinders; followed with an attack with a mailing case. 
The M. D. took six stitches to remedy the damages. And 
they used to say that the dictating machine cylinder was 
too delicate to stand the gaff of office handling! 


Get-Acquainted Roll Calls. 

The Purchasing Agents’ Association of Detroit has in- 
troduced a novel form of roll call. Instead of the per- 
functory “present,” each man rises when his name is 
called and gives his name in full, his business affiliation, 
and the nickname applied by his associates. The plan 
seems to inspire a good spirit quickly and makes it possi- 
ble for a newcomer or a visitor to get his bearings quickly. 


The exports of metal office furniture from the United 
States during 1919 were valued at $900,108. The leading 
consumers were Canada, $172,186; Cuba, $108,181; Eng- 
land, $105.144; Philippine Islands, $76,169; British South 
Africa, $31,618; Mexico, $28,678. 
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? 5 Henry Hanley was forgetful, 

bd His memory was very bad, 
— Now he jots important matters 
> Down upon the HANDIPAD. 


WEINMANosct ANDIPAD 


A Note-pad WHEN you want it— 
WHERE you want it. 


. Nothing but LIVE NOTES before you. 

Always room for new notes. 

Large-sized filler—lasts several mon hs. Easily 
refill ble. 

Perpetual Calendar. Always up-to-date. 













> wre 












“ 






Perpetua! Calendar 


Black Enameled Base. 
Nickel Back 
and Trimmings. 
Size’7 4 x 3% in. 
















PAT. APPL'D FOR 
“Nothing But Live Notes Before You” 


For Trade Discounts and Particulars Write 


WEINMAN BROTHERS, Mfrs. 
749 E. 42nd Street Chicago, U. S. A. 






















WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, 5and6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
ade to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 


PEERLESS SANITARY 








PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, IIL. 


Write for Catalogue O 
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NEW 
PRICES 


ON 


CUSPIDORS 


Effective 
MARCH 8, 1920 





The Ireland & Matthews Mfg. Co. 


DETROIT, MICHIGAN 























Every Sale a Buyer’s Index 


Your Name Plate attached to 
every article you sell will be a 
constant reminder to your cus- 
tomer. Make an impression of 
QUALITY by using 


Stanley’s Embossed 
Metal Name Plates 


“The Most Beautiful Name Plate Made’’ 


Let us submit a _ sketch made 
especially for you of a Name 
Plate that will bring you _ busi- 
ness. Write us today. 


The Stanley Manufacturing Company 


Dept. O. D. Dayton, Ohio 


CECE NESE EEE 
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PENS AND PENCILS 





Hoboken, N. J.—An outing at Palisades, N. Y., was 
held June 13 by employees of the shipping department of 
the American Lead Pencil Company. 

New York, N. Y.—J. Ullrich & Company, fountain pens, 
has located at 161 Washington street. 

x * x 


New York, N. Y.—The Blaisdell Pencil Company has 
moved its New York office and salesroom to the Victoria 
building, 1150 Broadway, corner of 27th street. 

oa a ok 


New York, N. Y.—Three salesmen of the Eagle Pencil 
Company—John Quinton, Sigmund H. Engleberg and Leo 
Solinger—have also taken on the line of the Blaisdell 
Pencil Company in the metropolitan territory. 

ok * ik 


New York, N. Y.—The Wahl Company, 165 Broadway, 
is planning the extension of its markets abroad. An office 
has been opened in London and plans are afoot to appoint 
representatives in South American countries. 

*x x 

New York, N. Y.—The Writagraph Company has in- 
corporated with capital of $10,000 to manufacture pencils. 
M. M. Spencer, G. A. Risk and F. B. Hittelman, 620 
Greene avetiue, Brooklyn, are interested in the project. 

* * 

New York, N. Y.—Several members of the sales staff of 
the L. E. Waterman Company visited in New York during 
their vacations. They included. “Uncle” Dick Stevens. a 
New York state representative; Charles Braun, Ohio trav- 
eler; James Watson, covering the Middle West. Albert S. 
Puff, of the wholesale department, spent a part of June at 
Columbia, S. C., motoring to that place. 

San Francisco, Calif.—Bert M. Morris, manufacturers’ 
representative, left on June 21 for Los Angeles, by auto. 
ad ak * 

San Francisco, Calif—Lloyd A. Wagner, local repre- 
sentative of the Joseph Dixon Crucible Company, is in 

southern California on a business trip. 


San Francisco, Calif.—Freight congestion has not caused 
the price of pencils to advance, but it is as much as some 
of the locai representatives can do to fill their orders. 
Freight congestion is largely responsible for this, and in 
some cases the factories are behind with their orders. The 
same is true, in many cases, of pens. The Cardineli-Vin 
cent Company, for instance, states that the demand for 
the well-known fountain pens they handle is far in advance 
of the supply. 


Waterman Pen Co. Open New Chicago Building. 


A new seven-story fireproof structure embodying all of 
the latest conveniences has been erected on State street, 
adjoining the Palmer House, Chicago, for the L. E. Water- 
man Company. The location—127-129 South State street 
—is one of the very best in the city. The building, which 
was opened on May 10, was the first loop building to be 
erected since the beginning of the war. It contains ap- 
proximately 30,000 square feet of floor space and will be 
used exclusively by the Waterman company for middle- 
western headquarters, sales rooms, assembling and service 
departments. The structure presents a pleasing exterior 
appearance in its blue terra cotta, with encaustic mosaic 
panels in red, black and gold. A plentiful supply of windows 
provides unusual daylight advantages, especially for the 
upper floors which have outside exposure on three sides. 

The woodwork of the sales'and demonstrating rooms on 
the first floor is finished very attractively in American 
walnut and the vaulted ceiling is decorated in silver and 
gray. Indirect fixtures provide illumination and the floor- 
ing is of cork tile. On the north wall of the main floor 
is a tablet commemorating L. E. Waterman, who made 
the first of the pens to bear his name in 1883. Arranged 
along the walls of the first floor are approximately 5,000 
small drawers for storing and providing quick access to 
the pen stock. A device has been introduced which makes 
it possible to lock or unlock 100 drawers in one operation. 

This splendid new structure marks in a singular manner 
the achievemert of a concern which began with a 200-pen 
output per year—and these 200 pens were made by hand. 
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The Big Demand— 


for strong, light, durable and uniformly good envelopes and filing 
devices is satisfactorily answered by Fiberstok. Its superior 
standard is unvarying, and it is a ready seller in any locality. 























Feri | Fiber —— 













xin | Flat and Expanding Pik yy 
: Folders, File Pockets, Files and 


other specialties. 


Write for samples and Catalog § 
showing the complete Fiberstok line, 
with a special plan for your territory. 


GCE 














iD 
JY ENVELOPE CO. 
. WY, 429-447 Moyer Street 





— 


Kf - NATIONAL FIBERSTOK 
Si 


PHILADELPHIA, PA. 


21 Park Row, NEW YORK, N. Y. 
Merchants Laclede Bldg., ST. LOUIS, MO. STAMP HOLDER 









































Office Character 


is often expressed to a visitor at first glance. It needs no con- 
tact with humans to discern the tone of a business organization. 


IMPERIAL DESKS 


confer an air of substantiability and express cordiality in the 
welcome to a visitor. Withal, they bring comfort on the 
worker, and have a long life that attests to material durability. 


Imperial Desk Company 


Main Office and Factory: Export Department: ~~ j 
; 25 Whitehall Street, New York ; 


F'orida and Devon Streets, Evansville, Ind. 
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POO OOOOODOOOOOODOOOODOOOO0U! 


MASTER GRADE 
REMANUFACTURED TYPEWRITERS 


for more satisfaction 


LJ 


PSTINCIIVE in appearance 


and performance. 


Every make Any style 


Wholesale Typewriter Company, Inc. 
326-330 Broadway, New York City, U.S.A. 


Cable—“Saletype” 


NUOUOOUOOOOOOOODOOO0O00D 


UOOOOOODOOOOODOODUGEBae 


reteset OOOOOUOOUUMUUUOD 


Seen eee ere tee ere eee ere OOOO OOOO OOOO OOOO OO LOLOLOLOLOLOOLOLELOL0L0 


We are making strenuous efforts to sup- 
ply Dealers with parts even though some 
of the Manufacturers have discontinued | 
supplying them. Our service has been [ 
unavoidably slow for the past few 
months due to embargoes, strikes, 
material shortage and our working 


short handed. Our Platen service is 








: man bite yA tli AAA ‘ith iil 
Tor ee Yor Yow Yor Woy oe vor oe Yow tow vor vor Wem Yor Won vor vor Yor yew 4 
DODO OOO a a ORO e OOOO eee 














# nearly back to normal except for the 

STA ND FOR overcrowded condition of the Parcels [x 

QUALITY | Post System. To those Dealers that [= 

y have “stuck tight” to us with their Plat- 2 

en business we say “We sure will supply [2 

you with parts if possible.” 2 

A Little Bit We can’t issue new catalog until some [& 

aay change takes place. 3 

| Ames Supply Company 5 

607 So. Dearborn St., Chicago 50 Lispenard St New York [ie 

| 507 Mission St., SanFrancisco 1627 Champa St., Denver 5 
| 


POO OA Oe ee ee ee eee eee OLeLO ele OLele_ Olea leleleleloleleleleletetele: 


} } ; 
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LOOSE LEAF 





and W. 
son, manufacturers of loose leaf binders, systems, metal 
parts and power-driven paper-punching machinery, that, 
pending the completion of their new building at 225 North 
Michigan boulevard, they are now located at 306 North 
Michigan boulevard. The members of this company are 
widely known in the loose leaf field, having had an experi- 
ence of about thirty years. 

Honolulu, H. I. 
sentative of the 
Kansas City, Mo., 

Kansas City, Mo.—Harold Graves, correspondent in the 
Far East division of the Irving-Pitt Manufacturing Com- 
pany, underwent an operation for appendicitis early in 
June. After his discharge from the hospital he went to 
his home in New York state to recuperate. 

* * oK 

Kansas City, Mo.—FEmployees of the Irving-Pitt Man- 
ufacturing Company are circulating a subscription list for 
the purchase of a plaver piano, with rolls, to install in the 
factory. The company has undertaken to pay half of the 
leaving but $225 for the workers to raise. 

* * * 


A. Nel- 


Chicago, Ill.—It is announced by C. R. 


—George Walcott, Pacific Coast repre- 
Irving-Pitt Manufacturing Company, 
has been in the islands on business. 


cost, 


Kansas City, Mo.—Vacation periods in the plant of the 
Irving-Pitt Manufacturing Company are now figured on a 
new basis. Heretofore those connected with the institu- 
tion for six years received two weeks’ vacation. The term 
of service now necessary to be entitled to fourteen days 
has been cut down to five years. 

* * *x 

Kansas City, Mo.—Unusual expedients have been re- 
sorted to in the plant of the Irving-Pitt Manufacturing 
Company to overcome the handicap caused by the freight 
tie-up. The inability to secure materials which had been 
standardized has necessitated much extra work to make 
available materials suitable for the company’s product. 


New York, N. Y.—The C. E. Sheppard Company is 
about to complete a $750,000 factory building at Long 
Island City, N. Y., giving them three times the space 
availakie at their present factory. The new plant will be 
eady about August 1. 


called on the trade 
Company. 


Philadelphia, Penn.—Ray Martin 

in Tune in the interests of the Boorum & Pease 
* * * 

Philadelphia, Penn.—James B. Kelly was seriously in- 

jured June 18, having been struck by an antomobile while 


crossing the street. He is a member of the firm of Wil- 
liam B. Bechtel & Son, loose leaf manufacturers and 
printers. 

St. Louis, Mo.—Ray Martin, of the Boorum & Pease 


Louis trade in June. 
Hamlin, of the 


Company, called on the St. 

San Francisco, Calif.—Guy 
Leaf Company, called on the local trade 
He has not made this territory in over a year. 

Virginia, Minn.—The Range Office Supply Company has 
taken over the “Quickprint,” and will add loose leaf, 
cial ruling and binding, embossing and printing to its 
activities, 


McMillan 


Loose recently. 


spe- 


Edward Dick Leaves Holyoke Industry. 


Edward Dick, who has been doing sales promotion 
work for the National Blank Book Company for two 
years, has resigned. He has not announced his future 
lans: for the present his address will be 122 Chestnut 
street, Springfield, Mass. Before joining the Holyoke 
concern, Mr. Dick had been with Stevens, Maloney & 
Company, Chicago, for five years; with the Eversharp 


Pencil Company for two years. 


“Better Letters” Sponsors. 


The Bulletin of the Better Letters Association enumer- 
ates its membership in installments. Among the Class “A” 
memberships are listed the following: 

Bemis Bros. Bag Company, Boston, 
Manufacturing Company, Framingham, 
A. Edison, Inc., Orange, N. J.; Firestone 


Mass.:; 
Mass.:; 
Tire 


Dennison 
Thomas 


& Rubber 


Company, Akron, Ohio; B. F. Goodrich Rubber Company, 
Akron, Ohio; Goodyear Tire & Rubber Company, Akron, 
Ohio; Remington Typewriter Company, New York, N. Y. 


APP I 
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SYSTEM 
Depends on 
Method 


The means is the “Expedite’—a o- 
classifier for pending work. Has ht 
indexing device, with a compensat 
PAT. NOV. S-1912 back which expands to maximum 
OTHER PAT PEND without “fanning out” all over the 
desk. Leads the field in this selling point. Two styles: Imitation 
leather for desk top; paper for desk drawer. 


Write for prices and dealers’ discounts. 


THE EXPEDITE ORGANIZATION 
CHICAGO 


175 W. Jackson Bivd. 





4, 





KS 


a 


The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 











Service durability is assured by electrically welding the metal 


parts. Makes solid construction that stands up under severe 
usage. 


The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 


Use our large capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 


Reading CINCINNATI, OHIO 
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Here is a simple office device—the only Self-Feed- 
ing Duplicator on the market—which will 


Reduce Office Work 


Save Office Salaries 


AND PUT BIG MONEY INTO THE POCKETS OF 
LIVE-WIRE AGENTS. 

With the Self Feeding Ironclad you get as many as 
60 clear, clean copies of anything typewritten or hand- 
writtenan 3 to 5 minutes. 

No stencil sheets—no printing ink—no complicated 
mechanism. So simple to operate, a child can run off 
the copies. 


Note these prices: 9x15 inches $50, 14x15 inches $60 
14x18 inches $75 


Leaflet giving full description and prices, as well as 
Agency proposition, on request. 


THE BECK DUPLICATOR CO. 


Department OA 


476 Broadway New York 























Quality and Complete Satisfaction in Service is the 
basis of our policy in making of each brand of 
“Bucki” Carbon Papers and Typewriter Ribbons, 
and our experience of 25 years has taught us what 
is best adapted to every known purpose. Our cus- 
tomers get the benefit of this knowledge. State 
your requirements and ask us for samples. 


THE BUCKEYE RIBBON & CARBON COMPANY 
Factory and Executive Offices : 
1466 East 55th St. CLEVELAND, OHIO 








fOr the \Siamuface 





NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these on- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Albuquerque, N. M.—The Albuquerque Typewriter Ex- 
change, 122 South Fourth street, wishes to hear from man- 
ufacturers of desks, waste baskets and chairs. The com- 
pany is agent for Royal typewriters. 

Antwerp, Belgium.—L. Geysen, of Etablissements Jasco, 
10 Longue Rue Neuve, wishes quotations on chair irons 
for swivel chairs from manufacturers. The firm is well- 
established and thoroughly progressive. 

Athens, Greece.—S. E. Pezanos, 7 Rue Miltiade, wishes 
to receive prices, catalogues and terms from manufac- 
turers of new typewriters, and also typewriter rebuilders. 

Barcelona, Spain.—Ramon Termens Badal, Ronda San 
Antonio, 84, desires to hear from American firms dealing 
in rebuilt typewriters, white writing paper, and all classes 
of articles and supplies for the office, with a view to adding 
to his lines. He has increased space and greater facilities 
than heretofore. Literature and prices are desired. 

Bombay, India.—Warden & Company, 27 Human street, 
Fort, wish to arrange connections with a manufacturer of 
steel furniture, and also manufacturers and exporters of 
stationery and office supplies of various kinds. The com- 
pany asks catalogues, prices and export discounts, deliv- 
ered f. o. b. port of shipment. The company represents 
the Underwood Typewriter Company, New York, N. Y., 
and The International American Multigraph Company, 
Cleveland, Ohio. An additional reference is the Anglo- 
South American Bank, New York, N. Y. The company 
has branches in six large cities of India. 

Cape Town, South Africa——John Dickinson & Company 
(Africa), Ltd., Apsley House, Wale street, wishes to re- 
ceive particulars from manufacturers of office chairs and 
furniture. Communications may be addressed to J. W. 
Timberlake, general manager. The firm wholesales sta- 
tionery and printing materials, and maintains branches at 
Johannesburg, Durban and East London. 

Chicago, Ill—Stevens, Maloney & Company are com- 
piling a new retail catalogue. Manufacturers who have 
not submitted catalogues and circulars are requested to 
send two copies of each publication, marked for the “Cat- 
alogue Compiler.” 

Ok ok * 


Chicago, Ill—Beam & Morris, 542 South Dearborn 
street, wish to represent in Chicago and the Middle West 
manufacturers of small office machines and devices. They 
have had fifteen years’ experience selling office machines, 
loose leaf and supplies. 

* ok * 


Chicago, Ill.—A distributing organization is prepared to 
take on a line of office machines or high class filing equip- 
ment. The concern has an organized selling and advertis- 
ing activity, and has been in business fifteen years. Ad- 
dress DW-18, care Office Appliances, 417 South Dearborn 
street, Chicago, II]. 

Denver, Colo.— Walter H. Eha, 202 Boston building, 
wishes to secure selling agencies, preferably on a commis- 
sion basis, for the state of Colorado, on lines associated 
with typewriter supplies. He is now handling high 
grade ribbons and carbons. 

Havana, Cuba.— Vicente Garcia Florez, Aguiar 116, wish- 
es to hear from manufacturers of stationery who desire 
representation in the Cuban market. 

Karachi City, India~—-The West End Typewriter Com- 
pany, Bunder Road, wishes to hear from American manu- 
facturers of letter presses. 

Kobe, Japan.—S. Takahashi, 56—2 chome, Tashibana- 
dori. desires to hear from manufacturers of copying ma- 
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[ NCcrease 


Your 
Profits— 


Are YOU aware of the profits being 
made by dealers who are selling 


INTERNATIONAL 
TYPEWRITER = “Sees. 
CUSHION KEYS) — 


‘The Most Popular Typewriter Specialty’’ 


The “repeats” is the reason. Quality We Offer an Interesting Proposition to Dealers—Write for it Today 


only neccesary toconince you MUNSON SUPPLY COMPANY 





The oldest, largest and only 
exclusive manufacturers of 
rubber keys in the world. 





Also : 
Munson’s Sure General Offices 


Grip Twirlers Ss 23 City Hall Place 
- ae os New York City, U.S.A. 


ncorpor. 
35 York Street ... Brooklyn, N.Y. 
Original Factory Rebuilding Exclusively 
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From now on nothing will be allowed to interfere with or retard 
the filling of all orders on hand from 


OUR EXCLUSIVE DEALERS 


Our entire time and attention will be devoted to CATCHING UP. 


The big addition to our Filing Device and Supply building is prog.essing rapidly and we 
hope to soon be able to again give prompt service. 


THANKS 


seem out of place, but we use the word appreciatively. 


THE WABASH CABINET Co. 


WABASH, INDIANA On the banks of the Wabash 


























Real Service in Filing Supplies 


Not only the durability that assures future orders from the pleased 
customer, but quick shipment of your orders. We ship. 


Goodline “Metal Tip” Guides 


in from one to ten days from the receipt of your order. 


Goodline service to users is based on our reinforced metal tip. 
There is strength where needed. The extra metal below the printed 
tab does the work. Goodline ‘Metal Tip’ Guides outlast any 
other pressboard guide on the market. No other guide is like it. 
Goodline ‘‘Metal Tip” Guides withstand hard usage, and do not 


become dog-eared. 


The tips cannot tear off. We japan the metal after forming, 
thus providing a continuous, firm coating, which will not flake off, or rub off, as 
may happen if the sheets are coated before forming. Goodline ‘Metal Tip” 
Guides do not rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 
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chines, typewriter stands, automatic pencils, filing devices 
and specialties, check protectors, stamp affixers, small 
ard-printing presses, adding machines, sleeve protectors, 
envelope sealers, paper fasteners, duplicators, fountain 
pens, etc. 

London, England.—The London representative of sev- 
eral well-known American office appliances wishes to take 
on another exclusive agency. He is at present in the 
United States and can be addressed: J-26, care Office 
Appliances, 508 Tribune building, New York, N. Y. 

Marion, Ohio.—The Marion Office Supply Company, 
490 West Center street, is in the market for small office 
devices, supplies, etc. Samples, price lists and discounts 
are desired. 

Mexico, D. F., Mexico.—Gladwin Bland, dealer in do- 
mestic and office furniture, Apartado 1426, wishes to add 
to his furniture lines. He desires to hear from manufac- 
turers of wood filing cabinets, office chairs, and swivel 
chairs in particular. Mr. Bland states that he has been in 
business in Mexico City for fifteen years, is hopeful over 
the Mexican outlook, and believes this is an important time 
for manufacturers to give Mexico attention. 

Milan, Italy—Guido Mazzuchelli, 1 Corso Venezia, re- 
quests manufacturers of mechanical devices to send price 
lists, illustrations and terms for representation. 

Minneapolis, Minn.—George P. Chapman, Butler block, 
represents a large retail firm, which is in the market for 
golden oak desks, tables, chairs, etc., for immediate 
delivery. 

Monrovia, Liberia, Africa—Llewellyn & Lewis Com- 
pany, 22 Ashman street, P. O. Box 98, wish to hear from 
manufacturers of stationery and office equipment with cat- 
alogues, price lists and export prices to dealers. The com- 
pany has branches at Upper Millsburg and Arthington. 

New York, N. Y.—A firm which states that it has a cen- 
trally located office, an efficient sales force, and ample 
financial resources, wishes to hear from manufacturers of 
office turniture, machines and devices. Manufacturers of 
desks and filing cabinets not adequately represented in 
New York are also requested to communicate confiden- 
tially. Address G-25, care Office Appliances, 417 South 
Dearborn street, Chicago, III. 

Pacific Coast—Hy. J. Schulze, 507 Pontiac building, St. 
Louis, Mo., wishes propositions from manufacturers desir- 
ing representation on the Pacific Coast. He is experi- 
enced in the office appliance field. 

Prague, Czecho-Slovakia.—Gibian A. Spol, 11 Bredovska 
9, requests literature and terms from manufacturers of 
typewriters, calculating machines, typewriter ribbons, car- 
bon paper and copying machines. At the present time 
typewriters, calculating machines, etc., are being imported, 
and it is hoped that in the near future office equipment 
sundries may find general conditions favorable for im- 
portation. 

Smyrna, Turkey.—Manufacturers of office equipment 
and devices, are informed that Asia Minor presents an 
almost-virgin field and great opportunities to the office 
equipment business. A. Denexas & Company, who have 
establishments in Greece, have established a branch here, 
and will be glad to have the co-operation of manufac- 
turers in introducing lines. Communications may be ad- 
lressed to the company, in the name of V. Artemiades, 
manager. 

Tacoma, Wash.—P. K. Pirret & Company, 910 Broad- 
way, desires to take on agencies for office fixtures and 
supplies to be sold in Tacoma. The company has an es- 
tablished stationery business, and wishes to broaden out. 

Utah.—An established firm in this state wishes to add a 
first-class line to its present array of steel filing equip- 
ment, looseleaf devices, envelope sealers and stamp 
afixers. Manufacturers are requested to address offers 
to C-23, care Office Appliances, 417 South Dearborn street, 
Chicago, III. 

Western United States.——A salesman offers his services 





to two or three manufacturers of commercial stationery. . 


He covers the Western territory from Denver to the Pa- 
cific coast, and from the Mexican border to and including 
Southwestern Canada. He wishes exclusive territory on 
commission. Address N-23, care Office Appliances, 417 
South Dearnborn street, Chicago, III. 

Zurich, Switzerland—Hermann Moos & Company, 
Lowenstrasse 61, wishes to take on sole agencies for office 
machines and supplies. The company is one of the fore- 
most of its kind, and thoroughly reliable. It has repre- 
sented American manufacturers in office equipment lines 
for fourteen years. Catalogues and terms are desired. 
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| This Label is our 


‘Positive Protection 


hen your stationer sends you a case 
of adding machine rolls, bearing 
the above label, you know that he is 
furnishing the best possible quality. 
He will promptly and cheerfully replace 
any defective material. 
Qualified Adding Machine paper is made in 
white and buff colors, to fit standard machines 
Manufactured by 


GEORGE BANTA PAPER COMPANY 
Menasha, Wisconsin 


























The Ultimate in Loose Leaf 
The quality idea finds its place in modern loose 
leaf design, as exemplified in the simplicity and 
strength of 





Proudfit Loose Leaf Binders 


Absolutely flat opening, due to the Proudfit Principle, 
which requires less than one-half inch binding margin. 
Any sheet can be added or removed at any time without 
disturbing other sheets. Every part of the mechanism 
is covered—no metal exposed to scratch the desk. 
There is a Proudfit for every loose leaf purpose—ac- 
counting, record or catalogue. 


It’s Really Different—“Let Us Show You.” 


Price 


Factory and Main Office: Grand Rapids, Mich., U.S. A. 
Branches in ali large ctttes 




















188 OFFICE APPLIANCES July, 1920. 











tHe Standard Stamp Affixer 
MODEL E The STANDARD STAMP 
Without Register s2¢ AFFIXER is the lightest, speed- 
With Register $25 jest and most efficient device 
of its kind. Like all “STAND- 
ARD” products it is “simplicity 
itself,” having only two moving 
parts. The use of the STAND- 
ARD makes a pleasure of work 
which is otherwise laborious, 
disagreeable and unsanitary. 
It is constructed to hold a 
coil of 500 U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in lc to 5c denominations. 
It was built for service, gives 
thousands of others good serv- 
ice, and will give you good 
service. The STANDARD is 
used and endorsed by thousands of prominent con- 
cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as; 
Standard Oil Co. Western Electric Co. 
General Electric Co. Bell Telephone System 
Stone & Webster United Shoe Machinery Co. 
N. K. Fairbank Co. American Snuff Co. 
4 Singer Sewing Machine Co. American Lady Corset Co. 
Waltham Watch Co. Neostyle Company 
Simmons Hardware Co. Pacific Coast Borax Co. 
Worthington Pump Co. Anglo-South American Bank 
Bte., Ete, Bte. 

We have a very interesting proposition to make to Sta- 
tioners and experienced office specialities salesmen in a few 
territories where not already represented. 

Write for details, stating territory covered and other lines 
you are handling. 

STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 























Where 
Else Can 
You Find 
Such 
Utility? 


articles 


Bere is a steel cabinet of unmatched storage facilities. 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 

















Opportunities for Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bark building: 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce: 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building: Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade. 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 

Adding Machines. 

33,146—An American citizen in Switzerland desires to 
secure an agency for the sale of any new article which 
will find a market in that country, such as adding, calcu- 
lating and tabulating machines, and novelties. Reference 

Furniture. 

33,009.—A firm of importers in Switzerland desires to 
secure an agency as well as purchase novelties in office 
supplies, office machines, counters, pencil sharpeners, type- 
writers, office furniture, etc. Quotations should be given 
c. i. f. Antwerp. -Correspondence may be in English. 

General. 

33,128.—An American commercial representative is about 
to establish an office in Mexico and desires to secure an 
agency for the sale of American goods in that country. 
References. 

Other Machines. 

See No. 33,009, under Furniture. 

Paper. 

32,953.—A co-operative association in Argentina desires 
to secure agencies ior the sale of general merchandise, 
foodstuffs, conserves, farm implements and machinery, 
ils, tools, shoes, belting, metal goods, paper, hotel sup 
plies, etc. Payment will be made on arrival of goods i 
Argentina. Correspondence should be in Spanish. Ref 
erence. 

32,966.—A firm of customs brokers in Mexico desires to 
purchase and secure an agency for the sale of prepared 
paper, cloth, or composition roofing for houses, ware- 
houses, and for covering goods stored in the open. Quo 
tations should be given c. i. f. Yucatan. It desires to 
know discounts for cash and credit terms available. Cor- 
respondence should be in Spanish. References. 

33,087.—A company in Cuba desires to secure agencies 
from manufacturers or sole distributors for the sale of 
iron and steel, commercial iron bars, steel bars, tin plate, 
black, galvanized, and barb wire, screen wire and other 
sizes, wire and cut nails, galvanized and black pipe, cast 
iron pipe, concrete steel bars, black and galvanized sheets, 
etc.; and from packers, producers, or sole distributors, 
greases and tallows, oleins and neutral lard, cocoanut oil, 
rosin, etc., for soap making; and heavy chemicals such as 
caustic soda, muriatic acid, phormol, sodium carbonate, 
etc.; and from manufacturers or sole distributors only, 
paper bags, similar and genuine craft paper, bond paper 
and wrapping paper. Correspondence may be in English. 
Reference. 

33,111.—An American trading company with connections 
throughout Europe desires to purchase and secure an 
agency for the sale of machines and tools for wood- 
workers, blacksmiths and toolmakers, also paper, card- 
board, pulpboard, newsprint paper, etc. Payment will be 
cash against documents in New York. References. 

33,123.—A firm in Wales desires to purchase and secure 
an agency for the sale of paper of all kinds, ship’s paint, 
household paint and varnish, electrical fittings, lamps, 
cables, and accessories. Quotations should be given c. i. f. 
Welch ports. Catalogues of general merchandise, price 
lists, and samples are requested. 
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MON BUREAU 


THE FRENCH MAGAZINE OF BUSINESS OF 
SPECIAL INTEREST TO ALL BUSINESS MEN 
AND MANUFACTURERS. 








T the present time, these are the hours that count. At a 

period when reconstruction, national and commercial, is so 
much talked of, the true business man must extend his trade to 
foreign countries, or, if he already deals commercially with 
foreign countries, he must enlarge that trade. France is a 
good buyer and goods which prior to the war were not needed 
are now eagerly sought after. The moment is now ripe for 
you to extend your trade. You should subscribe to MON 
BUREAU, the leading French business magazine, read 
throughout commercial France, Belgium, Italy, Spain, etc., and 
advertise in this magazine for any goods you may have to sell. 


It has been proved that advertisements inserted in MON 
BUREAU bring trade to the advertiser. The Advertising De- 
partment of MON BUREAU specializes in writing advertise- 
ments that “pull”, as well as translating English copy into 
French. If you are looking out for an agent, MON BUREAU can find you one. All information 
gratis. Specimen number gratis. Write today to the Advertising Manager, 


MON BUREAU, 32, rue des Saints-Péeres,s PARIS, FRANCE 





























AN OPEN LETTER TO THE TRADE 


Permit us to apologize for not being able to give you better service during 
the past year. 


Under the most trying conditions we did the best that we could and endeav- 
ored to distribute our output in a fair and equitable manner but, demand so 
greatly exceeded production, that we simply could not take care of every- 
body as we should like to have done. 


With the completion of another large addition which will be devoted ex- 
clus'vely to the manufacture of Filing Supplies we hope to soon be able to 
again give prompt service. 


Your patronage and patience are genuinely appreciated. 
Cordially yours, 


IMPERIAL METHODS CO., Chicago 































HN 











190 OFFICE APPLIANCES July, 192¢ 





N-W-PAPER GOODS CO. 


Flat and Expanding Envelopes, Folders, File Pockets, 
Files and Envelope Specialties 


Northwestern Paper Goods Company 
BRANCH OFFICES: Quality Park, Midway, St. Paul, Minn, 


4 Thames St., N. York Ci N. Y. ° 2 
709 Hibernia Bldgs A New Glen, Lon Economical ‘“‘Safety’’ Mailers 


BANKERS ENVEL 
At aly A _, _ icago, Ill. Theft Proof—Easily Packed—Simply Sealed 


416 So. - 
O. M. STYRON Co. a e 
Century Blidg., Washington, x ¢. are 





For mailing Stocks, arm Currency and 
other valuable matter. 

The seams aré entirely covered by the 
heavily-gummed flap when ready for mail- 
ing, while the ‘“‘tuck in’”’ flap g‘ves full pro- — 
tection to contents upon cutting open at (gow Foun 
destination. 

Only two wax seals are required and the 
extra wide side seams having folds at each 
lower corner, permits the mailer to be 
packed to full capacity, eliminating all ee 
possibility of breaking open. 
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EXPANDING WALLET The Assurance of Safety is the Best Insurance ECONOMICAL “SAFETY” MAILER 








These Three Graces Anock out Three 
Disgraces—Pins, Dirty Erasers and 
Auutves winch mutilate your mat! 


"Tt Mr. OKAY says — Use 


9 WASHBURNES PATENT 


OM rors 


“The Clip with Bulldag 
3 euse -aneeee or NICKEL 








PHOTOGRAPHS i2’srorv 


Photographs for advertising purposes and > 
for salesmen’s albums. Office installations 
and equipment photographed. Specialists 


je — time-saving Office Necessities are well-known Stan- in office appliance photography. 

of the best type in of.ice eq ipment, not because we say so but 

because they are recognized as such by constant users, as well as deal- PEYSER & PATZIG PHOTOGn ebaRs 

ers, in all parts of the world. : 37 E. 28th Street, New York Mad. Sq. 8354 
Write for Illustrated and Descriptive Literature with Prices. Oiicial Phetegraphere National Business Shes 


MADE BY 
THE 0. K. MANUFACTURING CO. 
OSWEGO, W.Y., U.S.A. 
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33,149.—A trading company in Argentina desires to se- 
cure the exclusive agency for the sale of lumber, box 
shooks, paper and products, iron and steel material, con- 
struction material and equipment, groceries, automobiles 
and accessories, coal, lubricating and fuel oils, gasoline 
and kerosene, aeroplanes, 5-ton motor trucks, tractors, 
typewriters, heavy chemicals, leather and rubber belting, 
shafts and hangings, cotton and jute bagging, binder twine, 
hardware, tanning material, agricultural machinery, knock- 
down houses and garages, shoe leathers, and fire extin- 
guishers and apparatus. It is also interested in securing 
an agency for a fire, casualty and life insurance company. 
Quotations by mail or cable c. i. f. Argentine port are 
requested. References. 

Safes. 

33,039—An import merchant in the Maltese Islands de- 
sires to secure the agency for cotton goods, such as shirt- 
ings, croydons, prints, muslins, and oxfords; cotton, 
woolen and cashmere hosiery, cotton and woolen 
underwear, boots and shoes, leather for boot mak- 
ing, motor cars, mahogany timber, leaf tobacco, bicycles, 
motor cycles, rubber tires for motor cars and cycles, elec- 
troplated ware, cutlery, coal, plate and window glass, silver 
bullion, edible cottonseed oil, linseed oil, safe Ss, locks, petro- 
leum in tins, and gasoline. Payment will be made against 
documents in local banks. References. 

Stationery. 

33,049.—(India.)—A company desires information and 
prices on hosiery, jewelry, stationery, picture post cards, 
perfumes, soaps, etc. The inquiry is not accompanied by 
a reference. 

33,094.—A company in India desires to secure an agency 
for the sale of cigars, cigarettes, tobacco, matches in 
boxes, smokers’ specialties, stationery, egg beaters, meat 
choppers, kitchen grindstones, and general household 
specialties. Quotations should be given c. i. f. Indian 


port. Payment will be cash against documents. Ref- 
erence. 
See also No. 33,009, under Furniture. 
Typewriters. 


32,996.—A merchant firm in France desires to purchase 
direct, or secure an agency for the sale of typewriters, 
both new and rebuilt, and typewriter —~ Quotations 
should be given f. o. b. New York or c. . French port. 
Payment will be made against aacumettie in New York. 
Correspondence may be in English. References. 

33,033.—A commercial company in China desires to secure 
the exclusive agency for the sale of cotton printed and dyed 
wash goods such as gabardines, percales, batistes, shirt- 
ings, imitation pongees, sateens, chambrays, drills, mus- 
lins, cambrics, voiles and lawns. The colors most desired 
are dark blue, light blue, white, brown, and some shades 
of red; figures should be small and delicate, small dots 
(not large ones); and not stripes to any extent. It also 
desires to secure an agency for medium- priced or rebuilt 
typewriters. Quotations should be given c. i. f. Shanghai 
or preferably Tientsin. Payment to be arranged by open 
letter of credit. Samples are requested. References. 

33,046—A merchant in Belgium desires to secure an 
agency on commission for the sale of stockings and socks 
in silk and cotton, silk ribbons, cheap ribbons, small veils, 
wool underwear, silk and cotton underwear; and mother- 
of-pearl, fancy. and snap buttons; small portable type- 
writers; and also all articles for dry goods shops and 
department stores. Quotations should be given c. i. 
Antwerp. ‘Terms, payment in 30 to 90 days, 2 per cent 
discount for cash. Correspondence and catalogues should 
be in French. Reference. 

See also No. 33,009, under Furniture. 

See also No. 33,149, under Paper. 


French Purchasers’ Catalogue File. 

The Stationers’ and Publishers’ Board of Trade of New 
York directs attention to a catalogue file established by 
the American Chamber of Commerce in France, 32 Rue 
Taitbout, Paris, which is open to French purchasers seek- 
ing products of American manufacture. The catalogues 
furnished are indexed. 

A charge of $10.00 a year is made for each contributor, 
and assures that his catalogues are on file for one year. 
The fee entitles the contributor to ten different headings 
in the catalogue card index. Additional entries can be 
secured for $1.00 each. Readers of Office Appliances who 
wish to have their trade literature on file at a central 
library in France will find the small investment well worth 
while. 





institutions. 


Samples yours for tke asking, 
if requested on a yous business 
stationery. ease mention 
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Leon Isaacs & Co. 


GLUCINUM PENS 


Also the Famous 


RUSSIA MOHETA PENS 


Your dealer CAN supply 
these popular goods. 











& €0- 
CLUCTNUM 


LUSAASS 






We have a mail-order 
department maintained 
solely to supply victims 
of dealers’ excuses. 


If your dealer WILL NOT supply 
these goods, send your order direct 
to the factory. 


MAKE USE OF US 


Samples on request 
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THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 


Falcon Pen Works, Philadelphia. 
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THE SLICKEST PENS EVER MADE 
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The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 


Useful in shops to show the 
starting and finishing 


A perfect impression 
is assured at all times, 
as the die is mounted 
rubber 
cushion, and a flexi- 
ble connection be- 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 


Sample Impression of ECONOMO 












Used in offices to stamp Reliable 
mail, telegrams, invoices, 
showing the hour of receipt. peal 


foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 
Manufacturers 
362-364 West Chicago Ave 
CHICAGO, ILL. 

We carry in stock com- 
plete line of Numbering 
Machines and Hand 
Stamps. 

















Every Da 
| is a necessity 
Every dip in a 











surance of re- 
factory ink leads users to vow to buy 
elsewhere the next time. 


y Satisfaction 
when you sell inks. 


satisfactory ink is as- 
orders. An _ unsatis- 


“Penart” 


writes smoothly, eas- 
ily and flows uniform- 
ly. It has a gallo- 
ferric base. Writes 
blue and quickly turns 
to an intense black, 
which is permanent. 


Write for the catalog 
of “Penart” Inks and 
Adhesives. 


The Commercial Paste Company 
Colambus, Ohio, U. S. A. 
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HOUSE ORGANS 





The Booster, issued by the Toledo Metal Furniture Com- 
pany, is replete with snappy selling talk. 
x * x 


“If That’s What You Get” is a charming story in the 
July issue of Business, that puts a new light on office effi- 
ciency, and its effect on efficient workers. 

* * * 

Service, of the Irving-Pitt Manufacturing Company, has 
established a free want ad department, where employees 
can advertise their needs, and offer things for exchange. 

“China’s Amazing Banks” is an important article in the 
May issue of the Burroughs Clearing House. It shows 
what modern financial enterprise is accomplishing in the 
oldest nation. 

1K * YS 

The cover design of the June issue of “Eagle A” Unity 
was designed by Oscar B. Perrault, a member of the traffic 
department of the American Writing Paper Company. He 
has shown a marked talent for design. 

* * * 

“Eagle A” Unity prints a department, “Know Some- 
thing of Your Own Industry.” In May the subject was 
cellulose, contributed by George G. Taylor, research chem- 
ist in the Department of Technical Control. 


The Mimeograph Stencil for May handled the subject, 
“Now—What’s the Matter with America?” The answer is 
summed up in a line potent enough to be a paragraph 
“The hardest day’s work is done by the shirk.” 

x * * 





The General Fireproofing Company publishes a hand- 
some house organ for the building trade, known as Gen- 
eral Fireproofing. It is excellently printed. The May 
issue devoted much space to industrial housing. 

* * x 


“The Trials of an Office Manager” is a sprightly dia- 
logue in the June issue of the Wales Visible, the charac- 
ters being a sales representative and the office manager. 
It is a story of high hopes and shattered anticipations. 

x *« x* 

The May issue of Users’ News contained descriptions of 
many novel installations of the Addressograph. Unique 
installations of this addressing machine do not depend on 


their unusual features—practicability recommends them 
* * x 





“Making a Profit from Credit Customers,” in the June 
National, tells how a dealer of the National Blank Book 
Company worked out a loose leaf system which guarded 
against extending credit tc an unsafe degree to customers. 

The June issue of Printed Proof showed three boys, one 
seventeen and two fifteen years of age, operating Barrett 
adding machines. They are in the national advertising 
department of the Atlanta Journal, and any one of them 
is available for making extensions. 

x *« x 

Conservation of paper is one of the important reasons 
why the Burroughs Calculator has been merged into the 
Burroughs Bulletin. The Calculator had its origin a few 
months back, planned to reach that part of the selling 
organization specialized on the new calculator. 

oe ok * 

A new internal house organ has been initiated by The 
National Cash Register Company. It is known as, “For 
Progress.” The first number devoted space to the organ- 
ization of the personnel department, which aims to im- 
prove conditions in the factory and the community. 

* * * 

Pull-Together for May told of a returned soldier who 
established himself as window dresser, handling the dis- 
plays of a number of merchants at Pittsfield, Mass. He 
undertakes work for non-competing lines only, so is able 
to make the displays for the different clients distinctive. 

* * K 


The Security Salesman has announced the result of the 
vote taken among the dealers of the Steel Equipment Cor- 
poration, Avenal, N. J., regarding the size of the com- 
pany’s circulars. The vote was a tie, and as a result, 
Security publicity will be printed in two sizes, large and 
small. 
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You will be well repaid 
in extra sales if you will 
display 


It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many requests— 
wider colmmns and more 
writing spee. 

My Finance; ‘s already an 
established, s.eady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell 





Quality Quality 

JF KF 

Size 6%x3%—No. 308.......... $3.50 $4.50 
Size 8%x5%—No. 311.......... 4.50 5.75 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on approval. 


and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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Ghe RUSH- ‘RA SER La 
De Luxe 
is the best ink and typewriter eraser. It is a delight 
to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time needed 
for correcting errors. 
Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny paper shavings curl off for this flex- 
ible diamond brush has over 10,000 diamond points. 
Sells at Sight—Made in 14k gold plated. Sample pre-- 
paid, insured for 50c, money order or stamps. 


Rush Eraser Company 
820% Rush Building Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
Blikman & Sartorius, Amsterdam, and Sourabaia, Java 
Australian and New Zealand Representatives: F. R. Barlow &Sons. 

328 Flinders Street, Melbourne 






































The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade of goods made. 

The material used in their manufacture is the finest 
obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 

“CROWN” ribbons and carbon papers are made in a completely 


equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfect and uniform quality. 
Neat and attractive boxes and packing assist in the ready sale of 

Crown goods by the dealer. . 
Dealers ——- a line of Typewriter Ribbons and Carbon Paper 
ted: to 


that is COMPL TE and of irreproachable quality are invi 
write for samples, prices and terms. Correspondence and catalogues 
in English, Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 


782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A. 











BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 


and thru other effective channels. 


Flat. smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Each 
hook holds two. 


A LIVELY SELLER! 


Whoever carries keys 
needs a Key Kase 
and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 

store. 

























RETAIL PRICES 


Real Pig Skin 
4 Hooks....... seheee . -60e 
© TROOMS. «occ vague sense 
8 Meeks......«eru .$1,10 
Goat Moroceo Lined 
4 HOOKS vccccvvseses 
| eee 1,10 
S Meee... isis 1.25 
Genuine Seal 
(Gold Plated Hooks) 
4 Meee 2. :0c8 ewan $1.75 
6 Bese. viscktcesnes 2. 
I S Maoehs: .<sssKsese 2.75 
n Write for Dealer Offer 
All L, A. W. NOVELTY ©0., 
Leathers Dept. P, Springfield, Mase. 
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REFERENCE FILE 


FOR 


Letters, Invoices, Requisitions, Back 
Orders, Follow-ups, Bills of Lading, 
Stock Sheets, Ledger Sheets for 
posting, or any other matter needing clas- 
sification—alphabetical or numerical. 


Handles all Current Papers so they may be located 
Instantly. Made in all sizes and indexed as desired. 


DESK FILES AND CARD SYSTEMS 
that save Time and Space. 
Portable Sectional 


THE KOHLHAAS COMPANY 


MANUFACTURERS 
83 N. Dearborn St. 480 heuinguen Ave. 
CHICAGO NEW YORK 

















No, 1—Buoy Ink 3” Round DEFIANCE MOISTENER 


No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No. 3—Buoy Ink 3” Square Cut White and Opal Glass 





DESK MEMORANDUM TABLET 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 




















Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciaie their quality. Dealers 
who do not know these brands are 
now face to face wich Oppor-unity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbon and Carbon Co. 


MAIN OFFICE and FACTORY 
Front and Laurel Streets PHILADELPHIA, PA. 




















BUSINESS. 


/ N08 FEBRUARY, 1919. 


AVNEDO CONTROLLED AND PUBLISHED DY T 1 CAMPRE Low 





- 





A Great Campaign to Push American Office Appliances in India 
“INDIAN BUSINESS” is a magazine that is read throughout every office 
inIndia. A great campaign is about to be started to popularize American 
Labor Saving Devices by publishing a special OMce Appliance number about 
September or October pent. This will be in conjunction with the opening 
ofaa Exhibition of Labor Saving Machines. American manufacturers can 
gts ull particulars of the scheme from The British and Colonial Press, 140 
earborn Street, — cago, or from the Editor of ‘‘Office Appliances.” 
We want photographs from every manufacturer for illustrating a special 
article dealing with thissubject. Photographsshould be forwarded to The 
British and Colonial Press. The future for. this business in India, Burma 
and Ceylon is tremendous and ““BUSINESS” is out to secure the business 
for you. *“‘BUSINESS” COSTS FIVE DOLLARS A YEAR. This com- 
y have been a pointed Sole Representatives in India, Burma and Cey- 
a for" “Thomas' Register. 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bidg., CALCUTTA 
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At last the ouija board has broken into the literature 
of the office appliance field. A cover design of the Pro- 
tectograph Bulletin depicted a salesman with an ouija 
board in his lap, propounding this plaintive query: “Wee}ji, 
weeji, tell me true—ta make my quota, wot’ll I do?” 

ck Bs ~ 

“Profiteering,” in the June issue of Ward’s Service, 
showed the injustice of accusing all merchants of charg- 
ing unjustly for their goods. It showed how the advances 
in operating costs, as well as the prices of merchandise, 
have made it necessary for the dealer to get more for 
his foods. 

x * * 

Graphite, of the Joseph Dixon Crucible Company, en- 
closed with its June issue a return post card, which 
recipients were asked to sign, and return to the company. 
The intention was to ae the mailing list up to date, 
and enable the company to classify its names by the line 
of Dixon product used 

K K ok 

“Speaking the Printer’s Language” in the Guide Post 
for May, told the customers of the J. C. Hub Manufac- 
turing Company, Cleveland, Ohio, something of the tech- 
nique of printing. A card was enclosed, showing the 
number of words to the square inch of the most-used 
sizes of body letter, both solid and leaded. 

x * * 

The May issue of GF Selling Facts was a Special New 
York Edition. It was largely devoted to installations ot 
allsteel products in the metropolis. An honor roll is 
printed of dealers who co-operate with the company’s 
national advertising by featuring its products in their 
local newspapers. It makes a goodly list. 


* * x 
“Eagle A” Unity for April printed an illustrated descrip- 
tion of two paper mills in Mexico. The equipment in- 


cludes several paper machines of American manufacture. 

The executives and technicians are Americans or Britons. 

The general mill labor comprises native Mexicans, whose 

working comfort and housing are generously provided for. 
* * * 

Globe-Wernicke Doings for April, May and June were 
consolidated in one issue. An important article was an 
expression by Irving Fisher, professor of political eco- 
nomy, Yale university, on “What About Prices—Will 
They Drop?” Prof. Fisher’s analysis of economic con- 
ditions of the day should be helpful to every business 
man. stig 

The May issue of the “Y and E” Idea noted the fortieth 
year of the business of the Yawman and Erbe Manufac- 
turing Company. Originally a partnership between Philip 
Yawman and Gustav Erbe, the business was incorporated 
in 1898. From a modest beginning the institution has 
assumed its present commanding position in the office 
equipment field 

* * * 

The cever of the June Boorum & Pease Standard shows 
a view in colors of the Brooklyn navy yard from the 
3oorum & Pease Company plant, with the battleship 
Tennessee afloat, and being fitted out. The editor 
acknowledges the spirit of the ship yard in inspiring to 
greater and better things in manufacturing munitions of 
peaceful business. The typographical execuption of the 
Standard is high class, in keeping with the character of 
the contents. 

* * * 

“Hand Picking the Mailing List” is an instructive fea- 
ture of the April Guide Post, published by the J. C. Hub 
Manufacturing Company, Cleveland, Ohio. An unique fea- 
ture is the disposal of the inside covers. The first shows 
a business man as an archer, with a caption, “Take Careful 
Aim and Then Shoot.” As the reader turns to the last 
inside cover he sees the bull’s- eye appropriately captioned, 
“Your Orders Straight at Us. 


* cd * 
Pull-Together, of the Eaton, Crane & Pike Company, 
has graduated to the ranks of the monthlies. It was 


established as a quarterly. The book was received with 
such favor by the trade that it was issued bi-monthly. 
Now Pull-Together will visit the trade twelve times a 
ye: keeping the fine stationery dealers posted about new 
a in the field, showing novelties in society engraving, 
and giving helpful selling hints. 
* * x 

The Swandco Quarterly is a house organ issued by the 
commercial stores of Scrantom, Wetmore & Company, 
Rochester, N. Y. The center spread is devoted to the 
portraits of the salesmen, indicating the territories they 
cover, captioned, “One of These Men Desires Permission 








Read 
About it 
in the 


Digest 


American 


Independent 
McClure’s 
and other 


National 
Magazines 





Live Notes 
Only 


ROBINSON REMINDER 


Tear Out When Attended to 


EF: ACH memo separate; when attended to it is torn out, 
leaving everything ready for instant reference; hence 
no excuse for forgetting. Handy pocket in cover. 















Every man and woman who has things to remember is a 
Reminder prospect. A million sold and business gets 
better every day. Retail prices below. 

With each Reminder ts an extra filler 


Size B 3 x 5 in. Size A 34 x 7in, 
Handsome Black Leather $1.25 $2 00 


. In Cross Grain (Asst.Colors) 1.75 - - 2.76 
Write In India Cali 2 50 - - 3.50 
In Cowhide 2.75 ~ - 8.75 
fora In Genuine Morocco 3.00 - « 6 
in Fuitation Leather _ RA - - 1. 
* n Cloth(without extra er = 
Profitable Ladies’ Shopping Reminder, Size L 24 x 33 in. with 
pencil and extra filler, is 50; in patent leather. $1.75; 
Dealer in Genuine Morocco, $2.2. 
eat Fillers 
Offer Per dozen: Size B, 75c, Size A, $1 00, Seek, 70¢ 


Namein gold leaf on cover—- 
These prices subject to change without ‘notice 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 











A BRIGHT SPOT in office routine—carbon copies 
that are clean and legible! 

The uses for Dexter’s Star Manifold Linen in any 
business office are limited only by the needs of the 
user. It is a high grade writing paper in tissue 
weight, possessing a perfectly finished surface and 
great strength of fiber. Star Manifold is excellent 
for foreign correspondence. Made in seven dis- 
tinct colors and white. 

Send for samples and prices 


C. H. DEXTER & SONS, INC. 


Windsor Locks, Conn. 
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Pay Less 











For Ink 











It can be done. No need to pay out 
good money for bottles, containers, and 
ordinary water, as you must when 
bottled ink is purchased. Simply take 
a quart of water from your own pipes, 
drop in a box of 


Trade Mark 


BETS 


The Perfect Ink Tablets 


shake them up till dissolved, and then 
you have a quart of tip-top writing 
ink, suitable for all permanent writing, 


and at a great saving in cost. 
Try it! Send for free samples today. 
INKLETS come in handy vest-pocket- 
size tin boxes, 32ineach. Blue, Black, 
Red, Green, Violet. Samples and 
Eclipse Catalog free on request. 


General Eclipse Co., Dept. A, Danielson, Conn. 
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CCOCLDDRCROREGUSOLCCROLLQ EEL ERCOLCERLERCRUCCLERRERREEMCELS 


Are you acquainted 
with our lines? 


Index Cards in three grades and 
all rulings and colors 

Filing Folders in all weights 

Index Guides all sizes and styles 





TALOGVE / AND DISCOVNTS ON REQVEST 
PaPpeR COMPANY, Inc. 


131 West 24 Sacey NewYork NY. 
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to Visit You Regularly.” The Quarterly is filled with 
useful information and display ads of many of the lines 
carried by Scrantom, Wetmore & Company. 

* OK * 

The May issue cf Users’ News narrates a novel applica- 
tion of Addressograph plates. Florists and nurserymen 
use Addressograph plates to label their plants, affording a 
permanent record for the grower. For such work the 
graphotype characters are reversed, so that the resulting 
plate reads “right.” Other florists use the regulation ad- 
dressograph plates to print the names of plants on the 
wooden markers sent with plants and trees. 

x *« * 


Selling Facts, of the Generai Fireproofing Company, 
narrates a safe story. An All-Steel dealer sold a safe in 
which the purchaser kept his household silverware. That 
was before the arid strata. Just before bottled humidity 
was declared unlawful, Friend Husband remarked to his 
wife: “Honey, we can get more silver any time, but I 
have something in the celiar that there ‘ain’t goin’ to be 
any more of.” The silverware is now stored in the side- 
board. 

* * * 

The Roneo Salesman, published by the Roneo Com- 
pany, Ltd., London, England, is invariably filled with pithy 
material of interest to salespeople and the May number 
is no exception. “The man of purpose,” says the editor, 
“says ‘I can and I will rise above my present position!’ 
In time that thought monopolizes his life; it blows in the 
wind, shines in the sunbeams, sings with the birds, 
w hispe rs in dreams and trumpets through the day’s hurly 
burly.’ 2 

The Hoskinsman, of he Wm. H. Hoskins Company, 
Philadelphia, printed a letter from John Wanamaker com- 
menting on the stand taken by the Hoskins Company in 
following the Wanamaker example in reducing prices. 
The Hoskins advertisement, which was reproduced in its 
house organ, announced a discount of twenty per cent on 
leather and fancy goods, social writing paper, brass 
novelties and cutlery, electrical appliances, unique home 
furniture and desk, floor and fancy lamps. 

S * « 

Printed Proof, published by the Barrett Adding Ma- 
chine Company, Philadelphia, Penna., used for its May 
cover a reproduction of a part of the company’s exhibit 
at the Philadelphia Business Show. To emphasize the 
portability of the machine, it was shown suspended on a 
balance, weighing less than a dainty young lady seated in 
the other pan. The human element in this demonstration 
was Miss Jean Geller, the baby daughter of F. W. Geller, 
manager of the Barrett field service department. 

*K * 

The Office Economist utilizes its center spreads for 
pictorial subjects of interest. One issue showed “Leaders 
in American Export Trade,” selected from prominent 
American commercial and industrial organizations. I[n- 
cluded was a portrait of George Ed. Smith, president of 
the Royal Typewriter Company, Inc., and the retiring 
president of the American Manufacturers’ Export Asso- 
ciation. He was characterized: “A born organizer in 
business. .Geo. Ed. began as a lawyer, but soon 
found he was not a pleader, but a seller of merchandise.” 





Clip Sheets for Internal House Organs. 

The Inter-Racial Council, 120 Broadway, New York, is 
prepared to supply editors of internal house organs with 
clip sheets containing matter which is very useful in keep- 
ing workmen of alien birth at work. The clip sheet fea- 
tures Americanization items, as well as paragraphs which 
show the living conditions in various parts of Europe. The 
latter matter is intended to dissuade workmen in America 
from returning to their European homes. A partial list of 
industrial members of the Inter-Racial Council contains 
several names known in the office equipment field: Com- 
puting-Tabulating-Recording Company, New York, N. Y.; 
Joseph Dixon Crucible Company, Jersey City, N. J.; Felt 
& Tarrant Manufacturing Company, Chicago, Ill.; Na- 
tional Cash Register Company, Dayton, Ohio; Under- 
wood Typewriter Company, New York, N. Y. 


Typewriter Makes for Ambidexterity. 

The general use of the typewriter 1s offsetting the su- 
premacy of the right hand, according to Dr. W. A. Evans, 
health writer of The Chicago Tribune. He made this 
statement in a discussion of the subject of right-handed- 
ness, and concluded: “There are those who claim that a 
few thousand years from now, thanks to the typewriter, 
we will no longer be a right-handed tribe.” 
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FLEXIBLE STEEL RULE 
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A Ruler Possessed 
with all the quailifi- 
cations of 


EFFICIENCY 


Flexible and Non-Slipping. The Most 
Adaptable to various uses. 


Graduated, 
Popular Ruler Made. 


Why National Rulers are insuring a perfectly straight 


leaders all over the world: line at all times 
They are a Modern Ruler Flexibility, each different 
‘Not Clumsy’’—they are the length ruler being made 
newest type and the best im- from steel having the 

provement in the art of rule proper flexibility. 
production for the following A Red Corrugated Rubber 
reasons: attached, forms the Base of 
the ruler and is Our Ex- 
Our Graduated products in clusive Non-Slip Feature, ap- 
English Standard and Metric proved invaluable to users 


world, there- 
fore, with the combined fea- 
tures illustrated above, the 
greatest Efficiency will be 
found in The 
Products. 


measurements are unmistak- all over the 
ably a great convenience to 
all who use them, the edges 
of all our rulers are made 
smooth and straight, no 
danger of inky fingers and Co.’s 


Catalog and Price-list mailed on request 


THE NATIONAL RULE COMPANY 
ROCHESTER me NEW 


National Rule 


NEW YORK, U.S. A. 
























‘MASTERGAUSE” 


The 
Dominant Carbon Paper 
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Dealers who sell the PEERLESS 
| BRANDS of Carbon Papers and 
| Typewriter Ribbons are not sub- 
| ject to cares or worries. 








dereerer OU tan paeetned 





“Thoroughly satisfied” 
sumer’s verdict. 


is the Con- 






MASTERGAUSE is the Domi- 
nant Carbon Paper, absolutely so. 





Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
113 West Broadway, New York, N. Y. 


TORONTO, CANADA 
176 Richmond St., West 







EUROPE 
39-40 Shoe Lane, London, England 
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who — 


printer 
in the preparation of bonds 


do . exist for the 
“i. BLANKS, 
ae yee because “K B.” BLANKS get = 
orders. They are steel-engraved like a k note, 
They look like real money. That is why wie and 

investors in securities prefer them to all others. 
They have an order-compelling pow 

They are money-makers. Get 


are irresistible. 
er all their own. 


Get samples. Get business! 


KIHN BROTHERS BANK Note ENGRAVERS AND PRINTERS 
205-209 West Nineteenth St., New York City, U. 8. A. 








- just pins 















Perfect pins —that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 
make possible. 


Crescetit Brass 6 Pin ee 


DETROIT, MICHIGAN 


Western Representatives: Southern 
Par. F. WEBSTER 
ae MM. Monnes Goupany Box 873, San Antonio. Texas 








Bg 
444 Market 8t., San Francisco 
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No. 15 Century 
“Efficiency” 
Portfolio 


Century Portfolios 


enhance the impression of good merchandise. They enable 
the salesman to make a good presentation, for he can ‘find 
papers, lists, catalog, etc., as he talks to the prospect— 
without losing the buyer’s attention. 

The Century Line Portfolios, Brief Cases, Secretary Cases, 
Samples Cases, etc. is well worth your investigation. — 


Send for Century Catalog “‘D,’”’ prices and discounts. 


Century Leather Crafts Co. 
350 Broadway New York, N. Y. 


$4 444444444444444444 


THE ONLY WAY TO PLEASE 
EVERY USER OF FOUNTAIN PEN INK 
IS TO SELL 


SANFORDS 


~F OR D?>< 





| 
| 
| 


ibs 
A 


iin 


i | 
HH] 
jabs ts 





No. 











Most Large Industrial 

Establishments, Banks, 

Schools, Etc., Buy Pens 
in Quantity 


Esterbrook Pens 


are more used than 
any other writing unit 

Your opportunity for Quick Turn- 
over and good profits in the sale of 
pens leads to the cultivation of this 
large trade. 

You can guarantee prompt delivery 
of any style of Esterbrook Pens and 
can offer a thoroughly comprehen- 
sive assortment—-a pen for every 
purpose — a pen for every hand. 

Write today for catalog and full information 
THE ESTERBROOK PEN MFG. CO. 

80-100 DELAWARE AVENUE 
CAMDEN, N. J. 
? Canadian Agents: Brown Bros., Ltd,, Toronto, Canada 


sterDrook 
Pens “Easiest to sell!” 








Fills As Quick 
as a Wink! 


No Spilling When Filling 








No Dropper--No Drops! 


Easy to Fill 
Easy to Sell 


The SALBRO Pen will 
give years cf satisfac- 
tory writing service 
to your customers, 
bring you business and 
make you friends! 


Note These Points 


of pen efficiency: Best 
Para rubber, heautiful- 
ly chased, 14 kt. solid 
gold pen, tipped 
with iridium, safe- 

















ty screw cap, Only a 
“Shur-Hold” Second 
to Fill 


Clip. Non-leak- 
ing. 


Retails for $1.75 
Guaranteed 


Quotations on this and ou complete line of high. 
grade Fountain Pens and Pencils upon request- 


SALZ BROS. 





71 West 35th Street NEW YORK 
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Arkansas City, Ark.—The Fowler Office Supply Com- 
pany has been established here. 
Astoria, Wash.—Charles F. Bollinger has sold the As- 


toria Stationery Company to the Farr Drug Company. 
Mr. Bollinger has moved to Oregon City, Ore. 

Atlanta, Ga.—Local stationers and other retail estab- 
lishments are planning to close their stores at one o’clock 
every Thursday afternoon until the middle of September. 

Boston, Mass.—Edward A. Hammond is scheduled to 
be made an honorary member of the Boston Stationers’ 
\ssociation as a token of that body’s appreciation of his 
activities in association affairs. 

Brampton, Ontario, Canada.—The stationery and book 
store formerly operated by Thomas Thaudburn has been 
taken over by FF. W. Needham. 

Brooklyn, N. Y.—W. R. Ross has succeeded G 
apfel in the stationery store at 1081 Flatbush avenue 

Chicago, Ill—Miss L. 
office of The Carter’s 
bride. 


Roth- 


sixteen years in the 
here, was a June 


Trein, for 
Ink Company 


* * * 


Chicago, Ill—Charles Stevens, of Stevens, Maloney & 
Company, spent the Fourth of July at his Summer home, 
between Kalamazoo and Grand Rapids, Mich. 

x * x 


Chicago, Ill—Among the twenty-nine graduates of the 
estimating class of the Chicago Franklin Typothetz in 
May was Leonard L. Marshall, of the Marshall-Jackson 
Company. 

k * x 

Chicago, Ill—Jean Jerome Eiler, advertising manager 
of A. C. McClurg & Company, was married June 9 to 
Miss Helen M. Blase, at Oak Park, a suburb of Chicago. 
Two weeks were spent at Washington, D. C., on the 
wedding trip. 

x ok x 

Chicago, Ill—Harry Coon, commandant of Stationers’ 
Post No. 390, American Legion, has not recovered from 
his recent illness as quickly as expected. He spends a 
little time each day at his desk at S. D. Childs & Com- 
pany, but is not permitted to work long. 


Cincinnati, Ohio—J. R. Mills’ Sons has discontinued 
business. The company characterized itself an “old 
line house” and found it difficult to adapt the organization 
to present business conditions. 

Cleveland, Ohio.—The Lakeside 
a large indexing staff to put in 
Russell filing system. 


as 


Hospital has engaged 
an installation of the 


* * * 


Cleveland, Ohio.—Clarence B. Clarke has been made 
office manager of S. Barker’s Sons Company. He was 
formerly manager of the engraving department of J. R. 
Weldin Company, Pittsburgh, Penna.; also connected with 
Wm. B. Burford, Indianapolis, Ind., and Geo. S. Fetter 
Company, Louisville, Ky. 

Corona, L. I.—Jacober & Son, 
stationery store at 203 46th street. 

Council Bluffs, Iowa—Lewis & Emarine 
ceeded te the business of Frank S. Lewis. 

Elizabeth, N. J.—The Elizabeth Drug & Stationery store 
has been purchased by Charles Mayer. 

Faribault, Minn.—The Gift and Art Shop has been op- 
ened by George R. Murphy and B. D. Korff. Stationery 
and office supplies will be included in the stocks. 

Hartford, Conn.—J. Louis Engle has established Beck- 
Engle, Inc., at 148 Asylum street. He was formerly a 
buyer for Jos. G. Fox & Company. 

Holyoke, Mass.—Members of the White & Wykoff 
Service Club held a meeting and dinner, June 8, after 
which they made a trip through the plant of the Chemical 
Paper Manufacturing Company. 

x * * 

Holyoke, Mass.—M. J. Lasty & Son has been incorpo- 
rated to manufacture stationery, blank books, etc. The 
directors are: Matthew J. Lasty, president; George J. 
Lasty, treasurer; William Bell. 


Inc., have opened a 


have suc- 
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Easy to 
Recommend 


Your trade want goods 
they can depend on for 
satisfactory results and 
they expect you to see 
that they are properly 
supplied. A satisfied cus- 
tomer is the “come-back- 
again” kind. 


THE MILLER LINE 
IS SUPERFINE 





The Miller Line is easy 
to recommend to your 
customers because you know it will make good. 


The Miller Line 
Typewriter Ribbons — Carbons 


The specially selected ribbon fabric is impregnated 
with liquid ink—that means longer wear because the 
ribbon “recovers” quickly renews itself over night—- 
gives clean, clear, sharp impressions to the last minute 
of use 

The carbons are evenly coated, give long wear, make 
clear, clean-cut copies from the first to the last. 

The successful record of the Miller Line Typewriter 
Ribbons and Carbons speaks for itself. You can handle 
and recommend them to advantage. 


Write for samples, prices and terms 


The Miller - Bryant - Pierce Company 


General Offices and Factory 
231-241 River Street Aurora, Illinois, U. S. A. 


Cable Address: **Milpie’’ 

Branches: Chicago, New York, Boston, St. Louis, Detroit, 
Milwaukee, Cleveland, San Francisco, Indianapolis, Peoria. 
European Headquarters: 46 Avenue de Villas, Brussells, Belgium 

(1234) 














S 


SELLEL ELITE EETTEST EI ITITIT TET ry TITIIMUIMIIIIEI EIT ETE 


————— ee 


TULSUSAUATSOAUORLEGOSEONDAUOEUEGIEOSAONOSUSSIETENTEAESUSUSHOTEUETENOBUTATSTASOELGSTONUDUCU ERE 














fran 





¢ 


TOU TOT 








<— 


ESLEECK S THIN PAPERS! 


You may depend upon the 
Onion Skin and Manifold 
papers made by ESLEECK. 


Isn’t it worth considerable to get 
PAPER that is 


both light and strong 
both thin and durable 
both good looking and useful @ 


These dependable papers are 
sold by leading paper dealers. 


A sk Dept. O for Samples. 


ESLEECK MFG. COMPANY 


TURNERS FALLS, MASS. 
































































































DAISIES 


@ The Daisy Basket is the hand- 
somest wire basket on the 
market and one of the most 
useful. It is made of coppered 
wire and has a solid bottom 
which prevents particles from 
falling through to the floor. 


@ The;,Daisy is a quick seller. It 
makes an unusually attractive 
window or store display. Let 
us tell you more about it. 


The Massillon Wire Basket Co. 
MASSILLON, OHIO 











Nothing will hold your customers 


like good merchandise. 
Carry “‘Staco’”” Desk Pads—each 


one is guaranteed. 


Fifty numbers in 3 sizes. 
Write today for price list. 


STATIONERS SPECIALTY CORPORATION 
25 BEEKMAN STREET 
NEW YORK 
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Marion, Ind.—A new building, to be occupied jointly 
by the Osborn Paper Company and the Mid-West Paper 
& Envelope Company, is about ready for occupancy. 


New York, N. Y.—Asa L. Shipman’s Sons have joined 
the Merchants’ Association of New York. 
ok Kk ok 


New York, N. Y.—Fire above the store resulted in a 
water damage to the stocks of Waldinger & Glaser, 34 
West 36th street. 

ok ok * 

New York, N. Y.—During the illness of Ernest C. Wei- 
gold, the business of the Phoenix Stationery & Printing 
Company was managed by C. J. Ninger, of the Indepen- 
dent Manufacturing Company, Carlstadt, N. J. 

K ok oa 

New York, N. Y.—Bernard & Herbert will operate 
a stationers’ and printing business at 26 West 44th street. 
The firm is composed of Bernard J. Kaplan and his son, 
Herbert. The elder Kaplan was formerly with the 
Graham-Chisholm Company, 9 Murray street. 

ok * ok 


New York, N. Y.—A stationery and bookselling busi- 
ness will be conducted by Hunt, Edmunds & Thomas, 
recently incorporated with a capital stock of $50,000. L. 
H. and E. J. Wilson, and H. B. Heylman, 395 Fort Wash- 
ington avenue, are active in the new organization. 


Norwalk, Conn.-—Harris Fineson, South Brooklyn, N. 
Y., has purchased the stationery store of Leon Weinstock. 
The business was established twenty-five years ago by 
John T. Hayes. Mr. Weinstock will remain in Norwalk 
to engage in another line of business. 


Philadelphia, Penn.—Henry Riegel, of the Sengebusch 
Self-Closing Inkstand Company visited local stationers 
in June. 

* ok * 

Philadelphia, Penn.—S. C. Stein has resigned as buyer 
for Edward Stern & Company; he is succeeded by George 
R. Vandergrift. 

ok * * 


Philadelphia, Penna.—W. Harry Goebel was ill during 
June. He is manager of the stationery department of the 
Garrett-Buchanan Company. 

* * x 

Philadelphia, Penn.—Charles R. Harrison & Company 
will remove to 1309 Sansom street as quickly as the 
premises can be renovated. 

x ok Ok 


Philadelphia, Penn.—Charles R. Hoskins, assistant 
treasurer of the Wm. H. Hoskins Company, is spending 
a month’s vacation at Atlantic City. 

* * x 

Philadelphia, Penn.—The store forces of the William 
F. Murphy’s Sons Company was defeated by the factory 
force at the outing held in June by the 509 Club. 

* ok * 


Philadelphia, Penna.—The typographical departments 
of the various local manufacturing stationers are agitating 
for a five-day week during July and August. This will 
eliminate Saturday as a working day during the hot 
months. 

* * * 

Philadelphia, Penna.—Members of the Rotary Club were 
entertained at a June luncheon by the narration of the 
history of the Moore Push-Pin Company, by W. Percy 
Mills. The industry is but a decade old, and started with 
a capital of $112.50. 

Phoenix, Ariz.—Heinze, Bowen & Harrington is a new 
stationery firm at 321 West Adams street. 

Portland, Ore.—The J. K. Gill Company has leased a 
site at Fifth and Clark streets on which will be erected 
an eight-story building for the occupancy of the company. 

Providence, R. I—The Providence Paper Company, 46 
Weybosset street, has acquired the store at No. 48, and 
will extend its stationery stocks at that location. The 
store at 49 Weybosset street was formerly occupied by 
E. D. Morris & Company, office furniture. 

St. Louis, Mo.—Paul Wielandy recuperated from the 
strenuousness of the wholesalers’ convention on a fishing 
trip in the Ozarks. 

San Francisco, Calif—O’Connell & Davis have moved 
from 247 California street to 237 California street. A 
rubber stamp department will be featured, as well as com- 
mercial stationery and stationery appliances. 

* * * 

San Francisco, Calif—The ink situation has been some- 

what relieved recently by the receipt of Eastern ship- 
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—index cards, 
and guide cards, 
and vertical file folders, 


and real genuine pressboard 
guides, 


and the classiest metal tip 
guides you ever saw. 


that’s the Dior. line. 


all put up in boxes that 
save you spoilage loss. 


-send for samples and price 
list. 


Philadelphia Office 541-547 Pearl St. 
939 Drexel Bldg. New York, N.Y. 











Sell Without Competition 


Keen minds in the selling profes- 
sion maneuver to eliminate competi- 
tion. It assures a legitimate profit 
and certain sales. 


Stow-Davis Matched Suites 


are in an exclusive class. Eliminate 
ordinary office furniture from the pros- 
pect’s mind. Then offer Stow-Davis pro- 
ducts. Price considerations fall away 
before superior quality. 


Keep a Stow-Davis catalogue on file, and 
be ready for good business. Write for 
the Stow-Davis catalogue. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 











No. 1860F 




















To Remove Packing 
Marks on 
Fine 

Furniture 





Use Campbells Amber Glaze. 


It’s a superfine Varnish Amalgamative. It spreads the 
old finish, builds up a durable finished surface, the equal 
in permanence and brilliancy of any which it is possible to 
produce. Shows no laps; applied with cloth pad; dries as 
applied. 


One quart bottle concentrated Amber Glaze makes | 
gallon with the addition of denatured or wood alcohol; 


Price: 1 quart ready to Use $1.95 
1 quart Concentrated 4.75 
Weber Show Case and Fixture Co., Los Angeles, Cal. 


says. ‘Your Amber Glaze is about the finest thing for its 
purpose we ever heard of.” 


Send trial order. If Amber Glaze isn’t the best thing 
you ever used, you may return it. 


The M. L. Campbell Company 


707 E. 19th Street Kansas City, Mo. 
(5) 




















Martinsville 


You have ten chances 
to sell staple glass- 
ware to one patented specialty. That 
brings up your profits. Sell 


New Martinsville 
Ink Welis Sponge Cups Pin Trays 
Ash Receivers Novelties 


They will please your trade. Made in 
cut and in pressed glass. Write for the 
New Martins- 
ville Book of 


Designs. 


The 
New Martinsville 
Glass Mig. Co. 


New Martinsville, W. Va. 
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Here Is the Basket 
That Means Good Sales 


The NEMCO baskei won't rust or bend, has.a solid steel 
bottom and smooth rim at the top. It is strong and sub- 
stantial, stands the hardest usage without getting out of 
shape. Used for homes, offices and hospitals. 

It is the best looking, strongest, most satisfactory enam- 
eled all steel basket that you can secure anywhere for the 
price. It comes in three good sizes; colors—rich maroon, 
olive green, or pure white. 

Get our proposition. It is a money maker. 


North Western Expanded Metal Co. 
983 Old Colony Building 


Chicago 
MANUFACTURER’S REPRESENTATIVES: 
H. E. Hooker Ernest Wallace 
186 North La Salle Street 144 Market Street 
Chicago, II. San Francisco, Cal. 




















Always Handy | 


ROBINSON 
WASTE PAPER BAG 


Holds 4 Times Ordinary Waste Basket 


OST needed thing invented for the 

office in years. No floor space needed. EVERY 
Easily installed. Instantly detachable CITY HAS 
for emptying. Can’t tip over and very ac- 

. : >. THOUSANDS 
cessible. Made to fit flat or roll top desk OF DESKS 
(single or double). Of heavy army duck WAITING 
(collapsible) with special ‘‘Robinson con- TO BE 
struction.’”’ Nationally advertised as EQUIPPED 
usual. Dealers and representatives write 
for an attractive proposition. 


Robinson Mfg. Co., 73 Elm St., Westfield, Mass. 











A Line That Pays 


Dealers who are developing the possibilities for profit 
in the banking field find “Security” Safe Deposit Boxes 
lively sellers, good profit makers and helpful business 
builders. 


Our ability to guarantee shipment of stock units in 
39 days and lowest cost per box—both the logical re- 
sult of quantity output of standard units—contribute 
to a quick turn over, for you can meet emergency 
needs at non-competitive prices with boxes of a qual- 
ity that is indicated by heavy Bessemer steel plate 
doors and Yale & Towne guardkey locks. 


If you want a good repeating line write or wire for 
full details as there is some good paying territory 
still open. 


The Barshal Line includes Built-to-Order 
Metal Furniture, Steel Filing Equipment, 
Ornamental Iron and Bronze Work. 


HARSHA 


STEEL EQUIPMENT 
CLEVELAND O 

















The Polar Business Show 


A display of the Polar Line 


of Stationers’ Specialties is a busi- 
ness show cf office accessories— 
all of them quick sellers and gocd 
repeaters. 


Your business show needs no demoa- 
strators, and takes but little space 
in the window or store. Each Polar 
Specialty has an instant 
appeal, and can be scld at a 
reasonable price. Look 
over the list and note 
how many of each you 
can sell to your trade. 








Desk Reminders, Signa- 
ture Blotter Books, Felt 
Typewriter Pads, Combi- 
nation Desk Trays, Glass 
Paper Weights, Display 
Cards, Glass Trays, Pen- 
knife and Ink Eraser, 
Paper Weight and Memo. 
Pad. Felt Cushions, Desk 
Drawer Trays, Feit Mats, 
Glass Desk Pads, House- 
holder’s Handy Inventory 
Book, Letter Trays, Index 
Card Books, Insurance 
Expiration Books, Paper 
Wallets, Commercial Sta- 
tionery Racks, Felt Discs, 
Combined Tablet Holder, 
Paper Weight Blotter, 
Non-Shine Chair Pads. 


Send for the Polar Catalogue and 
plan your own Business Show. 


POLAR 


Manufacturing Co. 


101-07 North Marshall Street 
Philadelphia, Penna. 
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ments. Local manufacturers of ink have been given the 
chance of their lives to obtain recognition for their prod- 
ucts by the freight situation, though in most cases they 
insist that this is due to the excellence of their ink. 

* * * 

San Francisco, Calif.—There is a lull, for the moment, 
in the activity of stationery representatives. Goods are 
coming through, in many cases, better than has been the 
case during the past few months, though there is still 
much to be desired. It is the general hope that by the 
beginning of August, things will be on a more normal 
basis. Ernest Wallace is one of the manufacturers’ agents 
who will begin the fall tour early in August. 

San Jose, Calif—L. W. Hill, who has owned and op- 
erated the former Maynard stationery store since last 
Fall, is planning to sell the business. He had formerly 
operated at San Luis Obispo, but had to give up on 
account of ill health. He feels unable to continue the 
management of his place here and therefore desires to sell. 

Seattle, Wash.—The Lovejoy Stationery Company has 
located in new premises at 418 Washington block, First 
avenue and Cherry street. The present location affords 
more space and better facilities. 

Toledo, Ohio.—The Brown, Eager & Hull Company, 
dealer in stationery, books, toys and fireworks, has in- 
creased its capital from $100,000 to $400,000. 

Wilkes-Barre, Penn.—D. H. Troxell will add stationery 
lines to the Geary book store which he recently purchased 
from Emmett Wagner. 


World Trade Conference in Paris. 

About two hundred representative American business 
men formed the delegation from this country to the 
first conference of the International Chamber of Com- 
merce at Paris the week of June 21. The new organiza- 
tion was proposed at the 1919 convention of the Chamber 
of Commerce of the United States, and will succeed to the 
functions of the old International Congress of Chambers 
of Commerce, which passed out of existence with the 
inception of the world war. 

Included in the list of delegates were men prominent in 
the field of office appliances and equipment: George Ed. 
Smith, president Royal Typewriter Company, Inc., New 
York, N. Y.; H. P. Rockwell, Yawman & Erbe Manufac- 
turing Company, New York, N. Y.; H. Hough and F. C. 
Van Cleef, B. F. Goodrich Company, Akron, Ohio. 

The scope of the International Chamber of Commerce 
will be along lines similar to the Chamber of Commerce 
of the United States, with a broader field. It will be a 
forum in which the business men of the world can meet 
and smooth out the obstacles to the free intercourse be- 
tween nations so essential to business. It is planned to 
establish a permanent bureau in Europe through which 
the activities of the countries interested can be co-ordi- 
nated. The International Chamber will hold biennial ses- 
sions, and the bureau will function in the interim. 


Every Man a Fireman. 

The Safety Bulletin of the American Writing Paper 
Company suggests that a man does not have to be a fire- 
man to join the fire department. Every person working 
in a factory or a shop or a store or a warehouse can be a 
preventer of fires—and that’s the best kind of a fireman. 

Strictly observe the smoking rules. Be careful when 
handling inflammable material. 

3e careful where you throw things—where you put 
things that are likely to ignite. Be sure your match is 
out; then go ahead. 

Be careful yourself and insist that others around you be 
just as careful. Carelessness causes most fires. So, once 
more, be careful! 


Dining Room in N. C. R. Foundry. 

The Naticnal Cash Register Company has opened a 
special dining room for men working in the foundry at 
Dayton, Ohio. It seats 140 diners comfortably, and serves 
the same menus as are offered in Building No. 18, at the 
same price. Heretofore the men have carried their lunches, 
although serving stands have been in use for about a year. 
The new departure affords the foundrymen the same facil- 
ities that are available to men in other branches of the 
plant. The innovation is unique, in that the average fac- 
tory treats its foundry as the “back yard,” and affords few 
comfort features for the workers. A formal opening, with 
speaking, music, and a special luncheon provided by the 
company, inaugurated the new dining room. 
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The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
stands by thedozen. 


One secret of the growing pop- 
ularity of the “Satellite” is its 















preference by typewriter oper- 2 Ext. 
ators. It saves them fatigue and Sliding 
i ases sir effici r. The Base- 
increases their efficiency b i 


“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 
top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts. 
Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N. ¥Y 
Eastern Representatives 




















E ARE OVERSTOCKED on Wales List- 

ing Machines, Marchant Calculators and 
Burroughs Non-listers, which we will sell at a 
substantial saving under the original cost. All 
machines rebuilt and guaranteed. 


300 other machines in stock. Send for list. Liberal 


discount to agents. 


ADDING MACHINE CORPORATION 


323 South La Salle Street CHiCAGO, ILL. 
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SEALOGRAPH 


The Sealer That Assures Results 





Hand Power 


Automatic Feed Electric 


Brass cut gears throughout. 

Metal moistening disc. 

Two sets of sealing rolls,—secure sealing. 
Rapid and nciseless in operation. 

No chains, pads, wicks to get out of order. 


WRITE FOR “FREE TRIAL” and 
Agency Proposition. 


Sealograph Company 


1700 Brooklyn Ave. 
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Electric 


Kansas City, Mo. 
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Your Stockroom Is Here 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon 


Clipboards 
Counter Books 











Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 


700 Munn Building 
Chicago, Ill. 
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Austin, Texas.—Roy Barbisch, son of the veteran type- 
writer man, Geo. A. Barbisch, has been appointed distri- 
butor for the Woodstock typewriter. 

Bloomington, Ind.—W. W. Hall, who is selling Wood- 
stock typewriters, reports a splendid demand. He was 
formerly an L. C. Smith man. 

Chicago, Ill—Gil Buxadero, Buenos Aires representa- 
tive ot the Smith Typewriter Sales Company, is expected 
in Chicago about July 20. 

* * * 

Chicago, Ill.—T. S. Martin, local manager of the Blick- 
ensderfer Typewriter Company, visited the factory at 
Stamford, Conn., in June. 

* * * 

Chicago, Ill—M. S. Eylar, general sales manager of the 
Elliott-Fisher Company, was a caller at the local office 
in the People’s Gas Building June 30. 

* * * 

Chicago, Ill.—Price., Inc., has moved down to the sec- 
ond floor at 440 South Dearborn street, where more com- 
modious quarters havee been provided. 

*K * ok 

Chicago, Ill—C. F. Bryant has resigned as manager of 
the Elliott-Fisher Company. He has been succeeded by 
R. C. Fitch, formerly manager of the banking sales divi- 
sion, Harrisburg, Penn. 

* ok * 

Chicago, Ill.—W. H. Jarrett, of the Smith Typewriter 
Sales Company, has returned from a week’s trip through 
the East, taking in Pittsburgh, Cincinnati, New York 


and Cleveland. 
+ * * 


Chicago, Ill—William F. Oswald, the world’s champion 
typist, visited the local office of the Underwood Type- 
writer Company early in July, on his way to Salt Lake 
City, Utah. 

x * x 

Chicago, Ill—A discussion of the scarcity of gasolene 
brought out the fact that all but three of the division sup- 
erintendents of the Woodstock typewriter cover their ter- 
ritories in their own automobiles. 

* * * 

Chicago, Ill—Alvin A. Aric has rejoined the Smith 
Typewriter Sales Company, assuming the position of sup- 
erintendent. Recently he had been with the Harry A. 
Smith Typewriter Company, Elkhart, Ind. 

* * * 

Chicago, Ill._—J. E. Johnson, manager of the office equip- 
ment department of the R. P. Andrews Paper Company, 
Norfolk, Virginia, was a June visitor at the Chicago 
offices of the Woodstock Typewriter Company. 

ok * * 

Chicago, Ill—E. J. Bunting, formerly advertising man 
for an adding machine company, has been engaged to han- 
dle the advertising of H. E. Watkins & Company, Buenos 
Aires, Argentina, representatives of the Woodstock type- 
writer. He sails for the Argentine August 1. 

x * x 


Chicago, Ill—Plans have been drawn for a two-story 
addition to the office building of the Oliver Typewriter 
Company, 159-67 North Dearborn street. The expansion 
of business has necessitated additional space, which was 
not available in existing buildings in the neighborhood. 

* * * 


Chicago, Ill—The Noiseless Typewriter Company is 
now comfortably settled in its new ground-floor offices 
at 524 South Dearborn street. Several large display win- 
dows on the street are set off with drapes; the private 
offices and shipping room are partitioned off, and ample 
accommodations are available for visitors. 

x * x 


Chicago, Ill—June visitors at the office of the Under- 
wood Typewriter Company included C. A. Beemer, as- 
sistant sales manager, from the home office; F. P. Nelson, 
Little Rock, Ark.; Mr. Strong, of Paris, France; F. A. 
Robinson, manager of the bookkeeping machine depart- 
ment, home office; R. H. McKenzie, special bank repre- 
sentative, Pittsburgh office. 
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DVERTISE yourself 
A with every sale. If 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 
boost for your business. 

This, of course, will have 
an excellent effect on 
your profit. Your cus- 
tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 

typewriter ribbons and 

carbon paper. Try® them 

out thoroughly. Put them 

to the most difficult tests. 

You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


| USE 


Mfg. Co., 


Sansom & 8t Sis. 
Philadelphia, Pa. 


CABLE ADDRESS -1wSTR. 
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No. 5. Motor 
driven (either 
direct or alter- 


Mechanicai 
counter re- 
cords output 
and checks 
postage ac- 
ecunt. 


$90.00 


Dispatch and Neatness 


characterize the work of the Acorn- 
Thexton Sealer. It reflects the pride 
of the user, and speeds the outgoing 
mails. Four models are made cf the 


Acorn-Thexton Sealer 


bringing the advantages of machine 
sealing available to offices of every 
size. They save money. 


Acorn Brass Mfg. Company 
474 S. Clinton St. CHICAGO, ILL. 
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RUBBER STAMPS STEEL STAMPS 
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eaten 


SEALS, 
STENCILS, 


BADGES, “g@° 
aoe fubber » Steel 
» STAMPS, 


METAL CHECKS 
POCKET COINS 
BRASS SIGNS 

















BADGES STENCILS TRADE CHECKS 
FOR, SALE | 

MEYER & “ned & 
yy ne 





MEYER & WENTHE 
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* 
‘*The Trade Mark of Satisfaction” 


CONFIDENCE 


ONFIDENCE— Every 
C progressive business 

organization — builds 
its structural foundation on 
customer confidence. To se- 
cure this confidence, busi- 
ness offers its clientele a 
first quality product, prompt 
service, honorable and cour- 
teous treatment. Confidence 
is an asset of security—the 
faith that it inspires must 
never be broken. 








The quality of our carbon pa- 
pers and typewriter ribbons 
endures—it makes for service 
and satisfaction. Our rigid re- 
quirements of manufacture 
bring us customer confidence 
because our products stand the 
test of faith; which briefly 
stated means— 





—More impressions to the sheet 
of carbon paper; better results 
from the inked ribbons 

LAT 


OMESTIC and foreign 

dealers are invited to in- 

spect our line. Our prod- 
ucts will not only bring you 
new and better business but 
will also bring you a measure- 
able share of the confidence we 
enjoy. 


If you have not already re- 
ceived a copy of “Making a 
Good Impression” we would be 
happy to mail it to you. It will 
show you why we feel entitled 
to use the qualification Cus- 
tomer Confidence. 








Catalogues, samples and cur- 
rent prices will also be mailed 
to you upon request. 


Columbia 
Ribbon and Carbon 
Manufacturing 
Company 


Executive Office and Factory 
69-71 Wooster Street 
New York, N.Y. 


Branches: Philadelphia Chicago Detroit 
Minneapolis Kansas City,Mo. London E.C. 


~~ 
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quick clean—no mess 


VAN DYKE JR. FOUNTAIN TYPEWRITER 
BRUSH insures clean letters every day. Does 
away with fuss, muss and waste. Handle is evapo- 
ration-proof. Holds liberal quantity of alcohol, 
asoline, benzine or any desired cleaning fluid. 
humb button controls positive feed. Ready for 
use instantly. Cleans thoroughly. Lasts indefi- 
nitely. Best brass construction, highly polished. 
Tip of highest-grade bristles of right degree of 
stiffness for work, renewable at small cost. This 
handy, thorough, simple, durable brush enables 
stenographers to clean type daily without soiling 
hands or machine. Sent post-paid and fully guar- 
anteed upon receipt of $2.50. Write for one today. 
Fountain brushes for every purpose. VAN DYKE 
oe wt CO., MARITIME BLDG., SEATTLE, 


















The O. K. 
Vertical 
Rules 
for the 
Multigraph 


In these days of frequent price changes—when the tendency 
is toward the issuance of stock lists, price lists and similar 
tabular matter at frequent intervals—you could double the 
effectiveness of your Multigraph by using it for this purpos« 

















Now you do not have to pay five dollars or more for a 
eurved electroplate, which can probably be used only once. 
Any average firm would spend in a year sixty dollars for 
such electros—yet half that sum would buy enough O. K 
Vertical Rules to eliminate that expense for years to come. 

Consider these advantages of the O. K. Vertical Rules: 

First—They are easily adaptable to all forms. 

Second—They overcome the broken effect of rules made up 
of seven or eight hundred small units only a line deep. 

Third—They give you all these advantages over the electro- 
types of tabular matter, yet cut your composition cost to 
one-fifth. 


O. K. MULTIGRAPHING CO. 


11th Floor Lincoln Bldg. PHILADELPHIA, PA. 
































Transfer 
Time Bentson dealers sell large 

numbers of transfer cases. 
You can make an attractive profit for your- 
self and completely satisfy your trade by 
selling the 


Bentson Steel Transfer Case 


It is roomy, compact, rigid, and sells at just a 
moderate price. The units can be stacked to any 
desired height. 


meet with a ready sale. 
Bentson A strong point is their 


Card Cabinets gurability and, like the 
transfer case, the price is moderate. 


General Offices 


The Bentson Mfg. Co. 

AURORA, ILL. 

Chicago Bapeagptative and 
ay Rooms 


Associated Stat.oners Su Co, 
E. E. Blankemeyer, Gen . 
201-15 North Franklin Street 


Write for price 
discounts. 












Nationally Advertised 
and in strong demand 
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Chicago, Ill—H. S. Gilbert, manager here for L. C. 
Smith & Bros. Typewriter Company, spent a June vaca- 
tion at Eagle River, Wis. That’s where the fish live, and 
no doubt when Mr. Gilbert gets back to town, and has 
to apologize for delayed deliveries, he will take the sting 
off the customer’s disappointment by narrating an exciting 
piscatorial episode. 

x *« * 

Chicago, Ill—Mrs. E. A. Ely, for two years manager 
of the employment department of the Royal Typewriter 
Company, Inc., has resigned because of ill health. She 
made a wonderful record in her work, and was congratu- 
lated by the employment inspector on the growth of her 
department. Miss A. Pinkerton, who had been Mrs. Ely’s 
assistant, succeeds her in the command of the depart- 
ment. 

Cleveland, Ohio.—The Bollinger Writing Machine Com- 
pany, 1425 East 9th street, has taken over the lease of 
the Wadsworth Typewriter Exchange. It is being con- 
ducted by C. A. Bollinger, who had been with the Oliver 
Typewriter Company fourteen years prior to his connec- 
tion with the Wadsworth Typewriter Exchange; he 
served with the latter two years until he organized his 
own business. H. A. Wadsworth conducted the Exchange 
ten years, until his death; afterwards his heirs continued 
the business. 

Eugene, Ore.—P. W. Rittenberg, manager of the Valley 
Sales Agency, says business is good up the valley of the 


Willamette. They are featuring the Woodstock type- 
writer. 
Fargo, N. Dak.—In recognition of successful distribu- 


tion the Office Specialties Company, 631 First avenue, 
North, has had its territory for Woodstock typewriters 
enlarged. 

Fort Smith, Ark.—Fd Blatey, mechanical expert, the 
Underwood Co., Little Rock, was here last month. 

Fort Smith, Ark.—A. L. Davis, of the McAlester (Okla.) 
Cypewriter Company, has been in the city, “prospecting.” 

x * x 


Fort Smith, Ark.—Louis Cohen, agent for the National 
typewriter, made a flying business trip to Wynne last 
w ec k. 

x x 

Fort Smith, Ark.—D. C. Smith, president of Draugh- 
ton’s Business College, and secretary of the local Rotary 
Club, attended the June convention of the International 
Rotary Clubs at Atlantic City. 


x * 


Fort Smith, Ark.—D. C. Baldwin, the typewriter spe- 
cialist, reports that he has recently bought the stocks of 
supplies of two itinerants, who got stranded on the rocks 
of “privilege tax,” a license required by this and several 
cities in Arkansas. 

Fort Wayne, Ind.—The Woodstock Typewriter Sales 
Company, Bux Brothers, managers, reports good business. 

Houston, Texas.—W. B. Ellis, 611 Fanning street, dis- 
tributor of Woodstock typewriters in this vicinity, has 
been allotted the Galveston territory also, as a recognition 
of his success in the local field. 

Huron, S. Dak.—The Fair City Supply Company, which 
has represented the Woodstock typewriter for some time, 
reports an improvement in the typewriter supply. 

La Fayette, Ind.—The Typewriter Shop, Robert E. Mil- 
ler, manager, has acquired additional territory in the in- 
terests of the Woodstock Typewriter Company. 

Little Rock, Ark.—F. B. Nelson, state manager for the 
Underwood, recently visited the Fort Smith branch. 

Memphis, Tenn.—Fred M. Echoff has just been elected 
vice-president of the Civitan Club, which has recently been 
made an international organization similar to the Rotary 
Club. Mr. Echoff has been very active in civic affairs 
since his return to Memphis from the Army about a year 
ago, and his election in the Civitans assures Memphis of 
having a real live club. Mr. Echoff is local manager for 
L. C. Smith & Bros. Typewriter Company. 

Miami, Fla—The Typewriter Shop, 317 12th street, 
has been assigned contiguous territory for the sale of 
Woodstock typewriters. 

Michigan City, Ind.—The Office Equipment Company, 
25 Franklin street, under the management of R. M. 
Robinson, has secured additional territory for the repre- 
sentation of the Woodstock typewriter. 

New York, N. Y.—Donald R. Baker formerly with the 


Corona Typewriter Company, Inc., New York, has been 









As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 






No. 3 
Combination 
Typewriter 
Stand 


IDEAL TUBULAR 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating machine, @ 
roller copier, an envelope sealer, an adding machine or & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and 


FOWLER -MANSON- SHERMAN CYCLE MFG. CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 























gum TOT TIME 


THE DETROIT LINE 


OF METAL 
FURNITURE 







Consisting of 







Costumers 
Hall Trees 
Wall Racks 
Umbrella Stands 


Mirrors 









Made in the following 
finishes 
Oxidized Copper 
Statuary Bronze 

Gun Metal 


Brass and 
Nickel Plate 









Send for Catalog A 


DETROIT RACK CO. 
407 Elmwood Avenue 


DETROIT, MICHIGAN 
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It is interesting and instructive—show- 
farwmpan ing the real worth-whiie improvements in 
{ y Typewriter Chairs. More than this—it 
will remind you, in many ways, that the same 
Spirit of Progressiveness that has characterized 
the development and production of ‘Cook Quality” 
Chairs throughout the past years is still working 
for you. A postal card will bring it. 


@. A. Conk Company 


16-28 Osborne St. Cambridge 39, Mass. 


Y OU will want our new Catalog. 





























Wright Desks are carefuliy 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 








appointed manager of the promotion department of the 
Metropolitan magazine. 

Orange, N. J.—Robert J. Lloyd, formerly with the Royal 
Typewriter Company, Inc., has been made advertising 
manager of Purity Cross, Inc., manufacturers of food 
products. 

_ Portland, Ore.—A. F. Jaksha, manager of the Rebuilt 
Typewriter Company, 304 Oak street, is spending a month 
on the road in Eastern Oregon. 

* > * 

Portland, Ore.—The platen covering plant of Office Ap- 
pliance Company has been purchased by the Rebuilt Type- 


writer Company. ‘They do an_ extensive’ business 
throughout the Northwest. 
* * * 


Portland, Ore.—Jack Doane, formerly Underwood city 
salesman, and Tom Hussey, Underwood repair shop fore- 
man, have gone into business for themselves as The Doane 
Guaranteed Typewriter Service Company, 263 Stark street. 

San Antonio, Tex.—J. Tom Jackson is the “big boss” 
of the William A. Parker Company’s San Antonio branch. 
This company controls the sale of the Oliver in Texas 
and all Latin American countries. 

ok oe a 

San Antonio, Tex.—The local branch office of the Rem- 
ington Typewriter Company has taken new quarters at 
11214 West Commerce street. The office is under the 
management of Clinton P. Reed, an efficient and experi- 
enced typewriter man. 

* *x * 

San Antonio, Tex.—The Woodstock is represented here 
by A. R. Vidaurri, of San Antonio and Laredo, Texas. 
Mr. Vidaurri controls a large territory. John G. 
Holterman is manager of the local office. Mr. 
Holterman was until recently employed as toreman of 
the mechanical department in the Wales Adding Machine 
Company’s local branch. He has lived in this city five 
years, coming directly from Holland. John demonstrated 
his indifference toward the H. C. of L. when he went 
forth and found him a sweet little bride, in the month of 
May, this year. 

San Francisco, Calif—J. H. Scarf, formerly auditor in 
the Western division of the Underwood organization, has 
been made assistant manager of the San Francisco branch 
of the Underwood Typewriter Company. 

* * x 


San Francisco, Calif—W. Mills, Detroit manager of the 
Hammond, will visit this city on his return from the 
Shriners’ convention. He will then extend his trip to the 
Yosemite Valley and expects to tour through Southern 
California before returning home. 

* * + 

San Francisco.—M. S. Eylar, general sales manager of 
the Elliott-Fisher Company® has been visiting the San 
Francisco office, on a tour of inspection of the entire coun- 
try. This is his first call here since taking his present 
position. Mr. Eylar has now left. F. F. Wright, district 
manager, has gone to visit the Northern offices at Seattle, 
Vancouver and other points. 

* ao * 

San Francisco, Calif—The Noiseless Typewriter Dis- 
tributing Company is opening a direct branch office at 
Fresno, under the management of E. M. Shaw, formerly 
with the company in Portland, Ore. Temporary quarters 
have been secured at 1913 Fresno street. This branch will 
supply the entire San Joaquin valley. The San Francisco 
headquarters is the distributing point for ten states, includ- 
ing part of Texas. 

x * * 

San Francisco, Calif—S. E. Cox, for years a salesman 
for the Hammond typewriter in Philadelphia, visited San 
Francisco a few days ago, en route to the Shriners’ na- 
tional convention in Portland, Ore. He is a member of 
Lu Lu Shrine and really thought he was going over the 
hot sands on Saturday, for it was the warmest day San 
Francisco has had for a long time, the thermometer regis- 
tering over 90 degrees in the shade. 

x * * 

San Francisco, Calif—A number of orders for Ham- 
mond reversible typewriters are pending the granting of 
passports to Asiatic Russia, according to James H. Sait, 
San Francisco manager. “I don’t pretend to be an immi- 
gration expert, so I cannot speak regarding the pending 
return to Vladivostok of those who can write Oriental 
languages,” said Mr. Sait, who added that he can, how- 
ever state. he has a number of orders for reversible Ham- 
monds which are to be filled when passports to Vladi- 
vostok can be procured. 
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Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 





Paper Box Oe) 





«4 <« las of . 4) « > a 
<a [ PLAIN AND FANCY f 
- PAPER BOXES a 
FLING CASES 
eno 
' STOCK BOXES, 
. “S » = 4 “ve 


2719 Franklin Ave., St. Louis, U.S.A. 


In replying kindly mention this ad. 
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Pas | gine 
of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 


You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-ful copies—maximum of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a substantial 
saving. Samples and prices upon request. Multi- 
graph atch Ribbons that satisfy the most 
critical. 


Immediate delivery—any quantity. 


Carrib Mfg. Corporation 
46 Stone St., ROCHESTER, N. Y. 


*‘Carrib means quality’’ 


Northwestern Branch: Pittsburgh Branch: Philadelphia Branch: 
490 Flint Street. Ferguson Building, 1212-1214 Filbert St., 
Portland, Oregon. Pittsburgh, Pa. Philadelphia, Penna. 




















“EVERCLEAN” 


CELLULOID 


OFFICE CUFFS 


‘“‘THE ONLY SANITARY CUFF PROTECTOR” 





FOR MEN 


Office Workers |. 
Sales Clerks 


Autoists Lidia "7 aa 


LIST PRICE FIFTY CENTS PAIR 


FOR WOMEN 








Trade ‘ 
Saves LaundryBills Put on in a Jiffy 
Prevents Edge of Everclean Always New and 
Cuff From Fraying Never Wears Out 














Mark 
PAT. APPLIED FOR 


“ORDER FROM YOUR JOBBER” 


THE EVERCLEAN CUFF CO. 


Manufacturers of Celluloid Specialties 


PENNSYLVANIA AVE. & FULTON ST. 
BROOKLYN, N. Y. 














“BUMP” 


lf one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 





4 in. binder. 

Service — Efh- 

ciency —-Econ- Write Now 

a J 7 Then there’s 
the Hand 
Model “BUMP” 
that dealers call “Old 
Reliable.” 
A pa fastener 
that'll never cause 

you a moment's worry. A steady for 

the trade. Display these models. will do 

the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern tative 
350 Broadway, New Y 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 


Made of iron with steel knives. Very durable— 
easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, Mass. 





The Golding Cutter 





| RO-TA-RE | 


THE 


STAMP AFFIXER 
AFFIXES STAMPS 


Accurate 








Se ee ee a 
eRe 


Guaranteed 
To Give Efficient Performance or Money Refunded 





Send For Booklet—NOW 





The Service Machines Company 
Dept. O, 79 Sudbury Street 
Boston 14, Mass. 
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PUOUUCACEOUEGAEECROUEREREEEUEUGERERECEEECECEOTU EEE EEEREAUREREEEEEEU EEE ESOSZ: 


THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distances between runch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
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RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 


DU-RA-BUL CARBON & RIBBON CO. 


Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 
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San Francisco, Calif.—Anyone passing the Corona Type- 
writer Company’s window on Market street can scarcely 
fail to be attracted by the gay display of foreign flags, 
each typewriter bearing the emblem of a different nation. 
These flags indicate that each machine can use the lan- 
guage of the flag which is attached to the typewriter. “San 
Francisco is the shipping point for so many different 
countries that numbers of foreigners pass down Market 
street, and each is apt to be attracted by the flag of his 
nation,” said J. R. Bierma, local manager. “We notice 
that the majority of those who wish to take typewriters 
to South America or the Orient purchase them in this city. 
Residents of South America, Dutch East Indies, Saigon, 
or Portuguese possessions, returning home, are usually 
pleased to find a typewriter that ‘speaks’ the language 
needed.” The Dutch East Indies, he added, are now a 
good typewriter market. 

Seattle, Wash.—The local office of the Elliott-Fisher 
Company recently enjoyed a visit from Cy Young, the 
hustling manager at Spokane. 

* * * 

Seattle, Wash.—J. M. Thomas, for several years man- 
ager of the Wholesale Typewriter Company here, has re- 
signed to engage in promotion of a new clothes washing 
machine. 

x * * 

Seattle, Wash.—Mr. L. D. Smith is the new manager for 
the Wholesale Typewriter Company here. He has for 
many years been connected with the San Francisco office 
of the company. 

* * + 

Seattle, Wash.—Rumor has it that J. D. Welch has under 
way an arrangement with local people which may result 
in another big typewriter store in Seattle as Woodstock 
distributors. 

* ok x 

Seattle, Wash.—J. W. Roseberry, for ten years foreman 
of the Underwood mechanical department, is now in busi- 
ness for himself as the Typewriter Service Company, lo- 
cated in the Leary building. 

x * * 


Seattle, Wash.—J. D. Welch, the Woodstock man, re- 
cently made a trip to Portland by auto over the Pacific 
highway, which is undergoing construction,” making the 
trip a mighty tough one, Jay Dee says. 

* * * 


Seattle, Wash.—Len Griffith, who came West in 1907 
from the Oliver factory as their mechanic here, now con- 
ducts the National Typewriter Exchange, on the Coleman 
dock, where suburban ferries converge. 

* * * 


Seattle, Wash.—T. J. Devlin, former dealer for the 
Woodstock, located at 222 Marion street, will continue in 
the business under name of Rebuilt Typewriter Company. 
Mr. Devlin is said to be one of the best typewriter me- 
chanics on the coast and was for many years a foreman 
in the Emerson and Oliver factories at Woodstock, III. 

Spokane, Wash.—The Corona Typewriter Sales Com- 
pany handling Coronas and Woodstock typewriters, has 
absorbed the Montana Typewriter Company, at Butte, 
Mont. 

Texarkana, Tex.—W. B. Bridges reports that he has a 
very attractive offer made him to handle a high grade 
machine; but that he prefers to stick to the Royal, even 
if he can’t get his quota. 

Watertown, N. Y.—Howe & Allen, Inc., have been as- 
signed counties contiguous to Watertown as territory for 
the Woodstock Typewriter Company. 

Woodstock, Ill—The Oliver Typewriter Company 1s 
planning an addition to its factory here. 





Fraud Evidence in Typewriting. 


In an address before the Dane County Bar Association, 
Madison, Wis., John F. Tyrrell, a handwriting expert in 
the service of the Northwestern Mutual Life Insurance 
Company, Milwaukee, Wis., made an interesting state- 
ment. He said that study had been made of the various 
makes and models of typewriters and records are kept 
of the size and style of their respective letters. This 
simplifies the detection of frauds hinging on typewritten 
evidence. 

Mr. Tyrrell discussed forged signatures as well. He 
said that every signature has its own characteristic lengths 
and widths of letters, and these can be traced with facility 
and accuracy. 
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MULTIPRINT 








MULTICOLOR PRESS 


Form letters—letterhead, letter and signature at one 
impression, each in different color if desired. 


Business printing —folders, envelopes, letterheads, 
bags, labels, etc. 


Uses standard printers’ type, flat cuts, half-tones and 
all regular equipment. 
Automatic or hand feed—speeds 1,500 to 5,000 per hour 


SAVES 40% TO 60% ON YOUR PRINTING BILLS 
LISENBY MANUFACTURING CO. 


General Sales Offices, Plymouth Building 
CHICAGO, ILL. 
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<< The Eureka Telephone 
Braciket 
Cannot Sag 

















Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows ‘phone to be 
swung to any position on the desk. 
(2) Hinge joint allows ‘phone to be 
raised or lowered at will of operator. 
(3) Hinge joint allows ’phone to be 
turned in any direction. 






T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid 
support afforded by two mecal sirips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk i] 
telephone without adjustment. 


Write for particulars about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
6217-21 Wentworth Avenue - CHICAGO, U.S.A, | 
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Distinctive Memo Pads 
ia —Really Useful 


{ The Teleio 














A private secretary and office tickler—made from 
e e Oo cold rolled steel, enameled black. Note these im- 
portant features. 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
betically arranged, with cel- calls. 
a Fes by an 5. Pen or pencil holder, for 
2. Card calendar, in two colors, quick service. 
for two years. 6. Rubber feet. 
3. Daily memo, calendar pad. 7. Message and memo pad. 


Weighs 1 Ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons Sample sent postpaid on receipt of price, any- 
where in U. S. A. Prices—enamel, $2.50; nickel plate, $5.00; brass 
plate, $5.00. 


The Perfect Peerless 2°", 2°3 


tible—one piece of rolled steel; pads renewed quicker than with 
others; small, neat, compact, and economically mailed; cannot get 
out of order; leaves finger easily—turned at a touch; less expensive 
than cheap cast iron stand or frame, which is breakable; our 
calendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.00; nickel finish, 
$1.25; brass finish, $1.25. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago! 


The Perfect Peerless 














28 Inch—$5.50 
OTHER SIZES 





BE PREPARED 
With Springt me comes the refitting of offices and the 
installation of more Burns Adjustable Telephone Brackets. 
Modern business methods demand the conveniences of 
these appliances. 


Have you a stock on hand to meet the demand? Can you 
Serve your trade? Act promptly. Discounts are liberal. 


STATE AND 64TH STREETS, CHICAGO, U. S: A. 
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Altoona, Penna.—George W. Winter has resigned as 
assistant manager and buyer for the Rothart Company, 
G-W representatives. He has become vice-president and 
general manager of the Economy Furniture Company, 
Barnesboro, Penna. This concern is establishing a chain 
of furniture stores in the bituminous region of central 
Pennsylvania. He is succeeded in the Rothart store by 
N. C. MacArthur, who adds to his duties as buyer and 
advertising manager the functions exercised by Mr. 
Winter heretofore. 

Bartlesville, Okla—The Reliable Furniture Company, 
which was established ten years ago, celebrated the an- 
niversary of its founding by moving into its new building. 

Chicago, Ill—A. L. Butler, manager of the local branch 
of the Yawman and Erbe Manufacturing Company, spent 
a June vacation on an automobile tour which took him 
through some of the Eastern states. Rochester, N. Y., 
the home office of the Yawman & Erbe Manufacturing 
Company, was on his itinerary. 

Fort Smith, Ark.—Some people may not be aware that 
this is one of the leading furniture manufacturing centers 
in this country. 

Rochester, N. Y¥Y.—The Zimmerli Business Furniture 
Corporation, 156 Main street, East, has been incorporated 
with a capital stock of $100,000, of which $70,000 is paid 
in. It succeeds the Business Furniture & Supply Com- 
pany, which was organized four years ago, and has risen 
to take an important place in the business community. 

San Francisco, Calif—F. W. Wentworth & Company 
were gratified to receive a shipment of office furniture the 
other day. 

ok * ss 

San Francisco, Calif—Dixon, Fish & Company have just 
received filing supplies which were shipped in April. 
Luckily they had a large stock on hand and have been 
receiving other shipments. 

* * OK 


San Francisco, Calif—The Schwabacher-Frey Stationery 
Company, Market and Second streets, has taken over the 
four-story building on Market, to the north, which will be 
added to the store within a month. It is now being re- 
modeled. 

* ok * 

San Francisco, Calif.—Neal, Stratford & Kerr, who re- 
cently opened added space on the mezzanine floor for 
office cabinets, state that deliveries have been somewhat 
short, owing to freight congestion. They were gratified 
with the success of their new department. 

* ok ok 


San Francisco, Calif—The Phoenix Desk & Chair Co. 
state that their shipments have not been held up to any 
great extent. E. W. Prentice of this company is fishing 
at Catalina, on his annual vacation. Miss Irene Radovich 
has returned from a two weeks’ trip to the Yosemite. 

* * * 


San Francisco, Calif—A branch office at 531 California 
street, San Francisco, is about to be opened by The Desk 
Exchange, of 143-45 Montgomery street. This firm, which 
is in the heart of the business district, deals in desks, 
chairs, tables and wood and steel filing devices. The 
new store will carry the same line of goods, which in- 
clude wood files and steel files. 

* co ok 


San Francisco, Calif—The filing device department of 
A. Carlisle & Company used to be considered merely a 
part and parcel of the stationery business. It grew so 
much, however, that recent changes in the store have 
doubled the space devoted to filing devices. In addition 
to this, the filing department is now regarded as a separate 
department. A large shipment was being unpacked this 
morning, having just come in. E. L. Kearney said: “We 
have been receiving goods in considerable quantities and 
mean to keep up the stock.” The shipments include regu- 
lar office desks, both in steel and wood, the former in olive 
green, mahogany and oak. 

South Norwalk, Conn.—The A. J. Collins Company, rep- 
resenting a Cincinnati manufacturer of office furniture, 
has moved into a new building. 
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GENUINE 


UP-TO-DATE 


HIGH QUALITY 





THE RIVAL LEVER SELF FILLING FOUNTAIN PEN 


Notice the small size of the lever and the neat, businesslike 
appearance it gives the pen. Its easy operation and positive 
filling action has made the self filler the standard fountain 
pen. We make a complete, modern line including non- 
leakable and standard models. 

Thirty-six years’ experience in the manufacture of foun- 
tain pens for the trade has developed our facilities to a high 


D. W. BEAUMEL & CO., Inc., 


Established 1884 


degree and we are especially equipped for large imprint 
orders. We also give 
SPECIAL ATTENTION TO THE EXPORT TRADE 
in which we have been successfully engaged for many years. 
Our export experience is a guarantee of satisfaction to dealers 
b 0@ 1. 
ris OFFICE AND FACTORY 
17-27 Vandewater St., New York, N. Y. 








SUPERIOR 


WRITING FLUID 


FOR EVERLASTING RECORDS 


Based on actual de- 
mand of particular 
buyers and consum- 
ers. 





Of Highest Standard 
Quality 





The Blue-Black 
Writing Fluid that 
has satisfied the 
most critical. 


Leading Stationers 
will supply you. 





Manufactured in the 
laboratories of 


The Robert Keller Ink Co. 


CHEMISTS 





Detroit, Michigan 
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CraneLadies’ Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4 ream of Note paper 
each, and in separate boxes % thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing %4 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CoO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 
“CRANES” containing our 





oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE wast" 





























MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull = the same 


direction as the strain exerted by the contents, they open by a sidewise push at righ 
In addition, Morden Rings have no enlarged, clumsy joints to mar 


this strain. 


t onstes On 
rniture, ner 


sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 


band books, catalogs, swatch books, every conceivable variety of loose leaf boeks; 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcar 


all loose 
fabrics, 


in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders). Heavy manila, or other me 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted t 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable 
convenient as the most expensively bound book. 


Supplied in ten sizes: 
catalogs furnished. 


% in. to 2 in. Liberal discount to the trade. Samples free. Cuts for 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 





























214 OFFICE APPLIANCES 


July, 1920 








PELOUZE “STANDARD” POSTAL SCALE 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 






FINE wire on the sliding poise indicates the cost 
in cents on the different classes of mail matter. 


The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 
from any position. 


In case the postal iaws should change at any 
time, a new enameled dial can be inserted. This 
insures a perpetual scale. Beautifully enameled 
in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 


232-242 East Ohio Street CHICAGO 
SEND FOR POSTAL SCALE CATALOG 


ts 2 MADE IN = my | 
“Sta n dard.” ity pound: 
No 4 “Standard.” Capacity 4 1 




















Cheaper to Buy Byrons | 
Than to Move 


When an office needs more 
room, advocate Byron Type- 
writer Cabinets. They condense 
stenographic and clerical de- 
partments—make every foot of 
valuable floor space contribute 
to effective production. 


CEES: 
BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 
DEALERS 


There are 30 reasons 
why Byron Typewriter 
Cabinets sell. You will 
find them in the new 
Byron folder—sent free on 
request. Your name and 
address, please. 






Comfortable and Convenient 
Byron Typewriter Cabinet Company 


Woodland Ave., Louisville, Ky., U.S. A. 





Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 

Write for Our Circular describing va- 
rious Models of Desk and Portable Dis- 
tributers. 





MODEL 8 PRICE $6.00 


A personal note to the many dealers 
with whom I have had mutuaily profit- 
able dealings:— 

During the war period my personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result was necessarily 
a curtailment of the services which could 
be given our dealers. 

We have moved to larger quarters, 
greatly increased production, and are 
again in a position to give you good serv- 
ice. Try us out. 


STANLEY R. BRISTOW 
171 Washington St., Newark, N. J. 











BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 


ALDRICH MFG. CO., Inc. 


BUFFALO, N. Y. 


BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
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York, Penn.—It is stated that the Enterprise Furni- 
ture and the Glen Rock Manufacturing Company have 
been merged. The business will be enlarged, manufactur- 
ing desks, office appointments and furniture, and known 


as the Enterprise Furniture Company. 


New “Y and E” Cabinet Catalogue. 


Products manufactured by the Yawman and Erbe 
Manufacturing Company, of Rochester, N. Y., fall into two 
main classes, filing equipment and filing supplies. The 
company issues two catalogues to cover these two 
branches of its manufacture. A new 96-page catalogue 
covering equipment has just been published under the 
title, “Record Filing Cabinets.” 

Many new features which improve the attractiveness 
of the catalogue and its conveniences are included. 
Among the more important changes are: Detailed de- 
scription of standard finishes, types of slides, compressors, 
locks, etc.; explanation of different filing systems; new 
method of listing section data; listing of stock equipment 
by number; illustrations and descriptions of specimen out- 
fits for business and professional men; complete explana- 
tion of steel structural features; condensed catalogue of 
vertical filing systems. 

Actual use of “Y and E” systems is a phase of filing 
with a high appeal. Special importance is given to this 
by featuring throughout the catalogue a large number of 
illustrations showing “Y and E” installations in the offices 
of well-known companies. Another way in which the 
book brings home the idea of the systems in actual use— 
most attractively—is by full-page colored illustrations 
showing modern offices fitted out with oak, mahogany, 
and steel equipment. Taken all in all, the “Y and E” 
cabinet catalogue is an attractive book of “Y and E” Sys- 
tems from which the reader cannot fail to gain an idea 
of the scope and advantages of “Y and E” system service. 


Housing the Salesmen. 


An office equipment house helped a customer to solve 
a momentous problem by a change in the arrangements 
of the city salesmen’s room. The original equipment in- 
cluded small desks for each salesman. Ultimately the 
room was filled to capacity with desks, as the business 
expanded, and there was no possibility of securing addi- 
tional space in the office building. The plan adopted was 
to do away with the individual desks, substituting for their 
writing beds a large mahogany table, with ample capacity 
to give each salesman room to write and arrange his 
work. To compensate for the drawer capacity lost when 
the desks were discarded, the office manager bought steel 
filing cabinets, each with file drawers for correspondence 
and card index records sufficient for four salesmen. A 
standard unit was obtained. which provided individual 
locks and keys for the correspondence files. The sales- 
men took kindly to the innovation, and the entire selling 
staff was given good accommodations without the neces- 
sity of moving the office in order to secure more floor 
space, as might have been necessary had the individual 
desks been retained. 


Britons Visit American Factories. 


\ party of twenty-one members of the Draper’s Cham- 
ber of Commerce of Great Britain has been touring the 
United States, taking in many of the prominent industrial 
plants. The National Cash Register Company’s factories 
at Dayton, Ohio, were studied May 15. The company’s 
welfare work met with special commendation. 


“GF” Vacation Period. 


The vacation period at the home office of the General 
Fireproofing Company, Youngstown, Ohio, will extend 
from July 5 to July 19, inclusive. This does not indicate 
that the offices will be shut down, but the company re- 
quests that the correspondence from dealers be reduced to 
a minimum. 


Welcoming Miss Sara Virginia Pitt. 


Mr. and Mrs. Fred D. Pitt, Kansas City, Mo., have sur- 
rendered their home to Miss Sara Virginia Pitt, who 
arrived on the Happiness Special April 17. The proud 
father is connected with the Irving-Pitt Manufacturing 
Company, but that’s a minor matter to him now. 
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The illustra- 
tion shows how 
Work-Organizers 
look. The lower one 
shows how they are 
used. Fifteen styles, 90c 
to $15. Illustration 
shows the No. 332 
letter’ size, 10 
pocket, Black 
Seal Grain Fab- 
rikoid, $3.50 — 


one of the most 
popular styles. 
Same size, gen- 
uine leather cov- 
er, $10, Paper 
cover, $1.25. 


Work-Organizers 
Clear Your Desk for Action 


They give you a place for all 
kinds of papers that pass over 
your desk—all under SUBJECT LABELS. 
They solve that littered desk problem. 


Your assistants, too, and all your salesmen can 
add hours of productive time to their working days 
by organizing their desks with Work-Organizers. 

They stop that “sorting and re-sorting” waste, 
and give a man a grip on his work. 

50,000 offices use Work-Organizers—every desk 
man (and woman) needs three to six. They have 
been on the market six years and have made good 
in a re-order way. 

900 stationers sell them, in nearly 400 cities, and 
have re-ordered an average of ten times each. 

Sold only thru dealers. 


A copy of the Work-Organizer Bulletin, “How to Organize 
Desk Work,” free with each Work-Organizer. 


WORK-ORGANIZER CO. 
87 Jefferson Ave. DETROIT 











ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 









RIBBONECARBON | 


Ribbon & Carbon Products Co. 


Manufacturers of ; 


ULTIMATE and AEROPLANE Brands. 
NEW YORK 






35 Warren Street 
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OU AT LAST have an opportunity to have 

a good platen for that fussy customer of 
yours without delay if you let us cover it 

for you. There is nothing better in the market 
than our recovered platen. A new process of 
insures accurate measurement the en- 

tire length. Goods returned the same day 


received. Send for price list. 


THE PLATEN SHOP 
34 Glenwood Road Somerville 45, Mass. 
We do nothing but grind platens 








(DBA) 


Classifies the incoming 
mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label Lolders are of metal, covered with 
transparent celluloid. 


L. SAINBERG, 65-67 W. Houston Street, NEW YORK 













as ame Orr 


Work 
Distributor 














Every Typewriter Dealer 


fe earnestly urged to learn just what our service means to 
his business. Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 


We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new. 
‘eae \ You can depend upon UTECO typewriters for 


satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 


Sven of Quatty 137 High St., Boston, Mass. 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPARY, Inc. 
24 BEAVER STREET EW YORK 
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The Spartan 
SEALER 




















“Faultless” 
Designed for Store 
mer yee and Office Use. 
“Proneer”™ s me “Holyoke” F $ 
Price $3;5° 
L. D. VAN VALKENBURG ; 
MANUFACTURER Attractive Dealers’ Proposition. 
The Gummed Products Co. 
Holyoke, Massachusetts, U. S. A. 4204-6 W. Lake Street 
——{ o—F Chicago, Ill. 
ecm “Advetead” ©. New Yeu” , — 
= == —w 
! 
Seton dete, Syste end Outer EXTRA QUALITY 
Farias tsi 
HIGGINS =z: TYPEWRITER RIBBONS 
Drawing Board and Library 
Office Paste Mucilage 
Liquid Paste Manufactured in a Modern Factory devoted 
Vegetable Glue, etc., ete. exclusively to Inked Ribbons 


Strictly Original Goods of the Highest Grade Only. 

Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 






Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 


CHAS. M. HIGGINS & CO., 2uified’ ints “and "Adwesives 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 





Concentrated—Brilliant—Non-Drying—Inks 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y., U. S. A. 


























Sm CERARARAL 9 ROB yeh 
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WELDONROBERTS 


Rubber Erasers 


Appeal alike to the ultimate user — desiring service, 
and to the buyer of supplies — thinking of economy. 


Keep up your stock of “399” TRI-PLY ERASERS 


Weldon Roberts Rubber Co. Newark, N.J. U.S.A. 














KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 


NEVER LOSE 


TypewriterEraser 


|) An Improved Rubber Disc 
: | Eraser. Fits the Frame of 
'¥ any machine. 














Sample and dealers’ 
Samples and Prices Sent on Request. prices on application 


KRUSE PRINTING INK COMPANY Smith & Stearns Co. 
437 Pearl Street, - - - §NEW YORK 202 S. State St., Chicago, Ill. 


























INDEXES COMPLETE 5 
= 
in Celluloid, Leather, Canvas, Cloth, Etc. ¢ 
In all sizes and styles, Tabs attached : 
to either White or Buffed Color, 
EXPORT DOMESTIC (Hinged) Empire Ledger Stock—Tabs 
REBUILT—Our supply and equip- best grade of Leather. Gold Embossed, 
ment enables us to handle a large 3inding Side and Tabs Muslin rein- 
volume of business. The grade we forced, making the Index very strong. . 
put out at the price is the best Will punch Indexes to any standard a 
money can buy. form. Each set wrapped separate. 5 
{ Carry all standard sizes in A-Z Geo- 
FAVOR US WITH YOUR INQUIRIES graphical, Months, Numerical, and Sub- § 
divisions in stock, therefore, can make 
GUARANTEE TYPEWRITER Cco., Inc. prompt shipment. Write for prices 3 
39 South 10th Street and discount. DO IT NOW. é 
PHILADELPHIA, PENNA., U. S.A. = get 2 Aigner & Co. 
: Cable Code: BOYERTYPE, A. B. Cos 5th Edition Sele Manufacturers of Patent Cut Index Tabs 











Dept. B, 521 W. Monroe St. CHICAGO, ILL. 


























A NEW STYLO OF REAL MERIT 


Pat. April 8, 1919. No. 1,299,576 

The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a valuable 
development in this type of pen. 

PARAMOUNT GRAVITY ST‘ LO PENS are made in three styles:—Slip Cap, Safety and the Lever type. 

Every pen guaranteed. 

We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly made and 
allowing a liberal margin of profit. 

If your dealer does not handle the above style, send $1.50 for sample. PROMPT DELIVERIES ASSURED 


us.rarre. FARRELL & HOSINGER CO. c.x. nosincer 


Western Union Code “‘Paramount’’ 63-65 Irving St., Jersey City, N. J., U.S. A 
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C. Howard Hunt Pen Co. 
CAMDEN, N. J. 


~:' Why Is the 
PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $425 
E its kind on the market to-day. 
MOISTEN We make alee i legge enciesense oule- 
~ able for large offices an pping 
ba 4 #3: HH rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Used for moistening stamps, envelopes, labels and fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 









~~. 
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KNICKERBOCKER 


RECIPE CARD OUTFIT 


A handy file worth its cost 
i. . several times over in the 
; convenience it affords, and 
appreciated as a helpful as- 
sistant to the ladies. It is 
one of our line of useful 
stationery specialties which 
increase the dealer’s oppor- 
tunities for profits. 


KNICKERBOCKER INKSTAND CO., Inc. 
230-234 Fifth St. Lyndhurst, N. J, 














826 S. Claremont Avenue Chicago, III. 
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PAPER CLIPS 


“Superior” “Cyclone” 


Write us for samples and quotations 


Midland Steel Products Company 


3132-36 South Canal Street, Chicago, Ii. 
Western Representatives: Reid & Gilmartin, 444 Market St., San Francisco 


PITTI iiiiifiiiiiiiiiis 


SHRARERGRORGRGGEEOEES 












os 
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Write for puuagee 
o 


DESK PADS 


(Over 60 styles and sizes) 


and 4 
Cloth Covered Cabinets |. — 
KE: (Boxes, Binders, Etc.) a 
Manufactured by * 


L. HOFFMAN 


45 Lafayette Street NEW YORE 






























Peat 





“Wrapping without Knocking 


is a business booklet 


For Bank Tellers and Folk 
Who Handle Coins 


that describes in pleasant vein easy ways to 
‘*hold the coin”’ 


Mailed Free on Request 


THE C. L. DOWNEY CO. CINCINNATI. OHIO 
118-E. Eighth Street 











INK O 


ACTUAL INK SOLIDS 


Manufacture ink under your own label and make more 
money. 


We can supply you solids which are contained in the 
standard high priced writing fluids. 


It is only after years of careful analysis and experimen- 
tation that we are now able to furnish youjwith this 
product. 


SEND FOR SAMPLE AND PRICE LIST 


HOWARD CHEMICAL & MFG. COMPANY 


54S. Third St., Minneapolis, Minn. 








HUNT'S No. 24 Ledéger Pen 


Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, its 
Fine Point and Easy Action. 
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For September and October 


DELIVERIES 


No} 1 Place your orders before 


AUGUST Ist 


Labor conditions are notimproving. Deliveries on 
Raw Materials are worse than for Several Months. 


Follow the above suggestion and be ready to sup- 


ply the fall demand. 
{ Moore Push-Pins 


LOO K U P} Moore Push-Less Hangers 
Moore Push Maptacks 
Moore Push Thumbtacks 
ADVISE YOUR JOBBER OR 


Moore PusuH-Pin Co., Philadelphia, Pa. 


~ 








SAVE TIME— INCREASE PROFITS 


and get the pep into your help that only 
Send for a real check on their time can give. 
sample 


=. (%. THE AUTOMATIC 
a seeing TIME STAMP 






eer gives a definite record of every 

- working minute, shows when a job 
Started begins, stops, and is finished. A 
Finished spur to idlers and afriend to good 


Shipped workers. 


Handsome, absolutely accurate, dust- 
proof. Very durable and lasts a business 
lifetime. In use many years. 


The Automatic Time Stamp Co. 
ei le 159 Congress St. Boston, Mass. 


“Originators of the Art of Printing Time Automatically.” 




















EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Duplicator Company manufactures 
Hektographs, Gelatine Duplicators, Film Dupli- 
cators, and Supplies. We also furnish the 
trade with Hektograph carbon paper and Hek- 
tograph typewriter b- 
bons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 























that makes 


PHONING 


more convenient 


SOLD BY 
STATIONERS 
EVERY WHERE 


pe + 





mires. 
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Sead’ 


SS &. C 





rowiolo 
Falephone 


Index’ © A 


MAaNnuFACTURED BY 
CROWN STATIONERY CQ 
12 West 17© Street 
New YorK 
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E LUXE EYE SHADES 





Restful to the eyes, comfortable—pronounced ~ A i dest eye 

the world.” Amply ventilated. The head band usts through buckle 
Nothing to scratch or pull the hair. The De Laxe } Eye Shade is 

rubber and cannot cut the user. 

Dealers—The De Luxe Eye Shade will bring you better profits Send today 
for sample and price list 


American Goggle Company, 9912 Ewing Ave., Chicago 

















THE ONLY CARD CASE THAT HOLDS 
CARDS PERFECTLY 


A sure seller when once 
it is shown a 


HOLDS ONE 
CARD AS 
WELL AS 







kind or number of 
—folded or 

scoring or perforating 
unnecessary. Keeps 
cards clean. 


ror 
Send ‘or full ee 
STAUDER ENGRAVING CO. 


233 N. Wells Street 
CHICAGO, ILL, 














Barrett Paper Fasteners 


Superior to the ordinary fastener; 
polished brass, heads stay on. You 
can have immediate delivery on 
any quantity, sizes 4 in. to 4in., 
in either round or flat head style. 
Packed in bulk boxes of 1000. 


Washers, too. Write today for complete 
descriptive circular and our Current 
Price List of LOOSE LEAF and 
STATIONERY SPECIALTIES. 


me BARRETT BINDERY co. 


Stationery and Loose Leaf Mfrs. 
725 Federal St. CHICAGO 























TYPEWRITERS BOUGHT 


We buy all makes of used typewriters 
Highest Prices 
Any Quantity 
Send for our weekly allowance sheet. 


Smith Typewriter Sales Co. 


(Formerly Harry A. Smith) 


218 N. Wells St. CHICAGO, ILL. 
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MARKING YOUR SHIPMENTS 


Onestenci! cut in 30 seconds— 
ten cases marked in less than a 
minute. Every address neat,easy to 
read. Every shipment goes straight 
home to the customer. That is 
Ideal Stencil Machine Service. 

Write for sample stencils and 
booklet on how to mark goods for 
shipment. 


IDEAL STENCIL MACHINE COMPANY 
151 IdeatBlock, BELLEVILLE, ILL.,u.$ A. 





WATCH FOR OUR ANNOUNCEMENT 


(important to dealers) in the August 
issue of Office Appliances 


McDonald-Jensen Company, Inc. 
Manufacturers of the Ideal Bookhoider 
300 Douglass Street, Brooklyn, N. Y. 








Retails 
25¢ « 
Each 

The only brush that will clean all parts of machines. Small end cleans type. 


large end cleans in between keys, under carriage, the type rods, and all hard-to- 
get-at place.. Total length l4inches. All bristles. 


Adopted by Busines» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 















TWO NEW PAPER FASTENERS 
ASK YOUR JOBBER OR WRITE US “sure toc’rriction SNAP 
meraz_seac” THE NEATEST OF ALL (a 


Paper Fast enor 
per Fasteners ~~ — 






“Flatseal” No. 3 “Friction Snap” Ne. 4 4. 
The Climax in Paper Clips PAT. PEND. 
SNAP LIKE A GLOVE FASTENER 
Hold your papers absolutely—lay flat—open easy with fingers. Can be used 
many times over and not tear papers. 
Most economical clips patented. Unequalled for filing purposes. 
When ordering state whether boxes of 100 or 1000. Boxes of 1000, 5c less per M- 
Our excellent automatic equipment makes low prices and large discounts. 
Deliveries on large orders can be made in installments and shipped direct to 
your customers for your account. 
Orders booked now tor future delivery are guaranteed against advance. 
Re our aim to & full justice to all orders, all are filled in rotation as booked 
is large. 


“Sureloc’’ Paper Clip Co., Providence, R. I. 


ZELLERS-STEVENS 


126 Liberty Street INCORPORATED New York, U. S. A. 
Cable Address: Zellsteven, New York Depository: Atlantic National Bank 


Foreign Trade Representatives for Manu- 
factures of Office Equipment and Supplies 


Importers, Exporters and Specialists in Office Equipment 
Also act as Purchasing Agents for Dealers Abroad. 
Quotations cheerfully furnished on any goods obtainable. Correspondence Invited 








puRABLE RUBBER BANDS oF quatiry 


$§.00 Ib. (F°:) i Lb box $1.25 P.P.Prepaid 


H 1400 to 1600 
Parcel — ae ethene 
No. 15 to No. | 19 Pri-es on Quantities 


CHEAPER—QUICKER—BETTER THAN STRING 


RENNIEBUT RUBBER CO. Inc., &8 V8" °°" SeWSkik, N. J 











% CARBON 
¢; PAPER < 


¢ 
a, ov 


Standard Carbon & Ribbon Co. 


Incorporated 


& 114 Liberty Street 4 
NEW YORK, N. Y. 


© 
¢° TYPEWRITER 
$ RIBBONS . 


GOLD PEN S-=~Alli Shapes and Styles 





Imprint wom . ™ Prompt 
Work a = = Repair 
Specialty ; Service 


Ali makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe~tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 John 5t., New York 











The ‘‘Anco” Pen and Pencil Clip 





High quality—low price. Made in one piece of spring steel, ball point, heavily 
nickeled and highly polished. Write for prices 
The Ansenita Novelty Co. Ansonia, Conn. 








i t Trademarks SI 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS = "4,28, N-_U. Building 








Individuality and Joy! 
“THERAPHONE” 


$2.00 





Get De- Powerful Osteopathic Receiver Earpiece is tuned 
taits to the Ear. It can’t confuse nor fatigue. Im- 
Now proves the hearing. Prevents excitement and 

wildering aggravation. For noises, nervous, 


deaf and busy. Guaranteed to suit. Only $2. 

Worth more. Export $2.20. Check or C.O.D. 
The Evolution Phone Company, Inc. 

48A Greenwich Avenue, New York, U.S.A 
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The Standard Line 
Watermans{dealfountain Pen 


Self-Filling, Safety and Regular Types. 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 
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OFFICE PUNCHES 


Double Hole Binder Punch No, 32 
Eyelet Punch Ne. 3 
Cutter or Knife Punch No, 12 


Price $2.50 
RIVET-O MFG. CO. 
Dept. P ORANGE, MASS. 














T= NEW celluloid-faced Grip- 





k Metal Index Tags are now be 
ing supplied the trade in response to re 
peated requests for a tag that is never 
soiled—always clean. Insert may be 
written on typewriter—more legible and 
interchangeable 
If you haven’t seen a sample, write us 
and let us tell you how Griplocks will 


help you to profit all the way up to 116%. 


RICHARDS TAG CO. - Sac City, lowa 








Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 
ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. Kalamazoo, Mich. 
































HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECK WRITER MFRS., Inc. 


Suite 46 111 Nassau Street, New York, N. Y. 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
< Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
| Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Gold Pens Established 1884 








LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the ops of the 
NOLDS 
auving an 
past nine 
Some 


years. 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 


Simple 
Sure to 
Seal 












Reynolds Envelope Sealer Co. 
321 N. Market Street, Chicago 
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ngraved 
Wedding 
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Social and Business 

IN! Steel Die Business 

and Social Stationery. High grade 

stock and work. Buy direct from makers. 

Samples and prices gladly furnished. State kind 
ofsamplesdesired. The American Embossing Co., Buffalo, W. Y. 
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MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD — EXCHANGED 
Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CO. 
3 PARK ROW, NEW YORK, N. Y. 





SEND US A 


List of those Typewriters 
and Adding Machines you 


cannot move. 


We pay Highest CASH 
Prices for all makes. Get 
the cash and buy GOOD 
sellers, we have THEM 


too. Prices Right. 


National Typewriter Exchange Leo 
110 Broad Street Bosten, Mass. 





REGISTERED 








ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. , / 

Write for prices, giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 

BUFFALO, N. Y. 











FOR RUBBER STAMPS 


SAVE MONEY by requesting our prices 


Quality Stamp Co., Manufacturers 


East Liverpool, Ohio 
ATTRACTIVE PROPOSITION TO DEALERS 
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For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 24i¢£sa"' suitsets | 
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LIBERTY 


POSTAL SCALES 
co 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U.S. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 





fF FATHER WEIGHT EYESHADE 


The shade that takes your eye 
end keeps it in good health. 

isan Welahs, Adjustable, Durable, Hygienic, 

althful. No metal or elastic band to press or 

4d. Opague for artinets: light. 

Transparent for natu- 

rallight. Lies flat when 

not in use, thus pre- 

venting being crushed 

out of shape by acci- 
carried in 





We recommend the 
Opaque for those wear- 
ing glasses. 





The Festierweight 
yeshad 
Merchantville, N. ,- 








WRITE US FOR PRICES 


On adding, listing and calculating ma- 
chines, typewriters, multigraphs, dicta- 
phones, checkwritere, duplicating ma- 
chines, mail-om-eters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture, and all office devices. 


We are the largest dealers of the kind 
east of the Rocky Mountains and will 
save you half on your office needs. 


Everything first-class; nothing cheap 
but the price. 


Write Today and Save Money. 


Chicago Safe & Merchandise Co, 


73 and 75 West Lake Street, Chicago, Ill. 














Your Business 
Representative 


must bear the cold, critical scrutiny 
of a busy man. If a Peerless Patent 
Book Form Card has been sent in as 
your representative, you have sub- 
mitted to his attention a card that 
will command his admiration, com- 
pel his acknowledgment that a man 
of quality waits for an audience, and 
creates an impression that the man 
who sent in that card is worth see- 
ing and his business worth hearing. 


Peerless Patent 


Book Form Card 


stands out as the one great card 
improvement of the century. The 
marvel of it is that when the cards 
are detached all edges are absolutely 
smooth. Your cards are always to- 
gether, always clean, unmarred, per- 
fectly flat, and elegant. You cannot 
appreciate their uniqueness without 
actually seeing them. Send for a 
sample book today and detach them 
one by one. 





Avgearance of 
our Neat Cards 
in Case, 





The John B. n B. Wiggins Co. 


Established 1857 
Engravers : Plate Printers : Die Embossers 


1S PrateGe us” CHICAGO 





Keep Posted 


on developments in the office appliance 
field. Read OFFICE APPLIANCES reg- 
ularly and you will have reflected on your 
desk descriptions of new devices, important 
changes in organizations, and a large 
amount of other interesting material which 
cannot be obtained elsewhere. Sample 
copy upon request. 





L FFICE APPLIANCES 
417 S. Dearborn St., Chicago, Ill. 


Through many 
years of leadership in 
the Typewriter Parts 


and Supply field, 
Thorp & Martin, the House 
of “Quality, Courtesy, and 
Service,” has enjoyed the 
confidence of both Domestic 
and Foreign Typewriter Deal- 
ers and Repair Houses. 


Our SERVICE to any part 
of the world in supplying 


PARTS 
PLATENS 
TYPE 
TOOLS 
and 
SUPPLIES 


is unexcelled, even in these un- 
usual and difficult times. 


WE KNOW THE BUSINESS THOROUGHLY 
PLACE YOUR ORDERS with the PIONEERS 


wor & Marry 


1yPE WRITER ere) 





79 Queen St., BOSTON 
LONDON, E.C. Mass., U. S.A. 











we ee 








MULTIGRAPHS 


REBUILT 


AT ONE-THIRD COST 


Thoroughly rebuilt, new type, bear- 
ings, platen, etc. Guaranteed two 
years. Absolute satisfaction guaran- 
teed or money refunded in full. 


RUSSELL EARNEST BAUM 
33 South Broad Street, Philadelphia, Pa. 











“He who follows 
must run behind” 





More than 170 new devices were described in 
OFFICE APPLIANCES last year. The 
information was first hand, giving readers 

knowledge of the devices of interest to them 
long before others knew of their existence. 


The man who introduces a new specialty has 
manifold advantages over one who sells it 
later. OFFICE. APPLIANCES, thru its “New 
Machines and Devices” section, will help you 
to lead, and this feature is just one of many 
that are serving our readers to their profit daily. 


THE OFFICE APPLIANCE CO. 
417 S. Dearborn St., Chicago 




















“CLIMAX” 


Square-Top 
PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 





—let us send you sam- 
Pat. Dec. 12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 

Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


10,000. s ccccces 15c per 1,000 
BO OGO sc ccccceve 19¢c per 1,000 
Ss 64s cudee 8c per 1,000 
500,000......... 7c per 1,000 
1,000,000......... 6%c per 1,000 
Packed 1,000 to the Box 
sk Peererir  e 17¢e per 1,000 
BO, O00 Se ceccses 12c per 1,000 
eee 10c per 1,000 
$00,006. wc ccaces 9c per 1,000 
1,000,000 .. 2 cc0e- 8%c per 1,000 


Buffalo Automatic [Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 
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<ASANE Special Glass Desk Pad 


f —— @\ Semi-flexible base, with glass fitting flush—no 

mete edges to catch dust. Both sides of base are 

, : are covered with green felt. The corners are 

metal, highly nickeled. A finger notch in the base makes it easy to lift 
the glass when inserting or changing memos. 





Three sizes: 18x24, 20x34, 24x36; glass is yy inch thick, with polished 
edges. Write for circular. 


L. Sainberg, 65-67 W. Houston St., New York 
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—Clips That Really Hold!— 


You can keep 2 to 6 papers securely 
fastened in a bunch, unpunched, yet 
instantly separable by using 


Graffco Clips 


TRADE MARK REG 





These clips have a steely grip, per- 


: mit no sliding, and never mutilate 

Medium papers. Made in 3 different sizes 

Size from rolled Bessemer steel and do 

No.2 not rust. Handsome, economical. 
Samples free on request. 


George B. Graff Company 


Mfrs. Graffco Index Tabs and Graffco Signals 
18 Beacon St., Somerville, Boston 42, Mass. 











FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 


STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 





SHIRLEY PENS 


are sold direct to consumers, only where not 
carried by Dealers. Order from your Jobber or 


NATIONAL SUPPLY CO. 








Distributors 


Samoles on request 








Hoge Mfg.Co.,Inc., New York,N.Y. 


Propelling Pencils Strip Racks 

Steel & Brass Tacks Pen Racks 

Telephone Tablets Eyelets 
Clothes Line Reels 











“'Stayon’’ Rubber Platen Twirler 


For All Typewriters 


A new invention with a double flange. Guaran- 
teed not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
? sorber; typewriter felts; and Rubber Key Caps. 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., CHICAGO 








YPEWRITER RIBBONS 
CARBON PAPER——— 


made in our own well-equipped plant. We 
produce a line of ribbons and carbons on Apter Bros, Mfg, Co, 


which dealers can make handsome profits. 552 W. Harrison St- 
Let us lay our proposition before you. CHICAGO, ILL 





Typewriter Ribbons and Carbon Paper 


For the Typewriter, Addi>g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, er in plain bexes with imprint if desired 


SNELLING & SON M=2ufecturers, Bush Tominal 


Exclusive Territory Rights Not Entertained 





sence 








OLSEN DESKS 


Roll Tops Flat Tops Standing Desks 
Office Tables Typewriter Cabinets 


O. Cc. S. OLSEN COMPANY 


2527 Moffat Street, CHICAGO 











ME 


This Typewriter Brush Selis Rapidly Because 


& is made right and the price is etme. The bristles are non-breakable. The 
tapering end permits the brush to be 
ecratching the enamel. 





in the smallest openings without 
Retail Price per doz. $3.00 








© 


MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING CO., Louisville, Kentucky 








Spot Cash Paid 


We buy job lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity toolarge. Quick cash 
for bargains. Send samples or full particulars. 


A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 




















Paper for all purposes 
LEDGERS . WRITING 
TECHNICAL . COVER 

BOOK . SPECIALTIES 





08 EXCELLENCE . 


| EXCH NC. 4 
AMERICAN WRITING PAPER COMPANY 











Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 


New York, New Orleans, 


Los Angeles 











SPEED Writer | 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 








Derrance CHECK WrireR Corp. Rochester, N.Y, 
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SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily on and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 
Samples Free. 


Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 

















Investment Value 


proves the real worth of a Port- 
folio. Sell the best, and justify 
your reputation. 


The Handy Portfolio 


delivers the permanent satisfac- 


tion of sound leather skillfully 
wrought. Its neat appearance 
persists long after the ‘“‘price pur- 
chase’’ has become shabby. 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U. S. A. 

















The “SCATTERGOOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 















PROTECTS YOUR FINGER. 


“ARGUS” Paper Fasteners 
New patent—finger guard absolutely 








AL prevents point pricking. Made of steel 
>i and always stays in place. Cost no\=g 
‘s more than others and sell readily. 


Write for FREE sample. 
You Can’t Lose Pen or Pencil 


This wonderful UP-TO-DATE 
combination clasp and yearly 
calendar will more than pay for 
ae Ww ae pencils and 
me. stationers or 
State for Pen or from us 20c, stamps or coins. 


ARGUS MFG. CO. Dept. 10 
402-406 N. Paulina St., CHICAGO, ILL. 


’ 











NOW READY for Delivery 


This latest achievement 
in Paper Fastening 
Equipment will make 
many good friends for 
you—will bring you new 
customers,and keep your 
present clientele well 
One On Every Desk” satisfied when a stapling 

MODEL D machine is the article 


needed. 
<EVEREAD> Eveready Mfg. Co. of Boston 


80 Boylston Street 


PAPER FASTENER BOSTON, MASS. 





PEET'S 


PATENT 


IMPROVED TRIANGLE ciip 


ae aaen 


HOLDS PAPERS SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds the 
papers, etc., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 
prices. 


If your stationer does not carry them, write us direct, 


PEET BROS. 
618-20 Cherry St. Philadelphia, Pa. 








TRADE MARK 


PERFECTION 


REG. U. 8. PATENT OFFICE 


The largest and most complete assortment 
of DESK MEMO. RECORD CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat- 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


This form illustrates No. 30 HALE SPECIALTY CO., Inc. 


F Sole Manufacturers 
3 Forms of bases 128 N. JEFFERSON ST., 


3 Sizes 
Many finishes CHICAGO, ILL. 














Double Quick!! 


It takes only an instant for an operator to turn from 
clerical work on the: unbroken surface of 


“2 in 1” CLEMCO 


to work on the typewriter separated by the Clemco 
Ball Bearing All Steel Mechanism in the pedestal. 
The machine never interferes with the work on the 
desk and the desk top does not in any way interfere 
with the machine. 

Write now for complete information. 


The Clemetsen 
DISS Company 


THE CLEMETSEN CO 2608 Flournoy Street 
HICAGO, USA Chicago, IIl. 
Trade Mark 
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Buy “falcon” school rulers now— 


\ 


Get the school ruler business by 
stocking up now. Meet Fall demand 
with a full line of “faleon” numbers. 
“faleon” quality and accuracy bring 
satisfied customers. 











‘Se 


Hardwood school ruler (illustrated) made of rock 
maple, varnished ; plain or brass edge. Scaled in 16ths; 
millimeter scale on back. 


Write for new catalog. Order direct from us if your jobber cannot supply you. 


American Manufacturing Concern, Falconer, N. Y., U.S.A. 


Established 1807 Ruler makers since 1888 (Near Jamestown) 


Complete assortments of flexible, hard- 
wood, soft wood and pencil box school 
rulers ; quality finish; plain or brass edge. 














PU 


«“G E M’”’ 





INKSTANDS 


PAT. NOV. 5, 1912 


Heavy Flanged Cover Turns to a Stop at Either Side 


Pressed Glass 
Best Quality, 


Dip is at 
| Just the 
» Proper Angle 


No. 50 Thoroughly Inspected—Carefully Boxed and Packed No. 100 


CUSHMAN & DENISON MFG. CO., 240-242 West 23d St., New ink 





SULEAUEUEUEUAEGEACUUGEOUEODEUEOOUEOUEUROGUEORUGEUDSOGEEOREREGSEOONOUNORUTETS 














Why Operate on Your Mail With a Knife? 


The letter knife or slitter is a relic of the quill pen, the sand box Get your mail opened and distributed quickly and both clerks and 
blotter and the signet seal days. Business is years away from executives will soon have correspondence and orders out of the 
such things—and yet, while others are long since gone, some way. The 


concerns still operate on their mail with the knife. Lightning Letter Opener 


It’s because opening the mail seems such a trivial operation that 
many business men never give it a thought. If they really inves- has replaced old, slow hand methods of opening mail in hundreds of 
With it 500 letters a minute can be opened, 


tigated the matter they'd find that to this operation alone much Progressive concerns. 
of the delay in getting the business day started could be traced. Without in any way mutilating the contents. 


The illustration shows the hand driven model. Speed sg 200 
letters per minute. There is also a motor driven model for heavy 
mails. Both are sold on the sales condition-that “The Lightning 
Letter Opener must pay for itself in six months.” 


The Bircher Company, Inc., Rochester, N.Y. 








We receive on the average in the morning. .____.____letters which 
arrive at.._..._._.o’clock. Weemploy..... stenographers and 
Cee, correspondents who arrive at____.o’clock. How can we save? 
Name 

i oi cainireieintichccesdansaniatatie 
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The PIM, Loose leaf Line 


wand Mela Pads 
“MADE ON HONOR” 


LEDGERS 
LEDGER LEAVES 
TRANSFER BINDERS 
TENGWALL FILES 
METAL TIP VERTICAL FILE GUIDES 
SPECIAL RULING AND PRINTING 


CATALOG ON REQUEST 


The Plew & Motter Department of The Workman Manufacturing Company 
Capital and Surplus, $300,000.00 CHICAGO Racine Avenue and Monroe Streets 


The STANDARD ENVELOPE SEALER 


t 4 —— MODEL H Because of their simplicity and efficlency STAND- 
as) $50 ARD ENVELOPE SEALERS have been selected 
d as standard equipment by the U. S., British and 
other Governments, Bank of England, Standard 
Oil Company, Bell Telephone System, Grand Trunk 
Railroad, National Biscuit Co., General Electric 
Co., and many other equally prominent users, 
whose only consideration 1s efficiency. 


STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


one If you are desirous of handling the most efficient 
pears and widely distributed line of mailing machines, 
we have a very interesting proposition to make you, 
if we are not already represented in your District. 
Write for details stating territory covered and 
other lines you are handling. 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 
























Quality ‘Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 
Mr. Dealer, you ought lumber and skilled 
to have our catalog— workmanship set a 


May we send it to you? quality standard in 
Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 
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The Stattoner 


who does not carry ARROW BRAND 
Boxwood Rulers, is omitting one of 
the most profitable items of a well 
stocked establishment. 





Oe 








THIN 














—— These are steady, consistent sellers 
A small supply will convince you of and can be procured from your jobber 
their value as high class merchandise. or us in any quantities. 


; Westcott Rule Company Inc. 


Seheed a8 Giiies Seneca Falls, N. Y., U. S. A. vine Seen 


ulers 
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HUNT'S 


TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 












WE OPERATE 
NO RETAIL 
STORES 


WHOLESALE ONLY 









NUM 
sii) 


Lats 




























MAY users prefer a fountain pen 
to carry in the vest or shirt 
pocket on a watch chain. Can you 
meet this demand from your 
present stock? If not, add 
Victor Vest Pocket Fountain 
Pens. They sell readily as 
gifts, in add tion to appealing 
to many whobuyforthemselves. 
Made in Sterling Silver, Sold 
or Ro!ledGold. We also 


Measures 34 in. closed 





makehighclassfountain and 6b én. 
pens in all styles. pep tee Fy 


Ask for our general catalog 


U. S. Victor 
Fountain Pen Company 
115 Worth Street, New York City 




















X-RAY 
POSTING 
CABINET Built of Steel) 


—an indispensable accessory 
to the bookkeeping machine. 
Saves valuable time and pro- 
motes efficiency in handling 
checks and deposit slips. 
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BETTER BOOKKEEPING EQUIPMENT 
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Used and endorsed by thousands of banks, large industrial 
concerns, manufacturers, wholesale houses, and retail busi- 
nesses, and acknowledgedthevery best equipment for use with 


THE BOOKKEEPING MACHINE 


The X-RAY Line comprises everything required in the modern account- 
ing system. Special feature binder equipment—labor saving indexing 
systems—quality materials and workmanship—place this line in a class 
by itself—just a little better than others. 


@ The X-RAY Bookkeeping Machine Ledger 
shown in the illustration, is equipped with the 
Hruska Folding Steel Rack which holds che 
ledger in the proper position for posting and 
for easy reference to the accounts. 


@ This large capacity ledger—built thruout 
of heavy gauge steel—with a perfectly flat back 
and unique non-skid base, provides the best 
working facilities and makes for efficiency. 


@ The Hruska Rack is permanently attached 
co the ledger covers—always ready for instant 
use. A pull outward sets the rack in the post- 
ing position—a push inward folds the rack 
close to the ledger covers, entirely out of the way. 


@ The X-RAY Rapid Fire Index makes every 
sheet the first sheet. You see the name of the 
account on che index page, then open directly 
to the account page withoui leafing. Anyone 
can look up any account—INSTANTLY. 


q The Bookkeeping Machine insures neatness 
and accuracy, and it does save time in the 
posting operation. The X-RAY Bookkeeping 
Machine Ledger is equally capable. It effects 
a saving of time and work in finding the accounts, 
fully equal to that saved by the machine in he 
actual work of posting. 


@ Everything you need for che successful 
handling of your accounts and business records, 
is included in the X-RAY Line of Better Book- 


keeping Equipment. 


YOU ARE INVITED TO WRITE FOR PARTICULARS 


LEFEBURE LEDGER COMPANY, Manufacturers, Cedar Rapids, Iowa, U. S. A. 





July, 1 
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July, 1920 
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INFORMATION 
ALWAYS AT HAND 


NATIONAL Ring Books are indispensable in the 
office for collecting data regarding sales prices, en- 
gineering data, factory costs, operating expense, 
and the endless items of business. The contents of 
these Ring Books can be instantly changed or re- 
arranged, thus insuring one of the most perfect 


systems known for quick reference. 

National Ring Books are made up in two styles of 
binding, full double-thread blue slate Canvas and 
full Black Levant-grained Texhide. They are sup- 
plied with heavy press board guard sheets. Stock 
these important items of the National Line. Our 
advertising will feature them the coming month. 
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Win the Customer 
With Carter Quality 


T is true that the manufacturer of a branded 
and known article assumes the responsibility 
for the quality and performance of that article. 


But, at the same time, you can never, nor is 
it desirable to, eliminate or weaken the close 
relationship which exists between the stationer 
and his customers. 


QUAULOCOOEOUOEOOFOOADUOUANOOOOTEEOUOEUDOAEEYASOENOOOUADUOUNNAOOANOEEOSUEOOLULALOO EON UOOHUULUUULE 


Therefore, when you sell a bottle of ink, or a 
jar of paste, or any other piece of merchandise, 
you stand shoulder to shoulder with the manu- 
facturer to take credit if credit is due, or to 
share the burden if no credit can be given. 
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Knowing this, it is a great source of satis- 
faction here to feel that the increased popularity 
of the Carter Ink Products has brought as much 
to the stationers of this country as to us. 


THE CARTER’S INK COMPANY 


Manufacturing Chemists 
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CONTROLLED KEY 





ADDO/NG ANDO 3 AT/ING MACH /NE 


Makes a high speed job 
of all your figure work— 


\DDING MULTIPLYING 
DIVIDING--SUBTRACTING 





Operation of the Comptometer is ex 
If not made by 






tremely simple. Nothing to do but Felt & Tarrant, 
press the keys—the machine does the chapauues 
rest. 
You can depend upon the Comptometer 
Automatic Safeguards for quick and accurate handling of all 
Che Controlled-key pre- The new “Clear” register the figure work of your accounting. 
vents the possibility of  <ionals. con‘ained in the Without obligation on your part, let us 
a error from incomplete  \iodel H Comptometer, demonstrate the Comptometer on your 
Keytoke--erEs We Ie notify the operator when own work, 


hands of the beginner it 
the register stands clear 


{ will not permit an in- 
4 complete keystroke to and ready to begin a FELT & TARRANT MFG. Co. 
J register an error. new operation. 1713-1735 N. Paulina St. Chicago, Ill. 























A Remarkable Typewriter 





Standard in every particular. Universal 
Keyboard—42 keys—84 characters—single 
shift. From 20 to 50 per cent less parts than 
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) other standard machines. Operating advan- 

) tages and improvements. Appearance and 

ae = Finish unexcelled 

) | A Remarkable Record A Remarkable Opportunity 

| All Woodstock models have been a Success from The Woodstock has made good with the individual 
the Start. Woodstock ‘Group Assembling” makes who uses a typewriter occasionally, with the big 





the Woodstock jstructurally unique, and astounds business house using hundreds of machines and 


old-timers. Distributers handling Woodstocks with the dealer who knows typewriters thoroughly. 
If there is no Woodstock dealer in your vicinity write for ow 


state they find repair calls rare special proposition for the “PREFERRED” Typewriter. 


WOODSTOCK TYPEWRITER COMPANY,* CHICAGO, U.S.A. 
General Sa'es Offices. 35 N. Dearborn St 
































A FINER TYPEWRITER AT A FAIR PRICE 
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Over 
800,000 
Sold 





24 Years a Leader 


HI Oliver was the first type- 
writer to introduce visible 
writing and visible reading. 

And since the very first model, 
the Oliver has held leadership for 
typewriter improvement. 


Never was this leadership more 
sharply defined than it is today. 
The Oliver present model includes 
betterments unattained in = any 
other typewriter. 


But it is interesting to note that 


in the 24 years’ progress from 
Oliver No. 1 to the Oliver of today 
there has been no departure from 
the mechanical principle which 
made the Oliver famous—namely, 
the arch-shaped type-bar, with 
natural easy downward stroke. 
This principle of construction— 
an exclusive Oliver feature—from 
has been adhered 
never 





the beginning 
to because it has 
equaled. 


been 


24 years’ use proves its value. 





The OLIVER Typewriter G. 


1526, Oliver Typewriter Building, Chicago, III. 







































